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PUC DOCKET NO. 56354
RATEPAYER COMMENTS/REQUESTS TO INTERVENE

If you wish to PROTEST the proposed rate change, you must complete this form and file it electronically

using the P.U.C Interchange Filer (ll_ﬁmmlw_(mgov/industrv/ﬁlin s/E-FilingInstructions.pdf) or
mail the original to:

Filing Clerk
Public Utility Commission of Texas
1701 North Congress Avenue
P.O. Box 13326
Austin, Texas 78711-3326

No heari ill be held + oA : : :
R lf(l)f;lfig f“ i1l be held am‘i the rates will be effective as proposed unless protests are received from at
=~ <0 Ol ratepayers or from any affected municipality, or- the Commission Staff requests a hearing:

CUSTOMER INFORMATION (please provide all of the requested information)

First Name: J VST IIN Lou “ Last Name: JIU” 1P [ onse
Phone Number: £52 =71 - S1205 Fax Number: —

Email Address: yusha @ ,o"(?/\cqy e
J U Ul
Address, City, State: 6 /2 & Al et D e Bl XTI GR
\J N (@} Lf

J

Location where service is received:
(if different from the mailing address)

Please fill out the following:

I wish to PROTEST the following proposed rate action/s:
L] I'wish to be a COMMENTER. I understand that: T am NOT a party to this case; my comments are not
considered evidence in this case; and I have no further obligation to participate in the proceeding. Public
comments may help inform the PUCT of the public concerns and identify issues to be explored. Please
provide comments below. Attach a separate page, if necessary. R : =

&1 am requesting to INTERVENE in this proceeding. As an INTERVENOR, I understand that: I
am a party to the case; I am required to respond to all discovery requests from other parties; I may be
required to attend hearings, and if I file testimony, [ may be cross-examined in the hearing; if I file any
documents in the case, | must provide a copy to every other party in the case; and I acknowledge that I
am bound by the Procedural Rules of the PUCT and the State Office of Administrative Hearings (SOAH).

Signature of Rat -
{z/e%m Date: |4 -Ten- 2026~

Si desea informacion en Espanol, puede llamar al
1-888-782-8477 : owand
Hearing- and speech-impaired individuals with text telephones may contact the PUCT’s Customer Assista
at 512-936-7136




Supplement to Ratepayer Protest

January 14%, 2025

Public Utilities Commission (PUC)
1701 N. Congress Ave.

PO Box 13326

Austin, TX 78711-3326

Subject: Ratepayer Protest — Interchange Filer No. 56354 (Undine Texas Environmental)
To Whom It May Concern,

[ am writing to identify the below significant matters to the Public Utilities Commission (PUC) as they relate to the
amounts asked by Undine Texas Environmental.

Kindly consider:

The below NAICS codes for which Undine is associated had the following SBA limits for receiving aid, benefits, and
grants. | believe such were both made available and through the regulatory and legal prowess as displayed to craft
the instruments of ratepayers increase filing, again, they were secured successfully by Undine swiftly, fully, and
without clerical error:

e 221310 Water Supply and Irrigation Systems:
o  S$41 million revenue (max) — qualifying Undine

e 221320 Sewage Treatment Facilities:
o 535 million revenue {max) — qualifying Undine

I'm objecting to the proposed sewer flat rate increase from $110.00 to $148.03 per month, representing a 34.57%
hike. This proposed increase is excessive, unsupported by industry trends, and fails to account for the financial relief
and recovery assistance that Undine has most undoubtedly sought and likely recovered from the Small Business
Administration (SBA) in aid following Hurricane Beryl.

These dramatic and unjustified increases place an unnecessary financial burden on ratepayers, especially when
contrasted with national data on industry costs and inflation trends. Industry Cost Trends Do Not Support This
Proposal

Industry Data:

The Producer Price Index (PPI) for final demand increased by only 1.8% for the 12 months ending September 2024.
Prices for final demand goods decreased by 1.1%, while final demand services, including utilities, increased by only
3.1%. These modest increases starkly contrast with the proposed 34.57% rate hike. (BLS PPI Data)

According to the U.S. Bureau of Labor Statistics (BLS), construction labor costs, as measured by the Employment
Cost Index (ECI}, rose by an average of 3-4% annually from 2020 to 2024. These modest increases are nowhere near
the 34.57% escalation proposed in these rate hikes. (BLS ECI Data)

Material Costs:

While material costs experienced volatility in 2021, they have since stabilized. The Producer Price index (PPI) for
utility system construction materials shows an annual increase averaging 5%, translating to a cumulative rise of



approximately 20-25% from 2020 to 2024—not the nearly 35% burden proposed for ratepayers. And this on the
assumption that major incurred burdens were in materials — none witnessed on this end. CEIC Data)

Overall Construction Costs:

The Turner Construction Cost Index reflects a general increase in utility system construction costs of around 15-20%
from 2020 to 2024. This range is well below the excessive increases being imposed on ratepayers. (Turner
Construction Index)

Disparities with National Averages

The current Consumer Price Index (CPI) for water, sewer, and trash collection services rose by only 5.23% in 2023
compared to the prior year. The cumulative increase over the past four years aligns with a modest average annual
growth rate of 5-6%. (BLS CPI Data)

Undine Utilities’ Financial Relief

Undine either has, or could have, availed itself of SBA disaster relief following Hurricane Beryl under NAICS 221320
(Sewerage Systems), as the company qualifies within SBA revenue limits. SBA assistance, along with other federal
recovery mechanisms, was designed to mitigate financial strain from disaster-related costs. These funds, coupled
with the modest industry-wide cost increases outlined above, should negate the need for a significant rate hike.

The Proposed Rate Hikes Are Unjustified

The disparity between national data and the requested increases raises serious questions about the financial
trajectory of Undine. The requested 34.57 %+ rate increases far exceed any reasonable cost escalations as indicated
by the PPI, ECI, and CPI for this sector.

| respectfully encourage due diligence in making certain Undine meets both it’s obligations to ratepayers while also
covering its costs. This can be done reasonably without any excessive profits being taken by Undine, especially at
this time of financial strain.

| would find a rate increase reasonable, if modifications were made based on Undine's below actions:

1. Made a recalibration of the proposed rate increases to align with actual cost increases substantiated by the
data referenced above.

2. Provided a transparent breakdown of cost drivers leading to these rate increase requests, along with
supporting services to substantiate ratepayer benefit.

3. Gave consideration of operational efficiencies over business development, and demonstrated strict proof
thereof.

4. Sought and disclosed alternative funding sources before burdening ratepayers with disproportionate
increases. SBA disaster relief should be publicly available for review, and under any parent and subsidiary
companies, assigns, or holdings.

Ratepayers rely on fair and affordable access to essential utilities. The proposed increases are neither reasonable
nor equitable and should be withdrawn in favor of a revised, justified proposal.

Enclosed, | have provided copies of the data sources cited in this letter to support my objections.



Yours sincerely,

Justin Long
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Producer prices for final demand rose 1.8 percent for the 12 months ended in September 2024
October 21, 2024

The Producer Price Index for final demand increased 1.8 percent for the 12 months ended in September 2024. Over the same period, prices for final demand goods
decreased 1.1 percent, while prices for final demand services increased 3.1 percent.

CHART IMAGE CHART DATA

Producer Price Index for final demand, 12-month percent change, September 2014 to
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Source: U.S. Bureau of Labor Statistics. [

Prices for final demand foods increased 3.2 percent, while final demand energy prices decreased 13.8 percent. Excluding food and energy, producer prices for final
demand goods were 2.0 percent higher over the year.

In the services sector, prices for final demand services less trade, transportation, and warehousing rose 4.1 percent since September 2023. The trade services index,
which measures changes in margins received by wholesalers and retailers, rose 1.5 percent. Final demand prices for transportation and warehousing increased 0.4
percent.

These data are from the Producer Price Indexes program and are not seasonally adjusted. To learn more, see "Producer Price Indexes — September 2024." Producer
price indexes measure prices U.S. producers receive for goods, services, and construction. All producer price data are subject to revision in each month after initial
publication before becoming final 4 months after initial publication. Also see more charts of the latest Producer Price Indexes data.
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Spotlight on Statistics

Recent editions of Spotlight on Statistics

Eatal Injuries to Foreign-Born Hispanic or Latino Workers

Explores the industries, occupations, and events related to these fatalities.

For-Profit, Nonprofit, and Government Sector Jobs in 2022

Compares the labor force characteristics and experiences of workers in the for-profit, nonprofit, government, and self-employed sectors.
Union Membership, Activity, and Compensation in 2022

Focuses on trends in union membership, work stoppages, and pay and benefits among union members.

A Look at a Neat Industry: Distilleries

Examines trends in employment, establishments, wages, and consumer prices for distilleries.

Healthcare Occupations: Characteristics of the Employed

Compares the demographic characteristics of workers in healthcare occupations.

U.S. BUREAU OF LABOR STATISTICS Postal Square Building 2 Massachusetts Avenue NE Washington, DC 20212-0001

Telephone:1-202-691-5200_ Telecommunications Relay Service:7-1-1_ www.bls.gov Contact Us



Transmission of material in this release is embargoed until USDL-24-2516
8:30 a.m. (ET) Wednesday, December 11, 2024

Technical information: (202) 691-7000 « cpi_info@bls.gov * www.bls.gov/cpi
Media contact: (202) 691-5902 < PressOffice@bls.gov

CONSUMER PRICE INDEX — NOVEMBER 2024

The Consumer Price Index for All Urban Consumers (CPI-U) increased 0.3 percent on a seasonally
adjusted basis in November, after rising 0.2 percent in each of the previous 4 months, the U.S. Bureau of
Labor Statistics reported today. Over the last 12 months, the all items index increased 2.7 percent before
seasonal adjustment.

The index for shelter rose 0.3 percent in November, accounting for nearly forty percent of the monthly
all items increase. The food index also increased over the month, rising 0.4 percent as the food at home
index increased 0.5 percent and the food away from home index rose 0.3 percent. The energy index rose
0.2 percent over the month, after being unchanged in October.

The index for all items less food and energy rose 0.3 percent in November, as it did in each of the
previous 3 months. Indexes that increased in November include shelter, used cars and trucks, household
furnishings and operations, medical care, new vehicles, and recreation. The index for communication
was among the few major indexes that decreased over the month.

The all items index rose 2.7 percent for the 12 months ending November, after rising 2.6 percent over
the 12 months ending October. The all items less food and energy index rose 3.3 percent over the last 12
months. The energy index decreased 3.2 percent for the 12 months ending November. The food index
increased 2.4 percent over the last year.

Chart 1. One-month percent change in CPI for All Urban Consumers (CPI-U), seasonally adjusted, Nov. 2023 - Nov. 2024
Percentchange
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Chart 2. 12-month percent change in CPI for All Urban Consumers (CPI-U), not seasonally adjusted, Nov. 2023 - Nov. 2024
Percent change
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Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average

. R Un-
Seasonally adjusted changes from preceding month adjusted
May Jun. Jul. Aug. Sep. Oct. Nov. 182;?2 j ;
2024 2024 2024 2024 2024 2024 2024 Nov. 2024
All items. .. . 00 0.1 02 02 02 02 03 27
Food........................ - 01 02 0.2 0.1 04 02 04 24
Food at home............... . 0.0 0.1 0.1 0.0 04 0.1 05 1.6
Food away from home'.... e 04 04 0.2 03 0.3 02 0.3 36
Energy. . =20 20 0.0 08 -18 0.0 02 -3.2
Energy commodities_........................._... . 35 -3.7 0.1 -0.6 -4.0 -1.0 05 -85
Gasoline (all types).................o... . 36 -38 00 06 -4.1 -08 06 -8.1
Fuel ol 0.4 24 0.9 -1.9 6.0 -4.6 06 -19.5
Energy services ... . 02 -0.1 -0.1 09 o7 1.0 -01 28
Electricity............. . 0.0 07 0.1 0.7 07 12 -04 31
Utility {piped) gas service....................... . 08 24 07 -1.9 07 03 1.0 18
All items less food and energy...................... . 02 0.1 02 03 03 03 03 33
Commodities less food and energy
commodities................. E 0.0 0.1 03 02 02 0.0 03 06
TR 1 TTof = TR ————————— . 05 02 -0.2 0.0 02 0.0 06 0.7
Used cars and trucks.......................... . 06 15 23 1.0 03 27 20 34
Apparel........... . 03 0.1 04 03 14 -15 02 1.1
Medical care commodities'..................... . 13 02 02 02 07 02 01 04
Services less energy services. .. 02 0.1 03 04 04 03 03 45
Shelter.................... 04 02 0.4 05 0.2 04 03 47
Transportation services. . 05 05 0.4 09 1.4 0.4 0.0 7.1
Medical care services..................... e 03 02 -0.3 -0.1 07 04 04 3.7

1 Not seasonally adjusted.



Food

The index for food increased 0.4 percent in November, after rising 0.2 percent in October. The food at
home index rose 0.5 percent over the month. Four of the six major grocery store food group indexes
increased in November. The index for meats, poultry, fish, and eggs rose 1.7 percent over the month, as
the index for beef increased 3.1 percent and the index for eggs rose 8.2 percent. The nonalcoholic
beverages index increased 1.5 percent in November, after rising 0.4 percent in October. The index for
other food at home rose 0.1 percent over the month and the index for fruits and vegetables increased 0.2
percent.

The cereals and bakery products index fell 1.1 percent in November, the largest 1-month decrease ever
reported for the index which was first published in 1989. The index for dairy and related products
declined 0.1 percent over the month.

The food away from home index rose 0.3 percent in November, after rising 0.2 percent in October. The
index for full service meals also rose 0.3 percent over the month as did the index for limited service
meals.

The food at home index rose 1.6 percent over the last 12 months. The index for meats, poultry, fish, and
eggs rose 3.8 percent over the last 12 months and the index for nonalcoholic beverages increased 2.8
percent. Over the same period, the fruits and vegetables index rose 1.1 percent and the other food at
home index increased 0.7 percent. The index for dairy and related products increased 1.2 percent over
the year. In contrast, the cereals and bakery products index declined 0.5 percent over the last year, the
largest 12-month decline since December 2017.

The food away from home index rose 3.6 percent over the last year. The index for limited service meals
increased 3.7 percent over the last 12 months and the index for full service meals rose 3.6 percent over
the same period.

Energy

The energy index increased 0.2 percent in November, after being unchanged in October. The gasoline
index increased 0.6 percent over the month. (Before seasonal adjustment, gasoline prices decreased 2.9
percent in November.) The natural gas index rose 1.0 percent over the month, after rising 0.3 percent in
October. In contrast, the index for electricity fell 0.4 percent in November.

The energy index decreased 3.2 percent over the past 12 months. The gasoline index fell 8.1 percent
over this 12-month span and the fuel oil index fell 19.5 percent over that period. In contrast, the index
for electricity increased 3.1 percent over the last 12 months and the index for natural gas rose 1.8
percent.

All items less food and energy

The index for all items less food and energy rose 0.3 percent in November, as it did in the preceding 3
months. The shelter index increased 0.3 percent in November. The index for owners’ equivalent rent
rose 0.2 percent over the month, as did the index for rent, the smallest 1-month increases since April
2021 and July 2021, respectively. The lodging away from home index rose 3.2 percent in November,
after rising 0.4 percent in October.



The medical care index increased 0.3 percent over the month, the same as it did in October. The index
for physicians’ services increased 0.3 percent in November, while the prescription drugs index fell 0.4
percent over the month. The hospital services index was unchanged in November.

The used cars and trucks index rose 2.0 percent in November, after rising 2.7 percent in the previous
month. The index for household furnishings and operations rose 0.6 percent over the month as did the
index for new vehicles. Other indexes that increased in November include recreation, education,
personal care, and apparel. In contrast, the index for communication fell 1.0 percent in November after
falling 0.6 percent in October and September.

The index for all items less food and energy rose 3.3 percent over the past 12 months. The shelter index
increased 4.7 percent over the last year, the smallest 12-month increase since February 2022. Other
indexes with notable increases over the last year include motor vehicle insurance (+12.7 percent),
medical care (+3.1 percent), education (+4.2 percent), and recreation (+1.5 percent).

Not seasonally adjusted CPI measures

The Consumer Price Index for All Urban Consumers (CPI-U) increased 2.7 percent over the last 12
months to an index level of 315.493 (1982-84=100). For the month, the index decreased 0.1 percent
prior to seasonal adjustment.

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 2.6
percent over the last 12 months to an index level of 308.998 (1982-84=100). For the month, the index
decreased 0.1 percent prior to seasonal adjustment.

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) increased 2.6 percent over the
last 12 months. For the month, the index decreased 0.1 percent on a not seasonally adjusted basis. Please
note that the indexes for the past 10 to 12 months are subject to revision.

The Consumer Price Index for December 2024 is scheduled to be released on Wednesday, January
15, 2025, at 8:30 a.m. (ET).



Consumer Price Index End of Year Supplemental Files and Revised Seasonal Adjustment
Factors to be Available on February 12, 2025

Each year with the release of CPI data for January, relative importance weights are updated and
seasonal adjustment factors are recalculated to reflect price movements from the just-completed
calendar year. This routine annual recalculation may result in revisions to seasonally adjusted
indexes for the previous 5 years.

Revised seasonal adjustment factors and additional end of year files will be released on February 12,
2025, at 8:30 AM eastern time, in conjunction with the release of CPI data for January 2025. The
following files will be available on the CPI supplemental files page,
www.bls.gov/web/cpi.supp.toc.htm:

Consumer Price Index Seasonal Adjustment Factors (XLSX)

Consumer Price Index Relative Importance (XLSX)

Consumer Price Index Revised Seasonally Adjusted Indexes and Factors (XLSX)

CPI-U Median Price Change and Median Price Change Standard Errors (XLSX)

CPI-U Response Rates (XLSX)

Consumer Price Index Components for Seasonal Aggregation to All items (XLSX)
Consumer Price Index Series Subject to Intervention Analysis Seasonal Adjustment (XLSX)
CPI-U Historical Cost Weights (XLSX)

CPI-W Historical Cost Weights (XLSX)

With the release of these files, the seasonal factors and selected end of year materials will be
available in the API and FTP files. These files will be available for all U.S. city average CPI-U data
and a subset of U.S. city average CPI-W data.

In preparation for the upcoming end of year supplemental files and revised seasonal adjustment
factors, last year’s end of year supplemental files and revised seasonal adjustment factors are now
available on the CPI supplemental files page.

BLS also posted last year’s seasonal factors and other end of year materials in the API and FTP files
on November 22, 2024.

For additional information, contact the CPI Information and Analysis section at cpi_info@bls.gov or
(202) 691-7000.




Consumer Price Index Publication Changes to be Implemented on February 12, 2025

With the publication of January 2025 data in February 2025, several indexes and average price
series will be discontinued, and one index title will change.

The following CPI indexes will continue to be published at the national level, but will be
discontinued for all metropolitan areas, census divisions, and regional size classes:

Electricity

Utility (piped) gas (often referred to as natural gas)
Energy services

Fuels and utilities

Household energy

The following CPI average price series will continue to be published at the national level, but will
be discontinued for all metropolitan areas, census divisions, and regional size classes:

e Electricity per KWH
o Utility (piped) gas per therm

The following CPI index will have a title change:

e Pet food will be changed to pet food and treats

Technical Note

Brief Explanation of the CPI

The Consumer Price Index (CPI) measures the change in prices paid by consumers for goods and
services. The CPI reflects spending patterns for each of two population groups: all urban consumers and
urban wage earners and clerical workers. The all urban consumer group represents over 90 percent of
the total U.S. population. It is based on the expenditures of almost all residents of urban or metropolitan
areas, including professionals, the self-employed, the poor, the unemployed, and retired people, as well
as urban wage earners and clerical workers. Not included in the CPI are the spending patterns of people
living in rural nonmetropolitan areas, farming families, people in the Armed Forces, and those in
institutions, such as prisons and mental hospitals. Consumer inflation for all urban consumers is
measured by two indexes, namely, the Consumer Price Index for All Urban Consumers (CPI-U) and the
Chained Consumer Price Index for All Urban Consumers (C-CPI-U).

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) is based on the
expenditures of households included in the CPI-U definition that meet two requirements: more than one-
half of the household's income must come from clerical or wage occupations, and at least one of the
household's earners must have been employed for at least 37 weeks during the previous 12 months. The
CPI-W population represents approximately 30 percent of the total U.S. population and is a subset of the
CPI-U population.

The CPIs are based on prices of food, clothing, shelter, fuels, transportation, doctors’ and dentists’
services, drugs, and other goods and services that people buy for day-to-day living. Prices are collected
each month in 75 urban areas across the country from about 6,000 housing units and approximately
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22,000 retail establishments (department stores, supermarkets, hospitals, filling stations, and other types
of stores and service establishments). All taxes directly associated with the purchase and use of items are
included in the index. Prices of fuels and a few other items are obtained every month in all 75 locations.
Prices of most other commodities and services are collected every month in the three largest geographic
areas and every other month in other areas. Prices of most goods and services are obtained by personal
visit, telephone call, web, or app collection by the Bureau’s trained representatives.

In calculating the index, price changes for the various items in each location are aggregated using
weights, which represent their importance in the spending of the appropriate population group. Local
data are then combined to obtain a U.S. city average. For the CPI-U and CPI-W, separate indexes are
also published by size of city, by region of the country, for cross-classifications of regions and
population-size classes, and for 23 selected local areas. Area indexes do not measure differences in the
level of prices among cities; they only measure the average change in prices for each area since the base
period. For the C-CPI-U, data are issued only at the national level. The CPI-U and CPI-W are
considered final when released, but the C-CPI-U is issued in preliminary form and subject to three
subsequent quarterly revisions.

The index measures price change from a designed reference date. For most of the CPI-U and the CPI-W,
the reference base is 1982-84 equals 100. The reference base for the C-CPI-U is December 1999 equals
100. An increase of 7 percent from the reference base, for example, is shown as 107.000. Alternatively,
that relationship can also be expressed as the price of a base period market basket of goods and services
rising from $100 to $107.

Sampling Error in the CPI

The CPI is a statistical estimate that is subject to sampling error because it is based upon a sample of
retail prices and not the complete universe of all prices. BLS calculates and publishes estimates of the 1-
month, 2-month, 6-month, and 12-month percent change standard errors annually for the CPI-U. These
standard error estimates can be used to construct confidence intervals for hypothesis testing. For
example, the estimated standard error of the 1-month percent change is 0.03 percent for the U.S. all
items CPI. This means that if we repeatedly sample from the universe of all retail prices using the same
methodology, and estimate a percentage change for each sample, then 95 percent of these estimates will
be within 0.06 percent of the 1-month percentage change based on all retail prices. For example, for a 1-
month change of 0.2 percent in the all items CPI-U, we are 95 percent confident that the actual percent
change based on all retail prices would fall between 0.14 and 0.26 percent. For the latest data, including
information on how to use the estimates of standard error, see www bls.gov/cpi/tables/variance-
estimates/home.htm.



Calculating Index Changes

Movements of the indexes from 1 month to another are usually expressed as percent changes rather than
changes in index points, because index point changes are affected by the level of the index in relation to
its base period, while percent changes are not. The following table shows an example of using index
values to calculate percent changes:

Item A Item B Item C
Year I 112.500 225.000 110.000
Year II 121.500 243.000 128.000
S;‘ii‘l't‘sge i i dex 9.000 18.000 18.000
Percent change | 9.0/112.500 x 100 =8.0| 18.0/225.000 x 100 = 8.0{ 18.0/110.000 x 100 = 16.4

Use of Seasonally Adjusted and Unadjusted Data

The Consumer Price Index (CPI) program produces both unadjusted and seasonally adjusted data.
Seasonally adjusted data are computed using seasonal factors derived by the X-13ARIMA-SEATS
seasonal adjustment method. These factors are updated each February, and the new factors are used to
revise the previous 5 years of seasonally adjusted data. The factors are available at

www .bls.gov/cpi/tables/seasonal-adjustment/seasonal-factors-2024.xIsx. For more information on data
revision scheduling, please see the Factsheet on Seasonal Adjustment at www.bls.gov/cpi/seasonal-
adjustment/questions-and-answers.htm and the Timeline of Seasonal Adjustment Methodological
Changes at www.bls.gov/cpi/seasonal-adjustment/timeline-seasonal-adjustment-methodology-
changes.htm.

How to Use Seasonally Adjusted and Unadjusted Data

For analyzing short-term price trends in the economy, seasonally adjusted changes are usually preferred
since they eliminate the effect of changes that normally occur at the same time and in about the same
magnitude every year—such as price movements resulting from weather events, production cycles,
model changeovers, holidays, and sales. This allows data users to focus on changes that are not typical
for the time of year.

The unadjusted data are of primary interest to consumers concerned about the prices they actually pay.
Unadjusted data are also used extensively for escalation purposes. Many collective bargaining contract
agreements and pension plans, for example, tie compensation changes to the Consumer Price Index
before adjustment for seasonal variation. BLS advises against the use of seasonally adjusted data in
escalation agreements because seasonally adjusted series are revised annually for five years.

Intervention Analysis

The Bureau of Labor Statistics uses intervention analysis seasonal adjustment (IASA) for some CPI
series. Sometimes extreme values or sharp movements can distort the underlying seasonal pattern of
price change. Intervention analysis seasonal adjustment is a process by which the distortions caused by
such unusual events are estimated and removed from the data prior to calculation of seasonal factors.
The resulting seasonal factors, which more accurately represent the seasonal pattern, are then applied to
the unadjusted data.



For example, this procedure was used for the motor fuel series to offset the effects of the 2009 return to
normal pricing after the worldwide economic downturn in 2008. Retaining this outlier data during
seasonal factor calculation would distort the computation of the seasonal portion of the time series data
for motor fuel, so it was estimated and removed from the data prior to seasonal adjustment. Following
that, seasonal factors were calculated based on this “prior adjusted” data. These seasonal factors
represent a clearer picture of the seasonal pattern in the data. The last step is for motor fuel seasonal
factors to be applied to the unadjusted data.

For the seasonal factors introduced for January 2024, BLS adjusted 46 series using intervention analysis
seasonal adjustment, including selected food and beverage items, motor fuels and vehicles.

Revision of Seasonally Adjusted Indexes

Seasonally adjusted data, including the U.S. city average all items index levels, are subject to revision
for up to 5 years after their original release. Every year, economists in the CPI calculate new seasonal
factors for seasonally adjusted series and apply them to the last 5 years of data. Seasonally adjusted
indexes beyond the last 5 years of data are considered to be final and not subject to revision. For January
2024, revised seasonal factors and seasonally adjusted indexes for 2019 to 2023 were calculated and
published. For series which are directly adjusted using the Census X-13ARIMA-SEATS seasonal
adjustment software, the seasonal factors for 2023 will be applied to data for 2024 to produce the
seasonally adjusted 2024 indexes. Series which are indirectly seasonally adjusted by summing
seasonally adjusted component series have seasonal factors which are derived and are therefore not
available in advance.

Determining Seasonal Status

Each year the seasonal status of every series is reevaluated based upon certain statistical criteria. Using
these criteria, BLS economists determine whether a series should change its status from "not seasonally
adjusted" to "seasonally adjusted", or vice versa. If any of the 81 components of the U.S. city average all
items index change their seasonal adjustment status from seasonally adjusted to not seasonally adjusted,
not seasonally adjusted data will be used in the aggregation of the dependent series for the last 5 years,
but the seasonally adjusted indexes before that period will not be changed. For 2024, 36 of the 81
components of the U.S. city average all items index are not seasonally adjusted.

Contact Information

For additional information about the CPI visit www.bls.gov/cpi or contact the CPI Information and
Analysis Section at 202-691-7000 or cpi_info@bls.gov.

For additional information on seasonal adjustment in the CPI visit www.bls.gov/cpi/seasonal-
adjustment/home. htm

If you are deaf, hard of hearing, or have a speech disability, please dial 7-1-1 to access
telecommunications relay services.



Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

November 2024
[1982-84=100, unless otherwise noted)]

Unadjusted percent

Seasonally adjusted percent

F_{elative Unadjusted indexes change change
impor-
Expenditure category tarr:ce Nov. Oct. Aug. Sep. Oct.
Oct. Nov. Oct. Nov. 2023- | 2024- | 2024- | 2024- | 2024-
2024 2023 2024 2024 Nov. Nov. Sep. Oct. Nov.
2024 2024 2024 2024 2024
Al IEBMS s s 5 spmmms i s o5 sowms o5 sseis 5 sas 5 3 100.000 307.051 315.664 315.493 2.7 -0.1 0.2 0.2 0.3
Food. ... 13.467 325.172 332.678 332.904 2.4 0.1 0.4 0.2 0.4
Foodathome.............oooviiiiiiiinnn, 8.072 303.224 308.200 307.972 1.6 -0.1 0.4 0.1 0.5
Cereals and bakery products............ 1.051 356.169 359.007 354.371 -0.5 -1.3 0.3 1.0 -1.1
Meats, poultry, fish, and eggs............ 1.719 319.860 328.743 331.976 3.8 1.0 0.8 -1.2 1.7
Dairy and related products............... 0.737 267.609 271.695 270.819 1.2 -0.3 0.1 1.0 -0.1
Fruits and vegetables..................... 1.390 350.736 355.292 354.696 1.1 -0.2 0.9 0.4 0.2
Nonalcoholic beverages and beverage
materials: suws o v s o vwrws o o v o 8 1.021 215.604 220.672 221.735 2.8 0.5 0.0 0.4 1.5
Other food at home........................ 2.155 270.250 273.232 272.027 0.7 -0.4 0.2 0.1 0.1
Food away from home'...................... 5.394 360.383 372.486 373.530 3.6 0.3 0.3 0.2 0.3
ENErgy: & verss o vovss 5 sows o a0 o 5 105 5 5 595 0 5 6.549 277.029 272.807 268.213 -3.2 -1.7 -1.9 0.0 0.2
Energy commodities......................... 3.432 306.419 288.357 280.410 -8.5 -2.8 -4.0 -1.0 0.5
Fuel oil....oooi 0.070 416.239 338.453 335.113 -19.5 -1.0 -6.0 -4.6 0.6
Motor fuel...........ccoiiiiiiiii 3.281 299.696 282.635 274.518 -8.4 -2.9 -4.0 -0.9 0.5
Gasoline (all types)...............oount 3.186 297.598 281.741 273.570 -8.1 -2.9 -4.1 -0.9 0.6
Energy services............ccooviiiiiiinnn 3.117 259.944 268.564 267.204 2.8 -0.5 0.7 1.0 -0.1
EISCLAGHY: i o5 s 5 smmoms o 55 s o5 sppm o3 5 2.459 267.545 280.470 275.801 3.1 -1.7 0.7 1.2 -0.4
Utility (piped) gas service................. 0.658 231976 227.463 236.179 1.8 3.8 0.7 0.3 1.0
All items less food and energy................ 79.985 311.606 321.758 321.947 3.3 0.1 0.3 0.3 0.3
Commodities less food and energy
commodities..........ccoviiiiiii 18.413 165.367 165.088 164.406 -0.6 -0.4 0.2 0.0 0.3
Apparel.......ooooii 2.584 128.093 133.179 129.542 1.1 2.7 1.1 -1.5 0.2
NeW VENICIES s i sus o s 55 s o5 s o s o3 5 3.558 178.700 177.162 177.472 -0.7 0.2 0.2 0.0 0.6
Used cars and trucks...................... 1.875 186.270 178.744 179.958 -3.4 0.7 0.3 2.7 2.0
Medical care commodities’............... 1.456 410.847 412914 412424 0.4 -0.1 -0.7 -0.2 -0.1
Alcoholic beverages....................... 0.844 287.731 292.871 292.831 1.8 0.0 0.1 0.4 0.1
Tobacco and smoking products™........ 0.556 1,487.792 1,571.120 1,586.249 6.6 1.0 0.0 0.6 1.0
Services less energy services.............. 61.572 404.143  421.731 422574 4.6 0.2 0.4 0.3 0.3
Shelter. ... 36.600 387.892 405.287 406.250 4.7 0.2 0.2 0.4 0.3
Rent of primary residence............. 7.722 408.838 425.381  426.651 4.4 0.3 0.3 0.3 0.2
Owners’ equivalent rent of
residences?...........ccceeiiiinnnn. 27.093 399.032 417.477 418.669 4.9 0.3 0.3 0.4 0.2
Medical care services..................... 6.524 597.016 617.753 619.118 3.7 0.2 0.7 0.4 0.4
Physicians’ services®................... 1.817 412.011 422,425  423.591 2.8 0.3 0.9 0.5 0.3
Hospital services™3..................... 1.993 402.222 417.499 417.503 3.8 0.0 0.5 0.0
Transportation services................... 6.579 411.892 440.755 440.980 7.1 0.1 1.4 0.4 0.0
Motor vehicle maintenance and
repair’. ... 1.268 393.924 415598 416.418 57 0.2 1.0 1.1 0.2
Motor vehicle insurance................ 3.013 768.249 865985 866.133 12.7 0.0 1.2 -0.1 0.1
Airline fares. ..o 0.798 257.222 265.939 269.336 4.7 1.3 3.2 3.2 0.4

" Not seasonally adjusted.
2 Indexes on a December 1982=100 base.
3 Indexes on a December 1996=100 base.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2024
[1982-84=100, unless otherwise noted)]

o Unadjzf]t;? gzercent Seasonally adjusted percent change

Expenditure category impgré?nce Nov. Oct. Aug. Sep. Oct.

