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BOEKETNO.

APPLICATION OF CENTERPOINT
ENERGY HOUSTON ELECTRIC, LLC
FOR APPROVAL OF AN ADJUSTMENT
TO ITS ENERGY EFFICIENCY COST
RECOVERY FACTOR

PUBLIC UTILITY COMMISSION
OF TEXAS

U2 0 LA T Ay

APPLICATION OF CENTERPOINT ENERGY HOUSTON ELECTRIC, LLC FOR
APPROVAL OF AN ADJUSTMENT TO ITS
ENERGY EFFICIENCY COST RECOVERY FACTOR

CenterPoint Energy Houston Electric, LLC (*CenterPoint Houston” or the “Company”)
files this Application for Approval of an Adjustment to Its Encrgy Efficiency Cost Recovery Factor

(“Application™).

L AUTHORIZED REPRESENTATIVES

The telephonc number and address of CenterPoint Houston’s authorized business
representative are:

Laurie A, Burridge-Kowalik

Manager of Rates

CenterPoint Energy, Inc.

1111 Louisiana St.

Houston, TX 77002

713.207.7245

713.207.0046 (fax)
lauric.burridge-kowalik @ centerpointencrgy.com

The telephone numbers and addresses of CenterPoint Houston’s authorized legal
representatives are:

Mickey Moon

State Bar No. 00791291

CenterPoint Encrgy Service Company, LLC
1111 Louisiana, 46™ Floor

Houston, Texas 77002

713.207.7231

713.454.7197 (e-fax)
mickey.moon@centerpointenergy.com



Mark Santos

Coffin Renner LLP

P.O. Box 13366

Austin, TX 78711
512.879.0900
512.879.0912 (fax)
mark.sanitos@cnxlaw.com

CenterPoint Hodston requosts that all information and documents in this filing be served

on each of the persons a*mve at their respective addresses or fax numbers.

II.  JURISDICTION
The Public Utility Commission of Texas (“Commission”) has jurisdiction over the

Application pursuant to the Public Utility Regulatory Act § 39.905 (“PURA™)! and 16 Tex. Admin.

Code (“TAC”) 25.181. |

III.. AFFECTED PERSONS AND TERRITORIES

The Application|affects all retail electric providers (“REPs”) serving end-use retail electric
customers in CenterPoint Houston's certificated service territory and will affect the retail electric

customers of those REBs to the extent the REPs pass along to their customers the charges under

Rider FECRF, ,

IV. 2019 EECRF REQUEST

As set forth in CenterPoint Houston's Energy Efficiency Plan and Report (“EEPR”), the

Company’s encrgy cfligiency goal for 2019 is a 0.4% reduction in ils peak demand of residential

and commercial custonwers.z The projected demand and energy savings necessary to achieve the

goal are 61.94 MW and 108,519 MWh.3 In order to achicve its goal and associated projected

|
PTEX. UTiL. CODE ANN,, Tifle 2 (Vemon 2009 and Supp. 2017).
2 See 16 TAC 25.181(e)(1)(). The Company’s 2018 EEPR is attached as Exhibit JRD-1 to the Direct Testimony of

John Durland.
? See Direet Testimony of Jahn Durland at Exhibit JRD-1, p. 5.
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savings, CenterPoini Houston estimates that it will spend approximately $37,897,605 on energy
efficiency program incentives and administrative costs in 2019.*

Additionally, CenterPoint Houston's successful 2017 energy efficiency programs caused
the Company to exceed its 2017 energy cfficiency goals.’ The total avoided cost achicved was
$126,525,075 and the net benefit io ratepayers was equal to $94,912,992°% Per 16 TAC
25.181(h)(3), the Company’s earned performance incentive is equal to 10% of the net benefits
achieved or $9,491,299.

Further, consistent with 16 TAC 25.181 and Commission precedent, the Company:
requests recovery of $541,2947 in certain Evaluation, Measurement and Verification (“EM&V™)
expenses assigned o the Company by Commission Staff for the 2019 program year; has included
a credit in the amount of $5,174,341 to account for the over-recovery of energy efficiency revenues
during 2017, and has included a credit of $359 related to an administrative expense adjustment.
CenterPoint Houston is also requesting recovery of 2017 Energy Efficiency Cost Recovery Factor
(“EECRF”™) proceeding expenses in the amount of $32,281.%

Accordingly, and pursuant 10 PURA § 39.905 and 16 TAC 25.18, CenterPoint llouston
requests approval to recaver a total of $42,787,780 through its Rider EECRF in 2019, consisting
oft (1) estimated 2019 ecnergy efficiency program costs of $37.897,605; (2) a performance
incentive for 2017 program achicvements of $9,491,299; (3) $541,294 for 2019 EM&V expenscs

assigned to the Company by Commission Staff; (4) a credit of $5,174,341 related 1o the over-

4 1d.; See also Direct Testimony of John Durland at 3. This amount does not include 2017-2018 Energy Efficiency
Cost Recovery Factor proceeding expenses, which are considered an administrative expense under 16 TAC 25.181(i)
but are listed separately in the Application to make them: more easily identifiable.

* Id, at Exhibit JRD-1, p. 39.

S 1d.

? Direct Testimony of John Durland at 26.

8 This amount includes the Company's incurred expenses for its 2017 EECRF proceeding, Application of
CenterPoint Energy Houston Electric, LLC for Approval of an Adjusiment to Its Energy Efficiency Cost Recovery
Factor, Docket No. 47232 and expenses incurred by municipalities that participated in that proceeding.
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recovery of 2017 program costs; (5) a credit of $359 for an administrative expense adjustment;

and (6) $32,281 in 2017 EECRF procceding expenses.

In support of its

DESCRIPTION OF FILING PACKAGE

*

request, CenterPoint Houston has included the direct testimony, exhibits

and schedules of John R. Durland and Laurie A. Burridge-Kowalik. Mr. Durland, Manager of

Energy Efficiency Col
background for the Com
the rcasonableness of (
historical 2017 expend
expenditures; and (4) ho
cfficiency performance
performance bonus to by

Ms. Burridge-Kq
explains and supports: {
costs for 2019; (2) the c4
rate classes; and (3) the

1

Pursuantto 16 T

mpliance for CenterPoint Houston, explains and supports: (1) the
mission’s energy efficiency requirements for investor-owned utilities; (2)
CenterPoint Houston’s energy efficiency programs and the Company’s
itures; (3) the Company’s planned 2019 encrgy efficiency program
w CenterPoint Houston met the Commission’s requirements for an energy
bonus based on 2017 program achievements and the amount in
e included in this year’s EECRF filing.

ywalik, Manager of Rates for CenterPoint Encrgy Service Company, LLC,
(1) the overall level of costs in Rider EECRF to recover energy efliciency
tlculation of rates included in the Company’s Rider EECRF for the various

Company’s Rider EECRF tariff.

Vi. REVIEW OF 2017 PROGRAM COSTS

AC 25.181(£)(12), the Company is providing the testimony of Mr. Durland

to support the reasonableness of its program costs for the 2017 program ycar. Subscction (£)(12)

states that the scope of an EECRF proceeding includes the extent to which the costs recovered

through the EECRF co
the costs recovered wel

described in Mr. Durlan

plied with PURA and the Commission’s rules, and the ¢xtent to which
re reasonable and necessary to reduce demand and energy growth. As

1’s testimony, the Company’s costs recovered through the EECRFK in 2017




complicd with PURA and the Commission’s rules and were reasonable and necessary to reduce

demand and energy growth,

VII. NOTICE

Consistent with the notice provisions in 16 TAC 25.181(f)(13), within seven days of this
filing, CenterPoint Houston proposes to provide notice 1o each party that participated in the
Company’s 2017 EECRF proceeding, Docket No. 47232; to all REPs that arc authorized to
provide service in CenterPoint Houston’s service area at the time the EECRF application is filed;
to all parties that participated in the Company’s most recent base rate case, Docket No, 38339;1°
and to the state agency that administers the federal weatherization program. Attachment 1 to the
Application is CenterPoint Houston’s proposed form of notice, The Company requests approval
of the attached notice as sufficient and in accordance with Commission 16 TAC 25,181(f)(13) and
16 TAC 22.55. The Company will file proof of notice within 14 days after this Application is

filed.

VIII. REQUEST FOR PROTECTIVE ORDER
In accordance with 16 TAC 25.181()(10)(H), CenterPoint Houston is including with this

Application a list of cach energy efficicncy administrator and/or service provider receiving more
than 5% of'its overall incentive payments and the percentage of the Company’s incentives received
by those providers. The rule provides that this information may be treated as confidential.
Additionally, in response to requesis for information, CenterPoint Houston may be compelled to
provide information that is considered confidential or highly sensitive under the Commission’s

rules, PURA § 32.101 or the Texas Public Information Act.!! Therefore, CenterPoint Houston

> dpplication of CenterPuint Energy Houston Electric, LLC for Approval of an Adjustment to lis Energy Efficiency
Cost Recovery Factor, Docket No, 47232,

18 Application of CenterPoint Energy Houston Electric, LLC for Authority to Change Rates, Docket No. 38339.

' [ex. Gov'T CODE ANN. §§ 552.001-552.353 (Vernon 2008 & Supp. 2017),
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proposcs that the Comnpission adopt the protective order included as Attachment 2, which is the

same protective order approved the Company’s last EECRF proceeding, Docket No. 47232.

PRAYER

CenterPoint Tlouston requests that this Application be granted, that the proposed

adjustments to Rider EECRF be approved effective with the commencement of the Company’s

March 2019 billing mo

— 8

th, that the Commission find that the Company’s 2017 EECRF program

costs were reasonable, Jnd that CenterPoint [Iouston be granted such other relief to which it may

be entitled.

Respectfully submitted,

VNS g
Mickey Moon
State Bar No. 00791291
CenterPoint Energy Service Company, 1.1.C
1111 Touisiana, 46™ Floor
Houston, Texas 77002
713.207.7231
713.454.7197 (e-fax)
mickey.moon@centerpointenergy.com

Mark A. Santos

State Bar No. 24037433
Coftin Renner LLP

P.O. Box 13366

Austin, TX 78711
512.879.0900
512.879.0912 (fax)
mark.santos{@crtxlaw.com

ATTORNEYS FOR CENTERPOINT ENERGY
HOUSTON ELECTRIC, LLC



Attachment 1

NOTICE OF APPLICATION OF CENTERPOINT ENERGY HOUSTON ELECTRIC,
LLC FOR APPROVAL OF AN ADJUSTMENT TO ITS ENERGY
EFFICIENCY COST RECOVERY FACTOR

On June 1, 2018, CenterPoint Encrgy Houston Electric, LLC (“CenterPoint Houston™ or
the “Company”) filed with the Public Utility Commission of Texas (“Commission™ an
Application for Approval of an Adjustment to Its Energy Efficiency Cost Recovery Factor (“the
Application™).

CenterPoint Houston’s energy efficiency goal for 2019, as required by 16 TEX. ADMIN.
CODE (*TAC™) §25.181(e)(1)(C)«D), is a 0.4% reduction in its summer weather-adjusted peak
demand for the combined residential and commercial customers for the previous program year.
To achieve that goal and the accompanying savings, CenterPoint Houston plans to implement 16
energy efficiency programs in 2019, 16 TAC §25.181(f)(1) permits CenterPoint Houston to
recover funding for its energy efficiency programs through an Energy Efficiency Cost Recovery
Factor (“EECRF"). The Application therefore seeks recovery of the following costs through Rider
EECRF beginning with the commencement of the Company’s March 2019 billing month: (1)
estimated 2019 energy efficiency program costs of $37,897,603; (2) a performance incentive for
2017 program achievements of $9,491,299; (3) $541,294 for 2019 Evaluation, Measurement and
Verification expenses assigned to the Company by Commission Staff; (4) a credit of §5,174,341
related to the over-recovery of 2017 program costs; (5) a credit of $359 for an administrative
expense adjustment; and (5) $32,281 in 2017 EECRF proceeding expenses. The Company’s total
EECRF revenue requirement is $42,787,780. In addition, pursuant to 16 TAC §25.181(f)(12), the
Company is secking a detcrmination as to the reasonablencss of its program costs for the 2017
program year.

The 2019 Rider EECRF will apply 1o all retail electric providers (“REPs”) serving end-usc
retail electric customers in CenterPoint Houston’s certificated service territory. Rider EECRF will
affect the retail electric customers of those REPs to the extent that the REPs pass along to their
customers the charges under Rider FECRF.

The 2019 Rider EECRF will include the following charges on bills rendered to REPs:

Rate Class EECRF Charge Billing Unit :
Residential Service $0.000721 Per kWh of Usage Per Month
Secondary Service Less
than or Fqual to 10 kKVA $0.000198 Per kWh of Usage Per Month
Sccondary Scrvice Greater |
e o kvA 1 S0.000538  PerkWh of Usage Per Month
Primary Service $0.000622 Per kWh of Usage Per Month
Transmission Noz-Profit $0.000167 Per kWh of Usage Per Month
Governmental
Transmission Service ($0.000002) Per kWh of Usage Per Month

Industrial




Attachment 1

Lighting Services N/A ‘ N/A

Persons with questions or who want more information about this filing may contact
CenterPoint Energy, 1111 Louisiana, Houston, Texas 77002, or call Ms. Laurie A. Burridge-
Kowalik at (713) 207-7245. Persons who wish to intervene in or comment upon these proceedings
should notify the Public Utility Commission of Texas as soon as possible, as an intervention
deadline will be imposed. A request to intervene or for further information should be mailed to
the Public Utility Commission of Texas, P.O. Box 13326, Austin, Texas 78711-3326. Further
information may also bg obtaincd by calling the Public Utility Commission of Texas at (512) 936-
7120 or (888) 782-8477. learing- and speech-impaired individuals with text telephones (TTY)
may contact the Commission at (512) 936-7136. All communications should refer to Docket No.




DOCKET NO.

APPLICATION OF CENTERPOINT §

ENERGY HOUSTON ELECTRIC, LI.C § PUBLIC UTILITY COMMISSION
FOR APPROVAL OF AN §

ADJUSTMENT TO ITS ENERGY § OF TEXAS
EFFICIENCY COST RECOVERY §

FACTOR §

This Protective Order shall govern the use of all information deemed confidential
(Protected Materials) or highly confidential (Ilighly Sensitive Protected Materials) by a party
providing information to the Public Utility Commission of Texas (Commission), including

information whose confidentiality is currently under dispute.

It is ORDERED that:

1. Designation of Protected Materials. Upon producing or filing a document, including, but
not limited to, records stored or encoded on a computer disk or other similar electronic
storage medium in this proceeding, the producing party may designate that document, or
any portion of it, as confidential pursuant to this Protective Order by typing or stamping
on its face “PROTECTED PURSUANT TO PROTECTIVE ORDER ISSUED IN
DOCKETNO. " orwords to this effect and consccutively Bales Stamping each page.
Protected Materials and Highly Sensitive Protccted Materials include not only the
documents so designated, but also the substance of the information contained in the
documents and any description, report, summary, or statement about the substance of the
information contained in the documents.

2. Materials Excluded from Protected Materials Designation. Protected Materials shall not

include any information or document contained in the public files of the Commission or
any other federal or state agency, court, or local governmental authority subject to the
Texas Public Information Act. Protected Materials also shall not include documents or
information which at the time of, or prior to disclosure in a proceeding, is or was public
knowledge, or which becomes public knowledge other than through disclosure in violation

of this Protective Grder.,
10



Reviewing Party. For the purposes of this Protective Order, a Reviewing Party is a party
to this docket.
Procedures for Msi@gtion of Protected Mafterials. On or before the date the Protected

Materials or Highly Sensitive Protecied Materials are provided to the Commission, the

producing party shall file with the Commission and deliver to each party to the proceeding
a written statement, which may be in the form of an objection, indicating: (1) any and all
exemptions to the Public Information Act, Tex. Gov’t. Code Ann., Chapter 552, claimed
1o be applicable {o the alleged Protected Materials; (2) the reasons supporting the providing
party's claim that the responsive information is exempt from public disclosure under the
Public Informatipn Act and subject to treatment as protected materials; and (3) that counsel
for the providin& party has reviewed the information sufficiently to state in good faith that
the information [is excmpt from public disclosure under the Public Information Act and
merits the Prote¢ted Materials designation.

Persons Permitted Access to Protected Materials. Except as otherwise provided in this

Protective Order, a Reviewing Party shall be permitted access to Protected Materials only

through its Revi#wing Representatives who have signed the Protective Order Certification
Form. Reviewing Represeniatives of a Reviewing Party include its counsel of record in
this proceeding and associated attorneys, paralegals, economists, statisticians, accountants,
consultants, or ¢ther persons employed or retained by the Reviewing Party and directly
engaged in these proceedings. At the request of the Commissioners or their staff, copies
of Protected Ma#erials may be produced by the Staff of the Public Utility Commission of
Texas (Commission Staff) or the Commission’s Policy Development Division (PDD) to
the Commissioners. The Commissioners and their staff shall be informed of the existence
and coverage of this Protective Order and shall observe the restrictions of the Proteclive
Order.,
Highly Sensitive Protected Material Described. ‘The term Highly Sensitive Protected

Materialsis a Sw.xbset of Protected Materials and refers to documents or information which

2
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a producing party claims is of such a highly sensitive nature that making copies of such
documents or information or providing access to such documents to employces of the
Reviewing Party (except as sct forth herein) would expose a producing party to
unrcasonable risk of harm, including but not limited to: (1) customer-specific information
prolected by § 32.101(c) of the Public Utility Regulatory Act; (2) contractual information
pertaining to contracts that specily that their terms are confidential or which are
confidential pursnant to an order entered in litigation to which the producing party is a
party; (3) market-sensitive {uel price forecasts, wholesale transactions information and/or
market-sensitive marketing plans; and (4) business operations or financial information that
is commereially sensitive. Documents or information so classified by a producing party
shall bear the designation “HIGHLY SENSITIVE PROTECTED MATERIALS
PROVIDED PURSUANT TO PROTECTIVE ORDER ISSUED IN DOCKET NO.
__ 7 or words to this ¢ffoct and shall be consecutively Bates Stamped in accordance
with the provisions of this Protective Order. The provisions of this Protective Order
pertaining to Protected Materials also apply to Highly Sensitive Protected Materials, except
where this Protective Order provides for additional protections for Highly Sensitive
Protected Materials. In particular, the procedures berein for challenging the producing
party’s designation of information as Protected Materials also apply to information that a

producing party designates as Highly Sensitive Protected Materials.

