1.	FORM E.1.



2.	Name of the energy service: COMMERCIAL AND IDUSTRIAL ENERGY SERVICES (cies).



3.	Description: THE CIES WAS A SHELL PROGRAM WHEREBY A CUSTOMER RECEIVED A GENERAL ENERGY ANALYSIS AND RECOMMENDATIONS BY AN
 EPE ENERGY PROFESSIONAL.  THE CUSTOMER WAS THEN INFORMED OF OTHER TECHNOLOGY-SPECIFIC AND ENERGY-EFFICIENT APPLICATIONS AVAILABLE THROUGH OTHER EPE CUSTOMER SERVICE PROGRAMS.



	Through CIES, a customer who was concerned about energy use received advice from a trained energy professional.  In many cases, the customer only needed an explanation of his
/HER
 electric bill.  Other customers arranged for the energy professional to conduct a thorough analysis.  After reviewing the customer’s use and demand history, the energy auditor made one or more visits to the customer site.  The auditor analyzed the customer’s energy use and   produceD a moderately detailed report containing recommendations on how the customer cO
ULD improve energy efficiency.




4.	Objective:

Enhance customer profitability, while meeting EPE’s revenue goals.

Provide general technical customer assistance

Answer customer questions regarding bills, rates, and energy efficient technologies.

Perform general energy audits on customer’s facilities and equipment.

Educate customers on energy efficiency.

Provide written materials on technology-specific conservation and  load management,

Provide information on other EPE services and related services available through government agencies and other institutions.



5.	Customer class(es) affected:  ALL COMMERCIAL AND INDUSTRIAL CUSTOMER CLASSES WERE ELIGIBLE TO PARTICIPATE IN THE CIES.



6.	Customer group(s) targeted; eligibility restrictions: ALL COMMERCIAL AND INDUSTRIAL CUSTOMER CLASSES COULD PARTICIPATE IN THE CIES PROGRAM WITHOUT RESTRICTIONS.



7.	Program evaluation method; measurement and verification protocols: A Customer Satisfaction Assessment of audit participants was administered.  Participants were contacted about their opinion of the service and whether they installed any of the recommended energy efficiency measures..



8.	Communications method: [ ] PRINT AD   [ ] RADIO   [ ] TELEVISION  [X] PRINTED MATERIAL  [ ] BILL INSERT  [ ] CUSTOMER CALL  [ ] INTERNET   [X] TRADE ORGANIZATION                [X]COMPANY REPS   [ ] PROVIDE A COPY OF TARIFF AT CUSTOMER REQUEST



9.	Marketing plan; customer incentives: This program was marketed by company representatives and referrals from other company departments who received calls regarding energy-efficiency concerns.  This program did not have incentives associated with it.  However, customers were channeled to other programs where relevant incentives were available..



10.	Annual cost for 1997:  $66,034  1998:  $0.00



11.	Annual revenues for 1997:  $0.00   1998:  $0.00



12.	Contact name of the person responsible for the implementation of this energy service:  THOMAS L. NEWSOM
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