. 2023- 2024- 2024- 2024- 2024-

2024 Nov. Nov. Sep. Oct. Nov.

2024 2024 2024 2024 2024

=y T ————— 100.000 2.7 -0.1 0.2 0.2 0.3

FOOd. . 13.467 2.4 0.1 0.4 0.2 0.4

Foodathome..........ooiiiii i e 8.072 1.6 -0.1 0.4 0.1 0.5

Cereals and bakery products.............ccooeiiiiiiiininn 1.051 -0.5 -1.3 0.3 1.0 -1.1

Cereals and cereal products.............cccovviiviininnn 0.310 -0.6 -0.9 0.5 0.7 -0.7

Flour and prepared flour mixes...............cooevnee. 0.051 -1.6 -3.1 -0.6 0.1 -1.0

Breakfast cereal’.........c.oovvviiiiiii 0.122 -0.9 0.0 -0.4 0.6 0.0

Rice, pasta, cornmeal.............coooiiiiiiici 0.137 0.2 -0.9 1.3 1.7 -1.2

RICET 2 3, -0.7 -0.3 0.3 0.7 -0.3

Bakery products’.............cooci 0.741 -0.5 -1.4 0.2 0.9 -1.4

Bread 2. .. 0.199 0.8 -1.3 0.2 1.9 -1.3

Whiter bread . s & 5 sesn & soms @ o s o wons 0.8 0.8 0.9 1.2 0.8

Bread other than white™2.......................... -1.2 2.3 0.9 2.8 2.3

Fresh biscuits, rolls, muffins®.............cccvvvnins 0.115 -1.6 -1.4 -0.9 3.2 2.8

Cakes, cupcakes, and cookies’...................... 0.188 1.5 0.5 1.2 -0.9 0.5

Cookies™ .. 2.5 0.1 1.9 -0.9 0.1

Fresh cakes and cupcakes™3..................... 0.5 0.8 0.3 0.3 0.8

Other bakery products............ccoooiviiiiie . 0.239 -1.2 -3.1 0.4 0.5 -1.7

Fresh sweetrolls, coffeecakes, doughnuts™ 3. ... 3.3 1.4 0.5 1.4 1.4

Crackers, bread, and cracker products®......... -1.6 -4.6 0.5 0.2 2.6
Frozen and refrigerated bakery products, pies,

tarts, turnovers®.........ooiiii -2.8 -4.0 -1.9 1.0 -2.6

Meats, poultry, fish, and eggs............ooviviiiiiiiiininn 1.719 3.8 1.0 0.8 -1.2 1.7

Meats, poultry, and fish................coooiiii i 1.583 1.5 0.4 0.2 -0.8 1.1

MeatS. ..o 1.028 2.6 0.7 0.3 -1.1 1.9

Be8aRd VBAl..: uomn: smm sy smmms 15w 56 s 95 56 5 50 0.462 5.0 1.7 0.6 -1.1 3.1

Uncooked ground beef'............................ 0.163 4.8 0.5 0.4 -0.4 0.5

Uncooked beef roasts?............cooevvvvivininnns 0.077 4.2 3.5 -0.3 -1.5 4.1

Uncooked beef steaks.............ocovvvevinnnnns 0.171 5.0 2.3 -0.4 -1.4 4.2

Uncooked other beef and veal™2................. 0.051 5.6 1.2 0.3 -1.1 1.2

POl susus o 5 nome o vmam ox 2 moes 26 vmess o0 5 s 5 Remens 0.330 1.7 -0.6 0.5 -0.5 1.2

Bacon, breakfast sausage, and related

products®. ... ... 0.142 -0.4 -2.1 1.2 -0.8 -0.3

Bacon and related products®.................... -0.8 -0.7 1.6 -1.8 0.3

Breakfast sausage and related products® 3. .. 0.9 -4.0 2.0 0.5 -1.0

Ham. oo 0.064 2.3 0.0 -1.1 0.9 3.9

Ham, excluding canned®........................ 2.2 0.1 -1.1 0.8 41

Pork chops™. .. ..o 0.042 5.1 3.6 -1.2 -1.6 3.6

Other pork including roasts, steaks, and ribs2... 0.082 2.9 -0.5 2.0 -1.8 0.5

T T = T — 0.235 -0.6 0.4 -0.5 -1.7 0.4

Frankfurters®........ooviviiiiiii e 0.2 0.4 2.4 -1.9 -0.1

Lunchmeats™ 23, suws somes somen s o sun 06 5 6 s -0.5 0.3 -0.4 0.0 0.3

Poultry1 .................................................. 0.309 0.4 -0.5 -0.1 -0.1 -0.5

Chicken™ 2. . 0.250 1.0 0.4 0.2 0.2 0.4

Fresh whole chicken®™®.............oooivivne, 0.7 0.2 -1.2 0.6 0.2

Fresh and frozen chicken parts™3............. 1.0 -0.5 0.8 0.0 -0.5

Other uncooked poultry including turkey?........ 0.059 -1.9 -1.1 2.3 -0.7 2.0

Fish: and seaf0od:  wu o rr s s s s sy 1 s o0 v 0.246 -1.7 0.3 -0.2 -0.3 0.1

Fresh fish and seafood™2................ceoviven. 0.118 -0.8 0.2 0.0 0.1 0.2

Processed fish and seafood?...................... 0.129 -2.5 0.5 -0.2 -0.6 -0.7

Shelf stable fish and seafood®.................. -1.9 2.9 0.1 -1.5 1.4

Frozen fish and seafood®........................ -1.7 -1.6 -1.0 1.6 -2.9

[ =o o = 0.135 37.5 7.8 8.4 -6.4 8.2

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, November 2024 — Continued
[1982-84=100, unless otherwise noted)]

Unadjusted percent

Seasonally adjusted percent change

Relative change

Expenditure category impgré?nce Nov. Oct. Aug. Sep. Oct.
. 2023- 2024- 2024- 2024- 2024-

2024 Nov. Nov. Sep. Oct. Nov.

2024 2024 2024 2024 2024

Dairy and related products............ccoovviiiiiiii . 0.737 1.2 -0.3 0.1 1.0 -0.1
MIlKZ. 0.174 2.2 1.1 -0.3 1.2 0.7
Fresh wWholes milluus v sun s sws s s o v on ssomws om0 50 1.8 0.9 -0.9 1.4 0.3
Fresh milk other than whole™ 2 3....................... 2.2 1.0 0.6 1.0 1.0
Cheese and related products™............................. 0.233 0.2 -1.2 0.8 1.6 -1.2
Ice cream and related products................coeeiiee. 0.106 0.5 0.7 -0.9 -0.2 0.4
Other dairy and related products®........................ 0.224 1.8 -1.0 0.0 0.7 -0.3
Fruits and vegetables................ooiii i 1.390 1.1 -0.2 0.9 0.4 0.2
Fresh fruits and vegetables......................oin 1.055 1.4 0.6 1.2 0.5 0.5
Fresh fruits............coooo i 0.568 1.3 0.2 2.2 1.5 0.0
APPIES. e 0.069 -0.9 -2.1 24 4.9 -0.5
Bananas... . ..o 0.082 -0.2 0.7 0.1 -0.6 0.7
Citrus fruits. ... 0.167 0.2 -1.6 1.9 2.4 -1.2
Oranges, including tangerines®.................... 3.2 2.5 0.9 5.0 -1.8

Other fresh fruits®............coocviiiiii s 0.251 3.3 1.9 3.0 -0.3 0.1
Fresh vegetables.............ccoooiiiiiiii i 0.487 1.6 0.9 0.0 -0.7 1.0
Potatoes: & wwws o m woms & s o & s & 5 wos & e 0.074 -2.0 -5.0 1.8 -0.8 3.3
Lettuce. .. ..o 0.062 1.1 52 -3.2 -3.3 0.2
TOMAtoBS. ... 0.077 1.3 3.1 -2.1 -1.3 0.1
Other fresh vegetables...............coooeiiiiinnnn. 0.273 2.9 1.0 0.8 0.1 1.0
Processed fruits and vegetables®...................... 0.335 0.0 2.4 -0.1 0.2 -0.6
Canned fruits and vegetables®....................... 0.164 -1.0 -3.1 -0.4 -0.4 -0.7
6Ty R R ———TT 0.2 -0.2 0.0 -1.2 1.4
Canned vegetables® ®.............................. -1.4 -4.3 -0.1 0.4 -15
Frozen fruits and vegetables®........................ 0.102 -1.1 2.3 -0.3 1.0 -0.6
Frozen vegetables®...................cocoeiiin -1.4 -3.7 0.6 0.8 2.3

Other processed fruits and vegetables including

A ox s o0 s o0 5 05 s 26 e o0 2 Y PSS 6 3 0.069 4.0 -1.1 0.5 0.3 0.5

Dried beans, peas, and lentils™ 2%, .............. 7.4 0.2 0.4 0.1 0.2
Nonalcoholic beverages and beverage materials......... 1.021 2.8 0.5 0.0 0.4 1.5
Juices and nonalcoholic drinks®..............ocovvennnn. 0.724 3.1 0.4 -0.3 0.5 1.6
Carbonated drinks..............coviiiii 0.324 3.1 -0.2 -0.4 0.2 1.7
Frozen noncarbonated juices and drinks™2,......... 0.009 17.2 1.6 -0.1 0.8 1.6
Nonfrozen noncarbonated juices and drinks?......... 0.391 2.9 0.9 -0.3 0.7 1.5
Beverage materials including coffee and tea?........... 0.296 2.2 0.6 0.8 0.3 1.4
Coffel. . 0.185 1.9 1.0 1.7 0.4 2.1
REASIEt CBIEE%: o smms 52 e 50 s 1 g s 1 52 32 9 1.3 0.8 2.0 0.8 2.3
Instant coffee™ 2. 4.6 1.3 -0.8 -0.9 1.3
Other beverage materials including tea®2............ 0.111 2.6 0.1 0.9 0.7 0.1
(©31(571 g {oloTo =1l o] |- PR ——— 2.155 0.7 -0.4 0.2 0.1 0.1
Sugar and sweets’........... 0.293 2.6 0.2 -0.7 0.8 0.2
Sugar and sugar substitutes...................oo 0.043 3.3 -2.0 -0.3 -0.3 0.8
Candy and chewing gum?...........cocooiiiiiiiininnns 0.189 3.2 1.2 -1.2 1.7 1.0
Other sWeets2... ..o e 0.061 0.3 -1.2 -1.6 0.2 -0.5
Fats: and OilSimsus w s us s o s o sy oo soms w6 wn o 10 s 0.252 1.9 -1.8 1.1 0.1 0.0
Butter and margarnine®. ...............coeiiiiiniiens.. 0.076 0.9 -1.8 2.2 -0.8 1.3
BUEI®. .o 3.6 -2.0 2.8 -1.2 1.5
Margarine®. ..........coooiiiiiii -1.5 -1.6 1.9 0.1 1.3
Salad dressing" 2............ccoiiii 0.059 0.6 -1.8 33 -0.6 -1.8
Other fats and oils including peanut butter?.......... 0.116 3.3 -1.7 -0.2 0.6 -0.4
Peanut butter™ 23, ... ... 2.4 0.1 15 0.6 0.1
Other foods.......c.ovvviiiii 1.610 0.1 -0.4 0.3 0.0 0.1
SOUPS!s & i s & wwes 5 @ ToE 6 0 WO 6 0 T 0.094 -0.5 2.6 -0.4 0.8 -1.1
Frozen and freeze dried prepared foods........... 0.253 1.2 0.4 0.6 0.9 0.8

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2024 — Continued
[1982-84=100, unless otherwise noted)]

o Unadjzf]t;? gzercent Seasonally adjusted percent change
Expenditure category impgré?nce Nov. Oct. Aug. Sep. Oct.

. 2023- 2024- 2024- 2024- 2024-
2024 Nov. Nov. Sep. Oct. Nov.

2024 2024 2024 2024 2024
ONACKS s 55 s 55 mwss 5 w05 55 35 53 v 5 555 03 S 55 GG 0.334 -1.6 0.3 1.0 -1.6 1.2
Spices, seasonings, condiments, sauces........... 0.324 1.7 -1.4 0.1 -0.1 0.0
Salt and other seasonings and spices® 3........ 2.4 -3.2 0.6 0.2 2.1
Olives, pickles, relishes™ 23 ... .................. 2.3 1.2 0.2 -1.1 1.2
Sauces and gravies® %............s . 1.1 0.5 -0.3 -1.6 1.9
Other condiments®.................cocoevviinnnne, 16.1 -8.7 1.2 11.8 -6.9
Baby food and formula®™2................oc 0.047 1.2 -0.1 1.2 0.7 -0.1
Other miscellaneous foods?................cccvvveee. 0.558 -0.1 -0.1 0.2 0.5 -0.4
Prepared salads® *.................ocoviii 1.6 0.8 0.3 0.7 0.2
Food away from home™................cocociiiici 5.394 3.6 0.3 0.3 0.2 0.3
Full service meals and snacks™2............................ 2.476 3.6 0.3 0.4 0.2 0.3
Limited service meals and snacks™2....................... 2.523 37 0.3 02 0.2 0.3
Food at employee sites and schools™2.................... 0.081 35 -0.9 17 1.2 -0.9
Food at elementary and secondary schools™ 5, ...... 3.2 -1.3 2.1 1.7 -1.3
Food from vending machines and mobile vendors™ 2, . .. 0.049 0.5 0.1 0.2 -0.4 0.1
Other food away from home® 2................ooen. 0.265 4.3 -0.1 0.5 0.7 -0.1
ENErgV: & vowss o vvmss 5 vevs o 00mss & 1o 2 DO96 05 W56 5 DEVEE 05 0 95 6.549 -3.2 -1.7 -1.9 0.0 0.2
Energy commodities. ... 3.432 -8.5 -2.8 -4.0 -1.0 0.5
Fuel oil and other fuels............c.coooviiiiiiii 0.151 -10.7 -0.2 -3.1 2.2 0.4
Fuel 0il: s o s & mows & o v & wom & wes § & wm & W 0.070 -19.5 -1.0 -6.0 -4.6 0.6
Propane, kerosene, and firewood®........................ 0.081 0.9 0.4 0.7 -0.4 -0.6
Motor fuel...... ..o 3.281 -8.4 -2.9 -4.0 -0.9 0.5
Gasoline (all types).......covviiiiiiii i 3.186 -8.1 -2.9 -4.1 -0.9 0.6
Gasoline, unleaded regular®............................ -8.3 -3.0 -4.4 -0.8 0.5
Gasoline, unleaded midgrade® 7....................... 6.9 25 -3.2 -0.7 0.6
Gasoline, unleaded premium®.......................... -6.9 2.3 2.4 -1.2 0.9
Other motor fuels™ ..., 0.096 -18.1 -1.9 -3.4 0.2 -1.9
ENergy SeIVICES ams: o vwmns o v s o5 o5 vevan 6 G55 9 0 F09EH 6 S090H 3.117 2.8 -0.5 0.7 1.0 -0.1
Electricity. ... 2.459 3.1 -1.7 0.7 1.2 -0.4
Utility (piped) gas service..........oovvvvviiiiiiiiniiinnnn. 0.658 1.8 3.8 0.7 0.3 1.0
All items less food and energy...........ccooeviiiiiiiiiiinnn. .. 79.985 3.3 0.1 0.3 0.3 0.3
Commodities less food and energy commodities............ 18.413 -0.6 -0.4 0.2 0.0 0.3
Household fumishings and supplies®....................... 3.407 -1.0 0.0 0.0 0.0 0.7
Window and floor coverings and other linens?.......... 0.282 0.8 0.5 -0.2 -1.3 2.7
Floor coverings™ 2.........cociiiiiiiiiiii e 0.067 -3.1 0.4 -1.4 -1.2 0.4
Window coverings®™ 2. ... 0.073 35 2.9 0.7 -3.5 2.9
Other INens. ... ...coiii e 0.141 1.3 -0.3 -0.1 -0.5 3.4
Furniture and bedding™......................o 0.934 -1.8 -0.2 1.7 1.0 -0.2
Bedroom furniture’. ... 0.312 -2.8 -1.5 -0.2 0.9 -1.5
Living room, kitchen, and dining room furniture® 2. .. 0.478 0.5 0.7 3.2 1.5 0.7
Other furniture®.............ooiiiii 0.138 -7.3 0.0 -0.4 -1.9 1.1
APPIANCESZ:: o oo v ss v s w5 5505 26 F0RY 5 560 #5 TUBS £ 06 0.218 -1.0 -0.8 -0.6 -0.6 0.7
Major appliances?..........cccoviiiiiii i 0.067 -0.2 2.2 0.3 0.3 -0.8
Laundry equipment® .. ... 6.7 -1.8 0.0 0.1 -1.8
Other applianCes®ss: o s w s o ms o s 5 vewas gems & 29 0.148 -1.6 -0.1 -0.7 -1.0 1.0
Other household equipment and furnishings®........... 0.500 -0.5 -0.5 -0.4 -0.6 0.5
Clocks, lamps, and decorator items™.................. 0.290 -0.1 -0.2 -1.2 -0.4 -0.2
Indoor plants and flowers®......................ooeel. 0.109 1.3 0.4 0.1 -1.5 0.0
Dishes and flatware™ 2.................c.ocoiiiiiennnn. 0.040 -4.7 2.0 0.4 -1.6 2.0
Nonelectric cookware and tableware?................. 0.061 2.1 2.7 5.7 0.4 -0.5
Tools, hardware, outdoor equipment and supplies® 2.. 0.689 2.5 0.1 -0.8 0.4 0.1
Tools, hardware and supplies®................ocovvees 0.188 2.4 0.6 -1.4 0.4 1.9
Outdoor equipment and supplies™2................... 0.296 2.8 0.2 -1.0 0.6 0.2

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2024 — Continued
[1982-84=100, unless otherwise noted)]

o Unadjzf]t;? gzercent Seasonally adjusted percent change
Expenditure category impgré?nce Nov. Oct. Aug. Sep. Oct.
. 2023- 2024- 2024- 2024- 2024-
2024 Nov. Nov. Sep. Oct. Nov.
2024 2024 2024 2024 2024
Housekeeping supplies™...........ccoooviiiiiiiiinin. 0.784 0.8 0.4 -0.3 -0.3 0.4
Household cleaning products™2........................ 0.282 1.9 0.4 -0.3 0.4 0.4
Household paper products™2........................... 0.167 0.5 0.0 0.0 1.2 0.0
Miscellaneous household products™2................. 0.335 0.1 1.2 0.5 -1.0 1.2
APPANEL .. 2.584 1.1 2.7 1.1 -1.5 0.2
Men’s and boys’ apparel..............ccooiiiii 0.656 2.2 -1.8 0.9 -0.6 1.0
Men’s apparel.........ccooviiiiiiiii 0.497 1.3 -1.2 0.6 0.1 1.0
Men’s suits, sport coats, and outerwear............ 0.073 -6.1 -0.3 2.4 0.1 0.3
Men'’s underwear, nightwear, swimwear, and
BCCESSOMES. ..ttt 0.157 1.7 -0.8 -1.6 0.3 1.2
Men'’s shirts and sweaters®........................... 0.142 2.3 2.2 0.5 0.8 0.7
Men'’s pants and shorts..............ccovviviininn 0.120 4.4 -1.2 2.1 -0.1 1.4
Boys’ apparel........cc.ooiiiiiiii 0.159 5.0 -3.5 1.3 -2.3 -0.8
Women’s and girls’ apparel.............oooviiiiiiiinn. 1.051 0.4 -4.0 0.5 -2.9 -0.2
Women’s apparel............ooiiiiiii i 0.920 0.4 -3.9 0.5 -2.8 -0.1
Women’s outerwear. ..........oocoviieiiiiiiiiinnn. 0.058 -3.2 -4.0 0.1 -3.6 3.0
Women’s dresses. .......ooovvvviiiiiiiiiieieiienns 0.130 -4.0 -6.5 -0.7 2.1 -2.8
Women'’s suits and separates®....................... 0.424 2.1 -5.5 -0.4 -3.4 -0.9
Women’s underwear, nightwear, swimwear, and
ACCESSONES s i s 6 s o3 sy 1 98 5 5008 4 S 05 03 0.300 6.0 -0.4 1.3 -2.0 1.4
Girls’ apparel........cocoiviiiii 0.131 1.4 -4.6 1.0 -3.8 -0.6
FOOtWEAT. ...\ 0.535 0.7 -1.3 1.2 0.7 -0.3
Men's footwear™............cocoiiiiiii 0.189 1.0 -1.4 1.2 0.7 -1.4
Boys’ and girls’ footwear'........................ll 0.114 3.4 -1.2 3.0 1.3 -1.2
Women’s footwear............cooooiiiiiii 0.232 -0.9 -1.3 1.6 0.1 0.2
Infants’ and toddlers’ apparel................ccoviiinnn. 0.099 -0.6 -2.1 -0.8 -0.3 0.0
Jewelry and watches®......................... 0.243 3.4 -3.4 5.2 2.4 0.8
T o) 1= E e p—— 0.042 7.4 1.0 2.1 3.3 1.0
Jewelrys. 0.201 25 -4.3 47 -3.1 0.8
Transportation commodities less motor fuel®.............. 5.961 -1.4 0.3 0.3 0.8 0.9
New vehicles: « wews o m v o rews o s 6 o wom & e 3.558 -0.7 0.2 0.2 0.0 0.6
New cars®.. ..o -1.2 0.3 0.0 0.0 0.7
New trucks® "0 ... 0.6 0.2 0.2 0.1 0.5
Used cars and trucks............coovviiiiiiiiiiniiininnn. 1.875 -3.4 0.7 0.3 2.7 2.0
Motor vehicle parts and equipment'...................... 0.464 1.5 -0.6 0.9 0.1 -0.6
Tires 0.318 2.0 -0.3 1.1 -0.4 -0.3
Vehicle accessories other than tires™2................ 0.146 0.6 -1.4 0.4 1.1 -1.4
Vehicle parts and equipment other than tires™ 2. .. 0.0 2.1 0.3 1.2 2.1
Motor oil, coolant, and fluids™ 3...................... 1.0 0.2 -0.2 0.9 0.2
Medical care commodities™....................ocoie. 1.456 0.4 -0.1 -0.7 -0.2 -0.1
Medicinal drugs™ 8. .. ... 1.340 0.3 -0.1 0.8 0.2 -0.1
Prescription drugs™...............ccociiiii 0.900 0.7 -0.4 -0.5 0.2 -0.4
Nonprescription drugs®. ...l 0.440 -0.4 0.6 -0.6 -1.2 0.5
Medical equipment and supplies™®....................... 0.115 1.2 -0.4 02 0.0 0.4
Recreation commodities®.......................ooiiiinl . 1.979 -1.5 -0.7 -0.3 0.0 -0.5
Video and audio products®....................l 0.282 -0.7 -1.8 0.1 1.2 -0.6
Televisions.......oovi i 0.122 -4.0 -3.0 0.2 1.4 -0.8
Other video equipment?.............ccocviviiiiiiinnas 0.024 -6.2 -1.4 -1.3 -2.0 1.1
Audio equipment’.... ... 0.062 0.9 -1.2 -0.4 2.6 -1.2
Recorded music and music subscriptions® 2......... 0.071 5.7 -0.3 0.8 1.0 -0.3
Pets and pet products™..............ocociiii 0.606 0.0 0.4 -0.4 -0.4 0.4
Petfood" 23, .. -1.2 0.1 0.3 0.3 0.1
Purchase of pets, pet supplies, accessories™ 23, . .. 28 1.3 0.5 0.4 1.3
Sporting goods™ .. .. .. 0.621 -2.8 -0.3 -0.3 -0.5 -0.3

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2024 — Continued
[1982-84=100, unless otherwise noted)]

o Unadjzf]t;? gzercent Seasonally adjusted percent change
Expenditure category impgré?nce Nov. Oct. Aug. Sep. Oct.
. 2023- 2024- 2024- 2024- 2024-
2024 Nov. Nov. Sep. Oct. Nov.
2024 2024 2024 2024 2024
Sports vehicles including bicycles™..................... 0.411 -2.8 -0.1 -0.4 -0.6 -0.1
Sports equipment’........... 0.200 -2.9 -0.7 -0.2 -0.1 -0.7
Photographic equipment and supplies................... 0.025 2.4 -1.3 -1.0 0.9 -1.3
Photographic equipment® S, ...l 1.5 -1.3 0.7 0.6 -1.3
Recreational reading materials’........................... 0.103 -1.3 -4.9 -0.8 3.4 -4.9
Newspapers and magazines™2........................ 0.057 1.6 -5.6 -3.3 2.0 -5.6
Recreational books™2...........ccoiviiiiii 0.046 -4.7 -4.0 2.1 2.8 -4.0
Other recreational goods2..............cocoeviiiiiininnn.. 0.342 -3.1 -1.2 -0.1 -0.6 -0.9
TOVS i o5 somms o5 wm o3 05 w55 63 35 035 53 55 505 653 5 W08 5 55 K08 53 5 G0 0.269 -3.5 -1.5 0.0 -0.5 -1.1
Toys, games, hobbies and playground
equipment® . 3.7 -0.8 0.5 -1.1 -0.3
Sewing machines, fabric and supplies™2............. 0.027 2.1 0.1 0.1 -1.6 0.1
Music instruments and accessories™2................ 0.030 1.3 0.5 0.1 0.4 0.5
Education and communication commodities®.............. 0.809 -5.4 -1.1 -0.7 -1.1 -1.1
Educational books and supplies™......................... 0.082 10.6 6.3 6.3
College textbooks™ & 11, ... i 11.6 6.7 4.2 0.0 6.7
Information technology commaodities®.................... 0.726 -7.1 -2.0 -1.2 -1.2 -2.0
Computers, peripherals, and smart home
assistants 4 .. 0.292 5.5 -1.7 -1.1 -1.6 1.7
Computer software and accessories™2............... 0.021 1.6 0.4 0.4 0.4 0.4
Telephone hardware, calculators, and other
consumer information items™2...................... 0.413 -8.3 23 -1.2 -1.0 23
Smartphones™® 12 . 9.9 3.7 0.7 27 -3.7
Alcoholic beverages..........coooviiiiiiiiiii i 0.844 1.8 0.0 0.1 0.4 0.1
Alcoholic beverages athome...............oooviviinnn. 0.470 1.1 -0.4 0.1 -0.3 -0.2
Beer, ale, and other malt beverages at home........ 0.176 2.6 -0.2 0.6 -0.4 -0.4
Distilled spirits at home™.................coooiiinnen. 0.114 0.1 -0.1 -0.4 -0.4 -0.1
Whiskey at home® 3.............ooi -1.9 0.4 2.4 0.7 0.4
Distilled spirits, excluding whiskey, at home™ 3, ... 0.2 0.5 0.2 -0.1 0.5
Wine athome'.........ooooiviiiii 0.181 0.2 -0.8 0.2 -0.3 -0.8
Alcoholic beverages away from home™.................. 0.374 2.7 0.5 0.1 1.2 0.5
Beer, ale, and other malt beverages away from
homeh 23, 4.0 0.4 0.1 2.1 0.4
Wine away from home® 23 ... ... 1.4 0.3 0.2 0.4 0.3
Distilled spirits away from home® 23, ... .............. 2.4 0.3 0.0 1.2 0.3
Other goods®. ... ..o 1.372 2.6 0.3 0.3 0.4 0.2
Tobacco and smoking products®.......................... 0.556 6.6 1.0 0.0 0.6 1.0
Cigarettes™ 2. ... .. 0.460 7.4 1.2 -0.1 0.5 1.2
Tobacco products other than cigarettes® 2............ 0.092 2.7 -0.5 0.5 07 -0.5
Personal care products™...............ocociiiiiiiiinnnnnn. 0.658 0.5 -0.1 0.4 0.3 -0.1
Hair, dental, shaving, and miscellaneous personal
care Products™ 2, i vuuws vn vws v e on sws on v o v v v 0.345 1.7 0.6 0.6 0.2 0.6
Cosmetics, perfume, bath, nail preparations and
implements™. ... 0.302 -0.9 -1.0 0.2 0.4 -1.0
Miscellaneous personal goods2............ccvevevvininnns 0.158 2.4 -0.6 1.1 0.1 -1.2
Stationery, stationery supplies, gift wrap®............. 1.3 1.3 0.0 -1.0 -0.6
Services less energy ServiCes. .........covvveeiiiiiiiiiieaninnn. 61.572 4.6 0.2 0.4 0.3 0.3
Sheltels & wos & 5w 5 wes © o w5 wE § B W W 36.600 4.7 0.2 0.2 0.4 0.3
Rent of shelter™............ccooviiii 36.192 4.8 0.2 0.2 0.4 0.3
Rent of primary residence...............ccoevviiinnn. 7.722 4.4 0.3 0.3 0.3 0.2
Lodging away from home?...................oeoeeens. 1.376 37 -1.0 -1.9 0.4 3.2
Housing at school, excluding board™............... 0.247 3.8 0.1 0.1 0.1 0.4
Other lodging away from home including hotels
AR MOTISH: o o 1 sws o sowsn wown 1 s 53 aswess 6 s 1.129 3.7 -1.2 2.3 0.5 37
Owners’ equivalent rent of residences™.............. 27.093 4.9 0.3 0.3 0.4 0.2

