1.	FORM C.2.



2.	Name of the energy service: LOW INCOME E
F
FICIENCY TOOLS (LIFT) PROGRAM.



3.	Description: uNDER THE LIFT PROGRAM, A CONTRACTOR PERFORMED A WALK-THROUGH INSPECTION OF THE LOW-INCOME CUSTOMER’S HOME; PROVIDED A COPY OF EDUCATIONAL MATERIALS, IN ENGLISH OR SPANISH; AND PERFORMED THE INSTALLATION OF THE ITEMS IN THE “TOOLS FOR EFFICIENCY” KIT.  THE KIT INCLUDED CAULKING, WEATHERSTRIPPING, DOOR SWEEPS, REFRIGERATOR COIL CLEANING BRUSH, ELECTRIC OUTLET GASKETS, AND FAUCET AERATORS.  THE ENERGY EFFICIENCY MEASURES ADDRESSED DURING THE ENERGY AUDIT INCLUDED:  INSULATION; REPLACEMENT OF INCANDESCENT LIGHTS WITH ENERGY EFFICIENT BULBS; REFRIGERATOR MAINTENANCE; FURNACE MAINTENANCE AND EFFICIENCY UPGRADING; WATER HEATER REPLACEMENT, INSULATION JACKETS, OR TEMPERATURE ADJUSTMENT; INSTALLATION OF CEILING FANS; AND EVAPORATIVE COOLING AND AIR CONDITIONER MAINTENANCE AND EFFICIENCY UPGRADES.



4.	Objective:  LOW INCOME E
F
FICIENCY TOOLS (LIFT) PROGRAM WAS DESIGNED TO:



INFORM LOW INCOME HOME OWNERS, RENTERS, AND PUBLIC HOUSING DWELLERS ABOUT ENERGY-EFFICIENCY THROUGH EDUCATIONAL MATERIALS, PERFORM ON-SITE INSPECTIONS WITH GENERAL ENERGY-EFFICIENCY RECOMMENDATIONS, AND PROVIDE FREE INSTALLATION OF STANDARD LOW-INCOME CONSERVATION ITEMS;

INCREASE THE ENERGY-EFFICIENCY OF LOW-INCOME CUSTOMERS BY RECOMMENDING BETTER MAINTENANCE OF THEIR DWELLINGS, HEATING AND COOLING EQUIPMENT, AND OTHER APPLIANCES;

PROVIDE CUSTOMER SERVICE THAT SPECIFICALLY ADDRESSED THE UNIQUE NEEDS OF LOW-INCOME CUSTOMERS FOR ENERGY-EFFICIENCY IN A COST-EFFECTIVE MANNER.



5.	Customer class(es) affected:  LOW-INCOME CUSTOMERS.



6.	Customer group(s) targeted; eligibility restrictions: PARTICIPATING CUSTOMERS WERE RATE 01 RESIDENTIAL CUSTOMERS CURRENTLY LIVING AT OR BELOW THE POVERTY LINE AS DEFINED BY THE U.S. DEPARTMENT OF HEALTH AND HUMAN SERVICES (DHS).  SUCH CUSTOMERS COULD BE PROPERTY OWNERS OR TENANTS.



7.	Program evaluation method; measurement and verification protocols:  THE PROGRAM WAS EVALUATED IN LATE 1995 THROUGH POST
-
INSTALLATION PHONE VERIFICATION OF 13% OF THE CUSTOMERS SERVED AND ON-SITE INSPECTIONS OF 84%.  A CUSTOMER SATISFACTION ASSESSMENT COMPRISING OF TELEPHONE SURVEYS WAS CONDUCTED ANNUALLY.



8.	Communications method: [ ] PRINT AD   [ ] RADIO   [ ] TELEVISION  [X] PRINTED MATERIAL  [ ] BILL INSERT  [X] CUSTOMER CALL  [ ] INTERNET   [  ] TRADE ORGANIZATION                [  ]COMPANY REPS   [ ] PROVIDE A COPY OF TARIFF AT CUSTOMER REQUEST



9.	Marketing plan; customer incentives:	EPE ENTERED INTO A PARTNERSHIP WITH THE EL PASO HOUSING AUTHORITY (EPHA) TO MARKET THE PROGRAM. SINCE EPHA SCREENS ITS TENANTS FOR LOW-INCOME ELIGIBILITY, EPE WAS ABLE TO PROVIDE LOW-INCOME WEATHERIZATION SERVICES TO SUCH TENANTS.  





10.	Annual cost for 1997:  $37,643  1998:  $0.00

	*Program expenses for 1997 were augmented by an additional $30,000 through a grant obtained with the University of Texas at El Paso (“UTEP”) from the Texas State Energy Office (“SECO”).  The LIFT program was terminated in 1998, while its replacement Energy $aver Program was developed with the Texas Department of Housing and Community Affairs (“TDHCA”).



11.	Annual revenues for 1997:  $0.00   1998:  $0.00

	

12.	Contact name of the person responsible for the implementation of this energy service:  THOMAS L. NEWSOM
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