Restrictions on Copying and Inspection of Highly Sensitive Protected Material. Except as
expressly provided herein, only one copy may be made of any Highly Sensitive Protected
Matcrials cxcept that additional copies may be made in order to have sufficient copies for
introduction of the material into the evidentiary record if the material is to be offered for
admission into the record. A record of any copies that are made of Highly Sensitive
Protected Material shall be kept and a copy of the record shall be sent to the producing
party at the time the copy or copies are made. The record shall include information on the
location and the person in possession of the copy. Highly Sensitive Protected Material

3
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shall be made a&aﬂablc for inspection only at the location or locations provided by the
producing party, except as provided by Paragraph 9. Limited notes may be made of Highly
Sensitive Protegted Materials, and such notes shall themsclves be treated as Highly
Sensitive Protected Materials unless such notes are limited to a description of the document
and a general characterization of its subject matter in a manner that docs not state any
substantive infoxlmation contained in the document.
Restricting Pcrsg&ng Who May Have Access to Highly Sensitive Protected Material. With
the exceplion o Comm1ss:on Staff, the Office of Public Utility Counsel (OPC), and the
Office of the Attorney General (OAG) when the OAG is representing a party to the
proceeding and ¢xcept as provided herein, the Reviewing Representatives for the purpose
of access to Highly Sensitive Protected Materials may be persons who are: (1) outside
counsel for the Reviewing Party; (2) outside consultants for the Reviewing Party working
under the difcctibn of Reviewing Party’s counsel; or (3) emplovees of the Reviewing Party
working with hd under the direction of Reviewing Party’s counsel who have been
authorized by the presiding officer to review Highly Sensitive Protected Materials. The
Reviewing Party shall limit the number of Reviewing Representatives that review each
Highly Sensitive Protected document to the minimum number of persons necessary. The
Reviewing Pm is under a good faith obligation to limit access to each portion of any
Highly Senslti\fc Protected Matcrials to two Reviewing Representatives whenever
possible, Revif wing Representatives for Cominission Staff, OAG and OPC, for the
purpose of access to Highly Sensitive Protected Materials, shall consist of their respective
counsel of in this proceeding and associated atlorneys, paralegals, economists,
statisticians, untants, consultants, or other persons employed or retained by them and
directly engaged in these proceedings.
Copies Prowded of Highly Sensitive Protected Material. A producing party shall provide

one copy of nghly Sensitive Protected Materials specifically requested by the Reviewing
Party to the person designated by the Reviewing Party who must be a person authorized to
4
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10.

11.

review Highly Sensitive Protected Material under Paragraph 8, and be either outside
counsel or an outside consultant. Other representatives of the reviewing party who are
authorized to view Highly Sensitive Material may review the copy of Highly Sensitive
Protected Materials at the office of the Reviewing Parly’s representative designated to
receive the information. Any Highly Sensitive Protected documents provided to a
Reviewing Party may not be copied except as provided in Paragraph 7 and shall be returned
along with any copies made pursuant to Paragraph 7 to the producing party within two
weeks after the close of the evidence in this proceeding. ‘The restrictions contained herein
do oot apply to Commission Staff, OPC, and the OAG when the OAG is representing a
party to the proceeding.

Procedures in Paragraphs 10-14 Apply to Commission Stafl. OPC. and the OAG and
Control in the Event of Conflict. The procedures set forth in Paragraphs 10 through 14

apply to responses to requests for documents or information that the producing party
designates as Ilighly Sensitive Protected Materials and provides to Commission Staff,
OPC, and the OAG. in recognition of their purely public functions. To the extent the
requirements of Paragraphs 10 through 14 conflict with any requirements contained in
other paragraphs of this Protective Order, the requirements of these Paragraphs shall
control.

Copy of Highly Sensitive Protected Material to be Provided to Commission Staff. OPC,
and the OAG. When, in response to a request for information by a Reviewing Party, the
producing party makes available for review documents or information claimed to be Highly
Sensitive Protected Materials, the producing party shall also deliver one copy of the Highly
Sensitive Protected Materials to the Commission Staff, OPC (if OPC is a party), and the
QAG (if the OAG is representing a party) in Austin, Texas. Provided however, that in the
event such Highly Sensitive Protected Materials are voluminous, the materials will be made
available for review by Commission Staff, OPC (if OPC is a party), and the OAG (if the
OAQ is representing a party) at the designated office in Austin, Texas. The Commission

5
14



12.

13.

14,

Staff, OPC (if QPC is a party), and the OAG (if the OAG is representing a party) may
request such copies as are necessary of such voluminous material under the copying

procedures set forth herein.

Delivery of the Copy of lighly Sensitive Protected Material to Stafl’ and Outside

Consultants. Th}c Commission Staff, OPC (if OPC is a parly), and the OAG (f the OAG

is representing i party) may deliver the copy of Highly Sensitive Protected Materials
received by them to the appropriate members of their staff for review, provided such staff
members first dign the cedification provided in Paragraph 15. After obtaining the
agreement of the producing party, Commission Staff, OPC, and the OAG (if the OAG is
representing a pq‘ny) may deliver the copy of Highly Sensitive Protected Materials received
by it to the agrc#d, appropriate members of their outside consultants for review, provided
such outside consultants first sign the certification attached hereto.

Restriction on i / issi OPC, and the OAG. Except as allowed by

Paragraph 7, Commission StafY, OPC, and the OAG may not make additional copies of the
Highly Sensitive Protected Materials furnished to them unless the producing party agrees
in writing otherwise, or, upon a showing of good cause, the Presiding Officer directs
otherwise. LimM notes may be made by Commission Staff, OPC (if OPC is a party), and
the OAG (if thél OAG is representing a party) of Highly Sensitive Protected Materials
furnished to them and all such handwritten notes will be treated as Highly Sensitive
Protecled Materals as are the materials from which the notes are taken.

Public Information Requests. In the ¢vent of a request for any of the Highly Sensitive

Protected Materjals under the Public Information Act, an authorized representative of the

Commission, OjPC, or the OAG may furnish a copy of the requested Highly Sensitive
Protected Materals to the Open Records Division at the OAG together with a copy of this
Protective Ordar after notifying the producing party that such documents are being
furnished to the DAG. Such notification may be provided simultaneously with the delivery
of the Highly Sensitive Protected Materials to the OAG.
| 6
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Required Certification. Each person who inspects the Protected Materials shall, before
such inspection, agree in writing to the following certification set forth in the attachment

o this Protective Order:

I certify my understanding that the Protected Materials are provided
to me pursuant to the terms and restrictions of the Protective Order
in this docket, and that [ have been given a copy of it and have read
the Protective Order and agree to be bound by it. I understand that
the contents of the Protected Materials, any notes, memoranda, or
any other form of information regarding or derived from the
Protected Materials shall not be disclosed to anyone other than in
accordance with the Protective Order and unless 1 am an employee
of Commission Staff or OPC shall be used only for the purpose of
the proceeding in DOCKET NO. . I acknowledge that the
obligations imposed by this certification are pursuant to such
Protective Order. Provided, howevcr, if the information contained
in the Protected Materials is obtained from independent public
sources, the understanding stated herein shall not apply.

In addition, Reviewing Representatives who are permitied access to Highly Sensitive
Protected Material under the terms of this Protective Order shall, before inspection of such
material, agree in writing to the following certification set forth in the Attachment to this
Protective Order:

I ceriify that T am eligible to have access to Highly Sensitive

Protected Material under the terms of the Protective Order in this
docket.

A copy of each signed certification shall be provided by the reviewing party to counsel for
the producing party and served upon all partics of record.

Disclosures Between Reviewing Representatives and Continuvation of Disclosure
Restrictions After a Person is no Longer Pngaged in the Proceeding. Any Reviewing
Representative may disclosc Protecied Materials, other than Highly Sensitive Protected
Materials, to any other person who is a Reviewing Representative provided that, if the

person to whom disclosure is to be made has not executed and provided for delivery of a

7
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17.

18.

signed certificatipn to the party asserting confidentiality, that certification shall be executed

prior to any disclosure. A Roviewing Representative may disclose ighly Sensitive
Protected Materjal to other Reviewing Representatives who are permitted access to such
material and have executed the additional certification required for persons who receive

access to Highly Scnsitive Protected Material. In the cvent that any Reviewing

Representative t
proceedings, acc

memoranda, or

p whom Protected Materials are disclosed ceases to be engaged in these

ess to Protected Materials by that person shall be terminated and all notes,

other information derived {rom the Protected Material shall either be

destroyed or giv#n to another Revicwing Representative of that party who is authorized

pursuant to this
agreed to the fot
Protective Order

Producing Party
Making Addit

Protective Order to receive the protected materials. Any person who has
regoing certification shall continue to be bound by the provisions of this
so long as it is in effect, even if no longer engaged in these proceedings.

to Provide One Copy of Certain Protected Material and Procedures for

al Copies of Such Materials. Exccpt for Highly Sensitive Protected

Materials, Whicl* shall be provided to the Reviewing Parties pursuant to Paragraph 9, and
voluminous Profected Materials, the producing party shall provide a Reviewing Party one
copy of the Progtected Materials upon receipt of the signed certification described in
Paragraph 15. Except for Highly Sensitive Protected Materials, a Reviewing Party may
make further copics of Protected Materials for usc in this proceeding pursuant to this
Protective Orde b but a record shall be maintained as to the documents reproduced and the
number of copi | s made, and upon request the Reviewing Party shall provide the party

asserting confidentiality with a copy of that record.

Procedures Re Voluminous Protected Materials. Production of voluminous

Protected Maierials will be governed by P.U.C. Proc. R. 22.144(h). Voluminous Protected

Materials will be made available in the producing party’s voluminous room, in Austin,

Texas, or at 2 mutually agreed upon location, Monday through Friday, 9:00 a.m. to 5:00

|
I
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p.m. {except on state or Federal holidays), and at other mutually convenient times upon
reasonable request.

Reviewing Period Defined. The Protected Materials may be reviewed only during the
Reviewing Period, which shall commence upon entry of this Protective Order and continue
until the expiration of the Commission’s plenary jurisdiction. The Reviewing Period shall
reopen if the Commission regains jurisdiction due to a remand as provided by law.
Protected materials that are admitted into the evidentiary record or accompanying the
evidentiary record as offers of proof may be reviewed throughout the pendency of this
proceeding and any appeals.

Procedures for Making Copies of Voluminous Protected Materials. Other than Highly

Sensitive Protected Materials, Reviewing Parlies may {ake notes regarding the information
contained in voluminous Protected Materials made available for inspection or they may
make photographic, mechanical, or electronic copies of the Protected Materials, subject to
the conditons hereof; provided, however, that before photographic, mechanical, or
clectronic copies can be made, the Reviewing Party sceking photographic, mechanical, or
electronic copies must complete a written receipt for copies on the attached form
identifying each piece of Protected Materials or portions thereof the Reviewing Party will
need.

Protected Materials to be Used Solely for the Purposes of These Proceedings. All Profected
Materials shall be made available to the Reviewing Parties and their Reviewing
Representatives solely for the purposes of these proceedings. Access to the Protected
Matcrials may not be used in the furtherance of any other purpose, including, without
limitation: (1) any other pending or potential proceeding involving any claim, complaint,
or other grievance of whatever nature, except appellate review proceedings that may arise
from or be subject to these proceedings: or (2) any business or competitive endeavor of
whatever nature, Because of their statutory regulatory obligations, these restrictions do not

apply to Commission Staff or OPC.

18
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Procedurcs for Confidential Treatment of Protected Materials and Information Derived

from those Materials. Protected Malerials, as well as a Reviewing Party’s notes,
memoranda, or gther information regarding or derived from the Protected Materials are to
be treated confi Ientially by the Reviewing Party and shall not be disclosed or used by the
Reviewing Part* except as permitted and provided in this Protected Order. Information
derived from oridescribing the Protected Materials shall be maintained in a secure place
and shall not be placed in the public or general files of the Reviewing Party except in
accordance with| the provisions of this Protective Order. A Reviewing Party must take all
reasonable precgutions to ensure that the Protected Materials including notes and analyses
made from Protecled Materials that disclose Protected Materials are not viewed or taken
by any person other than a Reviewing Representative of a Reviewing Party,

Procedures for Submission of Protected Materials. If a Reviewing Party tenders for filing

any Protected Materials, including Highly Sensitive Protected Materials, or any written
testimony, exhibit, brief, motion, or other type of pleading or other submission at the

Comumission or before any other judicial body that quotes from Protected Materials or

discloses the co#xtent of Protected Materials, the confidential portion of such submission
shall be filed ad|d served in sealed envelopes or other appropriate containers endorsed to
the effect that they contain Protected Material or Highly Scnsitive Protected Material and
are sealed pursuLant to this Protective Order. If filed at the Commission, such documents
shall be marked “PROTECTED MATERIAL” and shall be filed under seal with the

Presiding Officar and scrved under seal to the counsel of record for the Reviewing Parties.

The Presiding Officer may subscquently, on his/her own motion or on motion of a party,
issue a ruling :respecting whether or not the inclusion, incorporation or reference to
Protected Mateﬁals is such that such submission should remain under seal. If filing before
a judicial body, Lthse filing party: (1) shall notify the party which provided the information

within sufficient time so that the providing party may seek a temporary sealing order; and

10
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(2) shall otherwise follow the proccdures set forth in Rule 76a, Texas Rules of Civil
Procedure.

Maintenance of Protected Status of Materials During Pendency of Appeal of Order Holding

Materials arc Not Protected Materials. In the cvent that the Presiding Officer at any time
in the course of this proceeding finds that all or part of the Protected Materials are not
confidential or proprietary, by finding, for example, that such materials have entered the
public domain or materials claimed to be Highly Sensitive Protected Materials are only
Protected Materials, those materials shall nevertheless be subject to the protection afforded
by this Protective Order for three (3) full working days, unless otherwise ordered, from the
datc the party asserting confidentiality receives notice of the Presiding Officer’s order.
Such notification will be by written communication. This provision establishes a deadline
for appeal of a Presiding Officer’s order to the Commission. In the event an appeal to the
Commissioners is filed within those three (3) working days {rom notice, the Protected
Materials shall be afforded the confidential treatment and status provided in this Protective
Order during the pendency of such appeal. Neither the party asserting confidentiality nor
any Reviewing Party waives its right to seek additional administrative or judicial remedies
after the Commission’s denial of any appeal.

Notice of Intent to Use Protected Materials or Change Materials Designation. Parties

intending to use Protected Materials shall notify the other parties prior to offering them
into evidence or otherwise disclosing such information into the record of the proceeding.
During the pendency of Docket No.  at the Commission, in the event that a
Reviewing Party wishes to disclose Protected Materials to any person to whom disclosure
is not authorized by this Protective Order, or wishes to have changed the designation of
certain information or material as Protected Materials by alleging, for example, that such
information or material has entered the public domain, such Reviewing Party shall first file
and serve on all parties written notice of such proposed disclosure or request for change in
designation, identifying with particularity each of such Protected Materials. A Reviewing

11
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Party shall at any time be able to file a written motion to challenge the designation of

information as Protected Materials.

Procedures 10 C’{mtcst Disclosure or Change in Designation. In the event that the party

asserting confidentiality wishes to contest a proposed disclosure or request for change in

designation, the‘ party asscrting confidentiality shall file with the appropriate Presiding
Officer its objegtion to a proposal, with supporting affidavits, if any, within five (5)
working days affer receiving such notice of proposed disclosure or change in designation.
Failure of the party asserting confidentiality to file such an objection within this period
shall be deemed|a waiver of objection to the proposed disclosure or request for change in
designation. Wi%hin five (5) working days afler the party asserting confidentiality files its
objection and s@po@g materials, the party challenging confidentiality may respond.
Any such respolase shall include a statement by counsel for the party challenging such
confidentiality that he or she has reviewed all portions of the materials in dispute and
without disclosing the Protected Matcrials, a statement as to why the Protected Materials
should not be held to be confidential under current legal standards, or alternatively that the
parly asserting gonfidentiality for some reason did not allow such counsel to review such
materials. If either party wishes 1o submit the material in question for in camera inspection,
it shall do so no later than five (5) working days after the party challenging confidentiality
has made its wriften filing.

Procedures for Presiding Officer Determination Regarding Proposed Disclosure or Change
in_Designation. | If the party asserting contidentiality files an objection, the appropriate

Presiding Officer will determine whether the proposed disclosure or change in designation
is appropriate. thon the request of either the producing or reviewing party or upon the
Presiding Officer’s own initiative, the presiding officer may conduct a prehearing
conference. Tha burden is on the party asserting confidentiality to show that such proposed
disclosure or chinge in designation should not be made. Ifthe Presiding Officer determines

that such proposed disclosure or change in designation should be made, disclosure shall

12
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not take place carlier than three (3) full working days after such determination unless
otherwise ordered. No party waives any right to seck additional administrative or judicial
remedies concerning such Presiding Officer’s ruling.

Maintenance of Protected Status During Periods Specified for Challenging Various Qrders.

Any party electing 1o challenge, in the courts of this statc, a Commission or Presiding
Officer determination allowing disclosure or a change in designation shall have a period of
ten (10) days from: (1) the date of an unfavorable Commission order; or (2) if the
Commission does not rule on an appeal of an interim order. the date an appeal of an interim
order to the Commission is overruled by operation of law, to oblain a favorable ruling in
state district court. Any party challenging a state district court determination allowing
disclosure or a change in designation shall have an additional period of ten (10) days from
the date of the order to obtain a favorable ruling from a state appeals court, Finally, any
party challenging a determination of a state appeals court allowing disclosure or a change
in designation shall have an additional period of ten (10} days from the date of the order to
obtain a favorable ruling from the state supreme court, or other appellatc court. All
Protected Materials shall be afforded the confidential treatment and status provided for in
this Protective Order during the periods for challenging the various orders referenced in
this Paragraph. For purposes of this Paragraph, a favorable ruling of a state district court,
state appeals court, supreme court or other appellate court includes any order extending the
deadlines set forth in this Paragraph.

Other Grounds for Objection to Use of Protected Materials Remain Applicable. Nothing
in this Protective Order shall be construed as precluding any party {rom objecting to the
use of Protected Materials on grounds other than confidentiality, including the lack of
required relevance. Nothing in this Protective Order constitutes a waiver of the right to
argue for more disclosure, provided, however, that unless and until such additional
disclosure is ordered by the Commission or a court, all parties will abide by the restrictions

imposed by the Protective Order.
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Protection of Materials from Unauthorized Disclosure. All notices, applications,

responses, or odwr correspondence shall be made in a manner, which protcets Protected
Materials from ynauthorized disclosure.

Return of Copigs of Protected Materials and Destruction of Information Derived from

Protected Materials. Following the conclusion of these proccedings, each Reviewing Party
must, no later thirty (30) days following receipt of the notice described below, return
to the party asserting confidentiality all copies of the Protected Materials provided by that
party pursuant tp this Protective Order and all copies reproduced by a Reviewing Party,
and counsel for ¢ach Reviewing Party must provide to the party asserting confidentiality a
letter by counsel that, to the best of his or her knowledge, information, and belief, all copies

of notes, memgranda, and other documents regarding or derived from the Protected

Materials (incluJPing copies of Protected Materials) that have not been so returned, if any,
have heen chch& other than notcs, memoranda, or other documents which contain
information in a/form which, if made public, would not cause disclosure of the substance
of Protected Ma;brials. As used in this Protective Order, “conclusion of these proccedings”
refers to the exhaustion of available appeals, or the running of the time for the making of
such appeals, as provided by applicable law. If, following any appeal, the Commission

conducts a remand proceeding, then the “conclusion of these proceedings™ is extended by

the remand to the cxhaustion of available appeals of the remand, or the running of the time
for making such ‘}appeals of the remand, as provided by applicable law. Promptly following
the conclusion :f these proceedings, counsel for the party asserting confidentiality will
send a written notice to all other parties, reminding them of their obligations under this
Paragraph. Nothing in this Paragraph shall prohibit counsel for cach Reviewing Party from
relaining two (2)) copies of any filed testimony, brief, application for rehearing, hearing
exhibit, or othe‘k pleading which refers to Protected Materials provided that any such
Protected Mateﬁals retained by counscl shall remain subject to the provisions of this
Protective Orden.
14
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Applicability of Other Law. This Protective Order is subject to the requirements of the

Public Information Act, the Open Meetings Act, and any other applicable law, provided
that parties subject 1o those acts will give the party asserting confidentiality notice, if
possible under those acts, prior to disclosure pursuant to those acts.