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2024 — Continued
[1982-84=100, unless otherwise noted)]

o Unadjzf]t;? gzercent Seasonally adjusted percent change
Expenditure category impgré?nce Nov. Oct. Aug. Sep. Oct.
. 2023- 2024- 2024- 2024- 2024-
2024 Nov. Nov. Sep. Oct. Nov.
2024 2024 2024 2024 2024
Owners’ equivalent rent of primary residence. .. 25.745 4.9 0.3 0.3 0.4 0.2
Tenants’ and household insurance™2................. 0.408 2.0 0.0 0.5 0.7 0.0
Water and sewer and trash collection services®........... 1.104 5.2 0.5 0.7 0.5 0.6
Water and sewerage maintenance....................... 0.776 5.7 0.4 0.8 0.6 0.4
Garbage and trash collection™ ™°......................... 0.327 4.2 0.9 0.6 0.3 0.9
Household operations™ 2..............ccciiiiiiiiiiiis 0.3
Domestic services™ 2. ... 0.311 0.7 0.7
Gardening and lawncare services 2..................... 0.339 6.3 -0.8 2.1 2.2 0.8
Moving, storage, freight expense®2................o....s 0.147 4.6 0.4 0.1 1.7 0.4
Repair of household items™2...............cooviinaan,
Medical care Services............cooviviiiiii i 6.524 37 0.2 0.7 0.4 0.4
Professional services............ccoovviiiiii i, 3.612 3.0 0.3 0.6 0.5 0.4
Physicians’ services..................oooiiii . 1.817 2.8 0.3 0.9 0.5 0.3
Dental senViees: nuwm nuws w wr o wwn @ s o nows s s 0.904 3.9 0.6 0.6 0.5 0.5
Eyeglasses and eye care™®.................o 0.336 3.9 0.3 0.1 1.3 0.3
Services by other medical professionals® ©........... 0.555 1.5 0.0 1.5 0.7 0.0
Hospital and related services™..................cooevne. 2.323 4.3 0.1 0.3 0.5 0.1
Hospital services™ ... 1.993 3.8 0.0 0.5 0.0
Inpatient hospital services™® ™, .................... 3.4 0.2 0.2 0.2
Outpatient hospital services™®®.................... 4.5 0.3 07 0.3
Nursing homes and adult day services™.............. 0.170 4.8 -0.3 0.8 02 -0.1
Care of invalids and elderly at home™S5............... 0.159 9.9 1.2
Health insurance™ ®..............ccoiiiiiiiii 0.590 5.9 0.2 0.4 0.5 0.2
Transportation Services..........ooov i 6.579 7.1 0.1 1.4 0.4 0.0
Leased cars and trucks™ "
Carand truck rental..............ccoe i 0.134 -8.0 25 1.2 -1.6 -3.0
Motor vehicle maintenance and repair'.................. 1.268 5.7 0.2 1.0 1.1 0.2
Motor vehicle body work™................cocvin 0.055 1.3 0.8 -0.1 0.8
Motor vehicle maintenance and servicing®............ 0.581 4.4 -0.1 -0.6 1.0 -0.1
Motor vehicle repair™2..................oi 0.541 7.8 0.5 28 1.3 0.5
Motor vehicle insurance...............coociiiiiiiins 3.013 12.7 0.0 1.2 -0.1 0.1
Motor vehicle fees™ ... 0.541 2.9 -0.9 0.9 0.1 0.9
State motor vehicle registration and license
feest 2 0.290 2.4 0.0 0.1 0.2 0.0
Parking and other fees™2.................ooen, 0.229 3.5 2.0 1.8 0.4 2.0
Parking fees and tolls® .............................. 3.8 -0.1 0.0 0.0 -0.3
Public transportation.............ccoooiiiiiiiii i 1.108 2.9 0.7 2.4 2.4 0.0
Airline fares.........coov i 0.798 4.7 1.3 3.2 3.2 0.4
Other intercity transportation.................cooovvenn. 0.084 -3.5 0.6 -1.2 -0.2 1.5
Shipfare™ 23, ... -1.4 1.7 02 -1.6 1.7
Intracity transportation®...............cocviiii, 0.219 -0.5 -1.3 0.8 0.8 -1.3
Intracity mass transit™ > 8., 0.0 0.1 0.1 0.0 0.1
Recreation services®............cccoiiiiiiiiiii 3.227 3.5 0.7 -0.5 0.7 0.7
Video and audio services®...............coiiiiiiiiinnn. 0.893 1.4 -0.3 0.0 -0.4 -0.2
Cable, satellite, and live streaming television
Service™ . .. 0.760 0.9 0.0 0.2 0.3 0.1
Purchase, subscription, and rental of video™ 2. ...... 0.133 4.2 2.1 1.0 -1.1 2.1
Video discs and other media® 23................... 12.1 2.0 0.5 -1.8 2.0
Subscription and rental of video and video
games 23 1.4 -1.8 0.5 0.2 -1.8
Pet services including veterinary™2...................... 0.437 7.1 0.6 -0.3 0.9 0.6
Pet services™ 2 8. ... 12.1 1.3 0.4 0.5 1.3
Veterinarian services™ 2 2., 7.0 0.8 0.1 1.0 0.8
Photographers and photo processing™2................. 0.5 0.5

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2024 — Continued
[1982-84=100, unless otherwise noted)]

o Unadjzf]t;? gzercent Seasonally adjusted percent change
Expenditure category impgré?nce Nov. Oct. Aug. Sep. Oct.
. 2023- 2024- 2024- 2024- 2024-
2024 Nov. Nov. Sep. Oct. Nov.
2024 2024 2024 2024 2024
Other recreation services?............ocovvviviiinannnnnn. 1.848 4.1 1.2 -0.7 1.2 1.2
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports fees™ .. 0.710 6.4 2.7 2.1 2.1 2.7
ADMISSIONST ..o 0.625 1.4 -0.4 0.7 0.7 -0.4
Admission to movies, theaters, and
coneemrts™ &%, i o s mn venan o v o v o e 2.1 0.2 -1.3 0.9 0.2
Admission to sporting events™ 23, ... ... ... 4.0 2.7 10.9 0.4 2.7
Fees for lessons or instructions™®©..................... 0.217 3.9 0.6 0.8 0.0 0.6
Education and communication services®................... 4.996 1.8 -0.3 0.1 -0.2 -0.2
Tuition, other school fees, and childcare................. 2.428 3.9 0.0 0.7 0.2 0.2
College tuition and fees............cvvvviiiiiiininnnn 1.273 2.6 -0.1 0.8 0.3 0.0
Elementary and high school tuition and fees......... 0.297 4.8 -0.1 0.3 0.1 0.4
Day care and preschool®...............cooeeeviiinan. 0.721 6.2 0.4 0.4 0.2 0.6
Technical and business school tuition and fees™ 2... 0.047 1.1 0.0 0.0 0.0 0.0
Postage and delivery services®........................... 0.069 9.8 0.1 -0.3 3.9 -0.1
Postage. ... 0.060 10.6 0.0 -0.3 4.3 -0.3
Delivery services®. ..........ocovviiiiiiiiiiiiiee e, 0.009 4.4 0.6 -0.2 1.3 0.9
Telephone services™ 2. 1.530 -0.3 0.2 0.1 0.4 0.2
Wireless telephone services™2................cocivee 1.328 0.6 0.2 0.1 0.1 0.2
Residential telephone services™®...................... 0.203 2.1 0.2 0.0 2.2 0.2
Internet services and electronic information
providers™ 2. 0.960 0.7 -1.6 -1.3 -1.0 -1.6
Other personal services™ 8. 1.537 4.2 0.4 0.1 0.3 0.4
Personal care services'.............ccoviiiiiiiiiin . 0.636 4.8 0.6 0.1 0.2 0.6
Haircuts and other personal care services™ 2., ... ... 0.636 4.8 0.6 0.1 0.2 0.6
Miscellaneous personal services™................ooeeveees 0.902 37 0.2 0.2 0.3 0.2
Legal services™ ®.........cooiiiiii
Funeral expenses™®..........cccoiviiiiiiiiinennn, 0.157 3.2 -0.1 0.0 0.7 0.1
Laundry and dry cleaning services™2................. 0.158 5.4 0.4 0.2 0.3 0.4
Apparel services other than laundry and dry
Cleaning™ iws s nuwn s o o o o e i e % R 0.026 7.9 0.7 0.1 0.3 0.7
Financial services™ ©.............ocoiiiiiiiiiiii 0.233 6.5 0.5 0.4 0.4 0.5
Checking account and other bank services' 23, . 55 0.0 0.0 0.0 0.0
Tax return preparation and other accounting
fees 2 8 7.2 0.6

" Not seasonally adjusted.

2 Indexes on a December 1997=100 base.
% Special index based on a substantially smaller sample.
4 Indexes on a December 2007=100 base.
% Indexes on a December 2005=100 base.
% Indexes on a December 1986=100 base.
7 Indexes on a December 1993=100 base.
& Indexes on a December 2009=100 base.
® Indexes on a December 1990=100 base.
% Indexes on a December 1983=100 base.
"1 Indexes on a December 2001=100 base.
2 |ndexes on a December 2019=100 base.
3 Indexes on a December 1982=100 base.
4 Indexes on a December 1996=100 base.



Table 3. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, special aggregate indexes,
November 2024
[1982-84=100, unless otherwise noted)]

Belative Unadjusted indexes UnadjLéf]tae:gzercent Seasonallycﬁgjnu;;ed percent
impor-
Special aggregate indexes tarr:ce Nov. Oct. Aug. Sep. Oct.
Oct. Nov. Oct. Nov. 2023- | 2024- | 2024- | 2024- | 2024-
2024 2023 2024 2024 Nov. Nov. Sep. Oct. Nov.
2024 2024 2024 2024 2024
All items less food...........coooviiiiiiiiie e 86.533 304.249 313.021 312.791 2.8 -0.1 0.1 0.3 0.3
All items less shelter................ooiiiiin 63.400 278.876 284.092 283.459 1.6 -0.2 0.2 0.2 0.3
All items less food and shelter..................... 49.933 267.522 272.220 271.400 1.4 -0.3 0.1 0.2 0.3
All items less food, shelter, and energy.......... 43.385 269.409 275491 275.237 2.2 -0.1 0.4 0.2 0.3
All items less food, shelter, energy, and used
cars and trucks. ... 41.510 273.983 280.994 280.637 2.4 -0.1 04 0.1 0.2
All items less medical care...................oenn. 92.020 295225 303.479 303.259 2.7 -0.1 0.2 0.2 0.3
All items less energy..........ccoovvvineeiininnnn.. 93.451 312,732 322490 322.684 3.2 0.1 0.3 0.3 0.3
Commodities. .......c.ooviiiiiiiiiii 35.311 222.008 222483 221.466 -0.2 -0.5 -0.2 0.0 0.4
Commodities less food, energy, and used
carsand trucks............oocoii 16.538 163.154 163.609 162.731 -0.3 -0.5 0.2 -0.2 0.1
Commodities less food...............ooeiiin 21.845 178.456 176.673 175.293 -1.8 -0.8 -0.5 -0.1 0.3
Commodities less food and beverages........ 21.001 174724 172.796 171.393 -1.9 -0.8 -0.5 -0.1 0.3
SEIVICES. ..ttt 64.688 390.873 407.687 408.363 45 0.2 0.4 0.4 0.3
Services less rent of shelter'.................... 28.497  404.184 420.492 420.788 4.1 0.1 0.6 0.4 0.1
Services less medical care services. .......... 58.164  375.071 391.556 392.181 4.6 0.2 0.3 0.4 0.2
Durables. ........oooviiiiiii 9.858 124570 122.180 122.061 -2.0 -0.1 1.0 0.1 0.2
Nondurables..........ccoooviiiiiiiiiiii 25.453 273.685 276.526 274.876 0.4 -0.6 -0.1 -0.3 0.4
Nondurables less food................cooovinet. 11.987 230.793 229.953 226.864 -1.7 -1.3 -0.5 -0.5 0.4
Nondurables less food and beverages........ 11.143 227296 226.106 222.842 -2.0 -1.4 -0.5 -0.5 0.4
Nondurables less food, beverages, and
apparel. .. ... 8.558 294.004 288.705 285.658 -2.8 -1.1 -0.9 -0.4 0.6
Nondurables less food and apparel............ 9.402 291.903 287.549 284.783 2.4 -1.0 -0.9 -0.2 0.5
HousING: o o wis o5 w5 55 a5 w5 5 o5 w5 798 5 v 9w o 26 s 6 45.383 324735 337.470 338.048 41 0.2 0.2 0.4 0.3
Education and communication®.................... 5.804 144743 146.451 145.790 0.7 -0.5 0.0 -0.3 -0.4
Education®..........coooiiiiiiiiiee e 2.510 293.674 305.154 305.865 4.2 0.2 0.8 0.2 0.4
Communication®..............ocoeveiiiienin... 3.294 74.213 73.620 72.903 -1.8 -1.0 -0.6 -0.6 -1.0
Information and information processing?.... 3.225 69.887 69.187 68.498 -2.0 -1.0 -0.6 -0.7 -1.0
Information technology, hardware and
services®........ 1.695 6.981 6.854 6.735 -3.5 -1.7 -1.2 -1.1 -1.7
Recreation?...........ccocoviiiiiiiiiiiie e 5.206 136.292 138.120 138.341 1.5 0.2 -0.4 0.4 0.3
Video and audio®.................ocoiiiinns . 1.176 115469 117.411 116.606 1.0 -0.7 0.0 0.0 -0.3
Pets, pet products and services®............... 1.043 218,164 223.322 224.432 2.9 0.5 -0.4 0.2 0.5
Photography?............ocvviiccne 0.073 87.842 85.660 85.774 2.4 0.1 -0.6 0.0 0.1
Food and beverages..............cccovviiiiinnnn. 14.311 322,703 330.051 330.260 2.3 0.1 0.4 0.2 0.4
Domestically produced farm food............... 6.724  313.939 319.300 318.715 1.5 -0.2 0.5 0.1 -0.2
Other services.........cooovvviiiiiiiii i 9.760 407.515 418.167 418.623 2.7 0.1 -0.1 0.2 0.2
Apparel less footwear.............ocovviiiiiinnn 2.049 119489 124854 120.982 1.2 -3.1 1.1 -2.0 0.3
Fuels and utilities..............coooeiii 4.371 306.379 315.866 315.136 2.9 -0.2 0.5 0.8 0.1
Household energy.............ccoovviiiieiinnn.. 3.268 256.961 263.587 262.285 2.1 -0.5 0.5 0.9 -0.1
Medical care..........coovviiiiiiiii 7.980 551.769 567.870 568.773 3.1 0.2 04 0.3 0.3
Transportation.............oooeiiiiiiiiiiii i 15.822 267.035 269.724 268.450 0.5 -0.5 -0.2 0.3 0.4
Private transportation.....................ooel . 14.714 266.755 269.003 267.494 0.3 -0.6 -0.4 0.1 0.5
New and used motor vehicles®............... 6.146 126.890 124.116 124.451 -1.9 0.3 0.3 0.7 0.9
Utilities and public transportation.................. 7.619 253.803 260.452 260.286 2.6 -0.1 0.6 0.9 0.1
Household furnishings and operations........... 4.412 147190 147.720 147.746 0.4 0.0 0.2 -0.1 0.6
Other goods and services............ccoooevivnnn . 2.910 547.960 564.839 566.688 3.4 0.3 0.2 0.4 0.5
Personal care...........ccoooiiiiii i 2.353 277.785 284734 285.239 2.7 0.2 0.3 0.3 0.4

" Indexes on a December 1982=100 base.
2 Indexes on a December 1997=100 base.
% Indexes on a December 1988=100 base.



Table 4. Consumer Price Index for All Urban Consumers (CPI-U): Selected areas, all items index, November
2024
[1982-84=100, unless otherwise noted)]

Piisitig Percent change to Nov. 2024 from: Percent change to Oct. 2024 from:
Area Schedule Nov. Sep. Oct. Oct. Aug. Sep.
2023 2024 2024 2023 2024 2024
U8 Gty BVETAGC wss i ss o5 s o5 s o vy 55 53 55 0 63 sgpicis 15 5 M 2.7 0.1 -0.1 2.6 0.3 0.1
Region and area size?

Northeast........c.ooii i M 3.5 0.0 0.0 3.5 0.4 0.1
Northeast - Size Class A...........coooviiiiiiiiiiiinnns M 3.9 0.1 0.1 3.8 0.5 0.1
Northeast - Size Class B/C®...........ccoovviviinnnnn, M 3.0 -0.1 -0.2 3.2 0.3 0.1
New England®............o.oiiiiiiii e M 3.1 0.1 0.1 3.3 0.4 0.0
Middle Atlantic®. ... .....oovviiri s M 3.7 0.0 -0.1 3.6 0.4 0.1

Midwest. . ... M 2.6 -0.2 -0.1 2.6 -0.1 -0.1
Midwest - Size Class A........oooiiiiiii i M 2.9 -0.6 -0.3 3.0 -0.4 -0.3
Midwest - Size Class B/C3........c.ooovviiiiiiiiinnnns M 2.4 0.1 0.0 2.3 0.1 0.1
East North Central®...........ccooiiiiiiiii e M 2.7 -0.1 -0.1 2.7 0.0 0.0
West North Central*..........c.covviiiiiiiee s M 2.4 -0.3 -0.1 2.2 -0.3 -0.2

o1 1 T —— M 2.0 0.3 0.0 2.5 0.4 0.3
South -Size Class A, M 2.4 0.2 -0.1 2.5 0.1 0.2
South - Size Class B/C3........coovviviiiienns M 2.8 0.3 0.0 2.5 0.5 0.3
South Atlantic........ccoviiii M 2.7 0.3 0.1 2.5 0.3 0.2
East South Central®...........ooovvviiiiiiiiie e M 4.0 0.4 0.2 3.5 0.6 0.2
West South Central®..........oooviviiiii e M 2.0 0.1 -0.3 2.1 0.4 0.3

R = M 2.4 0.0 -0.1 21 0.3 0.1
West-Size Class A......ooooviiiiiiiiiii M 27 -0.1 -0.1 24 0.2 0.0
West - Size Class B/C2.........ocovvvviiiiiiiiniiiinns M 2.1 0.1 -0.1 1.7 0.5 0.2
MoUNtaIN®. .. M 1.7 -0.2 -0.2 1.3 0.0 0.0
PaCifiCt. v M 2.7 0.1 0.1 2.4 0.5 0.1

Size classes
Size Class AS... ..o M 2.9 -0.1 -0.1 2.8 0.1 0.0
Size Class B/C3... .o M 2.6 0.2 0.0 2.4 0.4 0.2
Selected local areas

Chicago-Naperville-Elgin, IL-IN-WIL..................cs M 3.8 -0.5 -0.2 3.5 0.2 -0.3

Los Angeles-Long Beach-Anaheim, CA.................. M 3.2 -0.1 -0.2 3.0 0.3 0.0

New York-Newark-Jersey City, NY-NJ-PA............... M 4.3 0.2 0.1 4.0 0.5 0.1

Atlanta-Sandy Springs-Roswell, GA....................... 2 1.9 -0.4

Baltimore-Columbia-Towson, MD®.................c.ov... 2 3.4 0.2

Detroit-Warren-Dearborn, Ml.............coovviiiiiinnn 2 3.3 -1.5

Houston-The Woodlands-Sugar Land, TX................ 2 2.1 0.2

Miami-Fort Lauderdale-West Palm Beach, FL........... 2 2.7 0.6

Philadelphia-Camden-Wilmington, PA-NJ-DE-MD....... 2 3.4 0.2

Phoenix-Mesa-Scottsdale, AZ7........c.coviiiiininnn 2 1.6 -0.1

San Francisco-Oakland-Hayward, CA..................... 2 2.4 0.0

Seattle-Tacoma-Bellevue, WA. ...........ccoviiiiiiinnnnn 2 3.0 0.3

St. Louis, MO-IL. ...t 2 2.6 -0.7

Urban Alaska...........coooiiiiii i 2 2.1 0.8

Boston-Cambridge-Newton, MA-NH....................... 1 3.1 0.1

Dallas-Fort Worth-Arlington, TX...........coovoiiiin 1 1.9 0.1

Denver-Aurora-Lakewood, CO........oovvviiiiiiiiiinnen 1 2.0 0.2

Minneapolis-St.Paul-Bloomington, MN-WI................ 1 1.7 -0.6

Riverside-San Bernardino-Ontario, CA*................... 1 1.1 -0.2

San Diego-Carlsbad, CA.............coiiiiiiiii 1 2.6 -0.1

Tampa-St. Petersburg-Clearwater, FL®................... 1 1.6 0.0

Urban Hawali...........coooi i 1 3.5 0.1

Washington-Arlington-Alexandria, DC-VA-MD-WV®, . . .. 1 2.7 -0.2

" Foods, fuels, and several other items are priced every month in all areas. Most other goods and services are priced as indicated: M - Every month.



1 - January, March, May, July, September, and November. 2 - February, April, June, August, October, and December.
2 Regions defined as the four Census regions.
% Indexes on a December 1996=100 base.
4 Indexes on a December 2017=100 base.
% Indexes on a December 1986=100 base.
€ 1998 - 2017 indexes based on substantially smaller sample.
7 Indexes on a December 2001=100 base.
® Indexes on a 1987=100 base.

NOTE: Local area indexes are byproducts of the national CPI program. Each local index has a smaller sample size than the national index and is,
therefore, subject to substantially more sampling and other measurement error. As a result, local area indexes show greater volatility than the national
index, although their long-term trends are similar. Therefore, the Bureau of Labor Statistics strongly urges users to consider adopting the national
average CPI for use in their escalator clauses.



Table 5. Chained Consumer Price Index for All Urban Consumers (C-CPI-U) and the Consumer Price Index for
All Urban Consumers (CPI-U): U.S. city average, all items index, November 2024
[Percent changes]

Unadjusted 1-month percent change Unadjusted 12-month percent change
Month Year T 7
C-CPI-U | CPI-U C-CPI-U CPI-U
December 2011............coevviiinvneennn 2.9 3.0
DEEESTBET 2012%: i simmns s s 1 s 56 55 5 1.5 1.7
December 2013............covvviinvneennn 1.3 1.5
December 2014............ccvviiivineinnns 0.5 0.8
December 2015............ccvvviivveeennns 0.4 0.7
December 2016............ccvvvivveennn 1.8 2.1
December 2017 « o o woms i s a0 100 4 1.7 2.1
December 2018.............cccvvvvvvennn 1.5 1.9
December 2019............covvvviivvneennn 1.8 2.3
December 2020 « s o woms i s a0 100 5 1.5 1.4
December 2021............ccvvviivvvennn 6.5 7.0
January 2022.........c.iiii 0.8 0.8 6.8 7.5
February 2022.............cccoviiiinnnnn. 0.9 0.9 7.3 7.9
March 2022..............cocciii i 1.4 1.3 8.1 8.5
April 2022.. ... 0.6 0.6 7.9 8.3
MaY: 2022, s5ms i3 s o5 s i s 55 5 i3 5 6 1.1 1.1 8.3 8.6
June 2022, 1.2 1.4 8.7 9.1
July 2022, v0s s o5 555 55 555 5 v o5 o v 4 0.0 0.0 8.1 8.5
AUGUSE 2022%ccic i o v s 05 wsvsinis 53 sswsssis s s & -0.1 0.0 7.9 8.3
September 2022...........ccoiii e 0.3 0.2 7.9 8.2
October 2022: :.u: m wux o v sos o 2w o5 56 36 5 4 0.5 0.4 7.6 7.7
November 2022.............cccccvevvveennns -0.1 -0.1 7.0 71
December 2022.............cccevvvvvennn -0.3 -0.3 6.4 6.5
January 2023........cciii 0.8 0.8 6.4 6.4
February 2023...........ccciiiiiiinnnn. 0.5 0.6 6.0 6.0
March 2023............oiciii 0.3 0.3 4.8 5.0
APl 2028s v o5 s o3 sy 1 5 v o s 0.5 0.5 4.7 4.9
May 2023... .. 0.2 0.3 3.8 4.0
JUne 2028 o sumsn siman m v o vae o nem w4 0.3 0.3 2.9 3.0
JUIY 2028 0c0s amons 55 s o s o5 s o3 5w s & 0.1 0.2 3.0 3.2
August 2023 0.4 0.4 3.5 3.7
September 2023..........ciiii 0.2 0.2 3.4 37
October 2023..........cccciviien 0.0 0.0 2.9 3.2
November 2023............ccccvvivvvennns -0.3 -0.2 2.7 3.1
December 2028 «: s o wams i sy a0 100 4 -0.1 -0.1 2.9 3.4
January 2024...........ccii 0.5 0.5 2.6 3.1
February 2024.............cccoviiinnnn. 0.6 0.6 2.8 3.2
MAFER 2024 1 o simms 5 s 8 55 svms o a0 - 0.7 0.6 3.2 3.5
April 2024.. ... 0.4 0.4 3.0 3.4
May 2024 0.2 0.2 3.0 3.3
JUNE 2024 o s s s 15 55 45 s s 4 0.0 0.0 2.6 3.0
July 2024, 0.1 0.1 2.7 2.9
August 2024 s o 2 nos 25 25 v m neves 5 2 2 0.1 0.1 2.3 2.5
September 2024...........ccoiit 0.1 0.2 2.2 2.4
October 2024...........ccccciiviiinnnn 0.1 0.1 2.4 2.6
November 2024.............cccvvevvveennns -0.1 -0.1 2.6 2.7

" The C-CPI-U is designed to be a closer approximation to a cost-of-living index in that it, in its final form, accounts for any substitution that
consumers make across item categories in response to changes in relative prices. Since the expenditure data required for the calculation of the
C-CPI-U are available only with a time lag, the C-CPI-U is issued first in preliminary form using the latest available expenditure data at that time and
is subject to four revisions.

Indexes are issued as initial estimates. Indexes are revised each quarter with the publication of January, April, July, and October data as updated

expenditure estimates become available. The C-CPI-U indexes are updated quarterly until they become final. January-March indexes are final in

January of the following year; April-dune indexes are final in April of the following year; July-September indexes are final in July of the following year;

October-December indexes are final in October of the following year.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

November 2024, 1-month analysis table
[1982-84=100, unless otherwise noted)]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imiﬂﬁg\:]ie adjusted adjusted Stsprg?rd 2eas£>n)ally adjusted( :
Expenditure category Oct. percent | effect on All median change since:®
2024 change ltems price
Oct. 2024- | Oct. 2024- h 5 Date Percent
Nov. 2024 | Nov.2024' | ©hange change
Al EMS. 100.000 0.3 0.04 L-Apr.2024 0.3
F OO . . 13.467 0.4 0.053 0.08 L-Sep.2024 0.4
Food at ROME. suus s mmems o5 smwms o5 s 55 s 55 065 5 £ 0 65 G5 8.072 0.5 0.038 0.12 L-Jan.2023 0.5
Cereals and bakery products..............ooeviiiiiiininn 1.051 -1.1 -0.012 0.28 S-EVER -
Cereals and cereal products.............ccoovvviniiininnn 0.310 -0.7 -0.002 0.46 S-Jun.2024 -1.3
Flour and prepared flour mixes................oo.ooeee. 0.051 -1.0 -0.001 0.82 S-May 2024 1.7
Breakfastcereal*...................cocoiiii 0.122 0.0 0.000 0.88 S-Sep.2024 -0.4
Rice, pasta, cornmeal...........c.coooiiiiiiici 0.137 -1.2 -0.002 0.50 S-May 2024 -1.6
RICE™ 5 8. 0.3 0.69 S-Jul.2024 0.4
Bakery products®. ... 0.741 -1.4 -0.011 0.34 S-EVER -
Bread™® ®uws sy s o sy oo soomn o civmoes a2 13 sy s 1oy 0.199 -1.3 -0.003 0.56 S-May 2020 -1.8
White bread* ©..........cooiviii 0.8 0.76 S-Sep.2024 -0.9
Bread other than white*.......................... 2.3 0.86 S-Oct.2013 2.7
Fresh biscuits, rolls, muffins®......................... 0.115 -2.8 -0.003 1.03 S-EVER -
Cakes, cupcakes, and cookies*...................... 0.188 0.5 0.001 0.59 L-Sep.2024 1.2
COBKIOS ™, s um s s 20 w1 5 w0 9% v St ¥ 55 95 B 0.1 0.72 L-Sep.2024 1.9
Fresh cakes and cupcakes*®..................... 0.8 0.73 L-Jun.2024 0.9
Other bakery products.............coooiveiiiiien. 0.239 -1.7 -0.004 0.69 S-Jan.2021 -2.0
Fresh sweetrolls, coffeecakes, doughnuts* .. .. 1.4 1.05 - -
Crackers, bread, and cracker products®......... 2.6 1.06 S-Mar.2014 2.7
Frozen and refrigerated bakery products, pies,
tarts, tUrNOVers®.........oovvi i 2.6 1.20 S-Jan.2021 2.7
Meats, poultry, fish, and eggs............oovvvviiiiiiiininn 1.719 1.7 0.029 0.26 L-Jun.2021 2.6
Meats, poultry, and fish................ccooiiiiii i 1.583 1.1 0.018 0.27 L-Feb.2022 1.1
Meatlsis & ws o o & o5 5 w0 6 o & w59 & 05 9 WO & B 1.028 1.9 0.019 0.33 L-Sep.2021 2.4
Beefandveal.............cocooiiiiiiiii i 0.462 3.1 0.014 0.45 L-Sep.2021 3.8
Uncooked ground beef*............................ 0.163 0.5 0.001 0.50 L-Aug.2024 1.1
Uncooked beef roasts®.................coceiine 0.077 4.1 0.003 1.42 L-Jul.2023 5.2
Uncooked beef steaks®............................. 0.171 4.2 0.007 0.92 L-Jun.2021 5.9
Uncooked other beef and veal*®................. 0.051 1.2 0.001 0.84 L-Jun.2024 3.0
POrK. ..o 0.330 1.2 0.004 0.61 L-Oct.2023 1.5
Bacon, breakfast sausage, and related
PROAUCES® s coom s sm s mie o sis o s s v s 5 S 0.142 -0.3 0.000 0.89 L-Sep.2024 1.2
Bacon and related products®.................... 0.3 1.16 L-Sep.2024 1.6
Breakfast sausage and related products® . .. -1.0 1.10 S-Jun.2024 -1.2
HamMs s o souss o 0 wesos i womss & w0 & 50w & (e 0.064 3.9 0.002 1.63 L-Apr.2021 4.2
Ham, excluding canned®........................ 4.1 1.33 L-Apr.2021 4.9
POrk Chops™.... . .o 0.042 3.6 0.001 1.32 L-Oct.2021 5.0
Other pork including roasts, steaks, and ribs®... 0.082 0.5 0.000 1.43 L-Sep.2024 2.0
Othermeats........ccoooiiiiiiii 0.235 0.4 0.001 0.61 L-Aug.2024 1.0
Frankfurters®. .............ccocviiiiii -0.1 1.68 L-Aug.2024 0.0
Lunchmeats* 36 .. ... ... ... 0.3 0.78 L-May 2024 1.1
Poultry®. ... 0.309 -0.5 -0.002 0.63 S-Apr.2024 -0.6
Chicken®™S; s s o s 20 e 50 v o5 s vwmess v 35 35 2% 0.250 -0.4 -0.001 0.64 S-Apr.2024 -0.8
Fresh whole chicken®®.......................... 0.2 1.05 S-Sep.2024 -1.2
Fresh and frozen chicken parts* é............. 0.5 0.66 S-Apr.2024 -1.1
Other uncooked poultry including turkey®........ 0.059 2.0 0.001 1.31 L-Jul.2023 2.8
Fish and seafood................cooiii i 0.246 0.1 0.000 0.51 L-Aug.2024 0.2
Fresh fish and seafood® ®....................c...es 0.118 0.2 0.000 0.75 L-Jun.2024 2.1
Processed fish and seafood®...................... 0.129 -0.7 -0.001 0.82 S-Feb.2024 -1.4
Shelf stable fish and seafood®.................. 1.4 1.41 L-Apr.2024 1.5
Frozen fish and seafood®........................ -2.9 1.00 S-Sep.2009 -3.4

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2024, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imiﬂﬁg\:]ie adjusted adjusted Stsprg?rd 2eas£>n)ally adjusted( :
Expenditure category Oct. percent | effect on All median change since:®
2024 change ltems price
Oct. 2024- | Oct. 2024- h 5 Date Percent
Nov. 2024 | Nov.2024' | ©"aN9e change

[ =o o 1= 0.135 8.2 0.011 0.83 L-Sep.2024 8.4
Dairy and related products............cooovviiiiiiiinn. 0.737 -0.1 0.000 0.36 S-Jul.2024 -0.2
MK, 0.174 0.7 0.001 0.39 S-Sep.2024 -0.3
Fresh whole milk®................cooviiiiii, 0.3 0.37 S-Sep.2024 -0.9

Fresh milk other than whole* 5 &....................... 1.0 0.48 - -
Cheese and related products®.................cooiviiinas 0.233 -1.2 -0.003 0.61 S-Jun.2023 -1.4
Ice cream and related products.................cooeieee 0.106 0.4 0.000 1.05 L-Aug.2024 2.1
Other dairy and related products®........................ 0.224 -0.3 -0.001 0.60 S-Jul.2024 -0.5
Fruits and vegetables................ooiii i 1.390 0.2 0.003 0.30 S-Aug.2024 -0.2

Fresh fruits and vegetables........................o 1.055 0.5 0.005 0.37 - -
Ftesh TrlifSu: o sms o v o s 0 59 5 womn 10 ss 3 wswmns 16 s 0.568 0.0 0.000 0.52 S-Jun.2024 -0.6
APPIES. .o 0.069 -0.5 0.000 1.00 S-Jul.2024 -1.2
BaNaNas™ s o sws o6 v s s 5 5 15 598 05 S VEEE 55 R 0.082 0.7 0.001 0.64 L-Feb.2024 1.7
Citrus fruits®........ooooi 0.167 -1.2 -0.002 0.84 S-Apr.2024 2.6
Oranges, including tangerines®.................... -1.8 1.43 S-Apr.2024 2.2
Other fresh fruits®.................ooo 0.251 0.1 0.000 1.13 L-Sep.2024 3.0
Fresh vegetables..............cooiiii i 0.487 1.0 0.005 0.49 L-Feb.2024 1.5
Potatoes. . .....ovviii i 0.074 3.3 0.002 0.96 L-Nov.2023 3.7
Lettueeses: & ws o woms m w5 o w0 soo @ 0 6 EE 5 o 0.062 0.2 0.000 1.17 L-May 2024 0.8
TOmMAtoBS. .. 0.077 0.1 0.000 1.05 L-Aug.2024 0.6
Other fresh vegetables.................oooviinnn . 0.273 1.0 0.003 0.73 L-Jul.2024 1.0
Processed fruits and vegetables®...................... 0.335 -0.6 -0.002 0.43 S-Nov.2023 -1.1
Canned fruits and vegetables®....................... 0.164 -0.7 -0.001 0.59 S-May 2024 -0.9
Canned Fruits®™ ©: u s o s s s 15 5008 05 v w5 05 1.4 0.93 L-Sep.2023 2.6
Canned vegetables®®.............................. -1.5 0.84 S-May 2024 -1.5
Frozen fruits and vegetables®........................ 0.102 -0.6 -0.001 0.84 S-Jun.2024 -0.9
Frozen vegetables®.....................oooeinn. -2.3 1.07 S-Aug.2014 2.5

Other processed fruits and vegetables including

dried®. ... 0.069 0.5 0.000 0.70 L-Sep.2024 0.5
Dried beans, peas, and lentils* >©,.............. 0.2 1.06 L-Jul.2024 1.5
Nonalcoholic beverages and beverage materials.. ... .... 1.021 1.5 0.016 0.39 L-Jul.2022 2.2
Juices and nonalcoholic drinks®.................ocoeennee. 0.724 1.6 0.011 0.45 L-Jul.2022 1.8
Carbonated drinks............c.oooviiiii 0.324 1.7 0.005 0.82 L-Jul.2022 2.3
Frozen noncarbonated juices and drinks*®.......... 0.009 1.6 0.000 1.04 L-Feb.2024 2.3
Nonfrozen noncarbonated juices and drinks®......... 0.391 1.5 0.006 0.57 L-Jan.2024 1.7
Beverage materials including coffee and tea®........... 0.296 1.4 0.004 0.64 L-Jul.2022 2.9
Coffel. v 0.185 2.1 0.004 0.85 L-Jul.2022 3.0
Roasted Coffee®.. o v v svs i vumvi sa v v ven s w3 v 2.3 1.09 L-Jul.2022 2.7
Instant coffee® ©.........cooiiiiiiii 1.3 1.03 L-Jul.2024 3.4
Other beverage materials including tea* ®............ 0.111 0.1 0.000 0.73 L-Aug.2024 17

Other food at homes: sums & e & v o o voms & s & nses 2.155 0.1 0.003 0.23 - -
Sugarand sweets*...............i 0.293 0.2 0.001 0.50 S-Sep.2024 -0.7
Sugar and sugar substitutes.................... 0.043 0.8 0.000 0.53 L-Apr.2024 1.5
Candy and chewing gum®.........................els 0.189 1.0 0.002 0.71 S-Sep.2024 -1.2
Other sweets® ... 0.061 -0.5 0.000 0.89 S-Sep.2024 -1.6
Fats and 0ils.......coooiiii i 0.252 0.0 0.000 0.49 S-Aug.2024 -0.9
Butter and margarine®................ococii . 0.076 1.3 0.001 0.83 L-Sep.2024 2.2
BUtter®. .. 15 1.34 L-Sep.2024 2.8
MATQATINES: w sus o v o s o5 s an e ¥5 558 05 K 1.3 1.62 L-Sep.2024 1.9
Salad dressing® 5. ..o 0.059 -1.8 -0.001 1.11 S-Apr.2019 2.0
Other fats and oils including peanut butter®.......... 0.116 -0.4 0.000 0.71 S-Jul.2024 -0.7
Peanut butter® 5 €. e o s amsn s 5w 5 s 50 5 -0.1 0.97 S-Aug.2024 -0.9
Other foods........coovviiiii 1.610 0.1 0.002 0.29 L-Sep.2024 0.3

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2024, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imiﬂﬁg\:]ie adjusted adjusted Stsprg?rd 2eas£>n)ally adjusted( :
Expenditure category Oct. percent | effect on All median change since:®
2024 change Items :
Oct. 2024- | Oct. 2024- price Date Percent
Nov.2024 | Nov.2024' | c°hange change
SOUPS. ettt 0.094 -1.1 -0.001 1.01 S-Aug.2024 -1.2
Frozen and freeze dried prepared foods........... 0.253 0.8 0.002 0.62 S-Sep.2024 0.6
ONACKS. ..t 0.334 1.2 0.004 0.66 L-Sep.2023 1.2
Spices, seasonings, condiments, sauces........... 0.324 0.0 0.000 0.49 L-Sep.2024 0.1
Salt and other seasonings and spices®®........ 2.1 0.85 S-May 2024 2.1
Olives, pickles, relishes* %€, ... ................... 1.2 0.87 L-Aug.2024 2.2
Sauces and gravies®®...............l 1.9 0.67 L-Jul.2022 3.0
Other condiments®. ........ccocovivviiiiiinnn, -6.9 0.85 S-Nov.2008 -9.6
Baby food and formula®®............................ 0.047 -0.1 0.000 0.89 L-Sep.2024 1.2
Other miscellaneous foods®.......................... 0.558 -0.4 -0.002 0.51 S-Aug.2024 -0.4
Prepared salads® 7...............ocoviviiiin 0.2 0.82 S-Jul.2024 -1.5
Food away from home®..............cococeiiiiiiiiiiiiin 5.394 0.3 0.015 0.07 L-Sep.2024 0.3
Full service meals and snacks®5................cooieiis 2.476 0.3 0.008 0.10 L-Sep.2024 0.4
Limited service meals and snacks® 5....................... 2.523 0.3 0.008 0.12 L-Aug.2024 0.3
Food at employee sites and schools* 5.................... 0.081 -0.9 -0.001 0.23 S-Feb.2022 2.0
Food at elementary and secondary schools* 2, ...... -1.3 0.12 S-Nov.2022 -24 .1
Food from vending machines and mobile vendors* ®. . .. 0.049 0.1 0.000 0.47 L-Sep.2024 0.2
Other food away from home* ..., 0.265 -0.1 0.000 0.26 8-Oct.2023 -0.9
ENETOV: & s 5 womss & o & (s 6 1000 9 MO0 0 1005 0 S0 6 0 5 6.549 0.2 0.013 0.20 L-Apr.2024 1.1
Energy commodities. ... 3.432 0.5 0.017 0.22 L-Apr.2024 2.7
Fuel oil and other fuels...............cocooiiiii 0.151 0.4 0.001 0.58 L-Jul.2024 1.9
Fuel 0il: s o s & mows & o v & v & was § & w0 & W 0.070 0.6 0.000 0.71 L-Jul.2024 0.9
Propane, kerosene, and firewood®........................ 0.081 -0.6 0.000 0.64 S-Jun.2024 -1.2
Motor fuel...... ..o 3.281 0.5 0.016 0.22 L-Apr.2024 2.7
Gasoline (all WPESYus o smwms swms o5 v s 5w i sws 5w o5 cs 3.186 0.6 0.017 0.23 L-Apr.2024 2.8
Gasoline, unleaded regular®.....................o.eees 0.5 0.66 L-Apr.2024 2.7
Gasoline, unleaded midgrade® 1°...................... 0.6 0.59 L-Apr.2024 2.8
Gasoline, unleaded premium®.....................o.ees 0.9 0.60 L-Apr.2024 3.0
Other motor fuels® ®............ccooviiiii 0.096 -1.9 -0.002 0.33 8-Sep.2024 -3.4
ENergy SeIVICES ams: o vwmns o v s o v vevan o S6wss 9 0 0965 5 S090H 3.117 -0.1 -0.003 0.35 S-Aug.2024 -0.9
Electricity. ... 2.459 -0.4 -0.010 0.39 S-Aug.2024 -0.7
Utility (piped) gas service..........ccovvvviiiiiiiinniinannn. 0.658 1.0 0.007 0.59 L-Jun.2024 2.4
All items less food and energy...........c.cooeviiiiiiiieiinn. .. 79.985 0.3 0.247 0.04 - -
Commodities less food and energy commodities............ 18.413 0.3 0.057 0.08 L-May 2023 0.4
Household furnishings and supplies'...................... 3.407 07 0.023 0.21 L-Jul.2022 0.8
Window and floor coverings and other linens®.......... 0.282 2.7 0.008 0.96 L-Sep.2021 3.0
Floor coverings® ®........ccocoiiiiiiiiii e, 0.067 0.4 0.000 0.64 L-Aug.2024 2.4
Window coverings® 5. ... 0.073 2.9 0.002 2.03 L-Aug.2024 4.3
Other iNens®........ociiii 0.141 3.4 0.005 1.52 L-Sep.2021 5.8
Furniture and bedding®................ococoiciiiiiin . 0.934 -0.2 -0.002 0.40 S-Aug.2024 -1.0
Bedroom furniture®. ... 0.312 -1.5 -0.005 0.52 S-Aug.2024 -1.6
Living room, kitchen, and dining room furniture* ®. .. 0.478 0.7 0.003 0.52 S-Aug.2024 -1.1
Other furniture®. ... 0.138 1.1 0.002 1.06 L-Aug.2024 2.5
APPIANCES s s s s s 55 wwsvsen 26 5m v S35 5 200 56 H0ECT 46 0 0.218 0.7 0.001 0.66 L-Jan.2024 0.9
Major appliances®.................coooiii 0.067 -0.8 -0.001 0.85 S-May 2024 -1.0
Laundry equipment™&.... ... -1.8 1.10 S-Feb.2024 2.0
Other applanCes®ss: o s o s o ms o o vewas nems & 9 0.148 1.0 0.001 0.84 L-May 2024 1.4
Other household equipment and furnishings®........... 0.500 0.5 0.002 0.60 L-Jul.2024 1.1
Clocks, lamps, and decorator items*.................. 0.290 -0.2 -0.001 0.86 L-Jul.2024 1.6
Indoor plants and flowers™................cocooenn 0.109 0.0 0.000 1.37 L-Sep.2024 0.1
Dishes and flatware® ®...............oooiiiiiiiini 0.040 2.0 -0.001 1.57 S-May 2024 -3.2
Nonelectric cookware and tableware®................. 0.061 -0.5 0.000 0.88 S-Jul.2024 2.5

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2024, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imiﬂﬁg\:]ie adjusted adjusted Stsprg?rd 2eas£>n)ally adjusted( :
Expenditure category Oct. percent | effect on All median change since:®
2024 change ltems price
Oct. 2024- | Oct. 2024- h 5 Date Percent
Nov. 2024 | Nov.2024' | ©"aN9e change
Tools, hardware, outdoor equipment and supplies* °.. 0.689 0.1 0.001 0.62 S-Sep.2024 -0.8
Tools, hardware and supplies®......................... 0.188 1.9 0.004 0.53 L-Aug.2021 1.9
Outdoor equipment and supplies*®................... 0.296 0.2 -0.001 0.90 S-Sep.2024 -1.0
Housekeeping supplies®..............cocociiiiiiinnn, 0.784 0.4 0.003 0.33 L-Aug.2024 0.5
Household cleaning products® ........................ 0.282 0.4 -0.001 0.61 - -
Household paper products® ®...............covviveen. 0.167 0.0 0.000 0.41 S-Sep.2024 0.0
Miscellaneous household products* 5................. 0.335 1.2 0.004 0.42 L-Jan.2023 2.3
APPATE s s o o v o st & (00 © KK @ KT B MDY § HoI 2.584 0.2 0.005 0.34 L-Sep.2024 1.1
Men'’s and boys’ apparel..............c.oooii 0.656 1.0 0.006 0.55 L-Apr.2024 1.7
Men's apparel..........ccooviiiiiiii 0.497 1.0 0.005 0.66 L-Apr.2024 1.3
Men’s suits, sport coats, and outerwear............ 0.073 0.3 0.000 1.61 L-Sep.2024 2.4
Men’s underwear, nightwear, swimwear, and
ACCESSOMES. ..ttt n 0.157 1.2 0.002 0.84 L-Apr.2024 1.6
Men'’s shirts and sweaters®........................... 0.142 0.7 0.001 1.37 S-Sep.2024 0.5
Men’s pants and shorts..............ccooviiiiiinn 0.120 1.4 0.002 1.52 L-Sep.2024 2.1
Boys" apparelis vesss v v o vw o v 5 vws o veves cenes o 0.159 -0.8 -0.001 1.18 L-Sep.2024 1.3
Women’s and girls’ apparel.............cocovviiiiiiinn 1.051 -0.2 -0.002 0.55 L-Sep.2024 0.5
Women’s apparel............ooooiiiiiiiii 0.920 -0.1 -0.001 0.57 L-Sep.2024 0.5
Women's outerwear..............ccoooi i, 0.058 3.0 0.002 1.71 L-Jun.2024 5.9
Women's dresses...........ooovvviiiiiiiiiiiin 0.130 2.8 -0.004 1.52 S-Jan.2024 -3.8
Women’s suits and separates®....................... 0.424 -0.9 -0.004 0.91 L-Sep.2024 -0.4
Women's underwear, nightwear, swimwear, and
ACCeSSONES®. .. . i 0.300 1.4 0.004 0.75 L-Aug.2024 2.9
Girls” apparel........cccoivi i 0.131 -0.6 -0.001 1.61 L-Sep.2024 1.0
FOOYWEAT .: s s simmmns o5 s o spmivsns 15 55 o5 sl 55 90 & WS 45 s 0.535 -0.3 -0.002 0.54 S-Aug.2024 -1.1
Men’s footweart............coooviiiii s 0.189 -1.4 -0.003 1.00 S-Dec.2023 -2.0
Boys’ and girls’ footwear*.................ocoeeiiinn . 0.114 -1.2 -0.001 1.17 S-Dec.2023 -1.5
Women'’s footwear.............coociiiii 0.232 0.2 0.000 0.72 L-Sep.2024 1.6
Infants’ and toddlers’ apparel.................ccooeenn e 0.099 0.0 0.000 0.99 L-Aug.2024 2.1
Jewelry and watches®..................oooo 0.243 0.8 0.002 1.37 L-Sep.2024 5.2
Watches® ... i 0.042 1.0 0.000 1.07 S-Aug.2024 -1.4
Jewelry®. ..o 0.201 0.8 0.002 1.67 L-Sep.2024 47
Transportation commodities less motor fuel™............. 5.961 0.9 0.055 0.03 L-May 2023 1.1
New vehicles..........coooiiii 3.558 0.6 0.021 0.02 L-Oct.2022 0.6
New carst.. ..o 0.7 0.06 L-Sep.2022 0.7
New trucks® 13, ... 0.5 0.03 L-Dec.2022 0.5
Used cars and trucks.............ooooviiiiiiiiiiin e, 1.875 2.0 0.037 0.03 S-Sep.2024 0.3
Motor vehicle parts and equipment*...................... 0.464 -0.6 -0.003 0.43 S-Sep.2023 -1.5
TS e 0.318 -0.3 -0.001 0.44 L-Sep.2024 1.1
Vehicle accessories other than tires*®................ 0.146 -1.4 -0.002 0.85 S-Dec.2023 -15
Vehicle parts and equipment other than tires* ©. .. -2.1 1.04 S-Dec.2023 2.5
Motor oil, coolant, and fluids® &...................... 0.2 0.64 S-Sep.2024 -0.2
Medical care commodities®..............cccovviviiiiiiiinnns 1.456 -0.1 -0.002 0.29 L-Jul.2024 0.2
Mediginal drugs?™ M o w o v o s 0 sos 15 0 o s o o9 1.340 -0.1 -0.001 0.30 L-Jul.2024 0.2
Prescription drugs®............cooiiiiiiiic 0.900 -0.4 -0.004 0.23 S-Sep.2024 -0.5
Nonprescription drugs™ ..., 0.440 0.5 0.002 0.77 L-Apr.2024 1.1
Medical equipment and supplies® "..................... 0.115 0.4 0.000 0.69 S-Aug.2024 0.5
Recreation commodities™.............c.oooiii 1.979 -0.5 -0.009 0.21 S-Mar.2024 -0.5
Video and audio products™..................... 0.282 -0.6 -0.002 0.48 S-Aug.2024 -1.0
TelOVISIONSyuns o5 s i ws 5 s 55 w50s o5 w55 55 s AR 55 08 0.122 -0.8 -0.001 0.58 S-Aug.2024 -2.8
Other video equipment®....................ooeia. 0.024 1.1 0.000 0.93 L-Aug.2024 2.3
Audio equipment*............ 0.062 -1.2 -0.001 1.31 S-Mar.2024 2.4
Recorded music and music subscriptions® %......... 0.071 -0.3 0.000 0.65 S-Jun.2024 -0.4

See footnotes at end of table.




Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2024, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imiﬂﬁg\:]ie adjusted adjusted Stsprg?rd 2eas£>n)ally adjusted( :
Expenditure category Oct. percent | effect on All median change since:®
2024 change ltems price
Oct. 2024- | Oct. 2024- h 5 Date Percent
Nov. 2024 | Nov.2024' | ©"aN9e change
Pets and pet products®.................coeiiiiiin . 0.606 0.4 0.003 0.29 L-Jun.2024 0.8
Pot food* > 8o o s o v vus on v va s o wwmas 8 ws o5 v 0.1 0.32 L-Jun.2024 0.7
Purchase of pets, pet supplies, accessories* ® €. . .. 1.3 0.68 L-Dec.2023 1.4
Sporting goods®. ... .. 0.621 -0.3 -0.002 0.37 L-Sep.2024 -0.3
Sports vehicles including bicycles*..................... 0.411 -0.1 0.000 0.56 L-Aug.2024 0.4
Sports equipment®..........cocociiiii 0.200 -0.7 -0.001 0.45 S-May 2024 -0.7
Photographic equipment and supplies................... 0.025 -1.3 0.000 1.36 S-Aug.2023 -2.6
Photographic equipment® ... ........................ -1.3 1.38 S-Aug.2023 2.6
Recreational reading materials®........................... 0.103 -4.9 -0.005 0.70 S-EVER -
Newspapers and magazines*®........................ 0.057 -5.6 -0.003 1.00 S-EVER -
Recreational books* ®............ccoviiiiiiii e, 0.046 -4.0 -0.002 0.93 S-Mar.2016 -4.9
Other recreational goods®................cocoviiiinn.. 0.342 -0.9 -0.003 0.58 S-Mar.2024 -1.4
TOVSs o vosen 5 ves o v 55 o5 1 008 5 ¥ 00 2 05 6505 0 ¥ 756 & 0 T95 0.269 -1.1 -0.003 0.68 S-Mar.2024 -1.7
Toys, games, hobbies and playground
equipment® & . -0.3 0.83 L-Aug.2024 0.1
Sewing machines, fabric and supplies* ®............. 0.027 0.1 0.000 1.29 L-Aug.2024 2.1
Music instruments and accessories™®5................ 0.030 0.5 0.000 0.70 L-Jun.2024 2.0
Education and communication commodities'............. 0.809 -1.1 -0.009 0.62 - -
Educational books and supplies®......................... 0.082 6.3 0.005 1.09 L-Jan.2000 6.3
College textbooks® & 14, ... . i 8.7 1.14 L-EVER -
Information technology commodities................... 0.726 2.0 -0.014 0.67 S-Nov.2023 2.7
Computers, peripherals, and smart home
assistants™ 7. 0.292 -1.7 -0.005 0.98 S-Jun.2024 -1.9
Computer software and accessories* ®............... 0.021 0.4 0.000 1.76 L-Jul.2024 0.9
Telephone hardware, calculators, and other
consumer information items* %.................... 0.413 2.3 -0.010 0.92 S-May 2024 2.4
Smartphones™ & 15 ... -3.7 1.03 S-Nov.2023 3.7
AlCOholic bEVETAGES . yuwss o v o smwms o5 w3 smwms o v 1 05 o0 0.844 0.1 0.001 0.17 S-Sep.2024 0.1
Alcoholic beverages athome...............oooeiviinnn . 0.470 -0.2 -0.001 0.22 L-Sep.2024 0.1
Beer, ale, and other malt beverages at home........ 0.176 -0.4 -0.001 0.31 - -
Distilled spirits at home®*.................coooiininnnn. 0.114 -0.1 0.000 0.42 L-Aug.2024 0.3
Whiskey at home* 6., 0.4 0.48 L-Aug.2024 0.5
Distilled spirits, excluding whiskey, at home* ©, ... 0.5 0.53 S-Apr.2024 -1.0
Wine athome*...........ooooiiiii 0.181 -0.8 -0.001 0.36 S-Dec.2021 -1.1
Alcoholic beverages away from home*.................. 0.374 0.5 0.002 0.25 S-Sep.2024 0.1
Beer, ale, and other malt beverages away from
home® B &, 0.4 0.27 S-Sep.2024 0.1
Wine away from home* 5 €, ... ...................... 0.3 0.35 S-Sep.2024 0.2
Distilled spirits away from home* %6, ................. 0.3 0.22 S-Sep.2024 0.0
Other goods™ . ... 1.372 0.2 0.003 0.21 S-Aug.2024 0.2
Tobacco and smoking products®.................ooeveee. 0.556 1.0 0.005 0.25 L-Aug.2024 1.2
Cigarettes™ 5. ... .. i 0.460 1.2 0.006 0.24 L-Aug.2024 1.4
Tobacco products other than cigarettes* %............ 0.092 0.5 0.000 0.65 S-Jul.2024 -1.0
Personal care products®.................ccooeviiiiinnnnn. 0.658 -0.1 -0.001 0.33 S-Aug.2024 -0.4
Hair, dental, shaving, and miscellaneous personal
care products® 5. 0.345 0.6 0.002 0.44 L-Sep.2024 0.6
Cosmetics, perfume, bath, nail preparations and
implements®. ... ... 0.302 -1.0 -0.003 0.48 S-Dec.2023 2.3
Miscellaneous personal goods®........................... 0.158 -1.2 -0.002 0.83 S-Nov.2023 -1.2
Stationery, stationery supplies, gift wrap®............. -0.6 0.87 L-Sep.2024 0.0
Services less energy ServiCes. .........c.vvvveviiiiiiiiiiniinnn. 61.572 0.3 0.170 0.06 - -
Shelter. ... 36.600 0.3 0.123 0.07 S-Sep.2024 0.2
Rentof shelter™®.............oiiii 36.192 0.3 0.111 0.07 S-Sep.2024 0.2
Rent of primary residence.................ooeviiin . 7.722 0.2 0.016 0.06 S-Jul.2021 0.2

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2024, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imiﬂﬁg\:]ie adjusted adjusted Stsprg?rd 2eas£>n)ally adjusted( :
Expenditure category Oct. percent | effect on All median change since:®
2024 change ltems price
Oct. 2024- | Oct. 2024- h 5 Date Percent
Nov. 2024 | Nov.2024' | ©"aN9e change
Lodging away from home®.............................. 1.376 3.2 0.045 1.31 L-Oct.2022 4.1
Housing at school, excluding board'®............... 0.247 0.4 0.001 0.03 L-Aug.2024 0.6
Other lodging away from home including hotels
and motels. ... ..o 1.129 3.7 0.044 1.52 L-Oct.2022 4.8
Owners’ equivalent rent of residences™.............. 27.093 0.2 0.062 0.05 S-Apr.2021 0.2
Owners’ equivalent rent of primary residence’®. .. 25.745 0.2 0.059 0.05 S-Apr.2021 0.2
Tenants’ and household insurance®5................. 0.408 0.0 0.000 0.11 S-Sep.2024 0.5
Water and sewer and trash collection services®........ 1.104 0.6 0.006 0.12 L-Sep.2024 0.7
Water and sewerage maintenance..................... 0.776 0.4 0.003 0.13 S-Aug.2024 0.1
Garbage and trash collection® '3,...................... 0.327 0.9 0.003 0.20 L-Jul.2023 1.1
Household operations® 5..............coviiciiinnan,
Domestic services* ®...........ccoocviiiiii i 0.311 0.7 0.002 0.44 L-Mar.2024 0.9
Gardening and lawncare services* ®.................. 0.339 -0.8 -0.003 0.27 L-Sep.2024 2.1
Moving, storage, freight expense*®................... 0.147 0.4 -0.001 0.92 S-Aug.2024 -0.8
Repair of household items* %...........................
Medical care services............oovviviiiii i 6.524 0.4 0.024 0.14 - -
Professional services...........coooviiiiiiiiii i, 3.612 0.4 0.014 0.16 S-Aug.2024 -0.1
Physicians’ services*.............o.ociviiiiiiiiinnns 1.817 0.3 0.005 0.16 S-Aug.2024 0.0
Dental SerViCes s « s s us o o o wesws o womws o woms 0.904 0.5 0.004 0.21 - -
Eyeglasses and eye care*°........................ . 0.336 0.3 0.001 0.40 S-Sep.2024 -0.1
Services by other medical professionals® ®........ 0.555 0.0 0.000 0.18 L-Sep.2024 1.5
Hospital and related services®.......................... 2.323 0.1 0.002 0.17 S-Jul.2024 -1.0
Hospital services™ 7. ... 1.993 0.0 0.000 0.20 S-Jul.2024 -1.1
Inpatient hospital services* ® 7. .................. 0.2 0.46 S-Feb.2024 0.4
Outpatient hospital services*®°.................. 0.3 0.46 S-Jul.2024 -1.9
Nursing homes and adult day services™........... 0.170 -0.1 0.000 0.24 S-Mar.2024 0.2
Care of invalids and elderly at home*2,........... 0.159 0.002 0.27 - -
Health insurance® ®.............oiiiiiii 0.590 0.2 0.001 0.14 S-Aug.2024 0.1
Transportation services............coovviiiiiii i 6.579 0.0 -0.002 0.19 S-Jun.2024 -0.5
Leased cars and trucks® ...
Carandtruck rental®............cococoiiiiiiiiiis 0.134 -3.0 -0.004 1.04 S-Apr.2024 -4.6
Motor vehicle maintenance and repair®............... 1.268 0.2 0.003 0.24 S-Jul.2024 -0.3
Motor vehicle body work®............................. 0.055 0.8 0.000 0.29 L-Dec.2023 1.0
Motor vehicle maintenance and servicing®......... 0.581 -0.1 -0.001 0.33 S-Sep.2024 -0.6
Motor vehicle repair* ®............c.ccoviiiniiiiinnnn, 0.541 0.5 0.003 0.51 8-Jul.2024 -1.7
Motor vehicle insurance................cooviiiiiiin 3.013 0.1 0.004 0.29 L-Sep.2024 1.2
Motor vehicle fees* ®...........ccciviiiiiiiiiias 0.541 -0.9 -0.005 0.24 S-Nov.2023 -1.1
State motor vehicle registration and license
Ll T —— 0.290 0.0 0.000 0.04 8-Jun.2024 0.0
Parking and other fees* ®...............cooovi, 0.229 2.0 -0.005 0.46 8-Nov.2023 2.6
Parking fees and tolls® ®........................... -0.3 0.38 S-Dec.2023 -0.8
Public transportation...............coooiiiiin 1.108 0.0 0.000 0.64 S-Jul.2024 -1.2
Airline fares. ..o 0.798 0.4 0.003 0.88 S-Jul.2024 -1.6
Other intercity transportation......................... 0.084 1.5 0.001 0.94 L-Jun.2024 3.6
Ship fare® S 6. . . . 1.7 1.05 S-Nov.2022 2.3
Intracity transportation®...............ccocoviiiiinnns 0.219 -1.3 -0.003 0.51 S-Feb.2024 1.7
Intracity mass transit* & 1. ... 0.1 0.04 L-Sep.2024 0.1
Recreation services™............cooviii 3.227 0.7 0.023 0.17 - -
Video and audio services'................coo, 0.893 -0.2 -0.002 0.18 L-Sep.2024 0.0
Cable, satellite, and live streaming television
SeIVICe . 0.760 0.1 0.001 0.15 L-Aug.2024 0.2
Purchase, subscription, and rental of video* ..... 0.133 2.1 -0.003 0.92 S-Apr.2021 2.8
Video discs and other media*%©................. 2.0 1.92 S-Nov.2023 2.2