Procedures for Release of Information Under Order. If required by order of a governmental
or judicial body, thc Reviewing Parly may release to such body the confidential
information required by such order; provided, however, that: (1) the Reviewing Party shall
notify the party asserting confidentiality of such order at least five (§) calendar days in
advance of the release of the information in order for the party asserting confidentiality to
contest any release of the confidential information; (2) the Reviewing Party shall notify the
producing party that there is a request for such information within five (5) calendar days
of the date the Reviewing Party is notified of the request for information; and (3) the
Reviewing Party shall use its best efforts 1o prevent such materials from being disclosed to
the public. The tcrms of this Protective Order do not preclude the Reviewing Party from
complying with any valid and enforceable order of a state or federal court with competent
jurisdiction specifically requiring disclosure of Protected Materials earlier than
contemplated herein.

Best Efforts Defined. The term “best efforts™ as used in the preceding paragraph requires
that the Reviewing Party attempt to ensure that disclosure is not made unless such
disclosure is pursuant to a final order of a Texas governmental or Texas judicial body or
writlen opinion of the Texas Attorney General which was sought in compliance with the
Public Information Act. The Reviewing Party is not required to delay compliance with a
lawful order to disclose such information but is simply required to timely notify the party
asserting confidentiality, or its counsel, that it has received a challenge to the
confidentiality of the information and that the Reviewing Party will either proceed under
the provisions of § 552.301 of the Public Information Act, or intends to comply with the

final governmental or court order.
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Notify Defined. | Notify, for purposes of Paragraphs 33 and 34, shall mean written notice
o the parly asserling confidentiality at least five (5) calendar days prior to release;
including when p Reviewing Party receives a request under the Public Information Act.
However, the Commission, OAG or OPC may provide a copy of Protected Materials to the
Open Records Diivision of the OAG as provided herein.

Requests for No# -Disclosure. Ifthe producing party asserts that the requested information
should not be "sclosed at all, or should not be disclosed to certain parties under the
protection afforded by this Order, the producing party shall tender the information for in
camcra review (9 the presiding officers within ten (10) calendar days of the request. At the
same time, the producing party shall file and serve on all parties its argument, including
any supporting affidavits, in support of its position of non-disclosure. The burden is on the
producing party fo establish that the material should not be disclosed. The producing party

f

shall serve a copy of the information under the classification of Highly Sensitive Protected

Material to all ics requesting the information that the producing party has not alleged
should be prohibited {rom reviewing the information. Partics wishing to respond to the
producing party’s argument for non-disclosure shall do so within five working days.
Responding pat?:ies should explain why the information should be disclosed to them,
including why disclcsuxe is necessary for a fair adjudication of the casc if the material is
determined to constitute a trade secret. 1f the Presiding Officer finds that the information
should be disclesed as Protected Material under the terms of this Protective Order, the

Presiding Officer shall stay the order of disclosure for such period of time as the Presiding

Officer deems mecessary to allow the producing party to appeal the ruling to the

commission.

Sanctions Avaiiable for Abuse of Designation. If the Presiding Officer finds that a

producing party unrcasonably designated material as Protected Material or as Highly

Sensitive Protected Material, or unreasonably atiempted to prevent disclosure pursuant (o

16
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Paragraph 36, the Presiding Officer may sanction the producing party pursuant to P.U.C.
Proc. R. 22.161.

Modification of Protective Order. Each party shall have the right to seek changes in this
Protective Order as appropriate from the Presiding Officer.

Breach of Protective Order. In the event of a breach of the provisions of this Protective

Order, the producing party. if it sustains its burden of proof required to establish the right
to injunctive relief, shall be entitled to an injunction against such breach withoul any
requircments to post bond as a condition of such relief, The producing party shall not be
relieved of proof of any element required to cstablish the right to injunctive relief. In
addition to injunctive relief, the producing party shall be entitled to pursue any other form

of relief to which it is entitled.

17
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Protective Order Certification

I certify my understanding that the Protected Materials are provided to me pursuant to the
terms and restrictions o? the Protective Order in this docket, and that I have been given a copy of
it and have read the Pm#cctivc Order and agree to be bound by it. 1 understand that the contents
of the Protected Materidls, any notes, memoranda, or any other form of information regarding or
derived from the Protected Materials shall not be disclosed to anyone other than in accordance
with the Protective Order and unless I am an employee of Commission Staff or OPC shall be used
only for the purpose of the proceeding in Docket No. . I acknowledge that the obligations
imposed by this certifigation are pursuant to such Protective Order. Provided, however, if the
information contained in the Protected Materials is obtained from independent public sources, the
understanding stated herein shall not apply.

Signature N Party Represented
Printed Name Date

I certify that T am eligible to have access to Highly Sensitive Protected Material under the terms
of the Protective Order in this docket.

Siénature ) - Party Represented
Printed Name Date
! 18
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DOCKET NO.

I request to view/copy the following documents:

Confidential
Document Requested # of Copies | Non-Confidential and/or H.S,
Signature Party Represented T )
Printed Name Date
19
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DIRECT TESTIMONY OF JOHN DURLAND

L INTRODUCTION AND BACKGROUND

PLEASE STATE YOUR NAME AND POSITION.

My Naje 18 John Durland, and [ serve as the Manager of Encrgy Efficiency
Complia{ice for CenterPoint Energy Houston Electric, LLC (“CenterPoint
Houston? or the “Company”). My business addressis 1111 Louisiana St., Houston,
Texas 77002.

PLEASE SUMMARIZE YOUR EDUCATION AND PROFESSIONAL
EXPERIENCE.

1 started my career in Energy Efficiency with CPS LEnergy in San Antonio, Texas
as a corﬁsﬂtant in 2010. 1 managed CPS Energy’s residential energy efficiency

programg and was responsible for the solar rebate program. [ started my carcer with

CenterPaint Energy in August of 2016. I’ve earned an undergraduate degree in

Business| Administration, Masters of Business Administration and I am a Certified

Energy Manager.

Commisgion of Texas” (“Commission™) energy efficiency requircments for

investor-pwned utilities; (2) support the reasonableness of CenterPoint Houston's

energy afficiency programs and the Company’s 2017 expenditures on those

programg; (3) describe the Company’s planned 2019 encrgy cfficiency program
Direct Testimony of John Durland

CenterPoint Energy Houston Electrie, LLC

Energy Efficicncy Cost Recovery Factor Filing
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expenditures; and (4) explain how CenterPoint Houston met the Commission’s
requirements for an energy efficiency performance bonus based on 2017 program
achievements and the amount of the performance bonus to be included in the
Energy Efficiency Cost Recovery Factor (“EECRF”).

WHAT EXHIBITS HAVE YOU INCLUDED WITH YOUR TESTIMONY?
Iixhibit JRD-1 is CenterPoint Houston’s 2018 Energy Gfficiency Plan and Report
— Revision 1 (“ECPR”), {iled in Project No. 48146, Exhibit JRD-2 is an affidavit
from Ms. Michelle Townsend supporting affiliate expenses. Exhibit JRD-3 is an
affidavit from Ms. Mary Kirk verifying accounting practices. Exhibit JRD-4 is an
affidavit from Mr. Randy Sutton describing the Company’s employee
compensation and benefits program. Exhibit JRD-5 is an affidavit from Mr. Mickey
Moon verifying the Company’s rate case expenses.

WERE YOUR TESTIMONY AND THE EXHIBITS ATTACHED
THERETO PREPARED BY YOU OR UNDER YOUR DIRECT
SUPERVISION AND CONTROL?

Yes, they were.

DOES YOUR TESTIMONY RELATE TO THE DIRECT TESTIMONY OF
ANY OTHER WITNESS?

Yes. Company witness Laurie Burridge-Kowalik’s testimony focuses on the
design of the tariff and calculation of the rates for the 2019 Rider EECRF.
PLEASE SUMMARIZE THE COSTS REQUESTED BY THE COMPANY

IN THIS CASE.

Direct Testimany of John Durland
CenterPoint Energy Houston Electric, LLC
Energy Efficiency Cost Recovery Factor Filing
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CenterPaint Houston requests approval to recover a total of $42,787,780 through
its 2019 kider EECREF. The requested amount is derived as described below and in
the testinTcny of Mrs. Burridge-Kowalik, and consists of: (1) estimated 2019 encrgy
efficiency program costs of $37,897.605; (2) a performance bonus for 2017
program achievements of $9,491,299; (3) $32,281 in 2017 EECRF rate-case
expenses; (4) $541,294in EM&V cost for 2019; (5) a credit of $5,174,341 for over-
recovery|of 2017 program costs and (6) a credit of $359 for an Administrative
Expense |Adjustment.
IL THE COMMISSION’S ENERGY EFFICIENCY RULES

WOULD YOU PLEASE PROVIDE A SUMMARY OF THE ANNUAL

ENERGY EFFICIENCY GOALS PRESCRIBED BY COMMISSION

RULES?
16 Tex. LAdmin. Code (“TAC™) § 25.181(¢) requires investor-owned utilities to

achieve g vings goals through market-based standard otfer programs (“SOPs”) and

limited, tergeted, market transformation programs (“MTPs™). Specifically, the rule
requires a 0.4% reduction of the electric utility's annual peak demand of residential
and commercial customers for the 2014 program year and for subscquent program
years. 16 TAC § 25.181(1n) sets forth the requirements for the SOPs and MTPs.
ARE THERE ANY LIMITS ON WHAT THE COMPANY MAY SPEND IN
ORDER TO ACHIEVE THESE GOALS?

Yes. 16 TAC § 25.181(f)(7) states that the sum of energy efficiency costs shall not

cxceed the following:

Direct Testimony of John Duriand
CenterPoint Energy Houston Electric, LLC
Energy Efficiency Cost Recovery Factor Filing
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For residential customers for program years 2016 and 2017, $0.001266 per
kWh;

For residential customers for program year 2018, $0.001263 per kWh
increased or decreased by a rate cqual to the 2016 calendar year’s
percentage change in the South urban consumer price index (CPI), as
determined by the Federal Bureau of Labor Statistics;

For commercial customers for program years 2016 and 2017, rates designed
to recover revenues equal to $0.000791 per kWh times the aggregate of all
eligible commercial customers’ kWh consumption; and

For commercial customers for program year 2018, rates designed to recover
revenues cqual to $0.000790 per kWh increased or decreased by a rate equal

1o the 2016 calendar year’s percentage change in the South urban CPL, as
determined by the Federal Bureau of Labor Statistics times the aggregate of
all eligible commercial customers’ kWh consumption.

FFor the 2019 program year and thereafter, the residential and commercial
cost caps shall be calculated to be the prior period’s cost caps increased or
decreased by a rate equal to the most recently available calendar year's
percentage change in the South urban CPIL as determined by the Federal

Bureau of Labor Statistics.

IS THE COMPANY ADMINISTERING ITS ENERGY EFFICIENCY

PROGRAMS IN COMPLIANCE WITH THE COMMISSION’S RULES?

Direct Testimony of John Durland
CenterPoint Energy Houston Electrie, LLC
Energy Efficiency Cost Recovery Factor Filing
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ISTHE MOUN T THAT CUSTOMERS WILL BE REQUIRED TOPAY AS

A RESULT OF THE COMPANY’S EECRF REQUEST LESS THAN THE

BUDGET CAP IMPOSED BY 16 TAC § 25.181(F)(7)?

Yes. If the Company’s request is approved as filed, the 2019 residential monthly
per-customer EECRF charge will be $0.000721 per kWh, Secondary Service Less
than or H‘(qual to 10 kVA will be $0.000198 per kWh, Secondary Service Greater
than 10 kVA will be $0.000538 per kWh, Primary Service will be $0.000622 per
kWh, Tmansmission Service — Non-Profit Governmental will be $0.000167 per
kWh, and Transmission Services will be ($0.000002).

IIAVE TIIERE BEEN ANY STATUTORY CHANGES TO SECTION 39.905
OF THI‘E PUBLIC UTILITY REGULATORY ACT (“PURA”) SINCE THE
COMPANY’S LAST EECRF FILING?

No.

1L CENTERPOINT HOUSTON’S CURRENT AND FUTURE ENERGY

EFFICIENCY PROGRAMS

Q. PLEASE DESCRIBE THE ENERGY EFFICIENCY PROGRAMS

CENT OINT HOUSTON CURRENTLY OFFERS,

CenterPoint Houston cwrrently offers sixteen programs. These programs target
broad market segments as well as specific market sub-segments and technologies.
Five programs target the Company’s commercial customers, cight programs
involve Fesidential cusfomers, and three programs serve the hard-fo-reach class.

The sixtben programs are listed as follows:

. Commetcial Standard Offer Program (SOP)
. Large Commercial Load Management (SOP)

Direct Testimony of John Durland
CenterPoint Energy Houston Electrie, LLC
Energy Efficiency Cost Recovery Factor Filing
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Commercial Market Transformation Program
Retro-Commissioning MTP

REP (Commercial CoolSaver)

CenterPoint Energy High Efficiency Homes M TP
Advanced Lighting MTP

Residential A/C and Pool Pump Distributor MTP

REP (Residential CoolSaver and Efficiency Connection)

10. Smart Thermostat Program (pilot)

11. Muiti-Family Market Rate MTP

12. Residential Demand Response SOP

13. Residential & Small Commercial (SC) SOP

14. Hard-to-Reach SOP

15. Multi-Family MTP HTR

16. Targeted Low Income MTP (Agencies in Action)

A description of each program can be found in Section I of Exhibit JRD-1,

DOES CENTERPOINT HOUSTON OFFER ENERGY EFFICIENCY
PROGRAMS TO ALL OF I'TS ELIGIBLE CUSTOMERS?

Yes. CenterPoint Houston’s energy efficiency programs meet the Commission’s
requirement in 16 TAC § 25.181(a) that all cligiblc customers “have a choice of
and access 1o the utility’s portfolio of energy efficiency programs that allow each
customer to reduce energy consumption, summer and winter peak demand, or
energy costs.”

WILL CENTERPOINT HOUSTON OFFER THE SAME 2018 ENERGY
EFFICIENCY PROGRAMS IN 20197

Yes.

WHAT IS THE COMPANY'’S 2019 ENERGY EFFICIENCY PROGRAM
BUDGET?

The total 2019 program budget amount reflected in Table 6 of Section IV of Exhibit

JRD-1 is $37,897,605 excluding any EM&YV costs.

Direct Testimony of John Durland
CenterPoint Energy Houston Electric, LLC
Energy Efficiency Cost Recovery Factor Filing
36



10

11

12

13

t4

16
17
18
19

20

Page 7 of 33

HOW DID CENTERPOINT HOUSTON DETERMINE THE BUDGET FOR

ITS ENERGY EFFICIENCY PROGRAMS IN 2019?

Scveral factors went into the determination of CenterPoint Houston’s 2019 encrgy

|

efficiency budgel. First and foremost, CenterPoint Houston must meet the

require

nts set forth in PURA § 35.905 and 16 TAC § 25.181. The key

requirements of the statute and rule can be summarized as follows:

}\heet a demand goal of a 0.4% reduction of peak demand,;

)F[eet an energy goal based on a 20% capacity factor applied to the demand
goal;

Achieve savings for hard-to-reach customers of at least 5% of the total

demand goal;

Offer programs to all cligible customer classcs;
}insure programs are cost-gffective;
Budget not less than 10% of the energy efficiency program on the targeted

low-income cnergy efficiency program; and

Spend up to 15% of total program cost on program administration and up to

10% of costs on R&D but spend no more than 20% on program

administration and R&D combined.

Other kﬂLy factors that played a role in establishing CenterPoint Houston’s 2019

energy gfficiency budget included:

Maintaining the continuity of SOPs and MTPs;

Responding to market and customer needs;

Direct Testimony of John Durland
CenterPoint Energy Houston Electric, LLC
Energy Efficiency Cost Recovery Factor Filing
37




[

10

11

12

13

14

15

16

17

18

19

20

21

23

Page 8 of 33

» Positioning CenterPoint Houston to meet future goals through R&D and
pilot program investments; and
Additional details of CenterPoint Houston’s 2019 energy efficiency budget can be
found in Exhibit JRD-1.
PLEASE EXPLAIN THE BASIS FOR THE $4,772,605 OF PROJECTED
2019 ADMINISTRATION COSTS AS SHOWN ON TABLE 6 OF EXHIBIT
JRD-1.
The estimated administration costs include labor to administer the programs,
outreach for those programs, research and development (“R&D”) projects and
verification activities. To project the 2019 costs, I started with 2017 actual costs,
adjusted those costs to account for program changes in 2018 and the labor to run
those programs, and then further adjusted those 2018 costs based on cxpected 2019
programs to meet 2019 goals as well as future goal requirements. The budgeted
amount is less than the 20% limit on administration and R&D combined costs
provided by the Commission’s Substantive Rules.
PLEASE EXPLAIN THE BASIS FOR THE $500,000 OF PROJECTED 2019
R&D COSTS AS SHOWN ON TABLE 6 OF EXHIBIT JRD-1.
To stimulate the market for new encrgy efficiency technologies, the Company
budgeted that amount for the continuation of Research and Development projects
in 2019. Current R&D projects are described on page 18 of Exhibit JRD-1. That
budgeted amount is reasonable based on prior yvears® budgets and possible new
programs and is less than the 0% limit on recoverable R&D costs provided by the
Commission’s Substantive Rules. As in past years, additional projects may be
Direct Testimony of Joha Durland
CenterPoint Energy Houston Electrie, LLC

Energy Efficiency Cost Recovery Factor Filing
38
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added during the 2019 program vear as needed or as demand increases.
WOULD YOU PROVIDE AN EXAMPLE OF A COMPANY R&D
PROJECT OR PILOT PROGRAM AND EXPLAIN HOW THE COMPANY

IMPLEMENTS THOSE PROGRAMS?

Yes. In 293 9 CenterPoint Houston will work with vendors and intcrnal and external
experts th evaluate the feasibility of incentivizing the replacement or upgrade of
measures commonly used in commercial kitchens that waste energy. For example;
electric warming tables, exhaust vents and refrigeration,

WHAT SAVINGS WILL OCCUR IF THE COMPANY SUCCESSFULLY

IMPLEMENTS ITS PLANNED ENERGY EFFICIENCY PROGRAMS IN
2019? |

The Conipany projects program savings at the meter of 159 MW and 188,231 MWh
for 2019, Pleasc sce Table S in Exhibit JRD-1 for additional detail.

PLEASE COMMENT ON THE OVERALIL COST-EFFECTIVENESS OF
CENTEhPOM HOUSTON’S 2019 ENERGY EFFICIENCY PROGRAMS.
‘The average cost of peak demand reduction expected by CenterPoint Houston’s
programs in 2019 is projected 1o be approximatcly $43 per kW.! We cxpect a

general decrease in cost effectiveness in the future due to decreasing avoided cost

of encrgy, higher basclines, and increasing customer adoption rates for 2019. Cost

effectivgness is expected to fluctuate with changes in avoided cost and customer

* Total Projected Program Spend in 2019 divided by Projected Demand Savings using a 5.5 year EUL.

Direct Testimony of John Durland
CenterPoint Energy Houston Electrie, LLC
Energy Efficiency Cost Recovery Factor Filing
39
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adoption cycles of technology. Nevertheless, CenterPoint Houston's Energy
Efficiency programs continue to offer excellent ratepayer value,

Iv. CENTERPOINT HOUSTON’S 2017 ENERGY EFFICIENCY
PROGRAMS

WHAT FACTORS HAVE BEEN IDENTIFIED BY THE COMMISSION AS
RELEVANT TO THE EVALUATION OF ENERGY EFFICIENCY
PROGRAM COSTS?