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2024, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imiﬂﬁg\:]ie adjusted adjusted Stsprg?rd 2eas£>n)ally adjusted( :
Expenditure category Oct. percent | effect on All median change since:®
2024 change ltems price
Oct. 2024- | Oct. 2024- h 5 Date Percent
Nov. 2024 | Nov.2024' | ©"aN9e change
Subscription and rental of video and video
GAMBS™ 2™, sumun o sme 25 vassss w5 s o0 5003 9% S ¥ s -1.8 0.52 S-May 2024 -3.9
Pet services including veterinary*5.................... 0.437 0.6 0.003 0.40 S-Sep.2024 -0.3
Pet services* % ®.. . ... ... 1.3 0.41 L-May 2024 1.5
Veterinarian services* %8 ... ... 0.8 0.66 S-Sep.2024 0.1
Photographers and photo processing*®..............
Other recreation services®...............ocoovviiennnn. 1.848 1.2 0.022 0.33 - -
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
fees™ B 0.710 2.7 0.019 0.26 L-EVER -
Admissions™®.... ... 0.625 -0.4 -0.002 0.68 S-Aug.2024 -0.8
Admission to movies, theaters, and
concents® . 0.2 0.65 S-Sep.2024 -1.3
Admission to sporting events* %6, ... ... ... 27 2.81 S-Mar.2024 -8.9
Fees for lessons or instructions*®.................. 0.217 0.6 0.001 0.30 L-Aug.2024 0.7
Education and communication services'................ 4.996 0.2 -0.012 0.06 - -
Tuition, other school fees, and childcare.............. 2.428 0.2 0.006 0.09 - -
College tuition and fees...............ccvviiiininn, 1.273 0.0 0.000 0.06 S-Aug.2024 0.0
Elementary and high school tuition and fees.. .. .. 0.297 0.4 0.001 0.11 L-Jul.2024 0.6
Day care and preschool™...............coiivinnas 0.721 0.6 0.004 0.14 L-Aug.2024 1.3
Technical and business school tuition and
fOOE™ P s v v on va v w5 B 28 R 2 i S 0.047 0.0 0.000 0.17 - -
Postage and delivery services®......................... 0.069 -0.1 0.000 0.09 S-Sep.2024 -0.3
Postage. ... 0.060 -0.3 0.000 0.00 S-Sep.2024 -0.3
Delivery services®...........ccoovviiiiiiiiiiiiniiiinens 0.009 0.9 0.000 0.54 S-Sep.2024 -0.2
Telephone services® 5. ..o 1.530 0.2 -0.003 0.05 L-Sep.2024 0.1
Wireless telephone services* ®...................... 1.328 0.2 -0.003 0.03 S-Feb.2024 0.2
Residential telephone services® '.................. 0.203 0.2 0.000 0.26 L-Jul.2024 0.2
Internet services and electronic information
providers® 2. ... 0.960 -1.6 -0.015 0.19 S-Jul.2017 -1.8
Other personal services® ™..................cl 1.537 0.4 0.006 0.12 L-Jun.2024 0.9
Personal care services®.............cocoiveiiiiiinnn. 0.636 0.6 0.004 0.16 L-Aug.2024 0.6
Haircuts and other personal care services* 5...... 0.636 0.6 0.004 0.16 L-Aug.2024 0.6
Miscellaneous personal services*...................... 0.902 0.2 0.002 0.18 S-Sep.2024 0.2
Legal services™ ©.......coviiiiiii
Funeral expenses® ®...........c.cooceiiiiiiinnnn, 0.157 0.1 0.000 0.23 S-Jul.2024 0.4
Laundry and dry cleaning services*®............... 0.158 0.4 0.001 0.21 L-Aug.2024 0.6
Apparel services other than laundry and dry
Cleaning® =2 m ws o w5 wn o s © w5 & w5 55 0.026 0.7 0.000 0.46 L-Aug.2024 1.2
Financial services® ®.............ococviiviiiiinns 0.233 0.5 0.001 0.44 L-Apr.2024 25
Checking account and other bank
SEIVIEES™ ™ O v s s s a0 11 500 10 500 o8 6 45 0.0 0.07 - -
Tax return preparation and other accounting
fees™ B . 1.31 - -
Special aggregate indexes
VAV 1 (=To Tl TR oo AR R S —— 86.533 0.3 0.260 0.04 - -
All items less shelter..........cooovi i 63.400 0.3 0.189 0.05 L-Apr.2024 0.3
All items less food and shelter..................oooiiiin . 49.933 0.3 0.136 0.06 L-Apr.2024 0.3
All items less food, shelter, and energy................ccoovvnn. 43.385 0.3 0.123 0.05 L-Sep.2024 0.4
All items less food, shelter, energy, and used cars and
EPUCKS: o s o renos o 1 s o Koo 5 1 GO O KT 6 1 SO O R 41.510 0.2 0.086 0.06 L-Sep.2024 0.4
All items less medical care............c.ooviiiiiiiiii 92.020 0.3 0.290 0.04 L-Apr.2024 0.3
All items 18SS BNEIgY. ... oot 93.451 0.3 0.300 0.04 - -

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2024, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted)]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imiﬂﬁg\:]ie adjusted adjusted Stsprg?rd 2eas£>n)ally adjusted( :
Expenditure category Oct. percent | effect on All median change since:®
2024 change ltems price
Oct. 2024- | Oct. 2024- h 5 Date Percent
Nov. 2024 | Nov.2024' | ©"aN9e change
ComMMOMItIES. ...ttt 35.311 04 0.126 0.06 L-Feb.2024 0.4
Commodities less food, energy, and used cars and

BUCKS. e 16.538 0.1 0.019 0.09 L-Sep.2024 0.2
Commodities less food............ooviiiiiiiiiiii 21.845 0.3 0.073 0.07 L-Apr.2024 0.4
Commodities less food and beverages........................ 21.001 0.3 0.072 0.08 L-Apr.2024 0.4
SIVICES . . ottt et e 64.688 0.3 0.167 0.06 S-Aug.2024 0.3
Services less rent of shelter™®......................oo, 28.497 0.1 0.036 0.08 S-Aug.2024 0.1
Services less medical care services..................ccovvenen. 58.164 0.2 0.140 0.06 S-Jun.2024 0.1
DUIAbIES. .. 9.858 0.2 0.017 0.10 L-Sep.2024 1.0
Nondurables..........cooiii i 25.453 0.4 0.106 0.07 L-Apr.2024 0.6
Nondurables less food. ... 11.987 0.4 0.048 0.12 L-Apr.2024 1.2
Nondurables less food and beverages........................ 11.143 0.4 0.047 0.12 L-Apr.2024 1.3
Nondurables less food, beverages, and apparel............. 8.558 0.6 0.047 0.13 L-Apr.2024 1.3
Nondurables less food and apparel..............ccc.ooeevnen. 9.402 0.5 0.051 0.12 L-Apr.2024 1.3
HOUSING. ..o 45.383 0.3 0.155 0.07 S-Sep.2024 0.2
Education and communication®...............coveveieriinaninnn. 5.804 -0.4 -0.021 0.11 S-Nov.2018 -0.5
Education®. ... ..o 2.510 0.4 0.011 0.10 L-Sep.2024 0.8
ComMMUNICAHIONS. ... et e 3.294 -1.0 -0.032 0.17 S-Nov.2018 -1.1
Information and information processing®................... 3.225 -1.0 -0.032 0.17 S-Nov.2018 -1.2
Information technology, hardware and services™......... 1.695 -1.7 -0.030 0.31 S-Jan.2007 -2.9
Recreation®. .........coiiiii 5.206 0.3 0.014 0.14 S-Sep.2024 -0.4
Video and audio®. .........oooviiii 1.176 -0.3 -0.004 0.17 S-Jun.2024 -0.4
Pets, pet products and services®..................ccoeinnnsn. 1.043 0.5 0.005 0.28 L-Mar.2024 1.0
Photography®..........ccooiii i 0.073 0.1 0.000 0.55 L-Jun.2024 0.9
Food. and beVETages:: & s o i s o spwm o3 5 s o ssw 5 gaens 14.311 0.4 0.054 0.07 L-Sep.2024 0.4
Domestically produced farm food*............................. 6.724 -0.2 -0.012 0.13 S-Nov.2023 -0.5

OtherisemiCesm: m nomy = v o o s 5 ws © NOHK 5 B 5 5 5 5 0 9.760 0.2 0.017 0.08 - -
Apparel less footwear...........ooov i 2.049 0.3 0.006 0.41 L-Sep.2024 1.1
Fuels and utilities...........coooiii i 4.371 0.1 0.003 0.26 S-Aug.2024 -0.7
Household energy...........c.covviiiiiiiiiiiii i 3.268 -0.1 -0.003 0.33 S-Aug.2024 -1.0

Medical care..........oooviiii 7.980 0.3 0.023 0.13 - -
Transportation...........o.vi i 15.822 0.4 0.069 0.08 L-Apr.2024 0.7
Private transportation..............oooiiii i 14.714 0.5 0.069 0.08 L-Apr.2024 0.7
New and used motor vehicles®............................ . 6.146 0.9 0.055 0.05 L-Nov.2023 0.9
Utilities and public transportation..................coooinn . 7.619 0.1 0.007 0.17 S-Aug.2024 0.1
Household furnishings and operations........................... 4.412 0.6 0.028 0.19 L-Feb.2023 0.7
Other goods and services............oovviiiiii i 2.910 0.5 0.015 0.12 L-Jun.2024 0.6
Personal carems: « wm o o s 5 neves @ nes o novan & 0w 5 06 © % w5 2.353 0.4 0.010 0.14 L-Jun.2024 0.6

" The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that month the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 0.6
percent, and its standard error was 0.15 percent, the margin of error on this item’s 1-month percent change would be 0.6 percent, plus or minus 0.3
percent.

3 If the current seasonally adjusted 1-month percent change is greater than the previous published 1-month percent change, then this column
identifies the closest prior month with a 1-month percent change as (L)arge as or (L)arger than the current 1-month change. If the current 1-month
percent change is smaller than the previous published 1-month percent change, the most recent month with a change as (S)mall or (S)maller than
the current month change is identified. If the current and previous published 1-month percent changes are equal, a dash will appear. Standard
numerical comparisons are used. For example, 0.8% is greater than 0.6%, -0.4% is less than -0.2%, and -0.2% is less than 0.0%. Note that a
(L)arger change can be a smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price
index. Likewise, (S)maller changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price
index. In this context, a -0.2% change is considered to be smaller than a 0.0% change.

4 Not seasonally adjusted.
% Indexes on a December 1997=100 base.



© Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

7 Indexes on a December 2007=100 base.
8 Indexes on a December 2005=100 base.
? Indexes on a December 1986=100 base.
10 Indexes on a December 1993=100 base.
' Indexes on a December 2009=100 base.
2 |ndexes on a December 1990=100 base.
3 Indexes on a December 1983=100 base.
4 Indexes on a December 2001=100 base.
® Indexes on a December 2019=100 base.
¢ Indexes on a December 1982=100 base.
7 Indexes on a December 1996=100 base.
8 Indexes on a December 1988=100 base.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2024, 12-month analysis table
[1982-84=100, unless otherwise noted)]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category lmpgré?nce percent effect on All error, unadjusted change since:®
- change ltems median
2024 Nov. 2023- | Nov. 2023- price Date Percent
Nov. 2024 | Nov.2024' | change? change
Al TBMS. s s o5 spmmvms i awons 55 o o3 55 w58 03 55 LOWR 05 HEVES 55 SHEGS 6 SR 100.000 2.7 0.10 L-Jul.2024 2.9
F OO . . 13.467 2.4 0.322 0.25 L-Jan.2024 2.6
Food athome..........coooiiii i 8.072 1.6 0.128 0.21 L-Nov.2023 1.7
Cereals and bakery products.............ccooeiiiiiiiininn 1.051 -0.5 -0.006 0.43 S-Dec.2017 -0.6
Cereals and cereal products.............cccovviiviininnn 0.310 -0.6 -0.002 0.82 S-Sep.2024 -0.6
Flour and prepared flour mixes...............coeveee. 0.051 -1.6 -0.001 1.61 S-Apr.2019 -1.9
Breakfast cereal.............coooiiiiiii 0.122 -0.9 -0.002 1.50 S-Jul.2024 -1.6
Rice, pasta, cornmeal.............coooiiiiiici 0.137 0.2 0.000 1.04 S-Sep.2024 -1.6
oo R ——— -0.7 1.94 S-Sep.2024 -1.6
Bakery products. ..o 0.741 -0.5 -0.004 0.53 S-Nov.2017 -0.6
Bread*. ... ... 0.199 -0.8 -0.002 0.91 S-Sep.2024 -0.8
White bread®.............ocooiiii -0.8 1.09 L-Aug.2024 0.2
Bread other than white®............................ -1.2 1.11 S-Mar.2017 -1.3
Fresh biscuits, rolls, muffins*..................ocoi.s 0.115 -1.6 -0.002 1.48 S-Jan.2020 -2.0
Cakes, cupcakes, and cookies....................... 0.188 1.5 0.003 0.99 S-Aug.2024 -0.1
CooKIes®. ... it 25 1.48 - -
Fresh cakes and cupcakes®....................... 0.5 1.42 S-Aug.2024 -0.5
Other bakery products............ccoooiieiiiien. 0.239 -1.2 -0.003 1.03 S-Mar.2018 -1.3
Fresh sweetrolls, coffeecakes, doughnuts®...... 3.3 1.92 L-Nov.2023 56
Crackers, bread, and cracker products®......... -1.6 1.39 S-Jun.2018 -1.9
Frozen and refrigerated bakery products, pies,
tarts, turnovers®.........ooiii 2.8 1.47 S-EVER -
Meats, poultry, fish, and eggs............ooviviiiiiiiiininn 1.719 3.8 0.065 0.46 L-Sep.2024 3.9
Meats, poultry, and fish................coooiiii i 1.583 1.5 0.024 0.44 L-Sep.2024 1.5
Meats. ..o 1.028 2.6 0.027 0.46 L-Aug.2024 2.8
Beef-and Veal.: sy smeas smmns samis o v v w0 i3 s o5 s 0.462 5.0 0.023 0.72 L-Jun.2024 5.1
Uncooked ground beef...............cooooveiinnnn. 0.163 4.8 0.008 0.85 L-Aug.2024 4.9
Uncooked beef roasts*............................. 0.077 4.2 0.004 1.73 L-Sep.2024 6.1
Uncooked beef steaks®............................. 0.171 5.0 0.009 1.31 L-May 2024 5.7
Uncooked other beef and veal*................... 0.051 5.6 0.003 1.35 S-Jan.2024 5.0
o | T T It It 1T % 0.330 1.7 0.006 0.93 L-Aug.2024 1.8
Bacon, breakfast sausage, and related
products®. ... ... 0.142 -0.4 0.000 1.31 L-Sep.2024 0.6
Bacon and related products®.................... -0.8 1.77 L-Sep.2024 -0.4
Breakfast sausage and related products* ®. .. 0.9 1.74 S-Aug.2024 0.4
Ham. ... 0.064 2.3 0.001 2.23 L-Dec.2023 25
Ham, excluding canned®........................ 2.2 2.73 L-Dec.2023 2.5
Pork chops......oovvii 0.042 51 0.002 1.85 L-Jul.2024 7.3
Other pork including roasts, steaks, and ribs*... 0.082 2.9 0.002 1.90 L-Sep.2024 4.9
Othe FMEAS ws s 5 v o s 15 s o w55 5 sawn o5 o0 0.235 -0.6 -0.001 1.19 L-Sep.2024 0.8
Frankfurters®. ..o 0.2 2.50 S-Aug.2023 2.6
Lunchmeats® . swws o s o vesms o 5 s o s 0.5 1.24 L-Sep.2024 0.5
POUNRY s s o3 s o5 55 5ms 5 55 smems o5 s o5 sy, &5 ey 0.309 0.4 0.001 0.96 L-Sep.2024 0.5
Chicken®...... ..o 0.250 1.0 0.003 1.13 S-Jun.2024 0.5
Fresh whole chicken®............................ 0.7 1.90 S-Feb.2024 0.0
Fresh and frozen chicken parts®............... 1.0 1.39 L-Jul.2024 1.2
Other uncooked poultry including turkey*........ 0.059 -1.9 -0.001 2.36 L-Aug.2024 0.4
Fish and seafood...............cooiiiiiii i 0.246 -1.7 -0.005 0.91 S-Aug.2024 2.3
Fresh fish and seafood®............................ 0.118 -0.8 -0.001 1.29 L-Jun.2024 -0.8
Processed fish and seafood®...................... 0.129 2.5 -0.003 1.31 S-Feb.2024 -4.0
Shelf stable fish and seafood®.................. -1.9 1.98 L-Sep.2024 -1.2
Frozen fish and seafood®........................ -1.7 2.02 S-Apr.2024 -2.9
[ =o o = 0.135 37.5 0.041 1.90 L-Sep.2024 39.6

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2024, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category lmpgré?nce percent effect on All error, unadjusted change since:®
- change ltems median
2024 Nov. 2023- | Nov. 2023- price Date Percent
Nov. 2024 | Nov.2024' | change? change

Dairy and related products............coooiiiiiiiiiiinn. 0.737 1.2 0.009 0.53 S-Sep.2024 0.5
MilK® 0.174 2.2 0.004 0.82 L-Mar.2023 55
Fresh whole milk®.................ocoiiiiiii e, 1.8 1.08 L-Aug.2024 3.0
Fresh milk other than whole* ®......................... 22 0.89 L-Apr.2023 2.8
Cheese and related products...............ccoovviiiinnnn 0.233 0.2 0.000 0.83 S-Sep.2024 -0.5
Ice cream and related products................coeeiiee. 0.106 0.5 0.001 1.46 S-Sep.2024 0.1
Other dairy and related products®........................ 0.224 1.8 0.004 1.03 S-Sep.2024 1.3
Fruits and vegetables................ooiii i 1.390 1.1 0.016 0.54 L-Apr.2024 1.7

Fresh fruits and vegetables......................oin 1.055 1.4 0.015 0.65 - -
Fresh fruits..........coooo i 0.568 1.3 0.007 1.01 S-Aug.2024 -0.6
APPIES. e 0.069 -0.9 -0.001 2.13 S-Sep.2024 -11.3
BARANAS: 5 s a5 50 simoms s mmms 5 58 oy 55 35 s o6 vy 0.082 -0.2 0.000 1.24 L-Jun.2024 0.9
Citrus fruits®. ... 0.167 0.2 0.000 1.54 S-May 2024 2.5
Oranges, including tangerines®.................... 3.2 1.92 S-Jun.2024 3.0
Other fresh fruits®.............ocoi 0.251 3.3 0.008 2.02 S-Aug.2024 3.2
Fresh vegetables.............ccoooiiiiiiii i 0.487 1.6 0.008 0.83 L-Apr.2024 2.3
Potatoes: & wwws o m woms & s o & s & 5 wos & e 0.074 -2.0 -0.002 1.57 S-Sep.2024 -3.5
Lettuce. .. ..o 0.062 1.1 0.001 2.06 L-Aug.2024 1.9
TOMAtOBS. .. 0.077 1.3 0.001 1.57 L-Aug.2024 3.9
Other fresh vegetables...............ccooeiiinnnn. 0.273 2.9 0.008 1.08 L-Mar.2024 3.2
Processed fruits and vegetables*...................... 0.335 0.0 0.001 0.83 L-Sep.2024 0.1
Canned fruits and vegetables®....................... 0.164 -1.0 -0.001 0.97 S-Mar.2018 2.4
Canned fruits* 5. ... 0.2 1.70 L-Aug.2024 22
Canned vegetables™S.............................. -1.4 1.03 S-Dec.2017 -4.7
Frozen fruits and vegetables*........................ 0.102 -1.1 -0.001 1.92 L-May 2024 -0.3
Frozen vegetables®...................cocooiini -1.4 2.53 S-Sep.2024 2.2

Other processed fruits and vegetables including

Aried® s ox s s s 0 5 05 s 26 e o 2 0w 6 3 0.069 4.0 0.003 1.35 L-Oct.2023 4.7
Dried beans, peas, and lentils*®................. 7.4 1.79 L-Jan.2023 10.2
Nonalcoholic beverages and beverage materials......... 1.021 2.8 0.029 0.55 L-Jan.2024 3.4
Juices and nonalcoholic drinks*..................coovveee. 0.724 3.1 0.023 0.78 L-Apr.2024 3.3
Carbonated drinks..............cooiiiii 0.324 3.1 0.010 1.34 L-Jul.2024 3.9
Frozen noncarbonated juices and drinks*............. 0.009 17.2 0.001 2.15 L-Aug.2024 18.3
Nonfrozen noncarbonated juices and drinks®......... 0.391 2.9 0.011 0.89 L-Jan.2024 4.2
Beverage materials including coffee and tea”........... 0.296 2.2 0.006 0.93 L-Sep.2023 3.1
Coffel. . 0.185 1.9 0.004 1.16 L-Jun.2023 3.3
Roasted coffee®. .............ooiiiiiiii 1.3 1.62 L-Sep.2023 1.4
Instant coffee®. ... ..oovviiiiii 4.6 2.19 L-Jul.2024 5.0
Other beverage materials including tea*.............. 0.111 2.6 0.003 1.39 S-Sep.2024 2.2
(©31(571 g {oloTo =1l o] |- PR ——— 2.155 0.7 0.014 0.35 L-Jul.2024 0.9
Sugar and SWEetS.......c.ovvii i 0.293 2.6 0.008 0.94 L-May 2024 3.9
Sugar and sugar substitutes..................o 0.043 3.3 0.001 1.21 L-Sep.2024 3.3
Candy and chewing gum®..............ocoiiiiinnas 0.189 3.2 0.006 1.30 L-May 2024 3.5
Other sweets*..........cooiiiii e 0.061 0.3 0.000 1.59 S-Jun.2021 0.0
Fats: and OilSisus w s us s o s o sy o soms w6 wn o 15 s 0.252 1.9 0.005 0.91 S-Mar.2024 1.4
Butter and margarine®.................ocooeiins . 0.076 0.9 0.001 1.44 S-May 2024 0.0
Butter®. ... 3.6 2.05 S-May 2024 3.5
Marganine®. ..........coooviiiiii -1.5 2.31 L-Sep.2024 -0.6
Salad dressing™. ..o 0.059 0.6 0.000 1.66 S-Aug.2024 -2.1

Other fats and oils including peanut butter*.......... 0.116 3.3 0.004 1.58 - -
Peanut butter*S.............coiii 2.4 2.21 L-Jul.2024 2.6
Other foods......coovviiiiiii 1.610 0.1 0.002 0.42 L-Jul.2024 0.3
SOUPS!s & i wesms & woem @ woE 6 5 WO 6 0 T B G 0.094 -0.5 0.000 1.86 S-Aug.2024 -0.9
Frozen and freeze dried prepared foods........... 0.253 1.2 0.003 1.04 L-Oct.2023 1.2

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2024, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category |mp8rtance percent effect on All error, unadjusted change since:®
ct. change ltems median
2024 Nov. 2023- | Nov. 2023- price Date Percent
Nov. 2024 | Nov.2024' | change? change
ONACKS s 55 s 55 mwss 5 w05 55 35 53 v 5 555 03 S 55 GG 0.334 -1.6 -0.006 0.93 L-Jun.2024 0.7
Spices, seasonings, condiments, sauces........... 0.324 1.7 0.005 0.80 S-Sep.2021 1.6
Salt and other seasonings and spices* ®........ 2.4 1.42 S-Apr.2013 2.4
Olives, pickles, relishes™5......................... 2.3 2.13 L-Sep.2024 47
Sauces and gravies* 5. 1.1 1.28 L-Sep.2024 24
Other condiments®.................cocovviiinne, 16.1 4.01 S-Sep.2024 10.0
Baby food and formula®...................oooee 0.047 1.2 0.001 1.81 L-Sep.2024 2.6
Other miscellaneous foods*...................ooveee. 0.558 -0.1 -0.001 0.89 S-Sep.2024 -0.1
Prepared salads® ®.................ocoviiii 1.6 1.58 L-Jun.2024 1.7
Food away from home............oooiiiiiiiii 5.394 3.6 0.194 0.51 S-Aug.2020 3.5
Full service meals and snacks®*.............................. 2.476 3.6 0.088 0.43 S-May 2024 3.5
Limited service meals and snhacks*.......................... 2.523 3.7 0.092 0.32 S-May 2020 3.6
Food at employee sites and schools*....................... 0.081 3.5 0.003 50.66 S-Aug.2024 2.4
Food at elementary and secondary schools® 7......... 3.2 65.81 S-Sep.2024 2.9
Food from vending machines and mobile vendors®....... 0.049 0.5 0.000 2.27 S-Dec.2014 0.5
Other food away from home*..................ococeeiiinnae. 0.265 4.3 0.011 0.84 S-Sep.2024 3.0
ENErgV: & vowss o vvmss 5 vevs o 00mss & 1o 2 DO96 05 W56 5 DEVEE 05 0 95 6.549 -3.2 -0.215 0.38 L-Jul.2024 1.1
Energy commodities. ... 3.432 -8.5 -0.303 0.29 L-Jul.2024 -2.0
Fuel oil and other fuels.............ccooviiiiiiiiiiii, 0.151 -10.7 -0.019 0.86 L-Aug.2024 -7.0
Fuel 0il: s o s & mows & o v & v & was § & w0 & W 0.070 -19.5 -0.020 1.13 L-Aug.2024 -12.1
Propane, kerosene, and firewood®........................ 0.081 0.9 0.001 1.24 S-Aug.2024 -0.2
Motor fuel...... ..o 3.281 -8.4 -0.283 0.29 L-Jul.2024 2.3
Gasoline (all types).......ccovviiiiiiii i 3.186 -8.1 -0.264 0.30 L-Jul.2024 2.2
Gasoline, unleaded regular®............................ -8.3 0.83 L-Jul.2024 2.3
Gasoline, unleaded midgrade®*®....................... 6.9 0.73 L-Jul.2024 1.5
Gasoline, unleaded premium®.......................... -6.9 0.80 L-Jul.2024 -1.6
Other motor fuels®.................coooiiiiii 0.096 -18.1 -0.020 0.73 L-Aug.2024 -12.6
ENergy SeIVICES ams: o vwmns o v s o v vevan o S6wss 9 0 0965 5 S090H 3.117 2.8 0.087 0.77 S-Feb.2024 0.5
Electricity. ... 2.459 3.1 0.075 0.94 S-Oct.2023 2.4
Utility (piped) gas service..........ccovvvviiiiiiiinniinannn. 0.658 1.8 0.012 1.19 S-Aug.2024 -0.1
All items less food and energy...........c.cooeviiiiiiiieiinn. .. 79.985 3.3 2.643 0.12 - -
Commodities less food and energy commodities............ 18.413 -0.6 -0.119 0.20 L-Feb.2024 -0.3
Household fumishings and supplies™...................... 3.407 -1.0 -0.037 0.63 L-Dec.2023 0.9
Window and floor coverings and other linens®.......... 0.282 0.8 0.002 2.17 L-Jun.2023 1.2
Floor coverings®.........coooviiiiiiiii i 0.067 -3.1 -0.002 3.64 L-Sep.2024 -3.0
Window coverings®...........c.ooiiiiiiii 0.073 3.5 0.003 5.31 L-Sep.2024 5.8
Other linens®es o s w s & s 5 v o w2 5 5 o 0.141 1.3 0.002 3.16 L-Mar.2023 2.9
Furniture and bedding..............coooiiiiiii 0.934 -1.8 -0.019 1.02 L-Jun.2023 -1.5
Bedroom furniture. ... 0.312 -2.8 -0.009 1.54 S-Aug.2024 -3.3
Living room, kitchen, and dining room furniture*. . ... 0.478 0.5 0.002 1.64 L-Apr.2023 1.8
Other furniture®. ..o 0.138 -7.3 -0.012 2.71 L-Sep.2024 -3.9
APPIANCES™: o oo v ss v s w5 5305 26 F08Y 5 S0 25 TS 6 0k 0.218 -1.0 -0.002 1.48 L-Aug.2023 0.1
Major appliances®...........ccooiiiiiii i 0.067 -0.2 0.000 2.10 L-Oct.2022 0.1
Laundry equipment®. ... 6.7 2.40 L-Sep.2022 7.9
Other appliances® s o s o s o ms o s 5 vewss gems & 29 0.148 -1.6 -0.003 1.95 L-Dec.2023 0.0
Other household equipment and furnishings®........... 0.500 -0.5 -0.003 1.45 L-Jul.2024 -0.3
Clocks, lamps, and decorator items.................... 0.290 -0.1 0.000 2.22 L-Sep.2023 0.0
Indoor plants and flowers™................coo 0.109 1.3 0.001 2.14 8-Jul.2023 -0.1
Dishes and flatware®...............ocooiiiiiiniininnns 0.040 4.7 -0.002 3.51 L-Mar.2024 -3.9
Nonelectric cookware and tableware®................. 0.061 2.1 -0.001 1.77 S-Sep.2024 -4.1
Tools, hardware, outdoor equipment and supplies®. . .. 0.689 2.5 -0.021 1.83 L-Jul.2024 -1.9
Tools, hardware and supplies®.................c.oeees 0.188 2.4 -0.005 1.55 L-Aug.2024 -2.3
Outdoor equipment and supplies®...................... 0.296 -2.8 -0.012 3.04 L-Jul.2024 2.2

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2024, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category |mp8rtance percent effect on All error, unadjusted change since:®
ct. change ltems median
2024 Nov. 2023- | Nov. 2023- price Date Percent
Nov. 2024 | Nov.2024' | change? change
Housekeeping supplies...........coovvviiiiiiiiiinnnn. 0.784 0.8 0.006 0.79 L-Aug.2024 1.1
Household cleaning products®.......................... 0.282 1.9 0.005 1.16 L-Sep.2024 2.1
Household paper products®............................. 0.167 0.5 0.001 1.24 L-Apr.2024 0.7
Miscellaneous household products®................... 0.335 0.1 0.000 1.53 L-Aug.2024 1.2
APPANEL .. 2.584 1.1 0.031 0.75 L-Sep.2024 1.8
Men'’s and boys’ apparel..............cooooiiii 0.656 2.2 0.014 1.12 L-May 2024 2.6
Men's apparel.........ccooviiiiiiii 0.497 1.3 0.007 1.26 L-May 2024 2.0
Men’s suits, sport coats, and outerwear............ 0.073 -6.1 -0.004 3.46 S-Aug.2024 -9.8
Men’s underwear, nightwear, swimwear, and
BCCESSOMNES. .ttt et 0.157 1.7 0.002 1.72 L-May 2024 3.2
Men’s shirts and sweaters®.....................oouees 0.142 2.3 0.003 3.02 L-Jul.2024 6.1
Men’s pants and shorts..............ccovviviiiinnn 0.120 4.4 0.005 2.99 L-Feb.2024 4.7
Boys’ apparel.........c.oooiiiiii 0.159 5.0 0.007 2.80 L-Sep.2024 57
Women'’s and girls’ apparel.............cocoviiiiiiiinn 1.051 0.4 0.005 1.45 L-Sep.2024 2.8
Women’s apparel.............ooiiiii i 0.920 0.4 0.005 1.68 L-Sep.2024 2.8
Women's outerwear..............coooiiiiiiiiinn 0.058 -3.2 -0.002 3.35 L-Jun.2024 2.7
Women's dresses. .......ooovvviiiiiiiiiiieieieenns 0.130 -4.0 -0.003 3.24 S-Aug.2024 -4.3
Women’s suits and separates®....................... 0.424 2.1 -0.008 2.14 L-Sep.2024 1.7
Women's underwear, nightwear, swimwear, and
ACCESSANES s o s o v o3 sy 1 v 5 5008 6 S 5 0.300 6.0 0.017 2.75 L-Sep.2024 6.5
Girls” apparel.........ccoovi i 0.131 1.4 0.000 3.79 L-Sep.2024 4.0
FOOtWEAT. ...\ 0.535 0.7 0.004 1.24 S-Sep.2024 0.0
NIBH’S: fOOTWEAT s s 55 siswans s s 5 43w 10 s 5 s 0.189 1.0 0.002 1.86 S-Jun.2024 0.7
Boys’ and girls’ footwear..............cooiiiiiin. 0.114 3.4 0.004 2.13 L-Apr.2023 4.0
Women'’s footwear..............ooooii i 0.232 -0.9 -0.001 1.82 L-Jul.2024 1.1
Infants’ and toddlers’ apparel................ccovviinnn. 0.099 -0.6 -0.001 3.33 L-Apr.2024 1.0
Jewelry and watches®............................ 0.243 3.4 0.007 2.65 L-Sep.2024 5.8
WAtChes®: o s o s o5 s o0 0w 0 s o6 5008 26 vasegens &5 2% 0.042 7.4 0.003 2.17 L-Jul.2021 7.4
Jewelry. 0.201 25 0.004 3.21 L-Sep.2024 58
Transportation commodities less motor fuel™............. 5.961 -1.4 -0.089 0.09 L-Mar.2024 -0.8
New vehicles: « wews o m v o rews o wos 6 o woms & e 3.558 -0.7 -0.027 0.10 L-Apr.2024 -0.4
NEW Cars®... ..o -1.2 0.23 L-Mar.2024 -0.9
New trucks® 2. .. ... -0.6 0.20 L-Apr.2024 0.2
Used cars and trucks..........ccoooviviiiiiiii i 1.875 -3.4 -0.068 0.10 - -
Motor vehicle parts and equipment....................... 0.464 1.5 0.007 0.87 S-Aug.2024 -0.5
TS, ettt 0.318 2.0 0.006 0.99 L-Jul.2023 2.8
Vehicle accessories other than tires*.................. 0.146 0.6 0.001 1.57 S-Jun.2024 0.4
Vehicle parts and equipment other than tires®. .. .. 0.0 1.90 S-Apr.2024 -1.3
Motor oil, coolant, and fluids®........................ 1.0 1.32 S-Sep.2024 0.7
Medical care commodities...............cooviiiii i, 1.456 0.4 0.006 0.78 S-Dec.2021 0.4
Medicinal drugs™ ..o 1.340 0.3 0.004 0.80 S-Dec.2021 0.2
Prescription drugs...........oooviiiiiiiii 0.900 0.7 0.006 0.91 S-Apr.2024 0.4
Nonprescription drugs™..................oocnl . 0.440 0.4 -0.002 1.61 L-Sep.2024 0.7
Medical equipment and supplies™........................ 0.115 1.2 0.001 1.94 S-Sep.2024 0.3
Recreation commodities™.............ccooeiviiiiiiiin 1.979 -1.5 -0.033 0.68 L-Sep.2024 -1.5
Video and audio products™................occoieei 0.282 -0.7 -0.002 1.09 L-Feb.2022 0.2
Televisions. . ......covvivi i 0.122 -4.0 -0.005 1.29 L-Mar.2022 -1.5
Other video equipment®..............cocoiviiiininnas 0.024 -6.2 -0.001 2.12 L-Feb.2024 -3.5
Audio equipment........ ..o 0.062 0.9 0.001 3.17 L-May 2023 5.4
Recorded music and music subscriptions®............ 0.071 5.7 0.004 3.04 L-Sep.2023 6.9
Pets and pet products..............cociiiiiii i 0.606 0.0 0.000 1.06 L-Aug.2024 0.7
Pet food* 5. . -1.2 1.28 L-Sep.2024 -0.9
Purchase of pets, pet supplies, accessories* °. .. ... 2.8 1.70 L-Aug.2024 3.1
Sporting goodS. . ....uvii i 0.621 -2.8 -0.019 1.24 L-Sep.2024 2.3

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2024, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category |mp8rtance percent effect on All error, unadjusted change since:®
ct. change ltems median
2024 Nov. 2023- | Nov. 2023- price Date Percent
Nov. 2024 | Nov.2024' | change? change
Sports vehicles including bicycles...................... 0.411 -2.8 -0.012 1.95 L-Sep.2024 2.5
Sports equipmMent.........oovviiiii 0.200 -2.9 -0.007 1.25 S-Jun.2020 -3.3
Photographic equipment and supplies................... 0.025 2.4 0.001 3.61 S-Sep.2023 -0.9
Photographic equipment*5............................ 1.5 4.65 S-Sep.2023 -1.8
Recreational reading materials............................ 0.103 -1.3 -0.001 2.68 S-May 2024 -1.8
Newspapers and magazines*......................o..... 0.057 1.6 0.001 3.93 S-Sep.2024 0.3
Recreational books®............cococviiiiiiiiiiiiinnnn, 0.046 -4.7 -0.002 2.35 S-Aug.2017 -6.1
Other recreational goods®..............cocoviviiiiininnn.. 0.342 -3.1 -0.011 1.44 S-Jun.2024 -5.0
TOVS i o5 somms o5 wm o3 05 w55 63 35 035 53 55 505 653 5 W08 5 55 K08 53 5 G0 0.269 -3.5 -0.010 1.64 S-Jun.2024 -6.0
Toys, games, hobbies and playground
equipment™ 5. . 3.7 1.87 - -
Sewing machines, fabric and supplies®............... 0.027 -2.1 -0.001 4.16 L-Aug.2024 0.7
Music instruments and accessories*................... 0.030 1.3 0.000 2.99 L-Mar.2024 1.4
Education and communication commodities™............. 0.809 -5.4 -0.047 1.43 L-Apr.2022 -4.0
Educational books and supplies..................oovveee. 0.082 10.6 0.009 1.91 L-Dec.2000 11.5
College textbooks® 13, .. ..o 11.6 2.34 L-EVER -
Information technology commaodities™................... 0.726 7.1 -0.055 1.58 L-Aug.2024 6.5
Computers, peripherals, and smart home
assistants®. .. ... 0.292 5.5 -0.018 1.92 S-Oct.2023 5.7
Computer software and accessories®.................. 0.021 1.6 0.000 3.51 L-Sep.2022 4.5
Telephone hardware, calculators, and other
consumer information items*......................... 0.413 -8.3 -0.038 2.51 L-Feb.2024 -8.3
Smartphones® ™. ... 9.9 2,55 - -
Alcoholic beverages..........coooviiiiiiiiiii i 0.844 1.8 0.015 0.48 L-Aug.2024 1.9
Alcoholic beverages athome...............oooviviiinn . 0.470 1.1 0.005 0.54 - -
Beer, ale, and other malt beverages at home........ 0.176 2.6 0.005 0.73 - -
Distilled spirits athome................ocoiiiiit. 0.114 0.1 0.000 0.75 - -
Whiskey at home®.............oooiiiiviiiiiinnnna, -1.9 1.10 L-Aug.2024 0.2
Distilled spirits, excluding whiskey, at home®. ..... -0.2 1.28 S-Jul.2024 -0.3
Wineathome............oooiiii i 0.181 0.2 0.000 0.88 S-Dec.2021 -0.1
Alcoholic beverages away from home.................... 0.374 2.7 0.010 0.86 L-Apr.2024 2.8
Beer, ale, and other malt beverages away from
home® 5. 4.0 0.95 L-Apr.2024 4.0
Wine away fromhome® 5. ................ 1.4 1.44 S-Sep.2024 1.0
Distilled spirits away from home* 5.................... 2.4 1.39 L-Apr.2024 2.7
Other goods™... . ..o 1.372 2.6 0.036 0.57 L-Sep.2024 3.0
Tobacco and smoking products................ccevvnnn. 0.556 6.6 0.036 0.65 S-Sep.2023 5.6
Cigarettes”. ... . ... 0.460 7.4 0.033 0.69 L-Sep.2024 8.8
Tobacco products other than cigarettes*.............. 0.092 2.7 0.002 2.29 S-Sep.2023 2.5
Personal care products............coovviiiiiiiiiiiiiinnn. 0.658 0.5 0.004 0.75 L-Jul.2024 0.8
Hair, dental, shaving, and miscellaneous personal
care Products™ s o suws o vumu o o s 16 swy 5 0.345 1.7 0.006 1.08 L-Jul.2024 1.9
Cosmetics, perfume, bath, nail preparations and
IMplements........coooi i 0.302 -0.9 -0.002 1.07 - -
Miscellaneous personal goods®............ccovvevvininnns 0.158 2.4 -0.004 2.31 - -
Stationery, stationery supplies, gift wrap®............. 1.3 2.49 L-Sep.2024 3.0
Services less energy ServiCes. .........c.vvvviviiiiiiiieaninnn. 61.572 4.6 2.762 0.15 S-Feb.2022 4.4
Sheltels & wos & 5w 5 wes © o w5 wE § B W W 36.600 4.7 1.701 0.23 S-Feb.2022 4.7
Rent of shelter™............ccooviiiii e, 36.192 4.8 1.693 0.23 8-Feb.2022 4.8
Rent of primary residence...............c.ooeviiinnn. 7.722 4.4 0.333 0.21 S-Mar.2022 4.4
Lodging away from home*.............................. 1.376 37 0.053 2.00 L-Sep.2023 7.3
Housing at school, excluding board'............... 0.247 3.8 0.009 0.23 L-Aug.2024 4.0
Other lodging away from home including hotels
aNd MOEIS:: s ssmns o5 was o cmmns sss o5 w3 o5 somvan 05 w0 1.129 37 0.044 2.29 L-Sep.2023 8.0
Owners’ equivalent rent of residences™.............. 27.093 4.9 1.307 0.22 S-Apr.2022 4.8

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2024, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category lmpgré?nce percent effect on All error, unadjusted change since:®
- change ltems median
2024 Nov. 2023- | Nov. 2023- price Date Percent
Nov. 2024 | Nov.2024' | change? change
Owners’ equivalent rent of primary residence’®. .. 25.745 4.9 1.239 0.22 S-Apr.2022 4.8
Tenants’ and household insurance®................... 0.408 2.0 0.008 0.50 S-Aug.2023 1.5
Water and sewer and trash collection services*........ 1.104 5.2 0.057 0.37 L-Apr.2024 5.3
Water and sewerage maintenance..................... 0.776 5.7 0.043 0.36 L-Sep.2015 5.7
Garbage and trash collection™......................... 0.327 4.2 0.014 0.86 L-Apr.2024 53
Household operations®.............cccoovviiiiiiiiinnan.
Domestic services®...........cocoviiiiiiiiiiiean, 0.311 0.012 2.04 - -
Gardening and lawncare services*..................... 0.339 6.3 0.020 1.59 S-Apr.2024 3.2
Moving, storage, freight expense®...................... 0.147 4.6 0.007 2.39 S-Sep.2024 0.0
Repair of household items*.....................oee e
Medical care services............covviiiiiiiiiiiiiiininns 6.524 37 0.240 0.45 S-Sep.2024 3.6
Professional services. ..........ccoooviiiiii i, 3.612 3.0 0.108 0.58 S-Sep.2024 2.3
Physicians’ services............ccoeiiiiiiii e 1.817 2.8 0.051 0.98 S-Sep.2024 1.5
Dental servicesss: « o s o w vowes i vomws 5 veves o aoes 0.904 3.9 0.036 1.15 L-Sep.2024 3.9
Eyeglasses andeye care®.....................ell 0.336 3.9 0.013 1.00 L-Jul.2024 4.3
Services by other medical professionals®.......... 0.555 1.5 0.009 0.99 - -
Hospital and related services...............cooveiinnn. 2.323 4.3 0.098 0.94 - -
Hospital services™...........cocoviiiiiiiiiii, 1.993 3.8 0.075 1.09 S-Aug.2023 3.0
Inpatient hospital services® '©..................... 3.4 1.74 S-Jul.2023 2.6
Outpatient hospital services®®.................... 4.5 1.78 L-Jul.2024 54
Nursing homes and adult day services™........... 0.170 4.8 0.008 0.66 S-Aug.2024 3.9
Care of invalids and elderly at home”............... 0.159 9.9 0.015 1.08 L-Jun.2024 114
Health insurance”.............ccooviieiiiiieieeene . 0.590 5.9 0.033 0.38 S-Aug.2024 3.3
Transportation services............coovviiiiiiiiiiiinn . 6.579 71 0.447 0.61 S-Feb.2022 6.6
Leased cars and trucks™................co
Carandtruck rental*..............cococociiii 0.134 -8.0 -0.010 1.58 S-Aug.2024 -8.4
Motor vehicle maintenance and repair................. 1.268 5.7 0.071 1.41 S-Sep.2024 4.9
Motor vehicle body work..............cooiiiiinn 0.055 1.3 0.001 1.24 L-May 2024 1.3
Motor vehicle maintenance and servicing.......... 0.581 4.4 0.025 1.32 S-Sep.2024 4.3
Motor vehicle repair®..................cooiiiiinl . 0.541 7.8 0.040 3.09 L-May 2024 9.5
Motor vehicle insurance................coociiiiiiiin 3.013 12.7 0.352 1.11 S-Sep.2022 10.3
Motor vehicle fees*..............cooiiiiiia 0.541 2.9 0.015 0.82 L-Sep.2024 3.4
State motor vehicle registration and license
Bt 0.290 2.4 0.007 1.08 - -
Parking and other fees*..................cocoevinnns 0.229 3.5 0.007 1.04 L-Sep.2024 4.9
Parking fees and tolls* ®........................... 3.8 1.20 L-Sep.2024 4.4
Public transportation..............ooiiiii i 1.108 2.9 0.047 0.90 L-Mar.2023 12.4
Airline fares. ..o 0.798 4.7 0.051 1.08 L-Mar.2023 17.7
Other intercity transportation......................... 0.084 -3.5 -0.002 2.26 L-Jun.2024 2.7
Ship fare™ 5. .. ... -1.4 2.62 S-Mar.2023 27
Intracity transportation..................oooein 0.219 -0.5 -0.002 1.36 S-Jun.2023 -1.6
Intracity mass transit> 1°.................o 0.0 0.45 L-Sep.2024 0.4
Recreation services™...........ccocviviiiiiiicin 3.227 3.5 0.112 0.47 L-May 2024 3.9
Video and audio services™..................oo 0.893 1.4 0.013 0.72 S-Nov.2018 1.4
Cable, satellite, and live streaming television
SBIVICE ... i 0.760 0.9 0.008 0.73 L-Sep.2024 1.0
Purchase, subscription, and rental of video®....... 0.133 4.2 0.005 3.38 S-Feb.2024 2.9
Video discs and other media®®................... 12.1 4.71 L-Aug.2024 14.3
Subscription and rental of video and video
games™ S 1.4 1.35 S-Jun.2024 -1.2
Pet services including veterinary®...................... 0.437 7.1 0.031 1.35 L-Mar.2024 7.3
Pet services® ®.... ..o 12.1 1.20 L-EVER -
Veterinarian services* 5..................cl 7.0 2.18 S-Sep.2024 6.7

Photographers and photo processing*................

See footnotes at end of table.




Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2024, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted)]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category |mp8rtance percent effect on All error, unadjusted change since:®
ct. change ltems median
2024 Nov. 2023- | Nov. 2023- price Date Percent
Nov. 2024 | Nov.2024' | change? change
Other recreation services®................cooeviinnnnn. 1.848 4.1 0.070 0.87 L-Jun.2024 4.1
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
et 0.710 6.4 0.045 0.85 L-May 2020 7.3
AdMISSIONS. ... 0.625 1.4 0.006 1.65 S-Oct.2022 -1.9
Admission to movies, theaters, and
concens™ S . 2.1 1.45 S-Jun.2021 0.1
Admission to sporting events* 5................... 4.0 6.63 S-Jul.2023 4.0
Fees for lessons or instructions®.................... 0.217 3.9 0.008 2.27 L-Aug.2024 4.7
Education and communication services™................ 4.996 1.8 0.089 0.23 S-Apr.2024 1.6
Tuition, other school fees, and childcare.............. 2.428 3.9 0.094 0.29 L-Apr.2013 3.9
College tuition and fees..............oocvviiiiininn 1.273 2.6 0.033 0.37 - -
Elementary and high school tuition and fees.. .. .. 0.297 4.8 0.014 0.43 L-Sep.2024 4.9
Day care and preschool™............................ 0.721 6.2 0.043 0.48 L-Aug.2024 6.2
Technical and business school tuition and fees*... 0.047 1.1 0.001 0.55 S-Nov.2022 1.1
Postage and delivery services*......................... 0.069 9.8 0.006 0.34 - -
Postagess w ws o vewms o 555 o 5 o5 w0mes 5 565 & SOSH 5 95 0.060 10.6 0.006 0.34 - -
Delivery services®...........ccoviiiiiiiiiiiiiiannns 0.009 4.4 0.000 1.23 - -
Telephone services®............cooviii i 1.530 -0.3 -0.004 0.42 S-May 2024 -1.0
Wireless telephone services*........................ 1.328 -0.6 -0.009 0.48 S-Jul.2024 -0.8
Residential telephone services™.................... 0.203 2.1 0.005 0.72 L-Sep.2024 5.1
Internet services and electronic information
PIOVIEENS s s o v s o5 sovoms o soasmos o Py 16 200 5 5 3 0.960 -0.7 -0.007 0.66 S-Jun.2018 -1.3
Other personal services™.............ococoviiiiinn, 1.537 4.2 0.063 0.58 L-Aug.2024 4.6
Personal care services...........ccooviviiiiiiniiinnn.. 0.636 4.8 0.030 0.83 L-Sep.2024 4.8
Haircuts and other personal care services*........ 0.636 4.8 0.030 0.83 L-Sep.2024 4.8
Miscellaneous personal services....................... 0.902 3.7 0.033 0.74 S-Sep.2024 3.6
Legal services®............ocooiiiiii
Funeral expenses®..............cccooiiiiiiianinn. 0.157 3.2 0.005 1.13 S-Sep.2022 3.0
Laundry and dry cleaning services*................. 0.158 5.4 0.008 0.91 S-May 2024 4.8
Apparel services other than laundry and dry
cleaning®.... ..o 0.026 7.9 0.002 2.15 L-May 2024 8.8
Financial services®.............cooovviiiiiiiiinnnnnn. 0.233 6.5 0.015 1.63 L-Feb.2024 71
Checking account and other bank services™ ®... 55 1.94 - -
Tax return preparation and other accounting
fees™ B 7.2 3.20 L-Feb.2024 9.8
Special aggregate indexes
All ItEMS 1858 FOOH: i vos s sr5s 55 mems s w3 v 5 w35w 4 ons s s v 86.533 2.8 2.428 0.11 L-Jul.2024 3.0
All items less shelter..............oocoiiiic 63.400 1.6 1.048 0.12 L-Jul.2024 1.7
All items less food and shelter.....................oiiiinnn 49.933 1.4 0.727 0.14 L-Jul.2024 1.6
All items less food, shelter, and energy.................coovnn. 43.385 2.2 0.942 0.14 L-Mar.2024 2.4
All items less food, shelter, energy, and used cars and
EPUCKS: o s o remos o 1 e o Koo 6 1 SO O KT 6 1 SO O R 41.510 2.4 1.010 0.15 L-Sep.2024 2.4
All items less medical care.............cccoiviiiiiiii i 92.020 27 2.504 0.11 L-Jul.2024 2.9
All items 18SS BNEIgY. ... oot 93.451 3.2 2.965 0.11 - -
CommOIties: u o o m v o v w woss & o o wems & TS 6 W 35.311 -0.2 -0.099 0.13 L-May 2024 0.1
Commodities less food, energy, and used cars and
BUCKS. e 16.538 -0.3 -0.051 0.23 L-Feb.2024 -0.2
Commodities less food...........coovviiiiii i 21.845 -1.8 -0.421 0.17 L-Jul.2024 -1.7
Commodities less food and beverages........................ 21.001 -1.9 -0.436 0.17 L-Jul.2024 -1.8
SBIVICES . . ettt et 64.688 4.5 2.849 0.15 S-Dec.2021 4.0
Services less rent of shelter™®.............coooiiiiiiii 28.497 4.1 1.156 0.22 8-Feb.2024 3.9
Services less medical care services..................ccoveennn. 58.164 46 2.609 0.16 S-Dec.2021 42
Durablesis & vss o svmss o o veres o vorss 5 aeves o 6 ROREE 5 ENEH 6 TS 9.858 -2.0 -0.215 0.24 L-Feb.2024 -1.6

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2024, 12-month analysis table — Continued
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city average, by expenditure category,

Twelve Month
_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category |mp8rtance percent effect on All error, unadjusted change since:®
ct. change ltems median
2024 Nov. 2023- | Nov. 2023- price Date Percent
Nov. 2024 | Nov.2024' | change? change

NOAAUTEBIES:: wi sowmn s s 1 s 55 50w o ommns 5 w45 sy 6 swmns & s 25.453 0.4 0.116 0.17 L-Jul.2024 1.3
Nondurables less food..............cooiiiiii 11.987 -1.7 -0.206 0.23 L-Jul.2024 0.3
Nondurables less food and beverages........................ 11.143 -2.0 -0.221 0.24 L-Jul.2024 0.2
Nondurables less food, beverages, and apparel............. 8.558 -2.8 -0.251 0.25 L-Jul.2024 0.2
Nondurables less food and apparel..................coeinee. 9.402 2.4 -0.236 0.23 L-Jul.2024 0.3
Housing: & woms & wem & m v & s 6 & g & W05 6 5 w0 & W 45.383 41 1.840 0.18 S-Sep.2024 41
Education and communication®.................coiiiiiiiiiinns 5.804 0.7 0.043 0.25 S-Jun.2024 0.7
Education®. ... ..o 2.510 4.2 0.103 0.28 L-Jul.2012 4.4
CommuUNICatioN®. . ... .t 3.294 -1.8 -0.060 0.43 S-Oct.2022 2.2
Information and information processing*................... 3.225 -2.0 -0.067 0.44 S-Oct.2022 2.3
Information technology, hardware and services'......... 1.695 -3.5 -0.063 0.75 S-Feb.2023 -3.8
Recreation®. ... . ..o 5.206 1.5 0.080 0.36 L-Aug.2024 1.6
Video and audio®..............oooiiii 1.176 1.0 0.012 0.64 L-Aug.2024 1.0
Pets, pet products and services*..................ccoeiinn . 1.043 2.9 0.031 0.95 L-Mar.2024 3.8
Photography®..... ... 0.073 2.4 -0.002 1.52 S-Apr.2019 -2.9
Food and beverages............ccoooviiiiiiii i 14.311 2.3 0.337 0.24 L-Jan.2024 2.6
Domestically produced farm food.................oovveinntn. 6.724 1.5 0.103 0.23 L-Nov.2023 1.6

Other SeIVICES. ... v it 9.760 27 0.265 0.21 - -
Apparel less footwear...........oooi i 2.049 1.2 0.026 0.91 L-Sep.2024 2.3
Fuels and’ utilitiesis = s s o s o soms o o aom o soomoms o v 4.371 2.9 0.125 0.58 S-Feb.2024 1.4
Household energy............cooviiviiiiiiii i 3.268 2.1 0.068 0.72 S-Feb.2024 0.2
Medical care.........cooiuiii 7.980 3.1 0.245 0.39 S-Aug.2024 3.0
TrARSPORBHON s vs o s o5 s s smwmms o5 smvn o5 0 5 5w 05 K6s 5 05 o0 15.822 0.5 0.075 0.21 L-Jul.2024 1.0
Private transportation..............cooiiii i 14.714 0.3 0.027 0.22 L-Jul.2024 1.2
New and used motor vehicles*...................ovivinnns 6.146 -1.9 -0.134 0.17 S-Sep.2024 2.4
Utilities and public transportation....................ooooinnt. 7.619 2.6 0.195 0.31 S-Sep.2024 2.4
Household furnishings and operations........................... 4.412 0.4 0.015 0.55 L-Dec.2023 0.4
Other goods and services............oovvviiiiiiiii i 2.910 3.4 0.100 0.40 L-Sep.2024 3.5
Personal care..........ooiviiiiiii 2.353 2.7 0.064 0.46 L-Aug.2024 2.9

" The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that year the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 2.6
percent, and its standard error was 0.25 percent, the margin of error on this item’s 12-month percent change would be 2.6 percent, plus or minus
0.5 percent.

3 If the current 12-month percent change is greater than the previous published 12-month percent change, then this column identifies the closest prior
month with a 12-month percent change as (L)arge as or (L)arger than the current 12-month change. If the current 12-month percent change is
smaller than the previous published 12-month percent change, the most recent month with a change as (S)mall or (S)maller than the current month
change is identified. If the current and previous published 12-month percent changes are equal, a dash will appear. Standard numerical comparison
is used. For example, 2.0% is greater than 0.6%, -4.4% is less than -2.0%, and -2.0% is less than 0.0%. Note that a (L)arger change can be a
smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (S)maller
changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price index. In this context, a
-0.2% change is considered to be smaller than a 0.0% change.

4 Indexes on a December 1997=100 base.

® Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

% Indexes on a December 2007=100 base.
7 Indexes on a December 2005=100 base.
8 Indexes on a December 1986=100 base.
° Indexes on a December 1993=100 base.
10 Indexes on a December 2009=100 base.
' Indexes on a December 1990=100 base.
2 Indexes on a December 1983=100 base.
3 Indexes on a December 2001=100 base.
* Indexes on a December 2019=100 base.



5 Indexes on a December 1982=100 base.
8 Indexes on a December 1996=100 base.
7 Indexes on a December 1988=100 base.



Turner Building Cost Index 2024 Third Quarter Forecast

“Material prices over the past two i

quarters of 2024 remain stable
1400
overall. Mechanical and electrical

equipment continue to experience

1350
longer lead times as well as
continued cost increases due to et
high demand. Projects across
various geographic regions are -
experiencing cost increases at 1200
higher rates than others due to
localized robust construction 10
activity in these markets as well as 1100
driven by numerous mega projects
underway.” 1050
Attilio Rivetti

) ) 2020 2021 2022 2023 2024 1000
Vice President

Quarter Index A%
3rd Quarter 2024 1432 0.77
2nd Quarter 2024 1421 0.92
1st Quarter 2024 1408 0.93
4th Quarter 2023 1395 1.01
Year Average Index A%
2023 1373 6.0
2022 1295 8.0
2021 1199 1.9
2020 1177 1.8
2019 1156 5.5
2018 1096 5.6
2017 1038 5.0
2016 989 4.8
2015 943 4.5
2014 902 4.4
2013 864 4.1
2012 830 2.1
2011 812 1.6

The Turner Building Cost Index is determined by the
following factors considered on a nationwide basis:
labor rates and productivity, material prices and the
competitive condition of the marketplace.

Trinity University, Dicke Hall
San Antonio, Texas

©2024 Turner Construction Company turnerconstruction.com/cost-index Iurner
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EXECUTIVE SUMMARY

The nation’s more than 16,000 wastewater treatment plants are functioning,
on average, at 81% of their design capacities, while 15% have reached or
exceeded it. Growing urban environments signal a trend that these facilities

will increasingly accommodate a larger portion of the nation’s wastewater
demand. Though large-scale capital improvements have been made to
systems experiencing sanitary sewer overflows, efforts have slowed in
recent years. As many treatment plants and collection networks approach
the end of their lifespans, the financial responsibilities for operation and
maintenance will become more costly. Estimates indicate that utilities
spent over $3 billion in 2019, or more than $18 per wastewater customer
to replace almost 4,700 miles of pipeline nationwide. Recently, the more
prevalent use of asset management plans enables 62% of surveyed utilities
to proactively manage wastewater infrastructure maintenance rather than
reactively respond to pipeline and equipment failures. In 2019, though the
annual water infrastructure capital investment gap is $81 billion, the sector
has made strides to address current and future needs through resilience-
related planning and innovations that produce profitable byproducts or cost
savings from wastewater treatment.