16 TAC § 25.181(f) (12) explicitly identifies certain factors that are to be addressed
in the evaluation of program costs. I address each of these factors below.

CAN YOU PROVIDE A BRIEF SUMMARY OF HOW CENTERPOINT
HOUSTON HAS DEVELOPED AND IMPLEMENTED ITS ENERGY
EFFICIENCY PROGRAM PORTFOLIO?

The Company has been developing and implementing an energy efficiency
program portfolio since 2002 when the Legislature began requiring utilities to
achieve savings equal to a 10% reduction in annual growth in demand for
residential and commercial customers. In 2003, as a result of a settlement in its
then pending base rate case,” CenterPoint Houston’s existing programs were
expanded fo include additional low-income and hard-to-reach programs. Since
2009, following the Legislature’s direction related to increasing goals, these
programs have been expanded further. Since 2002, the Company has consistently
and diligently followed Commission rule requirements, solicited program

participants and stakeholders for feedback on market demands and needs (both

2 See Petition by Commission Staff for a Review of the Rates of CenterPoint Energy Houston Electric LLC
Pursuant o PURA § 36.151, Docket No. 32093 (Sep. 3, 2006).

Direct Testimony of John Durland
CenterPoint Energy Houston Electric, 1LC
Energy Efficiency Cost Recovery Factor Filing
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inside and outside of the Energy Efficiency Implementation Project process), and

developed an annual review process for assessing accomplishments and challenges

in individual programs. In recent years, this annual review has taken place after the

close of the calendar year while the Company was preparing its annual EEPR filing,

allowing the Company to annually assess the effectiveness of the program portfolio

and make nccessary changes in order to maintain successful and cost-effective

programs.

PLEASE ASSESS THE OVERALL SUCCESS OF AND BENEFITS

PROVIDED BY CENTERPOINT HOUSTON'S ENERGY EFFICIENCY

PROGRAMS.

CenterPqint Housfon’s energy efficiency programs have performed well and

achieved| significant benefits. The Company has exceeded its energy efficiency

goal eaclr year since the inception of the initial rules. In 2017, 54,672 customers

participa*ed in and benefited from the programs. Demand was reduced by 188MWs

and eneréy savings were over 183,438MWHs, The Company achieved 311% of the

statutory
Houston
energy €

$31,420,

peak demand reduction goal and 173% of the energy goal. CenterPoint
s low-income customers also benefited greatly from the Company’s
fficiency program in 2017, with $4,742,734 out of total expenditures of

852 (approximately 15%) going to low-income programs. 3,255 low-

income ¢ustomers participated in 2017 programs, and thesc customers will enjoy

projected
WHAT

PROGR

| electric savings that total more than 5.4MW and 7,583MWH.
WFERE CENTERPOINT HOUSTON'S ENERGY EFFICIENCY

IAM COSTS IN 2017?

| Direct Testimeny of John Durland

CenterPoint Energy Houston Electrie, LLC

Energy Efficiency Cost Recovery Factor Filing
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$31,420,852. The Company’s historical program costs are provided on Table 10
of the 2018 EEPR, Exhibit JRD-1.

WERE THE COMPANY’S ENERGY EFFICIENCY PROGRAM COSTS
LESS THAN OR EQUAL TO THE AVOIDED COST OF THOSE
PROGRAMS, AS CALCULATED PER SUBSECTION (d) OF 16 TAC §
25.1817

‘The total energy efficiency program costs were less than the avoided cost of those
programs, resulting in positive total benefits to ratepayers. The Residential and
Small Commercial SOP and the Retail Electric Provider (“REP”) programs did not
meet the individual cost effectiveness standards. Participation in these programs
was lower than anticipated through the summer. The SOP incentive levels were
evaluated and adjusted for 2018 and CenterPoint Houston has increased the level
of outreach to contractors. To address cost effectiveness in the REP programs in
2018, CenterPoint worked with the implementer to restructure their compensation
to a performance based system, worked with the vendor 10 reduce implementation
fees and tied participant incentives to a ticred system that more closely aligns

savings with cost.

HAVE CENTERPOINT HOUSTON’S SAVINGS BEEN ACHIEVED IN A
MANNER THAT IS CONSISTENT WITH THE COST-EFFECTIVENESS

STANDARD IN 16 TAC § 25.181?

Direct Testimony of John Durland
CenterPoin{ Energy Houston Electric, LLC
Energy Efficiency Cost Recovery Factor Filing
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Yes. 'I‘hé Company’s portfalio of programs exceeds CenterPoint Houston’s energy
cfficiency goals while staying within the costs caps cstablished under 16 TAC §
25.181(fX7).

WHAT DO SECTION 39.905 OF PURA AND 16 TAC § 25.181 SAY ABOUT
MATCHING OF COSTS AND REVENUE?

Section 39.905(b-1) is sct out below.

e energy efficiency cost recovery factor under Subsection (b)(1)
ay not result in an over-recovery of costs but may be adjusted each
year to change rates to enable utilities to match revenues against
energy efficiency costs and any incentives to which they are granted.
¢ factor shall be adjusted to reflect any aver-collection or under-
cpllection of encrgy cfficiency cost recovery revenues in previous
S.

This provision calls for a process of setting rates to match revenues and costs of the
energy e;Fﬁciency program. In this context, the first sentence, which states that an
EECRF may not result in an over-recovery of costs, suggests the kind of process
that the Commission has established in 16 TAC § 25.181 {the *Rule™), in which
rates are|adjusted on an annual basis. This annual adjustment process prevents the
over-recpvery of cnergy cfficiency program costs. Among the provisions of the
Rule that address the matching issuc in Section 39.905(b-1) are provisions that
require the review of key rate elements in each EECRE, namely, estimated costs in
subsection (£)(12)(A) of the Rule, calculations of over- or under-recovery of costs

in subsegtion ()(12)(B) of the Rule, cost allocations in subsection (0(12)(D) of the

Rule, estimated billing determinants in subsection (f)}{(12)(E) of the Rule, and

system lbsscs and line losses in subsection (f{12)(F) of the Rule.

Direct Testimony of John Durland
CenterPoint Energy Houston Electric, LLC
Energy Efficiency Cost Recovery Factor Filing

43



10

11

12

13

14

15

16

17

18

19

20

21

A.

A,

Page 14 of 33

HAVE CENTERPOINT HOUSTON’S COSTS AND REVENUES
MATCHED?

Yes. As detailed below and in the testimony of Laurie Burridge-Kowalik, in 2017
CenterPoint Houston had an over-recovery of $5,174,341 on $31,984.468 of
program expenditures. The Company proposes to retwn $3,111,019 in over-
collection for 2017 residential programs and billing to residential customers and to
return $2,063.322 in over-collection for 2017 commercial programs and billing to
commercial customers,

HAVE LINE LOSSES BEEN FACTORED INTO THE CALCULATION OF
THE COMPANY’S GOALS?

Yes. The line loss values approved in the latest CenterPoint Energy Houston
Electric rate case, Docket No. 38339 were incorporated into the peak demand
values used to calculate the MW goal. Line loss values for each rate class were
weighted according to 2017 program participation fo arrive at a cumulative line loss
of 5.05%.°

HAVE ANY EXISTING MARKET CONDITIONS IN THE COMPANY’S
SERVICE TERRITORY AFFECTED CENTERPOINT HOUSTON’S
ENERGY EFFICIENCY COSTS?

While CenterPoint Houston bhas been able to keep its program costs low and
maintain the cost effectiveness of its programs over the years, market conditions
are gradually increasing program costs. As an example, as more energy efficient

lighting is adopted in the market, potential savings are reduced by free ridership

3 Refer to IRDWPI for detailed line loss calculation

Direct Testimony of John Durland
CenterPoint Energy Houston Electric, LLC
Energy Efficiency Cost Recovery Factor Filing
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and increased baselines. Energy savings must come from incorporating new

technology like occupancy sensors, which cost more for less demand reduction.

Q. WERE | THE ENERGY EFFICIENCY COSTS INCURRED BY
CENTEPPOINT HOUSTON CONSISTENT WITH THE ACHIEVEMENTS
OF ITS | {NERGY EFFICIENCY PROGRAMS IN 2017?

A. Yes. CenterPoint Houston's programs produced $94,912,992 in net benefits in
2017. In fact, since originally started in 2002, CenterPoint Houston’s programs
have prciduced an estimated $1 billion in total net benefits for customers in the
Compan}y’s service arca.

Q. HOW DO CENTERPOINT HOUSTON’S COSTS COMPARE TO COSTS
IN OTHER MARKETS WITH SIMILAR CONDITIONS?

Al CenterPoint Houslon's portlolio of programs is the lowest cost, on a total dollar-

per-kW achieved basis, of all the ERCOT utilities."

Q. HAVE ANY CIRCUMSTANCES CHANGED IN THE COMPANY’S

SERVICE TERRITORY THAT AFFECTED CENTERPOINT HOUSTON’S
ABILITY TO IMPLEMENT ANY OF ITS ENERGY EFFICIENCY
PROGC §?

A. Not matk:rially. Market conditions in the CenterPoint Houston service territory
have gex#emlly been consistent over time. This consistency has helped the Company

reach iis|goals.

* Refer to JRDWP2 for a detailed calcnlation of portfolio costs versus other ERCOT wutilities.

Direct Testimony of John Durland
CenterPoint Energy Houston Electrie, LLC
Energy Efficiency Cost Recovery Factor Filing
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HOW DID THE NUMBER OF ENERGY EFFICIENCY SERVICE
PROVIDERS OPERATING IN THE COMPANY’S TERRITORY AFFECT
ITS ABILITY TO IMPLEMENT PROGRAMS IN 2017?
Since 2002, CenterPoint Energy has attempted to encourage the growth of service
providers in its territory. The Company has furthered this development through
training, scminars, and adjusting to changes in the market as they arise. Annually,
the number of service providers available has been sufficient for the Company to
meet its goals.
WERE THE COMPANY’S PROGRAMS IMPLEMENTED IN
ACCORDANCE WITH RECOMMENDATIONS OF THE COMMISSION’S
EM&V CONTRACTOR?
Yes. CenterPoint Energy Houston Electric has incorporated or conformed to all of
the applicable recommendations made by the EM&V Contractor.
CAN YOU DESCRIBE THE COMPANY'’S BIDDING AND ENGAGEMENT
PROCESS FOR CONTRACTING WITH PROGRAM IMPLEMENTERS
AND/OR PROGRAM ADMINISTRATORS?
The selection process for energy efficiency program implementers and/or program
administrators is governed by the Company;s Purchasing Policy. CenterPoint
Energy’s Purchasing Policy (May 31, 2016) states:
Competitive bidding is required for all purchases that equal or
exceed $50,000. As part of that process, if there are compelling
business reasons to forgo the bidding process and award a sole
source contract, or if competitive bids have been received and
cvaluated, and a decision i3 made not 1o award the ensuing purchase
w the lowest evaluated bidder, CNP Purchasing and the requisition
initiator must agree on and document the decision in sufficient detail

to justify it. The requisition, including the sole source or premium

Direct Testimony of John Durland
CenterPoint Encrgy Houston Elecfric, LLC
Energy Efficiency Cost Recovery Factor Filing
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tification documentation. must be properly approved by the next
thorization level above that required for the transaction in the
uthorization Policy.

The steps to the formal competitive bid process, which may vary slightly depending

on the

1.

2. |

10

11

12

13

ure of the project, are outlined below:

Sccure Authorization for the purchase per Authorization Policy
Collaborate with Client 1o define the Scope of Work/Specifications,
including

a) Contract Value and Term

b) Compensation basis

¢) Contract form & format

Determine performance metrics/service level agreement

Develop Request for Proposal (“RFP™) Document

Creatc Bid Shect or Salary/Task Matrix

Determine the Evaluation Criteria and weights (weights arc not
disclosed to RFP participants)

[stablish Contract Documents (Terms and Conditions, Compensation
Schedule, Non-Disclosure Agreement, Supplier Diversity Documents)
Pre-qualify Bidders (include MWRBEs or justify exclusion)

Distributc RFP Document via ¢lectronic sourcing system (ESO)
Pre-Bid Conlerence (optional)

Close of Vendor Questions

Proposal Submittal

Proposal Evaluation

Direct Testimony of John Durland
CenterPoint Energy Houston Electrie, LLC
Energy Efficiency Cost Recovery Factor Filing
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14.  Determine “Short List” (optional)

15. Vendor Presentations/Site Visit (optional)

16. Preliminary Award

17. Contract Negotiation

18. Final Award

19. Executive Approval

20, lmplementation
HAS CENTERPOINT HOUSTON PROVIDED A LIST OF ALL ENERGY
EFFICIENCY SERVICE PROVIDERS IN THIS FILING CONSISTENT
WITH 16 TAC § 25.181(f) (10) (K)’S DIRECTION?
Yes, a confidential list of all energy efficiency service providers can be found in
my workpapers.”
CAN YOU SPEAK TO HOW CENTERPOINT HOUSTON HAS
EVALUATED CUSTOMER PARTICIPATION IN ITS PROGRAMS AND
IMPLEMENTED CHANGES TO GENERATE MORE PARTICIPATION
OR TRANSFORM THE MARKET FOR THE COMPANY’S PROGRAMS?
CenterPoint Houston continues to revicw its programs on an annual basis to
determine if adjustments are needed to generate more participation. CenterPoint
Houston reviews participation levels at both the program and mcasure
level. Program adjustments can include raising or lowering incentive payments,
adding or removing measures, or instituting new program rules based on changes

in market conditions and/or Commission rules.

% JRDWP3 —Energy Efficiency Service Providers,

Direct Testimony of John Durland
CenterPoint Energy Houston Electric, 1.1.C
Energy Efficiency Cost Recovery Factor Filing
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HAS CENTERPOINT HOUSTON SET ITS INCENTIVE PAYMENTS

WITH THE OBJECTIVE OF ACHIEVING ITS ENERGY AND DEMAND

GOALS/AT THE LOWEST REASONABLE COST PER PROGRAM?

Yes. through the annual review process described above, the Company
consistently evaluatcs its incentive payment levels to ensure that its programs are
provide ‘ at the lowest reasonable cost.

CAN YDU SPEAK TO THE REASONABLENESS OF CENTERPOINT
HOUSTON’S R&D AND ADMINISTRATIVE COSTS IN 2017?

The table below compares rescarch and development costs to the prior year’s actual

level of total program costs. As this table shows, the rescarch expenditures were

well below the 10% cap in subsection (e) of the statute and subsection (i) of the

rule,
. Year Research and Prior Year R&D Costs as
§ Development Total Program | Percentage of Prior
Costs ! Costs Year Total Costs
2017 122,775 $31,420,852 0.39%

The tablg below comparcs administration costs to total program costs and compares
the sum ot administration and R&D costs to the current year’s level of total program
costs. The information in the table shows that the administration costs were below
the 15% cap in the rule and the combined administration and R&D costs were

below the 20% cap in the rule.

Direet Testimony of John Durland
CenterPoint Energy Houston Electric, LLC
Energy Efficiency Cost Recovery Factor Filing
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_Year | Administration | Administration | 2017 Program © Admin. Admin. +
' Costs + R&D Costs Costs } Costs as R&D as
. % of % of
Total Tatal
2017 3,121,235 3244010 $31,420,852 99% | 103% |

In summary, the R&D costs and total administrative costs arc well below the caps

established by the statute and the rule.

HAS THE COMPANY COM'PLIED WITH ANY OTHER RELEVANT
COMMISSION RULES WITH RESPECT TO ITS HISTORICAL EECRF
PROGRAM EXPENDITURES?

Yes. As detailed in the attached affidavit of Ms. Mary Kirk at Exhibit JRD-3, the
Company’s books and records have been maintained at all times in accordance with
the FERC Uniform System of Accounts, as prescribed by Scction 14.151 of PURA.
and meet all applicable requirements of 16 TAC 25.72.

V. PROGRAMS FOR HARD-TO-REACH AND LOW-INCOME
CUSTOMERS

WHAT ARE THE COMMISSION’S REQUIREMENTS REGARDING
PROGRAM SAVINGS ASSOCIATED WITH HARD-TO-REACH
CUSTOMERS?
16 TAC § 25.181(e)(3)(F) requires that savings achieved through programs for
hard-to-reach (“FITR™) customers shall be no less than 5.0% of the utility’s total
demand reduction goal.
DID CENTERPOINT HOUSTON MEET THE COMMISSION’S HARD-
TO-REACH REQUIREMENTS IN 20177
Direct Testimony of John Durland
CenterPoint Energy Houston Electric, LLC
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Yes. In|2017, the Company spent $4,742,734 on programs for HTR customers

resulting)in a savings of 5.43MW, which is more than 5.0% of the Company’s HTR

demand reduction goal of 3MW,
WILL THE COMPANY MEET ITS HARD-TO-REACH REQUIREMENT
IN 2019

|

Yes. Tilc Company is budgeted to spend $7,050,315 on programs for HTR

customers. The Company anticipates this investment will result in 4.6MW in
\

savings, which is more than 5.0% of the Company’s demand reduction goal.

DID THE COMPANY HAVE ANY FUNDS THAT WERE NOT
OBLIGATED AFTER JULY OF ITS 2017 PROGRAM YEAR THAT IT
MADE AVAILABLE FOR USE IN THE HARD-TO-REACH PROGRAMS
THAT YEAR?

Yes, the Company identified {unds available at the end of the third quarter. A
portion 9f those funds were utilized by the Low Income Weatherization program.
WHAT ARE THE COMMISSION’S REQUIREMENTS WITH RESPECT
TO SPENDING ON PROGRAMS FOR LOW-INCOME CUSTOMERS?
Under PURA § 39.905(f) and 16 TAC § 25.181(x), cach unbundled transmission
and distribution utility shall include in its energy efficiency plan a targeted low-
income energy efficiency program, including the following requirements:

o Hach utility shall ensure that annual expenditures for the targeted low-

ihcomc cnergy efficiency program are not less than 10% of the utility’s

gnergy efficiency budget for the program ycar.

Direct Testimony of John Durland
CenterPoint Energy Houston Electric, LLC
Energy Efficiency Cost Recovery Factor Filing
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e The utility’s targeted low-income program shall incorporate a whole-house
assessment that will evaluate all applicable energy efficiency measures for
which therc are commission-approved deemed savings. The cost-
effectiveness of measures eligible to be installed and the overall program
shall be evaluated using the Savings-to-Investment (SIR) ratio.

s Any funds that arc not obligated after July of a program ycar may be made
available for use in the hard-to-reach program,

DID CENTERPOINT HOUSTON MEET ITS TARGETED LOW-INCOME
ENERGY EFFICIENCY PROGRAM REQUIREMENTS IN 20177
Yes. The Company met the requirements of PURA § 39.905(f). Targeted low-

income spending was 12.47% of total spending in 2017.

Direct Testimony of John Durland
CenterPoint Energy Houston Electric, LLC
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DOES THE COMPANY ANTICIPATE THAT IT WILL MEET THE

TARGETED LOW-INCOME ENERGY EFFICIENCY PROGRAM

REQUIREMENTS IN 2019?
Yes. CeﬁterPoint Houslon estimates that it will spend $5,242,875 on targeted low-
income ﬁrograms in 2019, which is 14% of the Company’s total 2018 estimate for

all energy efficiency programs.

V1L OVER-RECOVERY OF PROGRAM COSTS

DO Tﬂ'fﬂ COMMISSION'S RULES REQUIRE AN ELECTRIC UTILITY
TO A!).{US'I‘ ITS EECRF FOR THE OVER-RECOVERY OF PROGRAM
COSTS‘!"
Yes. 16/TAC § 25.181(f) (10) (D) siates that a utility must include in its EECRF
application the amount of any over- or under-recovery of energy efficiency program
costs whether collected through base rates or the EECRFE.

DID CENTERPOINT HOUSTON OVER-RECOVER PROGRAM COSTS
FOR 2017 PROGRAMS AND BILLING?

Yes. CenterPoint Houston over-recovered program costs and billing in 2017, The
total over-recovered amount is $5,174,341.

WHY DID CENTERPOINT HOUSTON OVER-RECOVER $5,174,341 IN

PROGRAM COSTS AND BILLING IN 20172
The Cox#xpany spent less on its programs than it originally anticipated and over
collected due to higher than estimated billing determinants. Program spending was

$4,555,825 under forecast and billing determinants represented $618,516 of the

di scrcpa*)cy.

\

| Direct Testimony of John Durland

; CenterPoint Energy Houston Electric, 1LL.C
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HOW DOES THE COMPANY PROPOSE TO ADDRESS THE
OVER-RECOVERY OF 2017 PROGRAM COSTS IN THE 2019 RIDER
EECRE?

As discussed in the direct testimony of Mrs. Burridge-Kowalik and shown in her
accompanying workpapers, the Company proposcs to return $3,111,019 to
residential customers of which $1,731,946 was due to an over-collection for 2017
residential programs) and to return $2,063,322 to commercial customers of which
$2,823,879 was due 1o an over-collection for 2017 commercial programs. Please

sec Mrs, Burridge-Kowalik’s direct testimony for further detail.

VIL ENERGY EFFICIENCY PERFORMANCE BONUS
WHAT DOES 16 TAC § 25.181 PROVIDE REGARDING AN ELECTRIC

UTILITY’S ABILITY TO EARN AN ENERGY EFFICIENCY
PERFORMANCE BONUS?
16 TAC § 25.181(h) states that a utility that exceeds its demand reduction goal and
docs not cxceed the cost cap “shall be awarded a performance bonus.” (emphasis
added). The rule states that the performance bonus shall equal 1% of the net benefits
the utility’s energy cfficicncy programs achieve for cvery 2% that the utility
exceeds the demand reduction goal, up to a maximum of 10% of the utility’s total
net benefits.
DOES CENTERPOINT HOUSTON QUALIFY FOR A PERFORMANCE
BONUS BASED ONITS 2017 ENERGY EFFICIENCY PROGRAMS?

Direct Testimony of Jehn Duriand

CenterPoint Energy Houston Electric, LL.C
Energy Efficiency Cost Recovery Factor Filing
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Yes. C | terPoint Houston achieved 311% of its 2017 goal, and costs were well
within the avoided cost limits defined by 16 TAC § 25.181. Net benefits (avoided
cost minuis program cosis) generated by the 2017 programs totaled $94,912,992.
The Company’s program costs in 2017 were $31,984,468 inclusive of EM&V
expenses and 2017 rate case expenses. CenterPoint Houston is therefore requesting
a pcrfon?ancc bonus of $9,491,299.

HOW WAS THE AMOUNT OF THE REQUESTED PERFORMANCE
BONUS|CALCULATED?

A detaildd performance bonus calculation can be found in my workpapers and on
page 42 of Exhibit JRD-1.%

IS THl% AVOIDED COSTS CALCULATION USED TO DETERMINE
CEN OINT HOUSTON’S PROPOSED ENERGY EFFICIENCY
PERFORMANCE BONUS CORRECT AND CONSISTENT WITH THE
METHODOLOGY APPROVED BY THE COMMISSION IN DOCKET NO.
42560, \APPLICATION OF CENTERPOINT HOUSTON ELECTRIC
COMP%NY, LLC FOR APPROVAL OF AN ADJUSTMENT TO ITS ENERGY
EFFICIENCY COST RECOVERY FACTOR?

It is. Docket No. 42560 was an EECRF proceeding in which the calculation of the
Company’s performance bonus was contested. The Commission agreed that the

Company was correctly calculating its performance bonus and CenterPoint

§ JRDWP4 - Detailed Bonus Caloulation.

Direct Testimony of John Durland
CenterPoint Energy Houston Electric, LLC
Energy Efficiency Cost Recovery Factor Filing
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Houston has continued to foliow that approved methodology. The avoided costs
calculation is provided in my workpapers.’

VIII. EM&V AND RATE-CASE EXPENSES
CAN YOU SPEAK TO THE EM&V COSTS INCLUDED IN THE
COMPANY’S FILING?
Yes. 16 TAC § 25.181 was amended in 2012 1o include a new subsection detailing
the ncw EM&V process.® Consistent with that amendment, the Commission has
entered into an agreement with an EM&V contractor and that contractor is currently
cvaluating cach utility’s programs and the costs incurred. The EM&V contractor’s
expenses are to be collected through each utility’s EECRY, and those costs are not
subject to the cost caps established in 16 TAC § 25.181(£)(7).°
HOW WERE THE ESTIMATED EM&V COSTS IN THE FILING
DETERMINED?
The EM&YV costs are based on data provided to all Texas utilitics from Commission
Staff. For program year 2019, the total projected EM&V costs provided by EM&V
provider, Tetra Tech are $541,294. Details from the Tetra Tech forecast can be
found in JRDWP9Y.
PLEASE ADDRESS THE RATE-CASE EXPENSES INCLUDED IN THIS

FILING.

7 JRDWPS ~ Avoided Cost by EUL

216 TAC § 25.181(q).
Y1d. §25.181(q) (10) (B).

Direct Testimony of John Durland
CenterPoint Energy Houston Electric, LI.C
Energy Efficiency Cost Recavery Factor Filing
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The Energy Efficiency Rule permits the recovery of rate case expenses through the

EECRF process. Specifically, utilities are permitted to include outside legal and

consulting expenses relating to the previous year's EECRF proceeding.’’ As such,
the Company has included in this filing a request for its 2017 EECRF rate case
expenseﬁ incurred in Docket No, 47232, which totaled $32,281. The invoices
relating to the Company’s 2017 EECRF rate case expenses in Docket No. 47232

arc included with the affidavit of Mr. Mickey Moon attesting to the reasonablencess

of those icosts at Exhibit JRD-5. A description of bow the 2017 ERECRF rate case
cxpensc#i are incorporated into the 2019 Rider EECRF rates can be found in Laurie
Burridga-Kowalik’s testimony,

WERE THERE ANY MUNICIPAL RATE-CASE EXPENSES IN 20172

Yes, the| Company received $8,946 in expenses from the Gulf Coast Coalition of

Citics ({GCCC™) that appear to relate to CenterPoint ouston’s 2017 EECRF

pmceedihg in Docket No. 47232. These invoices are included in my workpapers
and the #mounts related to 2017 EECRF municipal rate case expenscs have been
include ‘in the calculation of the 2019 EECRE.Y

DOES THE COMPANY SUPPORT THE REASONABLENESS OF THESE
EXPENSES?

CcnterPd’)int Houston does not oppose recovery of municipal ratc-case expenses.

However, consistent with prior Commission practice and precedent, the Company

believes|that any cities or city groups that seek rate case cxpense recovery must

10 74, § 25.18 1{D(3).
" JRDWP6 - GCOC nvoices

Direct Testimony of John Durland
CenterPoint Energy Houston Electrie, LLC
Energy Efficiency Caost Recovery Factor Filing
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support, in the form of testimony or an affidavit, the reasonableness of their own

Iate ¢asc ¢xXpenscs.

ARE THERE ANY OTHER DIFFERENCES IN THIS FILING COMPARED
TO THE COMPANY’S PREVIOUS EECRF CASES?

No. The Company has supported the reasonableness of its estimated 2019 energy
efficiency program costs and corresponding allocations in the same manncr as it
did in Docket Nos. 36952, 38213, 39363, 40356, 41540, 42560, 44783, 46014 and

47232,

IX. AFFILIATE AND ADMINISTRATIVE COSTS

16 TAC § 25.181(f) (10) (1) NOW REQUIRES UTILITIES TO PROVIDE AN
EXPLANATION OF ANY AFFILIATE AND ADMINISTRATIVE COSTS
AS PART OF ITS EECRF APPLICATION. WERE ANY AFFILIATE OR
ADMINISTRATIVE COSTS INCLUDED IN THE COSTS RECOVERED
THROUGH THE COMPANY’S 2017 EECRF’S?

Ycs. The administrative expenses necessary to implement the Company’s energy
efficiency programs in 2017 are summarized in my workpapers.'? A portion of the
Company’s administrative costs included shared service expenses.

WHAT WAS THE NATURE OF THE AFFILIATE EXPENSE INCURRED

IN 20177

2 JRDWP7 - Administrative Expenses,

Direct Testimony of John Durland
CenterPoint Energy Houstonr Electrie, LLC
Energy Efficiency Cost Recovery Factor Filing
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!
The afﬁlfate expenses were provided by the Company’s Shared Services division.
They indluded IT expenscs and were all direct-billed pursuant to the methodology
approved by the Commission in the Company’s last general rate-case proceeding,
Docket vo. 38339. Additionally, accompanying my testimony at Exhibit JRD-2 is
the affidavit of Ms. Michelle Townsend. Ms. Townsend’s sworn statcment,
dcscribc§ the nature of the costs, confirms that these costs were reasonable and
necessa | , and demonstrates that the afliliate standard in PURA has been met for
recovery of these costs.
PLEASE DESCRIBE THE GENERAL NATURE OF THE REMAINING
mWSWATIVE EXPENSES?
The reniaining administrative expenses include labor costs, consultant fees,
inspectigns, and miscellancous program administrative expenses. CenterPoint
Houstonl's energy efficiency department consists of one Director, a Manager of
Compliance, a Manager of Program Implementation, six Energy Efficiency
Consult‘l ts that are responsible for implementing the programs, one staff engincer
that ovetsees three inspectors, two analysts and three Administrative and Budget
professi 1nals. As noted in the affidavit of Mr. Randy Sutlon, accompanying my
testimony at Exhibit JRD-4, compensation for Energy Efficiency staff has been
determined according to the same corporatc methodology approved by the
Comm.is%ion in Docket No. 38339, Additionally, consultant fees are paid to third-
party implementers for various programs. These consultants are selected using
CenterPt#int Houston’s previously described bidding and engagement process.
Training for Company personnel is offered annually through corporate training
Direct Testimony of Jobhn Durland

CenterPoint Energy Houston Electric, LLC
Energy Efficiency Cost Recavery Factor Filing
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programs as well as outside energy efficiency and other professional conferences

and seminars.

Direct Testimony of John Durland
CenterPoint Energy Housten Electrie, LLC
Energy Efficiency Cost Recovery Factor Filing
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HAS THE COMPANY MADE ANY ADJUSTMENTS IN THIS FILING TO
REMOVE ADMINISTRATIVE EXPENSES?

Yes. Ptior fo this filing, CenterPoint I[fouston conducted an analysis of its
administrative costs and, consistent with Commission precedent and 16 TAC §
25.181, |has made an adjustment of $5,938 to remove certain expenses.!?

Adjustments were made at the program level and are not explicitly identified in the

testimony of Laurie Burridge-Kowalik, The Company also made a dircctly

assigned|administrative adjustment of $359 to remove the lighting class from the
EECRF If(idcr. This adjustment takes the lighting revenue requirement to zero and
is depic | d on Schedule F page 3 and Schedule A within Mrs. Burridge-Kowalik’s
Exhibit LABK-2.

ARE ALLOCATED ADMINISTRATIVE GENERAL COSTS OR
ALLOCATED GENERAL PLANT COSTS INCLUDED IN THE EECRF
PROGﬁAM COSTS AND/OR ADMINISTRATIVE COSTS?

No.

ARE Y OUT-OF-STATE TRAVEL, LODGING, MEALS OR
CONFERENCE COSTS INCLUDED IN 2017 EECRF EXPENSE?

Yes. C ‘ terPoint Houston staff members travel to out-of-state energy efficiency

and professional conferences to learn from other utilities and markets in effort to

make CanterPoint Houston's energy efficiency programs as effective as possible.

13 These include certain meals the Company has removed from administrative costs,

Direct Testimony of Jehn Durland
CenterPoint Energy Houston Electric, LLC
Energy Efficiency Cost Recovery Factor Filing
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DOES THE ADMINISTRATION OR R&D COSTS INCLUDE COSTS FOR
ANY EMPLOYEES WHO WORK ON ACTIVITIES OTHER THAN
ENERGY EFFICIENCY?

No.

HAS THE COMPANY PROVIDED A BREAKDOWN OF 2017
ADMINISTRATION AND R&D COSTS EXPENDED ON OUTSIDE
CONSULTING SERVICES?

Yes. The total amount 0f 2017 Administration and R&D costs expended on outside
consulting services was $780,750. Workpaper JRDWPS includes a breakdown of
the consultant, the cost, and the general description of services rendered.

X. CONCLUSION

IS CENTERPOINT HOUSTON’S ESTIMATE REGARDING THE COST
TO PROVIDE ITS 2019 ENERGY EFFICIENCY PROGRAM
REASONABLE?

Yes.

WERE THE COMPANY’S ENERGY EFFICIENCY PROGRAM COSTSIN
2017 REASONABLE, NECESSARY, AND PRUDENTLY INCURRED?

Yes.

DOES THE CENTERPOINT HOUSTON APPLICATION FOR AN EECRF
COMPLY WITH ALL THE REQUIREMENTS OF THE COMMISSION
RULES?

Yes.

Direct Testimony of John Durland
CenterPoint Energy Houston Electrie, LLC
Energy Efficiency Cost Recovery Factor Filing
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DOES Tpls CONCLUDE YOUR TESTIMONY?

Yes.

Direct Testimony of John Durland
CenterPoint Energy Houston Electric, LLC
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AFFIDAVIT

The State of Texas §

County of Harris  §

BEFORE ME, the undersigned notary public, this day personally appeared Jolm R. Durland, to
me known, whom being duly sworn according to law, deposes and says:

“My name is John R. Durland. I am of legal age and a resident of the State of Texas.

The foregoing testimony and the opinions stated thérein are, in my judgment and based-upon my
professional experfence, true and correct,”

N7/

John R. Dirland

5 vk )
SWORN 10O AND SUBSCRIBED before me on the :Z‘% day of May, 2018,

— . . ublic in and for the State of Texas
ROXANN !
E ZULAICA MOFARLARD
BPCT My Nolayin g 128150770
g Explees May 1, 2020




Exhibit JRD-1
Page 1 of 42

CenterPoint Energy Houston Electric,
| LLC

201L8 Energy Plan and Report

Pursuant to P.U.C. SUBST. R. § 25.181(n)
| (Revised)

June 1, 2018

Project No. 48146

65



Exhibit JRD-1
Page 2 of 42

TABLE OF CONTENTS

Introduction ..., s aene e teb s e e ana e beeRnasaasera s nenesaanns st resveseasreseeeseesaesnranenns errrnceeans oereresd
EEPR OrganiZation ..o mssiseonsesesiosssssessensvaseassssssssesssssssasssssassssssssssssss b
EXecutive SUMMAETY ocovomeicenicnerinnncinssmisnresssssesrens crteeeresaebe i tae e esenbretrshe s s o b b breasenste 5
Encrgy Efficiency Plan ........ooccvcrimnrerecrennnienenn, dertveriaesssarar st esene e e s s ar et et e e san rreecsnvresresasrens ]
L Z0IB PIOZIAIMNIS c.vovevereveerirreccrnsressisessssssesiassssastnsesessss sessesssseses sassssssnsesessesesesresssasssrosasasosne

A. 2018 PORIOHO wevveevecreicnrnennesennnsrsenenns rerermeenes reetsrreraat e evhesaasrencerresresnarens veeveene B |

B. EXIStNG PrOZIAMS ..covviririsenencinseniesssmmseesssansssssssessersssneresssssssssoss sesssessassosssassseserasassase §

C. New Programs 2018 ...t reistniccin st sss s s sers s snsestases sssanstsssens w21

D. New Programs 2019.......cccoveericcvenennccinsesnenessansasseoonns teterreissnaineserererassrnarrevansssnssrorars L8
I Customor CIaSSES.... i imeecrimirercreomsirencrsomsnicsssnseriesssessrsmiesssormssmarsnressissmassasicasssnacsonses L
[l Energy Efficiency Goals and Projected Savings .............. rereireeraneenrens rreeaesernrieesensensrrsaenn 20
IV, Program BUdOLS ... ciiiscamicninsssenieses sossssssassersssssssssassesnssssssncessssessssarssassases 23
Energy Lfficiency Report ........ Fe et e e Ao s sESesa ek aeas e rr b st s e srasa e s s ensiasansessratsasasasaress DN
V.  Historical Demand Savings Goals and Energy Targets for Previous Five Years............. 24
V1.  Projected Saving Reported and Verified Demand and Energy Savings ............. S 2.
VII. Historical Program EXpenditures ... vovevinrcrnnroricnsnornsasesermesnsessssssesne RURIR o2
VII. Program Funding for Calendar Year 2017 ......ovvvenenimeericnssessersimnmionsismessmins 28
IX. Market Transformation Program ReESUIS ..o veeieirmmc vt orsmresessencennrsesrasnes .31
X.  Research and Development Results .......coovmcevininnneerienns irereeser it eeeassatasase e esnssasnrosen 35
XI.  Administrative Funds Dxpended ....covovevnvonnecrrnnnne ceseserreernen e crrssnsessroneesnen 30
XII. Current Encrgy Efficiency Cost Recovery Factor EECRF ...ovvvivccicecinnccnneieerenevesenns 37
XHL Revenue Collected Through EECRUE .......ovcvmiivecnninrmrmmmmsirecmmmsenemonssnse 3 1
XIV. Over or Under Recovery of Energy Efficiency Program COstsS ....vvevcreveeeieercerrensennnnens 37
XV, Underserved Counties ......omennernanasemens beserransaeersa s a s oot st renriras vrovesmenaes 38
XVIL Performance Bonus Calotlation .. i iecicicmsnierenmenisscmssmssssessinsnsssssessssors 39
Appendix A: Acronyms ........ Vere A b b oA RS R g e s s a e She bR semesann b e R 40
Appendix B: GIOSSary..cvvriveveve e censisrens eraretrreeestsatarersesnassaesserasibeesaesssenreressasrrerseraessdt |
Appendix C: Reported Demand and Energy Reduction by County...ovvveeceeevnnnne. URUIRORR: ¢

CenterPoint Energy Houston Electric. LLC 2 2018 Energy Efficiency Plan and Report



Exhibit JRD-1
Page 3 of 42

Introduction
CenterPoint Energy Houston Electric, LLC (CenterPoint Houston) presents this Energy
Efficiency Plan and Report (EEPR) to comply with Substantive Rules § 25.181 and § 25.183,
which implement Public Utility Regulatory Act (PURA) § 39.905. PURA § 39.905 and
Substantive Rule § 25/181 require that each investor-owned electric utility achieve the following
savings goal through market-based standard offer programs (SOPs} and limited, targeted, market
transformation progrmjm (MTPs):

o 04% rcductioq of the electric utility’s pcak demand of residential and commercial
customers for the 2017, 2018 and 2019 program years.

The format used in the EEPR is consistent with the requirements outlined in § 25.181(n) and the
Company’s 2017 EEPR filing, The EEPR presents the results of CenterPoint Houston’s 2017
energy cfficicncy programs and describes how the company plans to achieve its goals and meet
the requirements set {i | rth in § 25.181. Planning information provided focuses on 2018 and 2019
projected savings and brujected budgets, as well as information on programs to be offered, and
discusses outreach and informational activities and workshops designed to encourage

participation by energy service providers and retail electric providers (REPs).