INTRODUCTION

A critical component that influences the well-being of
any community is its system for removing and treating
wastewater for the protection of human and environmental
health. Wastewater infrastructure includes a network of
sewer pipes that collect and carry household, business,
and industrial effluents to wastewater treatment
systems — onsite or centralized facilities. Within these
treatment systems, wastewater undergoes processes to
remove harmful constituents and reduce pollution to the
Environmental Protection Agency (EPA) and/or state-

regulated levels prior to being discharged into nearby Photo: rdonar
AXIAL HYDRODYNAMIC FLOW PUMP IN WASTEWATER PLANT.

waterbodies or, in some cases, recovered for water, energy,

and nutrient reuse.
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CAPACITY

There are more than 16,000 publicly owned wastewater
treatment systems of various sizes serving the majority
of wastewater needs in the United States.! The
remainder of the population — approximately 20% of
Americans — rely on onsite wastewater systems such as
septic tanks.? Although the nation’s population growth
projections are modest,® a 2018 Pew Research Center
study expects 86% of this growth to occur in urban and
suburban areas.* Growing urban environments signal
a trend that centralized wastewater treatment plants
(WWTP) will increasingly accommodate a larger portion

of the nation’s wastewater demand. Currently, 62.5

CONDITION

The majority of the nation’s WWTPs are designed with
an average lifespan of 40 to 50 years, so the systems
that were constructed in the 1970s, around the passing
of the Clean Water Act in 1972, are reaching the end of
their service lives.” However, smaller onsite systems, such
as septic tanks, have a shorter average lifespan of 20 to
30 years.® Most states do not collect condition data for
these smaller systems, so an accurate assessment of the
remaining lifespan or current condition is nearly impossible
to determine. In 2015, the National Association of Home
Builders estimated that the median age of owner-occupied
housing across the U.S. was 37 years old, an indication
that, without proactive homeowner maintenance, there
may be significant needs for upgrading and/or replacing

onsite wastewater infrastructure.®

billion gallons of wastewater per day is being treated by
centralized WWTPs. Across all sizes of WWTPs, systems
are operating at an average of 81% of their design

capacity, while 15% of systems are at or have exceeded
that threshold.®

In addition to WWTPs, the nation’s wastewater footprint
also includes a network of over 800,000 miles of public
sewers and an additional 500,000 miles of private
lateral sewers that connect homes and businesses to

public sewer lines.®

Nationwide, the drinking water and wastewater pipes in
the ground are on average 45 years old,° " while some
systems have components more than a century old.” The
typical lifespan expected for wastewater pipesis 50 to 100
years.” As collection systems age and decline in condition,
groundwater and stormwater enters the networks through
cracks, joints, orillicit connections as inflow and infiltration.
When collection systems are overtaxed, sanitary sewer
overflows (SSOs) can occur. Between 2012 and 2016,
the EPA reports that improvements were made to more
than 180 of the nation’s large sanitary sewer systems,
which typically accommodate over 10 million gallons of
wastewater per day, and are prone to episodic SSOs." In
recent years, the progress has slowed. Aside from SSOs,
conveyance systems are also susceptible to other failures
like blockages caused by consumer products such as wipes

and paper towels.

In 2015, the National
Association of Home Builders
estimated that the median
age of owner-cccupied
housing across the U.S. was
37 years cld, an indication
that, without proactive
homeowner maintenance,
there may be significant
needs for upgrading and/or
replacing onsite wastewater
infrastructure.®
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OPERATION & MAINTENANCE

Wastewater infrastructure may be owned by a public,
private, or cooperative entity, and the operation and
maintenance (O&M) may be conducted by the same
party or subcontracted elsewhere. As utilities face
the challenges of meeting increasingly stringent water
quality regulations, funding significant infrastructure
replacements, and affordably providing services amid
growing public and environmental health risks, the
option of merging (utility consolidation) may unlock
financial, technical, and managerial resources to meet

current needs and adapt to future demands.™

According to the U.S. Conference of Mayors, trends
among municipal WWTPs show that nationwide O&M
expenditures haveincreased by approximately 4% annually
from 1993 to 2017, an increase partially due to deferred
capital expenditures.” Depending on the type of WWTP
and the collection system, O&M spending varies. In rural
areas where decentralized systems are common, the
responsibility to coordinate and finance O&M activities
ranging from $250 to $500 every three to five years falls

on homeowners.”® However, with little to no instruction

FUNDING

Wastewater infrastructure may be funded by local user
fees and taxes, state-specific grants or discretionary
set-asides, and federal grants or financing mechanisms.
Funding and financing dif-
fer through the simple fact
that infrastructure financ-
ing, like any loan or bond,
requires repayment over a

30- to 50-year period.”

Though utilities are seeking tc
address affordability challenges
in vulnerable communities, dress affordability ~ chal-
decreasing usage due to water

or oversight from state regulatory agencies, if O&M

goes unaddressed, systems may fail, costing homeowners

between $3,000 and $7,000.”

Thousands of miles of the nation’s aging pipes are buried
beneath increasingly urbanized cities and will require
more and more inter-agency collaboration and data
sharing, particularly as maintenance needs grow.?® In
a 2019 American Water Works Association report,
as much as 62% of wastewater pipeline maintenance
performed by combined utilities occurs through the
proactive execution of asset management plans; the
remaining 38% is completed as a reactive response to
failures.”’ The report goes on to mention, since 2017,
replacement rates for wastewater collection pipes have
essentially stagnated. Nevertheless, in 2020, Bluefield
Research estimated that utilities throughout the
country will spend more than $3 billion on wastewater
pipe repairs and replacements, addressing 4,692 miles of
wastewater pipeline. This value translates into more than
$18 per wastewater customer, a cost that is projected to

grow by an average of 5% annually.”

of $504 annually for wastewater collection and treat-
ment.””?® Since 2008, user rates have trended upward to
reflect the true cost of service and also due to dwindling
revenues for many waste-
water utilities.” Though

utilities are seeking to ad-

lenges in vulnerable com-

munities, decreasing usage

According to the Congres- conservation a’pp]'ia’llcess perSiStent due to water conservation

sional Research Service,
the federal government’s
share of capital invest-
ment has fallen from 63%

leaks from aging infrastructure,
and increasing inflation have all
contributed to the 24% increase in

appliances, persistent leaks
from aging infrastructure,
and increasing inflation have
all contributed to the 24%

in 1977 to less than 9% in Tates I'eported from 2008 t0 2016. increase in rates reported

2017.% State and local enti-
ties shoulder the majority of capital projects and O&M

expenses, which were approximately $20 billion in 1993
and increased to $55 billion by 2017.25%

Nationally, a single-family residence pays an average rate

from 2008 to 2016.3°

Some WWTPs are recouping savings and generating
profits by implementing innovative technologies that
reuse water, recover energy, and recyc|e nutrients.’'

Furthermore, state leaders have turned to levying
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local taxes, initiating restoration fees, and creating

legislative set-asides as a means to invest in wastewater

infrastructure and to close the funding gap.
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us.
Department of

Agriculture

While wastewater utilities are responsible for covering
the majority of their expenses, many also look to federal
financing mechanisms, particularly for large capital

projects.

EPA Clean Water State Revolving Fund Appropriations

$1,394B

$1,394B

FY2016 FY2017

m Appropriations

$1,694B $1,694B

$1,639B

$1,120B

FY2018 FY2019 FY2020 FY2021

Wastewater Funding and Financing Mechanisms

Federal Agency  Program Details

Rural Utilities Service: Water and
Waste Disposal Programs

The purpose of this program is to provide basic human amenities, alleviate
health hazards, and promote the orderly growth of the nation’s rural areas
(communities with populations of 10,000 or less) by meeting the need
for new and upgraded drinking water, wastewater, stormwater, and solid
waste infrastructure.

us.
Department
of Housing
and Urban

Development

Community Development Block

Grants (CDBG)

The program’s primary objective is to develop viable communities by
providing decent housing and a suitable living environment, and by
expanding economic opportunities, principally for persons of low and
moderate income. Accordingly, CDBG resources are not limited to
drinking water, wastewater, and/or stormwater infrastrucure, but these
projects must compete with other eligible activities including historical
preservation, energy conservation, lead-based paint abatement,

and more. The block nature of the CDBG distribution enables local
government’s to exercise discretion and on-the-ground knowledge
when selecting appropriate projects that achieve program objectives.

us. Water Infrastructure Finance and Established in 2014, the WIFIA program provides credit assistance through
Environmental Innovation Act Program (WIFIA) long-term, low-cost supplemental loans for regionally and nationally
Protection significant infrastructure projects. WIFIA authorizes EPA to provide credit
Agency assistance directly to an eligible recipient for a broad range of drinking water
and wastewater projects that generally cost $20 million or more.
Us. Clean Water State Revolving Fund Established in 1987 by amending the Clean Water Act, federal funds
Environmental Loan Program (CWSRF) are directed to CWSRF programs in all 50 states and Puerto Rico to
Protection capitalize state infrastrucutre loans. CWSRF resources must be matched
Agency by 20% state-backed funds. Various projects from CWSRF include new

construction and upgrades of wastewater treatment plants, stormwater
infrastructure, nonpoint source pollution management plans, and more.
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Forinstance, the EPA’s Clean Water State Revolving Fund
(CWSREF) provides resources to state agencies enabling
them to act as “infrastructure banks” that grant funds and
oversee low-interest loans. CWSRF grants require local
entities to put forth a 20% match to the funds requested.
During FY16 and FY17, Congress assigned funding at
$1.394 billion, increased that value to $1.694 billion for
FY18 and FY19, and then decreased FY20’s amount to
$1.120 billion.® In 2019, Bluefield Research reports that
state agency requests for CWSRF funding exceeded

THE BALTIMORE BACK RIVER WASTEWATER TREATMENT PLANT

$55.9 billion, indicating that the total, nationwide need

significantly outpaces available funding.

Working in conjunction with EPA’s CWSRF program, the
Water Infrastructure and Finance Innovation Act (WIFIA)
is an additional long-term, low-cost funding mechanism
for regionally and nationally significant, large-dollar-value
projects. From FY17 to FY19, Congress has increased
WIFIA’s lending capacity from $2.5 to $6 billion with more
than $21 billion being requested for over 150 applicants

During FY16 and FY1 7, Congre_ss

assigned funding at

$1.394 billion,
increased that valueto .«

$1.694 billion
for FY18 and FY19, and then .
decreased F'Y20’s amount to

$1.120 billion.=
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nationwide. In FY19, the federal government invited more
than a dozen wastewater and water reuse projects to apply

for over $2.3 billion in loans.

The U.S. Department of Housing and Urban Development
manages the Community Development Block Grants
program under which urban, economically disadvantaged
areas may apply to receive grant funding. However, rural
communities, those that cannot financially bear the
responsibilities of long-term loans, may look to the U.S.
Department of Agriculture’s (USDA) Rural Utilities
Service — Water and Environmental Program — for grant

and financing options tailored particularly for their needs.

FUTURE NEED

In 2019, the total capital spending on water infrastructure
at all levels was approximately $48 billion, while
capital investment needs were $129 billion, creating
an $81 billion gap. This underscores a chronic trend of
underinvestment in critical water-related infrastructure
—drinking water and wastewater systems. With this gap,
only 37% of the nation’s total water infrastructure capital
needs were met. Assuming the water and wastewater

sectors continue along the same path, the total gap will

grow to more than $434 billion by 2029.

Also influencing the wastewater sector’s future needs
are the growing O&M costs that are outpacing available

funding. As system components near or exceed their

PUBLIC SAFETY

In some communities where legacy infrastructure exists,
wastewater and stormwater systems are integrated into a
combined sewer network. When these areas experience
heavy rainfall or rapid snowmelt, the capacity of the
combined system is overtaxed and results in combined
sewer overflows where large volumes of partially treated
or untreated wastewater bypass the treatment process
and enter local waterbodies. According to the EPA,
there are approximately 860 combined sewer systems
throughout the country.® Over the last two decades,
more than 200 of the nation’s largest combined sewer
systems (those serving > 50,000 people) have been
identified and had actions taken to reduce overflow

discharges that degrade water quality.*®

THE SOUTHWESTERN PARKWAY COMBINED SEWER
OVERFLOW BASIN PROJECT

expected lifespans, O&M for water infrastructure
become costlier. In 2019, 90% of the nation’s $104
billion O&M funding need was met, leaving an annual
gap of $10.5 billion. If trends continue, the country will
face a single-year O&M shortfall of $18 billion in 2039.

The implications of unaddressed capital and O&M future
needs are particularly pervasive within the nation’s
water-reliant businesses and healthcare industry.
Economic projections indicate that by 2029, chronic
service disruptions would cost water-reliant businesses
$111 billion and American households a cumulative $378

million in healthcare costs.®

Additionally, utilities grapple with treating and disposing
of byproducts containing contaminants of emerging
concern such as per- and polyfluoroalkyl substances
(PFAS, foreverchemicals) ornovelbiological components
(antibiotic-resistant genes).* ¥ EPA studies state that
the PFAS family of chemicals is persistent in both the
environment and human bodies, which means they are
likely to accumulate over time. Furthermore, evidence
shows that exposure to PFAS can lead to adverse human
health effects. As these threats increase, so too does the
need for costly improvements in wastewater treatment

systems.38 39
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RESILIENCE

Utility managers, WWTP operators, engineers, and
elected officials are increasingly incorporating aspects
of resilience — a system’s ability to withstand and
adapt to the impacts of natural and/or man-made
disasters — into the design, siting, and planning phases
of their wastewater infrastructure. However, the suite
of wastewater infrastructure vulnerabilities varies by
geographic location, type of treatment system, age,
and ownership status, so there is not a “one size fits all”

solution.

For instance, some wastewater systems are in low-lying
areas that are especially prone to the impacts of flooding,
while others may be in drought-prone regions or areas with
increasingly frequent wildfires.*° Rather than continuing

to operate under a “business as usual” framework, some

critical infrastructure decision-makers are shifting their
efforts from singularly addressing short-term metrics like
population growth, capacity demands, and affordability,
and are incorporating long-term, resilience-related
factors into planning such as sea level rise, frequency,
intensity, and likelihood of natural disasters, cybersecurity
threats, and post-interruption recovery time* For
instance, the drinking water sector recently set a
resilience precedent that may be instructive for many
wastewater stakeholders. In 2018, resilience planning was
streamlined within drinking water utilities with the signing
of America’'s Water Infrastructure Act (AWIA) which
requires drinking water systems to routinely develop and
update Risk and Resilience Assessments and Emergency

Response Plans. 42

Across all sizes of wastewater treatment systems, technclogical
and scientific innovations have made significant contributions
to addressing the sector’s challenges.

INNOVATION

Across all sizes of wastewater treatment systems,
technological and scientific innovations have made
significant contributions to addressing the sector’s
challenges. For example, water conservation appliances
have reduced the volume of wastewater entering the
system, treatment process innovations have more
efficiently utilized existing capacity and limited resources,
and real-time conveyance network monitoring can

pinpoint and prioritize areas suffering from inflow and

infiltration or in need of O&M.

Sensors and monitoring innovations are being installed
to collect real-time data on the wastewater conveyance
network’s condition to inform and prioritize the system’s

O&M schedule. After a wastewater utility in San

158

Antonio, Texas, implemented in-pipe sensors, data was
collected to optimize the network’s cleaning schedule,
saving thousands of dollars in each location a sensor was

installed.*3

Additionally, in recent decades, resource recovery
has increasingly shifted the traditional wastewater
treatment mindset away from generating a product
solely for disposal but reconceptualizing this “waste” as
a “resource.” Innovations such as anaerobic digestors,
indirect potable reuse, and biosolids reuse systems
can recover water, energy, and nutrients from treated
wastewater and may contribute to the resilience
and entire

of treatment facilities, communities,

watersheds.#44°

2021 INFRASTRUCTURE REPORT CARD

www.infrastructurereportcard.org



RECOMMENDATIONS
TO RAISE THE GRADE

Infrastructure owners should engage in asset management practices across
infrastructure sectors to extend the lifespan of assets and prioritize limited funding.
Asset management must include continuous assessment of the condition of assets

and prioritize investment decisions based upon a comprehensive suite of data.

More collaborations between researchers, technologists, wastewater utilities and
operators, and federal decision-makers will be needed to develop and quickly deploy
effective regulations, systems, public safety education, and policies that address
21st century concerns such as per- and polyfluoroalkyl substances (PFAS, forever

chemicals) or novel biological components.

Expand EPA’s CWSRF program and the Water Infrastructure and Finance
Innovation Act (WIFIA) with additional long-term, low-cost funding mechanisms

for regionally and nationally significant, large-dollar-value projects.

|dentify new grant programs and funding mechanisms whose goal is to eliminate

and/or decouple the nation’s remaining combined sewer systems.

Develop a federal grant pilot program for publicly owned wastewater treatment
P|ants whose purpose Is to create or improve Waste—to—energy systems that increase

wastewater treatment eﬂ:lciency.

Incorporate geographically specific projected impacts of climate change into

wastewater infrastructure planning and long-term funding decisions.

Utilities should ensure their rates cover the full cost of service including operation,
maintenance, and capital needs; clearly communicate rate increases to the public;

and balance local issues of affordability.

As all wastewater systems face multiple and increasing natural threats, a rule
similar to America’s Water Infrastructure Act of 2020 should be implemented to
direct utilities to develop, update, and implement vulnerability (risk and resilience

assessments) and emergency response plans.
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EXECUTIVE SUMMARY

Stormwater systems range from |arge concrete storm sewers, roadside
ditches, and flood control reservoirs, to rain gardens and natural riverine
systems. While stormwater utilities are on the rise, with more than 40 states

having at least one, the impervious surfaces in cities and suburbs are also
expanding, exacerbating urban flooding, which results in $9 billion in damages
annually.” Stormwater also affects water quality as polluted runoff from
pavement enters water bodies. Nearly 600,000 miles of rivers and streams
and more than 13 million acres of lakes, reservoirs, and ponds are considered
impaired.? Federal funding, though up in recent years, averages about $250
million annually, which leaves a growing annual funding gap of $8 billion just
to comply with current regulations. With few dedicated funding sources,
complicated governance and ownership structures, expansive networks of
aging assets, increasingly stringent water quality regulations, and concerning
climate change projections, the expected performance of stormwater systems
is declining. Many of the country’s legacy stormwater systems are struggling
with the high cost of retrofits needed to address urban flooding and climate
change. Upgrading large networks of aging systems underneath densely
populated areas carries significant costs and engineering challenges.

INTRODUCTION

Stormwater runoff is defined as rain or snow melt that
travels over impervious surfaces such as roadways,
buildings, or parking lots, and landscaped or agricultural
areas and is then collected and conveyed into streams,
rivers, lakes, bays, or oceans.® As impervious surfaces
in increasingly developed cities and suburbs expand, so
do the impacts of increased runoff from larger rainfall

events which can lead to urban flooding.*

Nationally, stormwater infrastructure can take many forms,
including piped systems, detention basins, ditches, canals,

> In recent

channels, and roadway conveyance systems.
years, green stormwater infrastructure has been introduced
in new developments and coupled with traditional “gray
infrastructure” to maximize the benefits from natural

hydrologic cycles using vegetation, soils, site grading, and

132

natural filtration processes. Green infrastructure provides
benefits by reducing runoff, minimizing erosion, and
contributing to water quality improvements; examples
include rain gardens, constructed wetlands, vegetative

roadway bioswales, and permeable pavements.®

The United States Environmental Protection Agency (EPA)
classifies stormwater systems as those that are publicly
owned, discharge into waters of the U.S,, and are not part
of a sewage treatment plant such as Municipal Separate
Storm Sewer Systems (MS4s). MS4s are regulated by
the EPA under the National Pollution and Discharge
Elimination System (NPDES) program.” Apart from EPA
regulations, states, counties, and local governments may
also require stormwater management practices through

local ordinances, building codes, and development plans.
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CAPACITY

While there is not yet a comprehensive national database
of assets, estimates suggest there are 3.5 million miles of
storm sewers, 270 million storm drains, and 2.5 million
stormwater treatment assets across the U.S8910M121314
Under the NPDES MS4 program, municipalities are
required to map their stormwater systems and, as of 2018,

nearly 40% of stormwater utilities have taken this step.”

Stormwater infrastructure capacity is principally derived
from the design standards used for construction. Terms
like “10-year” and “100-year storms” (meaning those

with a 10% and 1% annual probability of occurrence,

respectively) are currently used to describe a system’s
capacity. However, such design standards have only
been used in recent decades, and the standards differ

within and between states.

While design standards govern a stormwater system’s
theoretical capacity, routine operation and maintenance
(O&M), age, and the changing frequency and intensity
of storm events, are the main drivers affecting a
stormwater system’s actual capacity. Given the recent
increase in rainfall trends and urbanization, the actual
capacity of a stormwater system is often less than
the design standard.® Many of the country’s legacy
stormwater systems, such as those in Chicago and
Philadelphia, for example, are now struggling with the
high cost of retrofits that are needed to accommodate
these changes. Upgrading large networks of aging

systems that are now underneath densely populated

areas carries significant costs and engineering challenges. Photo by Anna Denecke

LAk S 3
STORMWATER MAN

AGEMENT INFRASTRUCTURE IN
WASHINGTON, D.C.

‘ ‘ ‘ Given the recent increase in rainfall

“‘ll‘l‘ trends and urbanization, the actual

capacity of a stormwater system
is oftentimes less than the design
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CONDITION

The condition of stormwater infrastructure is indicated,
in part, by the system’s age. Without better stormwater
asset records, the average age of the system cannot
be directly determined, so the lifespan of the primary
construction material is used as a proxy. Stormwater
conveyance systems may be constructed of corrugated
metal, reinforced concrete, or plastic, and their lifespan is
projected to be 50 to 100 years. Storage and treatment
systems such as detention and retention ponds have
an average lifespan between 20 to 30 years.” " Based
on this, systems constructed in the 1970s or prior have

exceeded or are nearing the end of their useful lives

T

i S T . L

i,

Photo by Jim Gade

OPERATIONS & MAINTENANCE

Stormwater infrastructure may be owned and managed
by various public or private entities such as state or local
governments, individual or corporate property owners,
or homeowners’ associations. All stormwater systems
require some level of routine maintenance, but the ongoing
management of stormwater systems can be complex
and expensive. Storm sewers require jetting and cleaning,
and stormwater detention basins, bio-retention facilities,
permeable pavement, and bioswales all require unique
maintenance tasks with specialized knowledge. This can be a
challengefor alllevels of government, private property owners

such as shopping centers, or homeowners’ associations.

T

b A
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and are likely undersized given current stormwater

management practices and climate change impacts.

Another key indicator of stormwater infrastructure
condition is the system’s ability to reduce negative
impacts to local waterbodies. Under the NPDES
program, stormwater systems are required to meet the
overarching goal of reducing the discharge of pollutants
from runoff.” 2° While water quality is a priority across
the nation, from 2010 to 2018, the length of impaired
rivers and streams increased from about 424,000 miles

to more than 588,000 miles.?

FLOODING IN ADISON, WISCONSIN

The MS4 NPDES permitting process has been an
effective regulatory lever influencing O&M practices
and frequency due to the expectation of routine
inspections. Under the NPDES program, all MS4s are
required to have maintenance plans. However, private
entities, cooperatives, and individual homeowners
responsible for O&M are often not routinely monitored
and left to manage critical and sometimes expensive

components of the stormwater system on their own.

Deferred maintenance increases the likelihood of
urban flooding and increases threats to water quali
ban flooding and threats to water quality
Protection.2223
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FUNDING

Funding for stormwater infrastructure across the country
is limited and comes from multiple sources — local
revenue, state and/or federal grants and financing, and
non-traditional funding streams. Because the financial
responsibility for managing stormwater systems can
sometimes be unclear and draw from entities’ general
funds, hundreds of public entities in at least 40 states
have taken the initiative to create stormwater utilities to
collect fees based on property size, impervious area, and
other site-specific characteristics. Out of communities
with municipal MS4s, the percentage with stormwater
utilities or fees has grown from approximately 19% in 2013
to upward of 26% in 2018.24%° For a single family home,
the average monthly stormwater fee in 2018 was $5.34.2%¢

For large capital improvements, state entities or
municipalities may use general obligation bonds. They
may also seek federal resources like those from the EPA’s
Clean Water State Revolving Fund (CWSRF) which
has provided nearly $2.2 billion for more than 1,100

stormwater projects since its inception.”’ More recently,

the CWSRF’s program funding for stormwater projects
has trended upward from more than $58 million in 2012
to more than $387 million in 2019 with the portion
of funding for green infrastructure also increasing.”®
Though trends are improving, only 3% of all CWSRF
funds have gone toward stormwater and similar types of
projects.”” Additionally, the EPA’s Water Infrastructure
and Finance Innovation Act (WIFIA) is another federal
funding mechanism. In 2019, at least three stormwater
infrastructure projects applied for $673 million in WIFIA

loans out of the program’s $7.7 billion in overall support.3°

While there are limited and highly competitive grant
programs at the local, state, and federal levels that cover
a very small portion of the overall need, non-traditional
mechanisms for funding stormwater infrastructure have
also emerged and include public-private partnerships;
leveraged synergies among solid waste, transportation,
and/or wastewater sectors; and market-based solutions
that monetize permit requirements like nutrient and/or

stormwater volume trading.'32

Projects Awarded Clean Water SRF Funds Over Time
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Source: Clean Water SRF Program Information National Summary (2019) https://www.epa.gov/sites/production/files/2020-02/documents/us19.pdf
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FUTURE NEED

As water quality measures for MS4 permitting become The trajectory of urban flooding impacts will likely continue
more stringent, local governments and stormwater the upward trend as our older stormwater assets cannot
utilities having to update or expand their systems, accommodate the changing rainfall patterns and intensity.®

stretching their limited economic resources. In 2020,

. . . Many utilities are behind in accounting for the condition
the Water Environment Federation’s National MS4 Y 8

. of their assets, planning, and funding for short- and long-
Needs Assessment estimated that the sector’s annual : P & 8 8

— term maintenance, and strategizing necessary capital

funding gap is $8 billion among MS4 permittees.

; ; improvements. A clear picture of the existing assets and
Separately, an economic analysis by ASCE shows a water- P P 8

. . s their condition is needed to provide flood projection models
related infrastructure investment gap of $434 billion over P Pre)

. with data to identify areas of significant risk where limited,
10 years for drinking water, wastewater, and stormwater

available resources may be targeted for improvements.

combined.

PERMEABLE PAVEMENT AND STORMWATER DETENTION IS BUILT INTO A PARKING LOT IN RESTON, VIRGINIA.

PUBLIC SAFETY

Flooding is one of the nation’s greatest natural hazards, throughout the community may include sinkholes, flash
carrying catastrophic public safety and economic tolls. floods, collapsed roadways, extensive property damage,
Annually, from 2004 to 2014, urban flooding alone cost inflow into sanitary systems which inundates wastewater
communities an average of $9 billion in direct damages treatment plants and pollutes waterways, and loss of life.
and 71 deaths. Over the last two decades, to buttress the impact of these

losses, the National Flood Insurance Program has more

When stormwater systems become overwhelmed, thereare . .. .
4 ’ than doubled its enacted policies while the number of

acute and long-term public safety implications that create . . . .
Prlvate Insurance companies enterlng the market between

ripple effects to other infrastructure systems. Effects 2016 to 2019 has also more than doubled ¥
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Photo courtesy of WSP

RESILIENCE & INNOVATION

Impacts from climate change will have variable effects
on the form and frequency of extreme events across
the nation. To withstand these effects, stormwater
infrastructure is increasingly implemented with a
context-sensitive approach, that leverages a localized
understanding of flood risk, land use practices and
regulatory expectations. This approach informs the
types, designs, locations, and long-term sustainability
of stormwater systems. Resilience for stormwater
infrastructure is reflected by a mix of optimized green,
gray, and natural infrastructure, land planning and urban
growth, updated asset management and, in water-scarce

areas, the productive reuse of stormwater.

STORMWATER TREATMENT CHANNEL IN SOUTH FLORIDA

Current innovations employed by utilities include the use
of real-time control systems, complex modeling, cloud
computing, data storage, and predictive analysis.* Large
datasets can be used to optimize the capacity of stormwater
conveyance, storage and treatment systems, investments
in O&M activities, and other costs. The affordability of
sensors has also improved, expanding the potential for

system implementation of real time data and control.

Finally, some areas employ a regional approach to
stormwater management through volume and nutrient
trading within watersheds. This can economically

Incentivize stormwater innovation.

Copyright: RoschetzkyPhotography
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Stormwater

RECOMMENDATIONS
TO RAISE THE GRADE

Fully fund and disseminate information from the EPA’s Clean Watersheds Needs
Survey on a routine basis (every four years) and elicit more stormwater-related
detail, including information about maintenance, repair, pollution prevention, and

urban flooding.

Develop a stormwater-specific funding and financing program based upon the best

practices from the existing Clean Water State Revolving Fund.

Stormwater infrastructure and design regulations are critical for protecting
communities from costly urban flooding and protecting water quality in our waterways.
Stormwater systems should be a combination of gray, green, and natural infrastructure

and should be mainstreamed in planning and development processes nationwide.

Develop state-based peer-to-peer partnerships to build local government capacity
to create and manage stormwater utilities that sustainably fund, operate, maintain,

assess, and, when necessary, expand stormwater infrastructure.

Establish a grant program for 21st century technical career training for “green
collar jobs” in the stormwater sector that recruit the next generation’s talent and
mainstream tools for data-driven decision-making, such as asset management

software, life-cycle cost analysis, and affordable rate structuring.

Expand the inclusion of current and forecasted climate variability in codes and
standards for the design, operation, maintenance, and expansion of stormwater

infrastructure and routinely provide funding to NOAA to update the climate data.

Ensure stormwater infrastructure is fully eligible and aggressively pursued via federal
funding and financing mechanisms that are supporting the nation’s drinking water

and wastewater systems.

Develop a comprehensive education campaign on the true costs, savings, risks,
and avoided hazards associated with stormwater infrastructure investments, and

disseminate these details through broadly accessible platforms.

Educate communities on best practices for creating stormwater utilities that

institute rates that reflect the true cost of treating and handling stormwater runoff.

Point source and nonpoint source pollution should be addressed through a
watershed approach that encourages regional coordination to improve impacts from

stormwater-induced flooding.
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U.S. Small Business

SBA 2024 Capital Report

New SBA Small Business Financings Top 100,000 for First Time
in 16 years, capital impact rises to $56 billion

Fiscal year 2024 was a dynamic year for America’s small businesses. It featured a continuation

of record-high new business starts, according to Census data. The post pandemic surgein
entrepreneurship, led by high-tech startups and businesses owned by women and people of color,

is also evident in the rising number of new business establishments and continued hiring by small
firms. In FY 2024, SBA supported 103,000 financings to small businesses, the highest level across SBA’s
core programs since 2008, as well as 18,000 loans to households for disaster recovery; the agency
also increased its annual capital impact to $56 billion, a 7% increase over FY 2023. The expansion

of the portfolio was driven by dramatic growth in the 7(a) Loan Program’s smallest loans—those
under $150,000—as well as by loans to female, Black, and Latino entrepreneurs. Complementing the
lending growth was continued strength in SBA’s Surety Bond Guarantee Program and Small Business
Investment Company (SBIC) Program, which, after a record-year in new fund applications, is now
poised for breakout growth in small business financings.