2018 Evergy Kfficiency Pliam and Report
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CenterPoint Energy Hovston Electiic, LLC
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EEPR Organization

This EEPR consists of an executive summary, sixteen {16) sections, and three (3) appendices.
Sections onc through four explain the planning section of the EEPR, while sections five through
eleven present energy cfficiency report information. The final five sections address the Energy
Efficiency Cost Recovery Factor (EECRF) and the performance bonus achieved in 2017. The
three appendices provide a description of the acronyms used throughout the report, give the
location of the glossary of commonly used terms, and the demand and energy savings for each

program by county.

CenterPoint Energy Houston Electrie, 11LC 4 2618 Energy Efficiency Plan and Repoirt
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Executive Summa

The Energy Efficiency Plan portion of this EEPR details CenterPoint Houston’s plans to achicve
a 0.4% reduction in it§ peak demand of residential and commercial customers by December 31,
2018, and another 0.4% reduction in its peak demand of residential and commercial customers
by December 31, 2019. The Plan also addresses the corresponding energy savings goal, which is
calculated from the de%nand savings goal using a 20% capacity factor. The goals, budgets, and
implementation plans
§ 25.181 and the info

hat are included in this EEPR are determined by requirements of Rule
ation gained from prior implementation of the selected programs. Table

1 presents a summary pf 2018 and 2019 goals, projected savings, and projected budgets.

Table 1: Summary of Annual Goals, Projected Savings and Projected Budgets'

l
Calendar | Normalized Demand | Energy |Projected| Projected | Projected
Vear o2k MW Goal (MW) (MWh) MW MWh  |Budget {in
Demand Goal Goal' | Savings | Savings® | 000%)
t .
0,
2018 13,354 0.4% of peak 6142 | 107608 16156 | 191297 $36436
demand
Annual
Goals
0.4% of peak
3 . 5 9. 23 §
2019 13,483 i 61.94 108,519 159.25 188231 ] $37.898
! Peak Demand figures arp from I'able 4; Projected Savings from Table 5: Projected Budget from Table 6. All

MW and MWh figures in this Table and throughout this EEPR are measured at the meter.

2 Caleulated using 2 20% capacity [actor

3 peak demand reduction and energy savings projections are for the current and following calendar year that
CenterPoint Houston s planning and budgeting for in the TEPR, These projected savings reflect estimates based
on information gained ffom prior implementation of the programs.

L

CenterPoint Energy Houston Electric. 14C 2018 Energy Efficiency Plan and Report
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In order 1o reach the projected savings presented in Table 1, CenterPoint Houston will implement
the following programs:

bl S

® N R

9.

Commercial Standard Offer Program (SOP)
Commercial Market Transformation Program

Large Commercial Load Management (SOP)
Retro-Commissioning MTP (RCx)

REP (Commercial CoolSaver)

CenterPoint Energy High Efficiency Homes MTP

Advanced Lighting MTP

Residential A/C and Pool Pump Distributor MTP

REP (Residential CoolSaver and Efficiency Connection)

10. Smart Thermostat Program (pilot)

11, Multi-Family Market Rate MTP

12. Residential Demand Response SOP

13. Residential & Small Commercial (SC) SOP

14. Hard-to-Reach SOP

15. Multi-Family MTP HTR

16. Targeted L.ow Income MTP (Agencies in Action)

Where applicable, program manuals for these programs can be found on CenterPoint Houston’s

sponsor portal hitps://centerpoint.anbetrack.com/

As detailed in this report, CenterPoint Houston successfully implemented SOPs and MTPs,
required by PURA § 39.905, that met the statutory cnergy efficiency savings goal o1 0.4% peak
demand reduction. CenterPoint Houston’s goals for 2017 were 60.42 MW in peak demand
reduction and 105,856 MWh in energy savings. Actual achieved reductions in 2017 totaled
188.424 MW and 183,438.841 MWh. The total forecasted spending for 2017 was $36.508
million, actual 2017 spending totaled $31.42 million,

CenterPoint Evergy Houston Electric, LLC § 2018 Energy Efficiency Plan and Report
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Energy Efficiency Plan

to implement 16 programs in 2018. These programs target both broad market

segments and specific matket sub-scgments that offer significant opportunities for cost-effective savings.

CenterPoint Houston antiéipates that targeted outreach to a broad range of service providers will be

necessary in order to meet the savings goals required by PURA § 39.905 on a continuing basis. Table 2

lists each program and identifies target markets and applications.

%

Table 2: 2018 Energy Efficiency Program Portfolio

e ognm U Margdt Market | Appication -
Large Commercial SOP Large Commercial Retrofit; New Construction
Commercial MTP (SCORE, Healthcare , Data Center) |Large Cominercial Retrofit: New Construction
Commercial Load Management Large Commercial Load Management
Retro-Commissioning MTP Large Commercial Tune-up of existing facilities
REP (Commercial CoolSaver) Large Commercial Retrofit

REP (Residential CoolSaver & Efficiency Cormection)  |Residential Retrofit

Residential Demand Respotse SOP Residential Load Management
CenterPoint Energy High Efiiciancy Homes MTP Residential New Construction
Residential & SC SOP Residential & Commercial {Retrofit

Advanced |.ighting Residential MTP Residential & Conunercial {Retrofit; New Construction
Distributor MTP (Residential Pool Pump & A/C) Residential & Commercial {Retrofit

Smart Thermostat Residential Retrofit; New Copstruction
Hard-to-Reach SOP Hard-o-Reach Retrofit

Multi-Family MTP Residential New Construction

HTR Muki-Family MTP Hard-{o-Reach New Construction

| Targeted Low Income MTH (Agencies in Action) Hard-to-Reach Retrofit

CenterPoint Energy Houston Eledtric, LLC

w3

2018 Energy Efficiency Plan ond Report
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The programs listed in Table 2 are described further in sub-section B. CenterPoint Houston maintains
two energy efficiency websites*: one targeted to the end user and one for project sponsors. The energy
efficiency sponsor portal contains requirements for project participation and most of the forms required
for project submission. These websites provide project sponsors with program updates and information,

B. Existing Programs

~ommercial Standard Offer Program (SOP)
Program Design
The Commercial SOP targets commercial customers by offering incentives paid for a variety of measures
instailed in new or retrofit applications including: lighting, HVAC, motors, or other custom measures.
Implementation Process
CenterPoint Houston will continue implementation of its Commercial SOP where any eligible project
sponsor may submit applications for qualifying projects.
Outreach and Research activities
* Muintains internet website with program processes on how to register for participation, as well as
how to input a viable project, detailed project eligibility, end-use measures, incentives,

workbouks (o assist with providing incentive eslimates, as well as procedures and application
forros

» Participates in appropriate industry-related meetings and events to generate awareness and interest

» Conduct workshops as necessary to explain elements such as: responsibilities of the project
sponsor, project requirements, incentive information, and the application and reporting process.

4 CenterPoint TTouston energy cfficiency website is www.centerpointefficiency.com ; CenterPoint Houston’s sponsor portal is
httpsi//centerpoint.anbetrack.com/

CenterPoint Energy Houston Eleciric, LIC ] 2018 Energy Efficiency Play and Report

72



Exhibit JRD-1
Page 9 of 42
Energy Efficiency Plan

The Commercial Market Transformation Program (MTP)

Program Design

The Commercial MTP ingludes the following three program offerings: SCORE/CitySmart, Healthcare
Energy Efficiency Program (HEEP), and the Data Center Energy Efficiency Program (DCEEP)

SCORE/CitySmart targefs public and private K-12 schools, public and private higher education, cities,
countics, state governmental agencies, non-profit and faith-based organizations. A third-party program
implementer provides technical assistance, engineering analysis, and performance benchmarking to
program participants in onder to help them make decisions about cost-effective investments. The SCORE
Lite portion of the pmgra.#n provides higher incentives to participants that do not require the technical

assistance or engineering bnalysis provided by the implementer.

HEEP provides technical Fupport and incentives for implementing energy efficiency projects to eligible
healthcare facilities including hospitals, doctors’ offices, clinics, laboratories, medical office buildings

(MOB), and assisted living/nursing care facilities.

DCEEP provides technicdl support and incentives for implementing energy efficiency projects to
commercial customers that have a dedicated data center, server room or server closets for specialized 1T-

related equipment such ag data storage, web hosting and telecommunications.

Implementation Process
Commercial Market Transformation Program uses third party implementers to help cligible participants
identify energy efficiency measure upgrades in their facilities. The program pays incentives to

participants for approved measures that result in both demand and energy savings.
QOutreach and Research Activities

o Contracts with third-party program implementers to implement outreach and planning activities

s Participatcs in appropriate industry-related meetings and events to generate awareness and interest

¢ Conducts workshdps as necessary to explain clements of program requirements, incentive
information, application and reporfing processes.

1

CenterPoint Energy Houston Eler}tric, L 9 2018 Energy Efficiency Plom and Report
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Large Commercial Load Management SOP (C1.M)

Program Design

The CI.M program will be available to non-residential distribution, governmental, educational, and non-
profit customers. Curtailments will be initiated when the Rlectric Reliability Council of Texas (ERCOT)
declares an EEA2 event or deems that an EEA2 event is imminent. Incentives will be paid to project
sponsors for measured and verificd kW reductions based on their average performance over all events.
Participating facilities must be equipped with an Interval Data Recorder (IDR) or smart meter, and be
able to curtail a minimum of 100 kW to be eligible.

Implementation Process

Implementation of this program will be through customers and third-party entities representing eligible
facilitics within the CenterPoint Houston service territory. The CLM will initiate up o a maximum of six
events totaling 22 hours per year during the summer on peak period (up to a maximum of 2 test
curtailments lasting 1 to 3 hours; and up fo a maximum of 4 unscheduled events based on ERCOT EEA2

events lasting | to 4 hours each). A 30-minute notice is given to all participants prior to cach cvent.
Qutreach and Research Activities

e Maintains program information in the program tracking database.

» Conducts workshops as necessary to explain clements such as responsibilities of the project
participant, project requirements, incentive information, and the application and reporting

prooess
» Participates in appropriate industry-related meetings and events to gencrate awareness and
inierest.
CenterPoint Energy Houston Electric. LLC 10 218 Energy Efficiency Plan und Repuort
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Retro-Commissioning LMITP (RCx)
Program Design
RCx is an optimization program for existing buildings (50,000 square foot and larger) that identifies no-

cost or low-cost measures|(up Lo a 3-year simple payback) the customer can implement to reduce the

demand and energy usage|in commercial facilities. The program is designed to provide end-users with a
free engineering analysis fo improve the performance within their facilities that will reduce electric
demand and consumption, Facility owners are required to implement all of the identified measures with
simple payback of less than 1.5 years or pay towards the cost of the analysis. Customers do not receive
capital improvement incentives in this program.

Implementation Process

The program is implemenled through a third-party implementer. Program information is provided on
CenterPoint Houston’s website. RCx Agents, typically engineer consulting firms, are used to deliver the
program 10 customers. Tﬂe engineering analysis is comparable to an ASHRAE Level 2 audit.

Qutreach and Research *ctivities

s Maintains interneitvebsite with detailed project eligibility, procedures, and application forms

e Participules in appropriate industry-related meetings and events to generate awareness and inferest

» Conducts workshaps as necessary to explain elements such as responsibilities of the project
sponsor and RCx Agents, project requirements, incentive information, and the application and
reporting process

CenterPoint Energy Houston Etecric, LLC 11 2018 Energy Kfficiency Plan and Report
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Retail Electric Provider MTP

Program Design
This program offers energy saving products and services to end use residential and/or commercial
customers through participating Retail Electric Providers (REPs). Participating REPs market the energy
saving measures and services to their customers in the CenterPoint Energy ITouston Electric (CEHE)
service territory. REPs can participate in any or all the following programs:

o CoolSaver A/C Tune-up Program — Residential

s CoolSaver A/C Tune-up Program - Commercial

o Efficiency Connection Electronic Marketplace

CoolSaver A/C Tune-Up Program ~ Commercial and Residential

The CoolSaver A/C Tune-up program utilizes specially trained air conditioning contractors to perform
comprehensive A/C tune-ups for residential, residential income qualified and commercial customers.
The program provides incentives, paid to the A/C contractor, to reduce the customer’s upfront cost of
system diagnosis and correction. It also provides participating trade allies with training on best practices

and discounts on high quality diagnostic tools.

Efficiency Connection

Efficiency Connection is an online marketplace that enables customers 1o shop for discounted energy
efficiency products. ‘Through the program’s third-party vendor, products are delivered directly to
qualifying residential customers. Program marketing informs the customer of the importance of installing
[LED’s in high use areas and replacing existing incandescent, fluorescent and halogen lamps to increase
savings.

Implementation Process

The Retail Electric Provider program work with local REPs to recruit and enroll customers. Incentives
are paid to program service providers or contractors for the average verified demand and energy savings

achieved through the program.
Outreach and Research Activities

o Contracts with a third-party program implementer to implement outreach and planning activities

« REPs market the program to existing customers via e-mail, phone calls, social media and direct
mail

CenterPoint Energy Houston Fleetric, LLC 12 2018 Energy Efficiency Plan and Report
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Residential Demand Response (SOP)
Program Design
The Residential Demand Jitcsponsc program provides demand reduction during the summer peak period,
when ERCOT issues an EEA:Z emergency alert. Participants are tested twice during the summer peak
period and arc available f | r up to five additional demand response events. Events may last from one to

four hours and may be initiated Monday through Friday between the hours of 1:00 pm and 7:00 pm. The

program begins June 1, and ends on September 31.

Implementation process ‘

The Residential Demand ‘lesponse program utilizes CenterPoint Houston's internal tracking database to
enroll customers who owﬁ a Wi-Fi enabled device that can provide curtailment during cnergy saving
evenis. ?
Outreach and Research Activities
¢ Maintains internet|website with detailed project eligibility, end-use measures, incentive structure,
procedures, application forms and list of third-party project sponsors

» CenterPoint Houston works with aggregators / vendors to enroll customers who wish to

participate
{
CenterPoint Energy Houston EIecJ{ric, LLC 13 2018 Energy Efficiency Plan and Report
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CenterPoint Energy Iligh Efficiency Home MTP
The High Efficiency Home MTP incentivizes the construction of cfficient homes and educates consumers
and contractors on encrgy eflicient practices. T'o qualify for incentives all homes must achicve 10%
more kWh savings than the Texas Baseline Reference Home (TBRH), An additional bonus will be
offered for those builders who build ENERGY STAR® certified homes. Rach home is reviewed for
verifiable demand and energy savings.
Outreach and Research Activities

» Contracts with a third-party program implementer to implement outreach, training and planning

activities
e Advertise using a multitude of media, including billboards, radio, TV, point of purchase signage,

online and targeted relocation publications, as well as supporting the local home builder
association publications

Residential & SC Standard Offer Program (SOP)

Program Design

The Residential SOP targets retrofit measures for residential customers with incentives being paid to
project sponsors, for qualifying measures that provide verifiable demand and energy savings. The
program is open to all qualifying energy efficiency measures, including, but not limited to: air
conditioning, duct sealing, weatherization, ceiling insulation, water saving measures, and ENERGY

STAR® windows.

Implementation Process
Any cligible project sponsor may apply for 4 project meeting the minimum requirements. Program

information is provided on CenterPoint Houston’s website.
Outreach and Research Activities

¢ Maintains internet website with detailed project cligibility, cnd-use measures, incentive structure,
procedures, application forms and list of third-party project sponsors

CenterPoint Energy Housron Flectric, 11 C 14 2018 Energy Ffficiency Plom and Report
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Advanced Lighting Refidential MTP

Program design
This program offers point
the purchase of qualified,

Implementation process

of purchase discounts to residential customers at participating retail stores for
(i.e.. ENERGY STAR® rated) high efficiency, LED lighting products.

The Advanced Lighting p1 gram is implemented by a third-party program implementer. Point of

purchase discounts will
Depot, Lowes, and Sam’s
Program will be allocated

the savings and cost ar¢ df

applied to residential customers at participating retailers, including Home
Club. 5% of the savings and cost associated with the Advanced Lighting
to the commercial sector. The program is administered as a single program, but

etailed by segment throughout this document.

Outreach and Research éctivities

& In-store promdtions of the program via signage

» Participates in

interest,

Distributor MTP

Program design

appropriate industry-related meetings and cvents (o generate awareness and

The A/C and Pool Pump Distributor MTP provides incentives to air conditioning and pool pump

distributors who agree to
heat pumps in existing sin
Implementation process
Any registered A/C distril

Program information is p

facilitate the installation of high-efliciency pool pumps, air conditioners and

gle-family and multi-family propertics.

butor or pool pump distributor may apply for participation in the program.

vided on CenterPoint Houston’s website.

Outreach and Research activities

e Contracts with a

e Conduct worksho
and contractors, p1

process

CenterPoint Energy Houston Eled

ird-puarty program implementer to implement outreach and planning activitics
s as necessary to explain elements such as responsihilities of the distributors

fogram requirements, incentive information, and the application and reporting

15 2018 Energy Eficrency Plon and Report
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Hard-To-Reach Standard Offer Program (HTR SOP)

Program Design

Incentives are paid to project sponsors for qualifying measures installed in retrofit applications which
provide verifiable demand and energy savings to customers whose annual total household income is less
than 200% of current federal poverty guidelines. Qualifying energy efficicncy measures, include but are
not limited to; air conditioning, AC {une-ups, duct sealing, weatherization, ceiling insulation, water
saving measures, and ENERGY STAR® windows.

Implementation Process

Any registered project sponsor may submit an application for a project meeting the minimum

requirements. Program information is provided on CenterPoint Houston’s wcebsite,
Outreach and Research Activities
+ Maintain an iniernet website with detailed project eligibility, end-use measures, incentive

structure, procedures and application forms

» Conduct workshops as necessary to explain elements such as responsibilities of the project
sponsor, project requirements, incentive information, and the application and reporting process

Multi-family MTP

Program Design

‘The Muld-family MTP encompasses two programs; Multi-family Water and Space Heating and Multi-
Family New Construction MTP. Multi-family Water and Space Heating promotes the installation of
energy efficient non-electric water heating in new multi-family housing developments. Multi-family New

Construction MTP incentivizes cnergy cfficiency in new multi-family buildings.

Multi-family HTR MTP

Program Design

The Multi-family HTR MTP encompasses three programs; Multi-family Water and Space Heating,
Multi-family New Construction MTP, and Direct Install programs. Multi-family Water and Space
Heating promotes the installation of encrgy efficient non-clectric water heating in multi-family housing
developments. Multi-family New Construction MTP incentivizes encrgy efficiency in new multi-family

buildings. The Multi-Family Direct Install Program offers property owners and managers a {ree visual

CenterPoint Energy Houston Eleciric, LLC 16 2018 Energy Efficiency Plan and Report
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audit of existing units tg see if the property is eligible for energy efficient direct install measures, which

may include CFLs / LE]

tenants whose annual to

eligible, these measures

Implementation Proce.

D lights and water saving measures, but is only available to properties that have

tal household income is less than 200% of current federal poverty guidelines. If

\'will be installed at no cost and include an educational component.

The Multi-family HTR and Multi- Family MTP programs are implemented by a 3™ party program

implementer (Frontier Bnergy).

Outreach and Research Activities

o Contracts wi

e Provide po

.|
1

a third-party program implementer to implement outreach and planning

of purchase materials including yard signs, marketing kits, and brochures to

participating developers and property managers

:

Targeted Low-Inconle MTP (Agencies il Action)

Program Design

The Targeted Low-Inco

residential customers in

service companies prov

me MTP facilitates the installation of energy efficiency upgrades for low-income
single family or multi-family homes. Local non-profit organizations and energy

ide comprehensive, whole-house retrofits that maximize electricity savings to

homes with an SIR gredter than 1. This is accomplished by installing attic insulation, solar screens,

lighting retrofits, water
conditioning systems, B
control for participants

guidelines. A maximun

Implementation Proces

saving measures, ENERGY STAR® room air conditioners, central air
INERGY STAR® refrigerators, duct efficiency improvement, and air infiltration
that have an annual household income of less than 200% of the federal poverty

| expenditure of $6,500 is allowed per home.

S

CenterPoint Houston contracts with a program implementer (Frontier Energy) that has the responsibility

of recruiting and oversdeing the participating agencies and ESCOs. A NEAT audit and the SIR score

determine which projec

Qutreach and Researc

Partner witha 3

o Contact non-prg

ts are selected for renovation.

h Activities

4 party implementer

fit organizations for potential participation

CenterPoint Energy Houston l#lecm'c, LLC
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Research and Development (R&D) Projects
In 2018 CenterPoint Houston plans to implement the following R&D projects. Additional projects may
be implemented depending on research opportunities and the availability of budgeted R&D funds.

Project Tracking System

The contract for our existing project tracking system, customer portal and energy efficiency database is
set to expire in 2018. We will be undertaking an upgrade or a replacement of the system in 2018 through
2019.

Commercial Kitchen Measures
CenterPoint Houston will be conducting research on energy efficiency kitchen measures. Kitchen vent

hoods and electric steam tables are examples of measures we expect to research in 2018/2019.

C.  New Programs for 2018

Program: Smart thermostat pilot program

Smart thermostats or learning thermostats adjust temperature settings based on occupant behavior. The
thermostat recognizes patterns of temperature settings and/or occupancy and adjusts the thermostat
slightly to gain efficiencies. We leveraged research that was already being done on determining a savings
methodology to develop a potential program for 2018. If successful, this program will become part of the
SOP and the REP program offerings.

D.  Potential New Programs for 2019

In 2019, we do not expect to add any new programs, however we will explore expanding our upstream
and midstream program offerings through our existing distributor program and explore expanding our
existing Commercial and Residential MTP program offerings. To reflect changes in our programs, we

will continue to modify the titles of the programs.

CenterPoint Energy plans to partner with the City of Houston in program year 2019 to leverage the reach
of their Complete Communities initiative to increase participation among low income residents. The
program will follow the same guidelines as the existing AIA program, but focus on more cost-effective

projects.

CenterPoint Energy Houston Electric, LLC 18 2018 Energy Efficiency Plan and Report
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Sses

CenterPoint Houston’s ¢nergy efficiency programs target the Hard-to-Reach, Residential, and

Commercial customer classes.

The annual MW savings

results, evaluating econg

goal will be allocated to a customer class by examining historical program

mic trends, and considering Substantive Rule § 25.181, which state that no less

than 5% of the utility’s total demand reduction savings goal should be achieved through programs for

hard-to-reach customers

and no less than 10% of the energy efficiency budget is to be spent on targeted

low-income programs. Table 3 summarizes the number of customers in each of the customer classes. It

should be noted, howeve

upon the response of the

goals.

1, that the actual distribution of the goal and budget must remain flexible based

marketplace and the overriding objective of meeting legislative and Commission

Table 3: Summary of Customer Classes

Customer Class Number of Customers
Commercial 280,030
Residential 1,478,062

Hard to Reach? 686,011

v
i

T

5 CenterPoint Houston does|not require income information for electric service and no records are available to correlate

revenue for the Hard-to-Re

ach customer class. However, according to the U.S. Census Bureau, Current Population Survey

2016 Annual Social and Egonomic Supplement, 31.7% of Texas families fall below 200% of the poverty threshold.
Applying that percentage jo CenterPoint Houston’s residential customer totals, the number of HTR customers is estimated at
686,011, Program goals will be based on the requirement in the energy efficiency rule that no less than 5% of the total
energy efficiency demand [goal will be achieved through the programs in the Hard-to-Reach customer class.

CenterPoint Energy Houston Electric, LLC 19 2018 Energy Efficiency Plan and Report
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ITI. Energy Efficiency Goals and Projected Savings

As prescribed by Substantive Rule § 25.181, and because CenterPoint Houston satisfied its goal to meet
30% of its five-year average rate of growth in demand in 2013, it’s demand goal for 2018 is 0.4% of peak
demand. For the purposes of this report, the 2017 demand goal is based on the 5-year average of weather
adjusted peak demand for 2012-2016 and the 2018 demand goal is based on the 5-year average of
weather adjusted peak demand for 2013-2017. The corresponding energy savings goals are determined by

applying a 20 percent capacity factor to the demand savings goals.

Table 4 presents historical annual peak demand for 2011-2017 and estimated peak demand for 2018 and
2019. Table 5 presents the corresponding projected demand and energy savings broken out by program
for each customer class for 2018 and 2019. The projected savings is the demand and energy savings that
can be achieved based on the annual budget shown in Table 6. The MW and MWh values presented in
Table 5 are at the customer meter and include line loss values approved in the latest CenterPoint Energy

Houston Electric rate case, Docket 38339.

CenterPoint Energy Houston Electric, LLC 20 2018 Energy Efficiency Plan and Report
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Table 4: Annual Growth in Demand and Energy Consumption
Peak Demand (MW) Energy Consumption (GWh)
Calendar Total System Reside ntla_l & Total System Reside ntla! &
Commercial Commercial
Year
s || Weather Actual Weather Actual Weather Actual Weather
Actual® 1, gusted”® | 2 |Adjusted | 2™ | Adjusted | 2™ | Adjusted

2010 16,315 16,341 |14,602 | 14,628 | 81,142 | 80,373 | 80,263 | 79,494
2011 17,284 16,688 | 15,321 | 14,725 | 84,354 | 81,635 | 83,385 | 80,666
2012 16,614 16,507 | 14,906 | 15,013 | 82,720 | 83,034 | 81,790 | 82,104
2013 17,012 16,025 | 14,894 | 14,981 | 84,431 | 84,616 | 83,533 | 83,718
2014 16,592 17,032 114,692 | 15,131 | 86,159 | 87,044 | 68,420 | 69,680
2015 18,056 17,768 | 15,960 [ 15,672 | 88232 | 88,326 | 71,013 | 71,107
2016 17,957 18,201 | 15,731 | 15,975 | 91,322 | 91,336 | 72,022 | 72,036
2017 18,364 18,611 |16,236 | 15,665 | 92,593 | 93,480 | 76,652 | 72,449

2018 19,125 N/AS 16,726 N/A 93,856 N/A 72,635
2019 19,394 16,984 97,175 74,134

N/A

2018 Goals
MW Goal = 15,354x 0.4% = 61.42MW
MWh Goal = 61.42MW x 8760 Hours x 20% Load Factor = 107,608MWh

2019 Goals
MW Goal = 15,485 x 0.4% = 61.94MW
MWh Goal = 61.94MW x 8760 Hours x 20% Load Factor = 108,519MWh

|
|
|
¢ 2018 and 2019 Calendar Year “Actual” values are forecasted.
7 “Actual Weather Adjusted” Peak Demand is “Actual” Peak Demand adjusted for weather fluctuations using weather data
for the most recent ten yedrs.
¢ Weather adjustment calculations are based on hourly weather data from NOAA’s Quality Controlled Local Climatological

Data (QCLCD). 1
° NA = Not Applicable: Energy efficiency goals are calculated based upon the actual weather-adjusted growth in demand

CenterPoint Energy Houston ETeclric, LiC 21 2018 Energy Efficiency Plan and Report
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Table 5: Projected Demand and Energy Savings Broken Out by Program for Each Customer Class

(at Meter)
2018 2019
Program Goals by Customer Class Ps“”‘f cted Projected . d . Projected
for 2018 and 2019 avings | o, vings (KWh) at| L rolected Savings | o C (KWh) at
(KW) at Meter (kW) at Meter Meter
Meter

Large Commercial 121,975 139,747,016 121,581 137,131,254
Large Commercial SOP 15,000 86,000,000 13,846 79,384,615
Commercial M TP (SCORE, Healthcare , Data Center) 7,000 38,000,000 7,700 41,800,000
Large Commercial Load Management SOP 98,000 590,000 98,000 590,000
Retro-Commissioning M TP 1,652 14,000,000 1,652 14,000,000
REP (Commercia! CoolSaver) 181 559472 226 699,341
Advanced Lighting Commercial 142 597,544 156 657,298
Residential and Small Commercial 35,015 44,351,721 33,053 43,536,833
REP (CoolSaver & Efficiency Connection) 3,344 10,135,652 2,280 6,910,672
Residential Demand Response Program 19,500 117,000 17,550 105,300
CenterPoint Energy High Efficiency Homes MTP 6,230 14,583,333 6,408 15,000,000
Residential & SC SOP 952 1,740,893 952 1,740,893
Advanced Lighting Residential 2,702 11,353,330 2,972 12,488,663
Residential Pool Pump & A/C Distributor MTP 1,379 3,790,617 1379 3,790,617
Multi-Family M TP 658 1,430,896 1,012 1,100,689
Smart Thermostat Program (Pilot) 250 1,200,000 500 2,400,000
Hard-to-Reach 4,565 7,198,565 4,616 7,562,854
Hard-to-Reach SOP 1,876 3,668,810 1,876 3,668,810
Multi-Family MTP (HTR) 1,519 1,476,201 1,168 1,135,539
Targeted Low Income M TP (Agencies in Action) 1,572 2,758,505

CenterPoint Energy Houston Electric, LLC
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IV. Program Bud$ets

Table 6 presents propos

ed budget allocations required to achieve the projected demand and energy

savings for calendar ye

s 2018 and 2019. The budget allocations are a result of the projected demand

and energy savings presented in Table 5. The budget allocations presented in Table 6 include incentive

and administration costs for each program and customer class.

Table 6: Proposed Anpual Budget Broken Out by Program for Each Customer Class

Program Estimated Budget by Customer Class 2018 2009
for 2018 and 2p19 Incentives Admin Total Budget Incentives Admin Total Budget
Large Comme rcial $15,750,000 | $1,938,624 $17,688,624 $15,780,000 | $1,929,019 $17,709,019
Large Commercial SOP $6,500,000 $914,243 37,414,243 $6,000,000 $843,917 $6,843,917
Commercial MTP (SCORE, Healthcare ,[Data Center) $5,000,000 $583,823 $5,583,823 $5,500,000 $642,206 $6,142,206
Lerge Commercial Load M anagement SO $3,300,000 $323,112 $3,623,112 $3,300,000 $323,112 3,623,112
Retro-Commissioning M TP $800,000 $105,406 $905,406 $800,000 $105,406 $905,406
REP (Commercial CoolSaver) $100,000 $7,568 $107,568 $125,000 $9.461 $134,461
Advanced Lighting Commercial $50,000 $4.471 $54,47) $55,000 $4,918 $59,918
Residential and Smalf Commercial $11,250,000{ $1,296,170 $12,546,170 §11,345,000 | $1,293,271 $12,638,271
REP {CoolSaver & Efficiency Connection) $2,200,000 $175,682 $2,375,682 $1,500,000 $119,783 $1,619,783
Residential Demand Response Program $900.000 $72,800 $972,800 $900,000 $72,800 $972,800
CenterPoint Enerpy High Efficiency Homes MTP $3,500,000 $440,131 $3,940,131 $3,600,000 $452,706 $4,052,706
Residential & SC SOP $500,000 $94 319 $594,319 $500,000 $94,319 $594,319
Advanced Lighting Residential $950,000 $84 955 $1,034,955 $1,045,000 $93.450 $1,138,450
Residential Pool Pump & A/C Distributof MTP $2,300,000 $313,309 $2,613,309 $2,300,000 $313,309 $2,613.309
Multi-Famuly MTP $650,000 $67,474 $717,474 $1,000,000 $51,903 $1,051,903
Smart Thermostat Program (Pilot) $250,000 $47,500 $297,500 $500,000 $95,000 $595,000
Hard-to-Reach $5,000,000 $876,040 $5,876,040 $6,000,000 | $1,050,318 $7,050,315
Hard-to-Reach SOP $1,000,000 $255,537 $1,255,537 $1,000,000 $255,537 $1,255,537
Multi-Family MTP (HTR) $650,000 967,474 $717.474 $500,000 $51,903 $551,903
Targeted Low Income M TP (Agencics inAction) §3,350,000 $553,029 $3,903,029 $4,500,000 $742R75 $5,242,875
SUB TOTAL $32,000,000 $4,110,834 $36,110,834 $33,125,000 | 54,272,605 $37,397,605
RED l $0 $325,000 | $325,000 $500,000 | $500,000

CenterPoint Energy Houston Hectric, LLC 23 2018 Energy Efficiency Plan and Report
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Energy Efficiency Report

V. Historical Demand Savings Goals and Energy Targets for Previous Five Years
Table 7 documents CenterPoint Houston’s actual demand goals and energy targets for the previous five

years (2013 — 2017). Each value was calculated using the methods outlined in Substantive Rule §
25.181.

Table 7: Historical Demand and Energy Savings Goals (at Meter)

h
Actual Weather Adjusted | Actual Weather Adjusted Actual Demand :dc.tl;?e:;vgﬁ er
Calendar Year| Demand Goal at Meter | Energy Goals at Meter Savings at Meter SavJ:ngs at Mel;gez-
MWh
(MW) ( ) MW) (MWh)

2017 60.42 105,855.84 188.42 183,438.84

2016 59.40 104,314.00 167.70 190,892.42

2015 58.83 103,069.00 168.49 188,255.21

2014 55.73 97.639.00 159.19 153,170.39

2013 54.85 96,088.00 195.97 160,106.74
CenterPoint Energy Houston Electric, LLC 24 2018 Energy Efficiency Plan and Report
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VL. Projected Savings, Verified and Reported Demand and Energy Savings

Table 8 breaks out the projected savings verified and reported demand energy savings by customer class
for each program. The p}rojected savings were reported in the Energy Efficiency Plan filed in April of
2017. The verified and reported savings are those savings that have been achieved and verified in 2017

calendar year.

Table 8: Projected Savings versus Verified and Reported Savings for 2017 (at Meter)

2017
; Projected Savings Verified Savings Reported / Verified
! kW kWh kW kWh kW KWh
Large Commercial H 123,798| 147,112,428 138,822.9 86,424,405.2| 138,822.9 86,424,405.2
Large Commercial SOP 16,135 88,316,545 7,339.5 44,918,996.1 7,339.5 44,918.996.1
Commercial MTP (SCORE, Healthcare) 4,378 25,938,380 4427.3 20,649,147.0 44273 29,649,147 0
Large Commercial Load Manay SOP 98,412 590472, 125,559.9 751,942.9 125,559.9] 751,942 9
Retro-Commi g MTP 1,910 14,742,910 171.7 2,111,423.0 171.7] 2,111423.0
Sustainable Schools 667 2,127,636 466.0 3,661.656.0/ 466.0 3.661,656.0
REP (Commercial CoolSaver) 768 2,377,758 1251 222.396.0) 125.1 222.396.0
Advanced Lighting Commercial 128 537,789 189.3 947.499.2 189.3 947.499.2,
Data Centers Program 1,400 12,480,935 544.1 4,161,345.0 544 1 4,161,345.0
Residential and Small Commercial 34,617 42,862,779 44,171.6 89,431,935.7 44,171.6 89,431,935.7
New Homes MTP 6,230 14,583,333 15,707.9 51,344,878.6 15,707.9, 51,344,878.6]
Residential & SC SOP 952 1,740,893 71.8 134,764.1 71.8 134,764.1
Advanced Lighting Residential | 2432 10,217,997 3,595.8 18,002,484.9, 3,595.8 18,002,484.9)
Residential & SC A/C Distributor MTP | 879 2,138,140 2.937.2) 7,700016.7 2,937.2 7,700016.7
[REP (CoclSaver & Efficiency Connection) | 3209 10,023,497, 1,852.5] 5.202,181.2 1,852.5 5292,181.2
Residential Demand Resp onse Program 19,500 117,000 17,192.1 103,152.0) 17,192.1 103,152.0
Multi-Family MTP 658 1,430,896 1,615.9 2,794,741.3 1615.9 2,794,741.3
Smact Pool Program Residential 448 1,526,704 723 5 2,757329.7 723.5 2,757,329.7
|Energy Wise Resource Action MTP 219 1,084,319, 475.0) 1,302,387.2 475.0] 1,302,387.2
Hard-to-Reach 4,611 7,334,895 5,430.4 7,582,499.9 5,430.4 7,582,499.9
Hard-to-Reach SOP Program 1,876 3,668,810 539.6 587,204 4 539.6 587,204.4
M ulti-Family MTP (HTR) 1519 1,476,201 10353 991,265.3 1,035.3 991265.3
Targeted Low Income MTP (Agencies in Action) 1,170 2,053,554 6,004,030.2 3,.855.5 6,004,030.2
REP (Coolsaver Income Qualified) . 136,330 0.0
6302625497
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Table 9: Projected Savings versus Reported and Verified Savings for 2016 (at Meter)

CenterPoint Energy Houston Electric, LLC

26

2016
Projected Savings Verified Savings Reported / Verified
MW MWh MW MWh MW MWh
Large Commercial 116.5 97,955.1 126.0 102,523.5| 126.0|] 102,523.5
Large Commercial SOP 11.2 65,976.7 9.5 62,2659, 95 62.2635.9
Commercial MTP (TX Score & HEEP) 3.9 15413.1 4.0 22.947.4 4.0 22,947.4
Large Commercial Load Management SOP 96.9 266.6 109.1 654.7 109.1 654.7
Retro-Commissioning MTP 1.1 4,050.0 0.5 2,306.2 0.5 2,306.2
Sustainable Schools 0.6 1,038.9 0.6 2,669.4 0.6 2,669.4
REP (Commercial CoolSaver)\ 1.4 1,717.1 1.3 2,875.0 1.3 2,875.0
Poal Pump Program Commercial 0.4 726.2 0.06 530.1 0.1 530.1
Data Centers Program 1.0 8,766.5 1.0 8274.7 1.0 8,274.7
Residential and Small Commercial 20.1 54,580.6 358 80,621.0 35.8 80,621.0
New Homes MTP 10.5 27,453.3 13.7 42,736,6 13.7 42.736.6
Residential & SC SOP 0.9 1,809.1 0.1 295.9 0.1 295.9
Advanced Lighting Residential 1.0 7,132.3 2.6 14,095.8 2.6 14,095.8
Residential & SC A/C Distributor MTP 1.7 5,452.1 2.3 6,308.9 2.3 6,308.9
REP (CoolSaver & Efficiency Connection) 1.3 4,028.2 3.8 10,151.8 3.8 10,151.8
Residential Demand Response Program 2.0 12.0 11.1 66.7 11.1 66.7
Mutti-Family MTP (RES & Energy Star MF Low Rise} 1.2 3,125.8 1.3 4,140.4 1.3 4,140.4
Smart Poo} Program Residential 1.2 3,600.0 0.5 1,824.0 0.5 1,824.0
Energy Wise Resource Action MTP 0.4 1,967.9 0.3 1,001.0 0.3 1,001.0
Hard-to-Reach 4.6 8,181.3 5.85 7,712.4 5.8 7,712.4
Hard-to-Reach SOP Program 1.3 2,353.6 0.3 629.0 0.3 629.0
Multi-Family MTP (HTR) 1.2 3,125.8 2.3 2,669.9 2.3 2,669.9
| Targeted Low Income MTP (Agencies in Action) 2.2 2,701.9 3.1 42514 3.1 4251.4
REP (Coolsaver Income Qualified) 0 0.1 162.0 0.1 162.0
] ; %
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VII. Historical Program Expenditures

This section documents

CenterPoint Houston’s incentive and administration expenditures for the

previous five years (2013 — 2017) broken out by program for each customer class. Administrative costs

do not include EM&YV ar rate case cost.