INTRODUCTION

This report highlights the most significant
trends in SBA’s FY 2024 capital programs.
While SBA continues to service Paycheck
Protection Program (PPP) and COVID EIDL
loans that millions of small businesses relied
upon to survive and recover from the pandemic,
this report focuses exclusively on SBA’s core,
permanent programs. Complete data on SBA’s
loan programs can be found at https://data.sba.

gov/dataset/office-of -capital -access.

1. SBA’S TOTAL CAPITAL IMPACT ROSE
TO $56 BILLION

Small businesses secured SBA-backed capital—a
loan, investment, or surety bond guarantee—
more than 103,000 times in 2024. That reflects a
22% increase over FY 2023, and a 49% increase
over 2020. Specifically, 2024 saw:

» 170,200 loans for $31.1 billion in the 7(a)
Loan Program, ranging from loans of $5,000
to S5 million, for equipment and real estate
financing, to short- and long-term working
capital. This is the most 7(a) loans the agency

OCTOBER 2024 > SBA.GOV

has made in over 15 years, and the fifth
highest ever. As 7(a) loans are the agency’s
“flagship” program, representing the bulk
of SBA lending and meeting a wide variety
of classic small business needs, this is a
particularly notable achievement.

6,000 loans for $6.7 billion in the 504 Loan
Program, providing fixed-rate loans for
equipment, real estate, and debt refinancing.

5,800 microloans for $94 million, helping
small businesses get off the ground with
loans up to $50,000, complemented with
technical assistance.

11,100 surety bond guarantees on bids

and final contracts, totaling $9.2 billion,
enabling small businesses in the construction,
services, supply and manufacturing industries
to obtain private and public contracts. The
total value of contracts guaranteed by SBA is
an all-time for the agency.

9,500 disaster loans to small businesses,
for $730 million, helping small businesses
rebuild after natural and human-caused
disasters with low-interest, long-term

/
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direct financing from SBA. Also, in FY2024,
SBA delivered 17,900 disaster loans to
homeowners and renters totaling $950
million—helping households recover from
disaster.

» 1,100 loans and equity investments totaling
over $7 billion for small businesses and
innovative startups, combining federal and
private capital in partnership with private
investment funds licensed and supervised
by SBA.!

Recent policy changes that expanded access

to and simplified lender and investment
company participation in SBA programs played
a key role in increasing businesses’ access to
SBA products. Further, SBA’s investments in
technology for streamlining and simplified
access to its programs, alongside expansion of
its resource partner networks and the American
Rescue Plan-funded Community Navigator Pilot
Program, enabled the SBA to better reach more
communities. So too did the ongoing growth in
entrepreneurship in the United States.

Coming out of the pandemic, the United States
saw a dramatic increase in entrepreneurship.
Initially, economists speculated the growth
was a temporary spike as part of the pandemic

recovery; however, new business applications
have continued at a high rate, averaging

430,000 in 2024, well above the pre-pandemic
average of 230,000. Since Census began
collecting national data on new business
applications, the three highest years on record
are 2021, 2022, and 2023; now, 2024 is on pace
to become the third highest on record. And
business applications have been followed by
strong growth in business establishments—a
net increase of 1.4 million since 2021.

A Treasury Department report in September
discussed the rise in entrepreneurship and some

of its possible contributors. Increased household
wealth since the pandemic, in large part due

to aggressive fiscal intervention by Congress

in early 2021 through direct payments and
unemployment, enabled more people to take the
risk of starting a business. The post-pandemic
residential and workplace shifts, geographically,
encouraged new business formations. And, as
economist John Haltiwanger identifies in a 2023
paper, new business formations are particularly
concentrated in innovative sectors such as
online retail and high-tech. SBA’s lending

! SBIC data reflects investment company filings through Q3 of FY
2024, with Agency forecast for Q4 2024, based on historical trends.

Figure 1. SBA Capital Impact: New Financings
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growth points to another source of growth

in SBA lending, from new and established
businesses alike: in 2023 and 2024, construction
became the leading industry in the 7(a) program,
potentially reflecting the historic investment in
American infrastructure.

2. SBAPROGRAM REFORMS DROVE
RESURGENCE IN SMALLEST LOANS

The most dramatic trend in SBA capital
programs was the accelerating growth in
smallest 7(a) loans backed by SBA. In FY 2024,
SBA backed over 38,000 7(a) loans under
$150,000, for a total of $2.7 billion. Those
totals reflect a doubling of these smallest-sized
loans since 2020 and a one-third increase over
FY 2023 alone. The 7(a) loan size category of
$150,000-$500,000 also saw outsize growth,
rising to 18,100 in FY2024, a 16% increase over
2023. SBA microlending complemented the
results in guarantee programs, as all 5,800
microloans were for $50,000 or less. The 504
Loan Program produced 2,100 loans under
$500,000 for real estate or large equipment
purchases.

The growth in 7(a) loans under $150,000 is
significant because of the steady downward
trend in under-S$150,000 loans that preceded
the growth. Fiscal Year 2021 marked the fifth
consecutive year in which the smallest 7(a)
loans declined from the prior year. Lack of
access to small loans had increasingly put small
businesses under stress, forcing them to turn
to credit cards or high-interest online or brick-
and-mortar express lending options marked by
high interest rates and low repayment.

The trend reversal was supported by several
key policy changes implemented by SBA that
targeted and incentivized small dollar lending,
the most significant of which became effective

in August 2023:

1. Modernizing lending criteria: SBA
implemented a rule to simplify and
streamline lending criteria for all lenders,
including banks of all sizes. A nine-point
underwriting procedure was simplified to
allow for greater flexibility for loans under
$500,000, allowing SBA lenders to cashflow
the loan or use the same, industry-standard

Figure 2. SBA 7(a) Small Dollar Lending (Under $150,000)
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underwriting criteria for SBA as for non-
SBA loans. Also, SBA streamlined previously
overcomplicated rules—Ilike the Affiliation
standard—Ilenders are required to follow to
verify a small business is in fact small.

2. Strengthening the network of SBA lenders:
The Small Business Lending Company
(SBLC) rule introduced the permanent
Community Advantage SBLC license, for
mission-driven nonprofit lenders, for the
first time. That new license effectively made
permanently the Community Advantage Pilot
Program, which had provided an onramp
to SBA for community lenders but faced
growth limitations related to its temporary
authorization. The SBLC Rule also reversed
a 40-year moratorium on new, nonbank
lenders’ participation in SBA lending. As
a result of these reforms, SBA has re-
enrolled 103 Community Advantage Pilot
Program lenders, licensed 39 additional,
new Community Advantage SBLC lenders,
enrolled two new national nonbank SBLCs,
and is reviewing more applicants to the SBLC
program now.

3. Leveraging technology and making it
easier to work with SBA: Prior to reforms,
lenders were obligated to, on their own,
determine borrowers’ eligibility for SBA
loans —which was a top issue for lenders
in guarantee purchase. Now, SBA performs
pre-approval checks on borrowers, using
other government and private sector data
sources—including the Agency’s first across-
the-board fraud check for the 7(a) and 504
loan programs. Lenders also have access to
a new, streamlined portal in MySBA Loans
that includes an updated Lender Match
platform. In the coming year, SBA will further
modernize lenders’ reporting platform, saving
them time and easing compliance on monthly
loan reporting submissions and more.

Together, the affiliation and lending criteria rule
and technology improvements made the SBA
loan more inviting to smaller and community
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banks as well as large banks, many of which
have increased their participation in the
program since the improvements.

The growth in SBA small loans is critical,
because 7(a) loans—whether made by banks,
community lenders, or online lenders—carry
the features that small businesses need most
when shopping for a loan: affordable interest
rates, fee caps, long maturities, and a high
standard for customer service and borrower
transparency. The quality of SBA loans is clear
in the portfolio’s performance: charge off rates
in the program are at historic lows, enabling the
core guarantee programs to not only maintain
their self-funded status, but also enabling fee
relief for borrowers. In FY 2024, SBA’s Office of
Credit Risk Management helped sustain a strong
portfolio by growing its staff and by conducting
a record 1,295 risk-based lender reviews. By no
means has the resurgence in SBA small loans

to date filled the gap in access to small-dollar
loans; however, the progress is significant,

and the turnaround demonstrates that policy
changes can, in fact, address a critical gap for
small businesses.

3. LOANS TO BLACK, LATINO
ENTREPRENEURS CONTINUED TO RISE

Since 2020, the most dramatic trend in SBA
capital programs has been the growth in loans
to Black- and Latino-owned businesses. In FY
2024, SBA backed:

> 5,200 loans for $1.5 billion to Black-owned
businesses, across the 7(a) and 504 loan
programs, reflecting a tripling of loan count
relative to FY 2020, when SBA backed 1,700
loans to Black-owned businesses

> 9,600 loans for $3.3 billion to Latino-owned
businesses, reflecting a loan count 2.5 times
greater than in FY 2020, when SBA backed
3,900 loans to Latino-owned businesses

Growth in SBA’s core loans to Black and Latino
entrepreneurs was complemented by SBA’s

/o
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Figure 3. SBA Lending to Black-Owned Businesses
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Figure 4. SBA Lending to Latino-Owned Businesses
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microloan program, which supports underserved  The progress in 7(a) and 504 lending is

entrepreneurs at a disproportionate rate: In FY significant because, for years, SBA lending to

2024, one-third of microloans, 1,970, went to Black and Latino entrepreneurs failed to reflect

Black entrepreneurs, and 14%, or 800, went to the entrepreneurial contributions of those

Latino entrepreneurs. populations. In 2017, just 4.4% of SBA 7(a) and
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504 borrowers who reported a race or ethnicity to
their lender identified as Black; by contrast, 10.1%
of small business owners that year were Black,
according to a report prepared by SBA’s Office of
Advocacy in March of 2021. Similarly, the portfolio
share of Hispanic borrowers has increased from
0.9% in 2017 to0 16.2% in 2024. Also:

» American Indian and Alaska Native
entrepreneurs increased their participation
in 2024, with 590 loans for $270 million; the
number of Native entrepreneurs funded was
an 89% increase over FY 2020.

» Asian entrepreneurs increased their
participation in 2024, with 8,900 loans for
$7.2 billion; the number of Asian businesses
funded was a 70% increase over FY 2020.

» Rural entrepreneurs increased their
participation in 2024, with 12,500 loans for
$6.0 billion. The number of rural businesses
funded was a 35% increase over FY 2020.

» Veteran entrepreneurs increased their
participation in 2024, with 3,200 loans for
$1.3 billionn. The number of veteran businesses
funded was a 48% increase over FY 2020.

Economic data have demonstrated that in the
last few years, there has been a historic surge in
Black and Latino entrepreneurship, increasing
the pool of minority business owners in search
of capital. The Federal Reserve Survey of
Consumer Finances shows that, from the 1980s
through the 2010s Black and Latino business
ownership rates hovered in the mid-single
digits, measured as a share of households that
report owning a business. The latest report,
with data through 2022, showed, a 40% increase
in Latino business ownership, up to 9.8%

of households, and a 130% increase in Black
business ownership, up to 11% of households.

Several policy changes have also contributed
to the narrowing access gaps for entrepreneurs
from underserved communities:
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b First, improvements in small-dollar
lending, summarized above, have had a
disproportionate impact, as entrepreneurs
from underserved groups are also both,

a) younger firms that have contributed
disproportionately to the small business
boom, and b) have historically owned, on
average, smaller-sized businesses, due to
systemic socioeconomic barriers limiting
their wealth and assets.

b Second, as discussed above, the
establishment of permanency for SBA’s
Community Advantage program in
7(a) lending has increased lending for
underserved groups. Community Advantage
allows nonprofit, mission-driven lenders
access to the 7(a) loan guarantee, but
previously existed only as a pilot program.
With permanency in federal regulation, the
number of participating lenders grew from
103 to 142. In 2024, Community Advantage
lenders made over 1,100 loans for $200
million, up from 570 loans for $83 million
in 2020. This growth was also supported
by SBA changes announced in March 2022.
With additional expansions announced in
2024, including those in support of climate-
related projects, Community Advantage is
poised to continue increasing its impact in
underserved communities.

Finally, it is important to include that in June
202/, SBA implemented its simplified rule for
eligibility with respect to returning citizens.
The rule removed restrictions on SBA’s loan
programs including for the nearly 4 million
Americans on parole or probation. It also
eliminated unnecessary questions on criminal
history from applicants, which can deter

eligible entrepreneurs from applying. This rule
is expected to assist entrepreneurs broadly,

as 1in 3 Americans is estimated to have a
criminal record, but also entrepreneurs from
communities of color, in particular, as they have
experienced disproportionate involvement in the
justice system.

/-
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4. WOMEN ENTREPRENEURS
INCREASED ACCESS TO SBA LOANS

Women business owners have also grown their
participation in SBA lending, both in terms of
loan count and share of the portfolio. In FY
2024, SBA backed 15,500 7(a) and 504 loans to
businesses that are more-than 50% owned by
women, for a total of $5.6 billion. The growth
in loans reflects a doubling in women-owned
business participation from 2020 to 2024 and
was enough to increase the share of majority
women-owned businesses from 15.6% to 20.3%
of SBA 7(a) and 504 loans.

Women entrepreneurs’ access to SBA microloans
also remained strong, as they accounted for
2,700—o0r 46% —of all SBA microloans in 2024.

Similar to minority entrepreneurs, women

have surged their business ownership in the
2020s. According to Wells Fargo’s 2024 Impact
of Women-Owned Businesses report, the number
of women-owned businesses is increasing at
nearly twice the rate of male-owned businesses.
And, like minority entrepreneurs, policy changes
driving small-dollar loans and increasing
mission lender participation supported more SBA
lending to women-owned small businesses.

5. SBABUFFERED SMALL BUSINESSES
DURING INTEREST RATE HIGHS

Overall, small business lending was under
pressure in FY 202/, as the Federal Reserve
held interest rates high. During that period,
banks largely tightened their credit standards,
increasing their decline rates and reducing
their amount of overall small business lending.
According to the Federal Reserve’s Senior Loan
Officer Survey, banks have, on net, tightened
their standards for small commercial loans in
each quarter since the quarter of 2022.

The headwinds in the banking sector underscore
the SBA’s success in filling credit gaps. While
banks were pulling back from conventional
small business lending, SBA loans were on the
rise. In four of the last five quarters, survey data
indicate that banks reduced their small business
lending, according to the Kansas City Fed.
During that same period, SBA-backed lending
rose in 4 of 5 quarters.

In September, the Federal Reserve Open Market
Committee cut its benchmark rate for the first
time since March 2020, marking the beginning
of what markets anticipate will be a rate-cutting
cycle. A rate-cutting cycle will likely reverse the

Figure 5. SBA Lending to Women-Owned Businesses
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Figure 6. New Small Business Lending: Change from Prior Quarter
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contraction in bank credit standards and broadly
open access to credit for small businesses.
Furthermore, the lower benchmark rate, and
potential further rate cuts, present opportunities
for current and future SBA borrowers.

For example, recent changes to SBA’s 504 Loan
Program make it easier for small business
owners to refinance existing debt—enabling
them to reduce their loan payments and access
more affordable capital to expand or grow their
business. The changes include improvements
that simplify debt refinancing processes for
small businesses, make it easier for small
businesses to refinance capital expenditures
such as land, facilities, and machinery, and
broaden how small businesses may use their
debt refinance loan.

Likewise, the recent Federal Reserve rate cut will
provide an estimated 200,000 7(a) borrowers
welcome relief —seeing their monthly payments
on variable rate drop by 0.5%, or roughly S360
million in annual savings.

6. SBA QUADRUPLED NEW INVESTMENT
COMPANY APPLICATIONS

In FY24, SBA’s Small Business Investment
Company (SBIC) program, which provides
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private debt and equity financing to small
businesses through SBA-licensed private
investment funds, received a record 127
applications for an SBIC License, a nearly
fourfold increase over FY 2023. The number

of applications was the largest in any single
fiscal year since 2011. Additionally, in FY 2024,
the SBIC program is on pace to record over

$7 billion in investments through federal and
private capital, bringing the total SBIC portfolio
to over $46 billionz. The SBA issued 31 SBIC
licenses in FY 2024, a 35% increase over prior
fiscal year. With a total of 319 licensees,

the SBIC portfolio is on track to provide new
financing to more than 1,100 small businesses
and startups in FY 2024, which will have created
or sustained an estimated 112,000 jobs.

Several SBIC regulatory reforms, which went
into effect in August 2023, leverage federal

and private capital to crowd investment into
early-stage companies so they might scale and
succeed, especially where development timelines
are longest and upfront capital requirements are
high - the exact areas where our nation must
compete and lead. With these reforms in effect,

2 Reflects actual financing data through FY 2024 Q3, plus Agency
projections for financings in FY 2024 Q4.
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new investment company applications reached a
record high.

Specifically, these reforms address structural
aspects of the program that historically
limited the flow of equity investment to small
businesses and startups in underserved areas
and undercapitalized industries, from funds
licensed as SBICs and introduced new SBIC
license types, including:

» The Accrual SBIC, which is designed to
align with the cash flows patterns and
longer duration often required to scale
frontier and critical technology investments
in earlier stage businesses and capital-
intensive industries. The Accrual SBIC is a
transformational tool that will help SBA better
achieve its mission to fill capital gaps in
venture and growth to spur entrepreneurship
and improve America’s competitiveness
in emerging technology and industries
critical to economic and national security.
The Small Business Investment Company
Critical Technology (SBICCT) Initiative is
one example of how the introduction of the
Accrual SBIC is facilitating greater investment
in innovative small businesses. Announced
in December 2022 by SBA and DoD, SBICCT
drives investments in technologies that
have been identified by DoD as critical to
U.S. national security. The response from
investment community has been significant:
In June of 2024, SBA licensed the first SBICCT
fund and the agency has now licensed or
green lit 15 additional funds, with more
applications currently progressing through
the licensing process.

» The Reinvestor (Fund-of-Funds) SBIC,
which is an SBIC based on a fund-of-funds
model that invests capital in underlying funds
with a focus on underserved communities,
such as disadvantaged businesses and rural,
low-, and moderate-income areas. These
funds, in turn, invest directly in small
businesses and startups, expanding the SBIC
program’s diversity and geographic reach.
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Fund-of-funds Reinvestor SBICs also utilize
the Accrual Debenture instrument and are
eligible for 2x tiers of leverage.

Thanks to these reforms, the applicant pool
for new funds is not just growing, it’s growing
more diverse. In 2024, fund applicants reflected
a broader array of investment strategies, from
debt to revenue-based lending to equity-
oriented funds, and across multiple industries,
geographies, and market segments. And, the
seven Reinvestor applicants—all new to the
portfolio, if approved—represent potential for
more participation by new and emerging, more
diverse fund managers, which in turn are more
likely to further diversify the SBIC portfolio

of investments, especially in underserved
entrepreneurs and markets.

7. SBAMET RISING DEMAND FOR
DISASTER ASSISTANCE

Participation in SBA’s direct disaster loan
program varies considerably year-to-year,
based on the reach and severity of natural
disaster. FY 2024 was marked by Hurricanes
Beryl in Texas and other storms in Michigan
and Texas, as well as an acceleration of activity
at the end of the year, as the agency began to
deploy recovery loans to victims of Hurricane
Helene. Businesses relied upon SBA loans to

a greater extent than in any year since 2018,
when the agency contributed to recovery from
Hurricane Harvey. Thanks to modernization
of SBA technology and policy updates to the
program, in FY 2024 SBA delivered:

> 9,500 disaster loans to businesses, for $730
million

> 17,900 disaster loans to homeowners and
renters, for $950 million

To better serve disaster survivors across the
country, SBA launched a new Disaster Loan
Application on MySBA loans, which improved
the customer experience and halved the
processing time for loan disbursements. Prior
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to FY 2024, the average disbursement time

for secured SBA disaster loans ranged from
105-210 days; through modernization and the
transition to the MySBA Loans Platform, SBA
has reduced disbursement times down to about
50 days. Furthermore, it now only takes an
average of 14 minutes for a survivor to complete
a disaster loan application, and the platform
supports a fraud check as well as modern
conveniences, like mobile-first design and
digital signatures. This dramatic improvement
was enabled in part by a significant redesign

of business processes throughout the disaster
loan application, verification, underwriting,

and review operational activities, as well as
transformational organizational shifts and a
whole-of-SBA approach to disaster recovery and
resilience.

These modernizations were complemented
by policy and outreach improvements to the
disaster loan program:

» SBA expanded support on the through
federal and nongovernmental partnerships,
leveraging mobile and more customer-
centered methodologies to reach the hardest-

to-reach communities. Included among
them were some of the most rural parts of
America. In 2024, SBA implemented the
Rural Communities Act, which authorized
the SBA to simplify the process for a governor
or tribal government chief executive to
request an agency disaster declaration in
counties with rural communities that have
experienced significant damage.

» In July 2023, SBA finalized a rule that
increased disaster loan limits for damaged
homes, from $200,000 to $500,000; for
personal property losses, from $40,000 to
$100,000; and that simplified the application
process for survivors. These policy changes
built upon earlier changes that included the
extension of the automatic deferral period for
borrowers to 12 months.

8. SBA GUARANTEED MORE SURETY
BONDS THAN ANY YEAR IN PROGRAM
HISTORY

SBA had a landmark year- guaranteeing more
than 11,000 surety bonds for a contract value of

Figure 7. SBA Disaster Loans (FY2024)
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over $9.2 billion—the strongest year in program
history—and a 26% increase compared to FY
2023.

A surety bond is a tool that small businesses

use to access contract opportunities with large
customers for usually manual labor. Surety
bonds are most common in the construction and
manufacturing industries. A surety bond is a
guarantee that promises a customer’s work will
be completed- reducing the risk in the small
business’s partnership.

Part of this boom in surety bond guarantees was
due to SBA’s work to raise the program limits
for the first time in fourteen years. The new
limits are $9 million on non-Federal contracts
and $14 million for Federal prime contracts, up
from $6.5 million and $10 million, respectively.
The increase was further fueled by the historic
investment in infrastructure, including through
the Inflation Reduction Act and the Bipartisan
Infrastructure Law.

Figure 8. Surety Bond Program Contract Value
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9. SBA MET TODAY’S SMALL BUSINESS
NEEDS, WITH AN EYE TO THE FUTURE

In 2025, SBA’s capital programs are poised to
push growth in new areas of need for small
businesses—in particular working capital,
equity investments, and financing for the green
energy transition.

Demand for small business working capital
loans is on the rise? and the 2024 Federal
Reserve Small Business Survey showed more
than 1 in 3 businesses who seek financing are
requesting a line of credit or similar product. To
meet small businesses where they are, in late FY
2024 the SBA introduced the Agency’s first new
pilot loan product in over ten years: the Working
Capital Pilot (WCP). This new product provides
the flexibility to meet the market needs using
either Transition-Based WCP or Asset-Based
WCP and provides an innovative fee structure

to support growth-oriented businesses that
previous SBA loan products could not always
support. In just the first two months of the
program, SBA lenders have over 3,500 views for
the WCP sessions on SBA’s on-demand training
website and they approved over S6 million in
WCP loans.

Equity investment is another type of capital
which SBA-licensed funds, in the past, have not
been best aligned to the needs of small business,
particularly innovative startups. As the number
of licensed Accrual SBIC funds, Reinvestor SBIC
funds, and SBIC Critical Technologies funds
grows in FY 2025, both the number and types
of small businesses that receive an SBA-backed
investment are likely to grow. Businesses of all
varieties seeking patient capital in the form of
equity financing, and in particular, startups in
fields like biotechnology, quantum computing,
microelectronics, and artificial intelligence are

3 Verified Market Reports. Global Working Capital Loan Market by
Type, By Application, By Geographic Scope and Forecast. October
2024. https://www.verifiedmarketreports.com/product/working-
capital-loan-market/#:~:text=Global%20Working%20Capital %20
Loan%20Market%20Insights the%20forecast%20period%20
2024%2D2030.
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more likely to access the investment capital they
require through the SBIC program.

Finally, businesses seeking capital to make a
green or clean energy transition will have a
larger, more diverse array of SBA-backed lenders
to seek credit from in 2025. In July 2024, SBA
announced a first-of-its-kind partnership with
the Environmental Protection Agency (EPA),

the Green Lender Initiative. Now underway,
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the initiative is employing SBA loan guarantees
to attract additional private capital in support
of clean energy investments spurred by the
Inflation Reduction Act. Business opportunity
cases range from small manufacturer or retailer
retrofits to the conversion of vehicle fleets
from gas to electric, to small business home
contractors installing heat pumps or solar in
homes or other properties.
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APPENDIX A: SBALENDING BY STATE AND TERRITORY IN FY 2024
Combined 7(a) and 504 lending

State or Total Loans - | Increase (or Total Lending Amount - 2024 | Increase (or

Territory 2024 decrease) decrease) from
from 2020 2020

$100,452,000
AL 562 63% $361,148,600 48%
AR 301 -5% $162,247,700 28%
AZ 1,534 51% $913,132,300 39%
CA 9,485 43% $5,537,195,500 10%
co 1,955 50% $1,100,519,000 27%
cT 974 88% $381,550,100 86%
DC 155 89% $77,780,700 152%
DE 249 89% $91,626,300 44%
FL 6,559 114% $3,549,091,600 75%
GA 2,225 58% $1,576,388,100 32%
GU 11 10% $1,519,000 1%
HI 233 128% $71,331,400 109%
1A 476 11% $195,929,000 -16%
ID 715 44% $277,235,100 38%
IL 2,737 54% $1,464,107,700 34%
IN 1,425 32% $700,882,200 29%
KS 500 11% $290,248,000 34%
KY 549 40% $240,854,100 38%
LA 596 87% $360,265,900 74%
MA 2,142 52% $698,738,000 57%
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State or Total Loans -

Territory yLiyZ}
MD 1,271
ME 419
Ml 2,837
MN 1,811
MO 1,124
MS 367
MT 258
NC 1,680
ND 172
NE 391
NH 667
NJ 2,594
NM 283
NV 838
NY 5,013
OH 3,965
OK 500
OR 1,106
PA 2,540
PR 728
RI 295
SC 843
SD 223
N 843
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Increase (or
decrease)
from 2020

92%
52%
50%
-2%
26%
25%
25%
58%
-21%
19%
35%
101%
13%
85%
115%
46%
-1%
28%
81%
97%
37%
84%
-15%

91%

Total Lending Amount - 2024

$492,662,400
$117,980,600
$1,104,582,500
$846,670,200
$554,645,800
$183,947,600
$138,640,900
$1,087,725,200
$78,007,400
$195,753,700
$163,341,100
$1,031,297,900
$149,970,900
$464,389,300
$1,684,259,400
$1,197,477,900
$334,971,900
$401,975,800
$1,009,919,200
$150,135,100
$93,883,200
$487,588,100
$119,404,000

$462,335,200

Increase (or

decrease) from

2020
2%

67%

52%

11%

30%

16%

55%

29%

-12%

29%

20%

27%

11%

2%

60%

36%

24%

-10%

45%

120%

12%

49%

13%

47%
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State or Total Loans - | Increase (or Total Lending Amount - 2024 | Increase (or
Territory 2024 decrease) decrease) from
from 2020 2020

X 5,531 66% $3,693,259,300 36%

ut 1,334 25% $722,977,200 16%

VA 1,310 68% $639,033,600 35%

Vi 22 267% $9,838,700 192%

VT 174 -11% $48,191,000 36%

WA 1,975 42% $1,094,445,100 22%

Wi 1,272 4% $712,880,400 7%

wv 215 19% $94,313,500 90%

% 120 43% $70,195,800 34%
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APPENDIX B:

Figure 1: SBA Capital Impact: New Financings by Fiscal Year

Surety Bond (All)

7(a) Loans |504 Loans

SBIC

Disaster -
Business

Guarantees
2019 51,907 6,099 5,549 9,905
2020 42,298 7,119 5,921 10,577
2021 51,856 9,676 4,527 9,633
2022 47,678 9,254 5,086 8,333
2023 57,362 5,924 5,585 9,265
2024 70,242 5,993 5,327 11,092

Figure 2: SBA 7(a) Small Dollar Lending (Under $150,000)

2016 38,043
2017 35,805
2018 33,972
2019 26,945
2020 19,772
2021 18,923
2022 22,245
2023 28,745
2024 38,043

Figure 3: SBA Lending to Black-Owned Businesses

Financings
1,191
1,063
1,080
1,217
1,208

1,130

$2,258
$2,335
$2,179
$1,759
$1,282
$1,230
$1,436
$1,932

$2,720

3,887
2,218
2,998
2,967
5,288

9,475

Ve ilions

2019 2,476
2020 1,718
2021 2,741
2022 3,630
2023 4,781
2024 5,246
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$784

$592
$1,067
$1,148
$1,455
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Figure 4. SBA-backed Lending to Latino-Owned Businesses

2019 5,245 $1,844
2020 3,877 $1,643
2021 5,191 $2,811
2022 5,712 $2,591
2023 7,746 $3,006
2024 9,613 $3,316

Figure 5. SBA-backed Lending to Women-Owned Businesses

2019 10,111 $3,778
2020 7,715 $3,209
2021 10,240 $5,719
2022 10,652 $4,696
2023 13,059 $5,182
2024 15,490 $5,587

Figure 6. New Small Business Lending

New Small Business Lending - Federal

New SBA loans - 7(a) and 504
Reserve survey respondents

2023Q2 -8.20% 5.9%
2023Q3 7.10% 15.8%
2023 Q4 -5.50% -12.5%
2024 Q1 -2% 14.0%
2024 Q2 -9% 9.9%
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Figure 7. SBA Disaster Loans

State/Territory Approval Count
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New Mexico
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7,345
1,440
4,004
1,836
1,443
2,553
1,288
513
495
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391
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268
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150
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115
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Figure 7. SBA Disaster Loans (cont.)

State/Territory Approval Count

Nebraska

Indiana

District of Columbia

Mississippi
Utah
Alaska
Kentucky
West Virginia
New Jersey
Colorado
Puerto Rico
South Dakota
Missouri
Delaware
Alabama
North Carolina
Kansas
Montana
Idaho
Nevada
Wyoming
Connecticut
Arizona
New Hampshire

North Dakota

OCTOBER 2024 > SBA.GOV

57

114

178

144

44

50

69

73

31

37

44

26

20

20

17

27

12

12

13
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Figure 8. Surety Bond Program Contract Value ($ Billions)

2019 $6.6
2020 §7.2
2021 §7.0
2022 $6.4
2023 §7.3
2024 $9.2

All SBA programs and services are extended to the public on a nondiscriminatory basis. October 2024