Table 10: Historical P

rogram Incentive and Administrative Expenditures (2013 — 2017)!°

Historieal Statotory Prograom Funding by Custgmer Class s 2016 2015 2014 2013
Incentives Admin Incentives Admin Inceatives Admin Incentives Adin Incentives Admin
Large Commercia $13.090927 S1621148 | SI4984848 | S1.874,746 | $15297984 | S1.808,656 | S14527,295 | $2,346,049 | $17,014,058 ! 51,818,911
L Commervil SOP 90 $816554] 55952906 o6l 562832990  SmSOM| 86335962  SLORTES|  $6597644] 5954748
Retro-Commissionine MTE $208,214) 6,658 451417 §52,715) MeAST SHiae $260.367 33365 oea15|  sowen|
i $4,220 468 $304,513) $3,641.91 33662 33,216,713 $386,926] 33,015,795 400,337 52,933,764 $230,852]
sop $3,027,561] $261,179 $3,106,22 $327,570) 33,244,409 $346,571 33,506,366 $396,920 35,221,199 $350,800]
34,3938 $22,450, $334,782 328914 $357,537| $49,264/ $319,547 $55,048] $209,070) $3L,015
$16,267] $2,438 WA NA NA WA $601,336) 5105,094' $632,539) $111,449]
$75,000 $44,42] SH00300 0474 $97350] 945,679 SIRT.922 sa572]  sesdml | sLsm
WA N/A $119,576 $12377 $100,247; $1),429i WA WA NiA NfA
339,634 393,008 $997.729] 382,340 $1,233 493 $125310| WA NA N/A N/A
inl $10,820.380 $1.022888 | 59832154 | SI1,126,186 | £11,5659.302 | $1,308,234 | $10275,021 | S1,224,176 | S9,173.682 | S96R688
New Homes MTP $3,677,205 $277,696 52,636,736) 3339312 3,492,457 $399,031 $4,064,036 $466,162, $3,474,935| 3318973
Reswdentiai & SC SOP . $35,832, $107,863| $79,5961 §31,751 $300,720 $61,320 5254477 $41,964] 387,136 $70,664
Advageed Lighting Residential | $379,069| $46,330] $943,324 374 665 $843,658 §108,397 $772.639] $81.713 $440,152 | 337,808
witi-Family MTP $443,524 $95973 $462,168 323,541 $506,7)4 $48.463 472,690 570,662 $252,6001 6,153
esidentx! & SC A/C Distribmtor MTP S2144,829 $168.246 $1,968,257 $201,245| $2,173,535] $210, $1,506,639] $228,715 31,548 290) $171.697|
Snxt Pood Propeoem Resrdentind $682,501) $25,149| $550,854) $63,589 $582,718) 387,71 $83,400) §13,663| N/A NA
Cnerp Wise Resource Action MTP $499.992) 31,23 $502,515 3103 308 $657.801 $89.390] 3666317 $7R,607 $749,997| $47.823
REP (CoolSever. BYY. Connedtion & Demand nse) $2457.428) $270,339, 2,638,643 $283,236] 32,701, 7004 $303,916] $1,951,523 $218,283, $1,568,860) $131,673]
Honw Perfonnence with ENFRG Y STAR® N/A N/A] NA WA N/A N/A $103,250] $24,4C2] $750962 $135,3897)
Conumnity Weailenzeiion N/A WA 7 NA NA WA NA NA
City of Housion Westberzution (RES)
ard-to-Reach 54,265,335 54727,199 |  S4488.983 $481,242 $4.844,189 §521,843 56.386.605 $770007 | §$7492,187 $627,394
Jard-To-Rench SOP $320,078) 5129723 $245.967) $111,156 $971,292) $160,463| $606,34) 5118108 $933,114 $173,248
Multi-Fumily MTP (HTR) 3235980 382,756 $554,407) $48.936 5447330 $49,039 3279358 539,308 $50,4001 35435
Res HTR - Alford Home N/A, NA NA N/A 33,529 5312 $20,295 $3,50t $62,400 $13,040
Tanated Low Income MTP ies in Action) 13,658,477 S258 6304 $3.656,549 $318,394] $3360,5¢8) 3303,786 $5,480,611] $608,503| 36446273 $431,671
TDHCA Low-lncome Weatherization (SB-712)
icbuliing 1ogether Hostor NA WA WA NA NA NiA NA NA NA NA
Commtmaty Weathonzation )
City of Houston Weatherizaton (HTR)
[REP (Coolsaver Income Qualified; ) 30 532,040f $2,655 §61,450] 8,243 NA NA N/A NA

192017 actual spending taken from Table 11 in the current EEPR; 2016, 2015, 2014, and 2013 actual spending from the 2017
EEPR filed under Project 4§907.
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Program Funding for Calendar Year 2017

As shown on Table 11, CenterPoint Houston spent a total of $31,420,852 on energy efficiency programs
in 2017. This was less than the budgeted $36,508,012. Changes to individual program budgets that

resulted in greater than 10% increases or decreases are described below.

The Commercial Standard Offer Program was 34% underspent. We believe weather and the
elimination of “plug and play” lighting eligibility were contributing factors to lower participation

in 2017.

The Commercial MTP was able to allocate some of the unspent CSOP funding program to
schools participating in SCORE

The Retro-Commissioning Market Transformation program was not fully subscribed in 2017 and

several projects were either partially funded or moved to 2018 therefore it was 67% underrun.

The Commercial CoolSaver program was under spent by 74%. CenterPoint Houston is working

with REPs and the implementer to lower barriers to entry to this program.
The Residential CoolSaver program was underspent by 21% due to lower participation.

The Data Centers Program was 14% under spent in 2017. Projects that we anticipated capturing in

2017 were moved to 2018 program year.

Residential Standard Offer Program has seen a decline in spending due to certain measures
having stricter requirements such as HVAC measures, this lead to an 76% underrun in budget.

The excess money was moved to other programs.

Residential Hard to Reach (SOP) has seen a decline in spending due to certain measures having

stricter requirements such as HVAC measures, this lead to a 64% underrun in budget.

The A/C Distributor Program spent an additional 18%. The program was allocated additional

funds from programs that were underspent.

The Residential Demand Response portion of the REP program was underspent by 12%. We are
optimistic that this program will succeed as thermostats with Wi-Fi capability are becoming

widely adopted.

CenterPoint Energy Houston Electric, LLC 28 2018 Energy Efficiency Plan and Report
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v MTP spending was lower by 25% due to delays in construction projects for

loolSaver program was eliminated due to cost effectiveness.

ool pump program was more successful than anticipated and was oversubscribed
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Table 11: Program Funding for Calendar Year 2017

2 ko g
e 2 3 3 3o | 29 |53
5§ g o & 25 | 22| 52 |si
5 S & Qg 2E E3 g2 R 5=
P i ¢ 2y ] g4 2 F - g & 8 g é =
rogram Funding for Calendar Year 2017 = E £ € 5 ] -] S & & 3 T E
= ] " 2 =& -] @ - w = [~
z £ g =S » e 2 RS £g
! £ E E = £€ | £a
2 4 ]
Large Commercial 311 $ 17,835,763 | $13,090,927 | $1,621,148 | § 14,712075|S - |3 (3,123,688)] 82%
| Large Commercial SOP 123 $ 766125118 4239883 |% 846554 [$ 508643818 - |8 (2574813) 66%
Commercial M TP (SCORE, Healthcare) 73 $ 3826674 |8 4220468 |8 304518[$ 453398 | % - $ 707312 | 118%
Large Cq ial Load M t SOP 74 $ 3317539 (8 3027561|$ 26L179[$ 32887408 - |§ (28,799)| 99%
Retro-Commussioning M TP 4 § 10447748 29821413 46658 8§ 34487218 - |8  (699.902)] 33%
Sustainable Schools NA |8 406462 18  3448081§ 22450(8$ 367349918 - |$ (39,113)] 90%
REP (Commercial CoolSaver) 32 3 456,611 | 8 750008 443428 11934218 - |$ (337269 26%
Advanced Lighting Cc ial N/A $ 48955 | 8 46,267 | $ 243818 4870518 - |$ (250)] 99%
Data Centers Program 5 $ 107349718 829634 | § 930088 9226438 - |$ (150,855)] 86%
Residential and Small Comme reial 51,106 |$ 12,561,036 | $10,820,380 | $1,022,888 | § 11,843,268 |S - [§ (717,769)] %4%
New Homes MTP 12606 |3 3932540 |§ 3677205|8 277696 [$ 3954901 |8 - [$ 22362 1 101%
Residential & SC SOP 164 1% 592,692 | § 3583218 10786318 14369518 - 13 (448997 24%
Advanced Lighting Residential NA $ 930,141 | § 879,069 | § 46,330 | § 92539818 - |$ (4.743)] 9%
Residential & SC A/C Distributor M TP 2405 {8 1950410|8 2144829 (3 168246 [$ 231307518 - [$§ 353,665 1 118%
REP (CoolSaver & Efficiency Connection) 6402 $ 237265218 167849018 197396[$ 18758868 - $ (496,766)] 79%
Residential Demand Response Program 1385 |$ 97154418 778937 (8%  72943[S 85188118 - |$ (119664) 8%
Multi-Family MTP 1609 |$ 71631118 443524 | § 95973 |8 53949718 - |§ (176,814)] 75%
Smart Pool Program Residential 784 $ 5332351 $ 682501 |38 25149 1§ 70765018 - |8 174414 | 133%
Energy Wise Resource Action M TP 13280 [§ 552512 | § 499992 | § 31293 ('8 531285 |8 - 3 21227)| 96%
Hard-to-Reach 3255 |8 5861212 |8 4265535|8 477,099 |S 4742734 |8 - [S§ (1,118,479)] 81%
Hard-to-Reach SOP Program 406 $ 1251130 ($ 32007818 128723 [§ 44980118 - 1S  (801.329)) 360%
Multi-Family MTP (HTR) 882 $ 716311 [$ 286980 |5  88796]§ 375776 {8 - 1% (340534) 52%
| Targeted Low Income MTP (Agenacs in Action) 1966 |$ 3837,1781§ 3658477 |8 258680F8 3917157(8 - {$ 79979 | 102%
REP {Coolsaver Income Quahfied) 1 $ 5659418 - IS S - 1s - 13 (56,594 0%
SUB TOTAL 54,672 | $ 36,258,012 | $28,176.842 | $3,121,235 | $ 31298,077|8 - |§ (4,959,935) 86%
R&D s 250,000 | § - 18 12277518 12277518 - [§ (12725|NA
JO87:150 6
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IX. Market TransFormation Program Results
The Commercial MTP
The Commercial MTP

SCORE/HEEP
In 2017, CenterPoint Hopston projected to acquire 4,378 kW and 25,938,380 kWh savings from this

program. CenterPoint Hpuston verified and is reporting a savings of 4,443 kW and 29,783,612 kWh.

The program paid incentjves to school districts, colleges/universities, municipal governments, county
governments, faith-based organizations, hospitals, clinics, outpatient surgery centers, and medical office
buildings reaching a tota] of 73 customers. Lighting and HVAC measures represented most of the projects

that were incentivized in|2017.

SCORE Lite program participation and impacts continue to grow as customers and contractors become
better equipped to be seif-directed in the program. CenterPoint Houston and the program implementer will
continue to promote greater self-reliance for SCORE Lite participants. The program will also focus
additional outreach efforts to customer segments that have not participated as heavily in the

SCORE/CitySmart program, namely local governments, faith-based organizations, and non-profits.

Retro-Commissioning MTP (RCx)

In 2017, CenterPoint Houston projected to acquire 1,910 kW and 14,742,910 kWh savings from this
|

program. CenterPoint Pﬂomton verified and is reporting a savings of 172 kW and 2,111,423 kWh.

|
|

Sustainable Schools Brogram (SSP)

In 2017, CenterPoint Houston projected to acquire 667 kW and 2,127,636 kWh savings from this

program. CenterPoint Houston verified and is reporting a savings of 466 kW and 3,661,656 kWh. The

Sustainable Schools Program was eliminated as a standalone program for 2018.

Data Centers MTP |

In 2017, CenterPoint Ho;pston projected to acquire 1,400 kW and 12,480,939 kWh savings from this

program. CenterPoint Houston verified and is reporting a savings of 544 kW and 4,161,345 kWh.
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New Homes MTP

In 2017, CenterPoint Houston projected to acquire 6,230 kW and 14,583,333 kWh savings from this
program. CenterPoint Houston verified and is reporting a savings of 15,708 kW and 51,344,879 kWh.

This program drives builders to use energy efficient methods in design and construction.

Advanced Lighting Residential MTP
In 2017, CenterPoint Houston projected to acquire 2,432 kW and 10,217,997 kWh from this program.
CenterPoint Houston verified and is reporting a savings of 3,596 kW and 18,002,485 kWh.

A/C Distributor MTP

In 2017, the program had 8§ distributors that preformed over 2,800 HVAC and heat pump change

outs. Incentives were increased to encourage sales of 17 SEER and higher, and incentives were reduced
for the 16 SEER. CenterPoint Houston verified and is reporting a savings of 2,937 kW and 7,700,017
kWh.

Smart Pool Program - Residential MTP
In 2017, CenterPoint Houston projected to acquire 448 kW and 1,526,704 kWh savings from this
program. CenterPoint Houston verified and is reporting a savings of 723 kW and 2,757,330 kWh.

Energy Wise Resource Action MTP
The Energy Wise program uses kits to teach school children about energy efficiency. The education and
kits are believed to have a lasting impact. This program provided 475 kW and 1,302,387 kWh. Due to the

decreasing savings and lower avoided cost, this program is not included in the 2018 plan.

Targeted Low-Income MTP (Agencies in Action)

In 2017, the program reached 1,966 homes in the CenterPoint Houston electric territory. Of these homes,
1,840 were multi-family units and 126 were single family homes. Heat pumps were the leading measure
installed and made up most of incentives paid. Other measures installed include: air infiltration, attic

insulation, central AC, refrigerator replacement, solar screen, wall insulation, and window AC.
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Retail Electric Provider Market Transformation Program

CoolSaver - The CoolSaver portion of the REP MTP program provided free comprehensive air
conditioning tune-ups to residential, small commercial and income qualified residential customers in the
CenterPoint Houston seryice territory. The program was marketed by seventeen (17) participating
REPs. The tune-ups were performed by thirty-one (31) specially trained A/C contractor

companies. Participating REPs included: Ambit Energy, Amigo Energy, Bounce Energy, Brilliant
Energy, Champion Energy Services, Direct Energy, Entrust Energy, Frontier Utilities, Gexa Energy,
Hudson Energy, Infinite Energy, Just Energy, Spark Energy, Star Tex Power, Tara Energy, TriEagle
Energy and Veteran Energy. As a result, 3,640 residential A/C tune-ups and 250 commercial A/C tune-

ups were performed in 2017.

Efficiency Connection 4 In 2017, CenterPoint Houston continued the online Efficiency Connection
website to promote and deliver energy efficient LED bulbs at a reduced price. The program was marketed

by twelve (12) participating REPs and yielded 58,191 Energy Star rated LED bulbs. Participating Retail

Electric Providers included: Amigo Energy, Bounce Energy, Champion Energy Services, Direct Energy,
First Choice Power, Infi hite Energy, Just Energy, Reliant Energy, Spark Energy, Star Tex Power, Tara
Energy, and TriEagle Edergy.

Residential Demand Response - During the summer peak period of 2017, two, three-hour demand
response test events werg initiated by CenterPoint Houston Distribution Dispatch personnel. Six (6)
company Sponsors, including Energy Hub, Whisker Labs, Comcast, Reliant Energy, Eco Factor, and
Ecobee, took part in the Residential Demand Response program enrolling a total of 13,947 customers with

Wi-Fi enabled proga@able thermostats in their home to participate.

Multi-Family MTP Program & Multi-Family HTR MTP Program
Water & Space Heating — The Water& Space Heating portion of the Multi-Family Program promotes the

installation of energy efficient non-¢lectric water heating and space heating in housing projects. In 2017, it

CenterPoint Energy Houston EI*zctric, LLC 33 2018 Energy Efficiency Plan and Report
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paid incentives on five apartment complexes with a total of 1,337 units in the CenterPoint Houston service

area. Of these units, 200 were classified as Hard-To-Reach and 1,137 were classified as Market Rate.

Direct Install - The Direct Install portion of the Multi-Family Program promotes the installation of energy
efficient measures at no cost to the developer, property owner, and tenants. In 2017, it paid incentives on
ten apartment complexes with a total of 682 units in the CenterPoint Houston service area, all classified as

Hard-To-Reach.

High Efficiency New Construction - The High Efficiency New Construction program expands the
participation to include both low-and mid-rise projects, and to incorporate greater flexibility in estimating
and documenting above-code energy savings via additional RESNET accredited energy modeling
software tools, and tools that can perform hourly analyses. It incentivized the construction of four market
rate properties, with a total of 472 units. Two of these four properties also participated in the Water &

Space Heating Program, providing additional savings to customers.

To plan more effectively for the Multi-family portfolio, developers, architects and builders were invited to
attend a Market Transformation 2017 Program kickoff meeting that included information on the Multi-
Family Water & Space Heating, Muiti-Family Direct Install, and Multi-Family High Efficiency New

Construction programs.

Interest in these programs continues to be favorable. A 2018 Program kickoff meeting was held in January
to prepare for the several prospective projects. The 2018 Program will largely represent a continuation of
the existing Multi-Family Water & Space Heating, Direct Install, and High Efficiency New Construction

program elements.
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X. Research and Development Results

In 2017, CenterPoint Houston implemented the following R&D projects to help meet its energy efficiency

goals.:

Program: Water Energy Nexus

CenterPoint Houston pa tnered with Aiqueous, a water conservation organization to find potential energy
efficiency opportunities in the 2017 statewide water plan. The project analyzed the potential of various
large projects that could impact our SOP or MTP programs if implemented.

Program: Smart thermostat

CenterPoint Houston leveraged an external vendor and existing efforts to develop a program plan for a

Smart Thermostat Pilot l#l 2018.
|

Program: CenterPoidt Portfolio Planning and Analysis

CenterPoint Houston performed a deep dive analysis of its portfolio structure, the results of which have
been used to reduce barrjers to entry for participants. Our program offerings menu has been consolidated
from 23 to 15 program offerings, however our program measures remain broad and allow for clearer

participation channels for our vendors and participants.

Program: Power Acrpss Texas

The Power Across Texas (PAT) launched a separate and independent initiative in 2017: the Texas Energy
Poverty Research Institute (TEPRI). Its mission is to acquire and share actionable data that helps meet the
needs of the energy poor in Texas. CenterPoint Houston funds Texas Energy Poverty Research Institute’s
work to access the poverty and energy nexus and how to bring more cost-effective programs to that group

of customers.
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