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February 1, 1999

Mr. James Galloway

Public Utility Commission of Texas

1701 N. Congress Avenue

Austin, Texas 78701


Re:
Project No. 20176, Electric Utility Filings Pursuant to P.U.C. Subst. R. §25.223(f) Unbundling of Energy Service
Dear Mr. Galloway:


Enclosed is West Texas Utilities Company’s (WTU’s) first report describing energy services pursuant to P.U.C. Subst. R. § 25.223(f).  The information contained in this report is provided on forms published by the Commission’s Office of Policy Development (OPD) in a memo issued January 13, 1999.


As stated in previously filed comments, WTU believes that certain of the requested information exceeds that required by the language of the rule.  Nonetheless, WTU has attempted to answer all of the questions included in the published forms comprehensively and in the manner requested.  Because this is the first time for reporting the information, WTU recognizes there may be some variation in the information reported by reporting entities and between what those entities have reported and Commission Staff expectations.  If such differences exist, WTU would be happy to discuss them with the Commission Staff at their convenience.


WTU asks the reviewer to note the following about cost and revenue information not provided in the report.  Costs and revenues relating to each type of service are being provided to the extent the company tracked them.  Some of the programs within a service indicate that revenues are not available.  CPL recognizes that these programs do generate revenue through rate recovery; however, these revenues are embedded in the company’s approved rates and are not identifiable at this point.  For example, some Demand Side Management programs do not specifically generate revenue.  These programs are designed to help a customer use their energy more efficiently thus creating a negative revenue or a savings in revenue for the customer.  Other costs and revenues indicated as “not available” for some of these services in this report can be identified through various future studies and estimations of information.  For instance, the costs relating to the number of calls the customer call center receives that directly relate to “explaining tariff options” would have to be determined by an allocation based on the total number of calls received and calls pertaining to such tariff questions versus bill requests, customer complaints and various other call types.  Finally, costs and revenues indicated as “not currently available” such as Economic Development Rate revenues will be provided in the Earnings Monitoring Report to the PUC staff.


Some explanation is also appropriate for amounts reported.  To the extent the Company had a tracking mechanism already in place for an energy service, that mechanism was previously designed for internal purposes.  For reporting purposes, effort was made to match the internal definition to the Commission defined service.  The company has in place tracking mechanisms to separately track 1999 Energy Services costs in accordance with Project No. 16536, Section 25.221, Electric Cost Separation Report.  However, there will always be a need for some cost “allocation” when dealing with common costs.  Some activities cannot feasibly be broken down into discrete components which are only associated with one service recipient or tracking category.


In a letter from Stephen Davis dated January 19, 1999, there is language that could be interpreted as requesting information on energy services provided by affiliates of the reporting utilities.  To this end, WTU has included an attachment generally describing the businesses in which its affiliates are engaged, similar to information previously filed with the Commission.  However, WTU respectfully suggests that such information exceeds that required by the reporting form.  WTU also questions the need for such information and the basis for requesting it to be reported.


P.U.C. Subst. R. § 25.223(f) also requires the filing of a plan for providing accessible utility information.  That plan has been included in this filing.  The proposed service regulations for accessible utility information is being provided in a separate filing as requested.








Sincerely,

ATTACHMENT A

WEST TEXAS UTILITIES COMPANY

NON-UTILITY AFFILIATES

Central and South West Services, Inc. which provides management and professional services, at cost, primarily for the corporation and its four U.S. electric companies.

C3 Communications which develops and operates telecommunications services.

CSW Energy, Inc. which develops, acquires, constructs, owns and operates non-utility power projects in the United States.

CSW Energy Services, Inc. which competes for business in newly restructured energy markets.

CSW International, Inc. which develops, acquires, constructs, owns and operates energy facilities in other countries.

EnerShop, Inc. which provides energy-management analysis and equipment to increase productivity and lower energy costs for commercial and governmental entities.

CSW Credit, Inc. which buys the accounts receivable of our electric utility subsidiaries and other utilities.
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Page No.
Page No.
8A.1
Explanation of tariff options and rate schedules

74

B.1
Pay for performance demand side


  resource contracts
11
77

C.1
Home$avers Low Income Program
13
78

D.1
Merchandise Sales and Services
12
80

D.2
Sportslighting
17
81

D.3
Maintenance of Customer Facilities Charge
16
82

E.1
Good Cents New Home Program
21
83

E.2
Good Cents Home Improvements Program
23
85

E.3
Residential High Efficiency Heat Pump Program
25
87

E.4
HomeView Residential Audit Program
27
89

E.5
A/C Check-up Program
29
91

E.6
Climate Control – Heat Pumps
31
92

E.7
Climate Control – High Efficiency Chillers
33
94

E.8
Commercial and Industrial Energy Audit Program
35
96

E.9
Industrial Motor Drives
37
98

E.10
 WTU/Dyess AFB ECM Program
39
100

F.1
Technical Assistance
41
101

G.1
Power Quality and Related Diagnostic Services
43
103

H.1
Energy and Building Trade Alliances
45
105

I.1
Customer-premise power generation equipment
47
107

J.1
Services related to customer usage (including


  real-time data and energy monitoring)
49
109

K.1
Communications services related to any energy


  service not essential for the retail sale


  of electricity
51
111

L.1
Home and Property Security Services
53
112

M.1
Outdoor Lighting Service
55
113

N.1
Building or facility design and related engineering


  services, or analysis and design of energy-related


  industrial processes
57
114

O.1
Hedging and risk management intrinsic to the basic


  tariffs and rate designs offered by the utility
59
115
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P.1
Renewable Energy Service Option
61
117

Q.1
Coupon Lighting
63
118

R.1
Customer education, including school programs


  and community education activities
65
120

S.1
Advertising
67
121

T.1
Economic development and community affairs
69
123

T.2
Economic Development Rates
71
125

T.3
Economic Maintenance Rates
70
127

U.1
Electric bill payment options
75
129



SCHEDULE A.1: GENERIC SCHEDULE

1.
SCHEDULE A.1tc "SCHEDULE A.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Explanation of tariff options and rate schedulestc "Explanation of tariff options and rate schedules" \f C \l 1.

3. Indicate the year that this or a similar service was first provided: Undeterminable.  And the year this service was terminated:  Ongoing.

4. Is the energy service provided pursuant to an approved tariff?  Yes.

5. If YES, indicate the tariff(s) and relevant portion(s):

Although not separately listed or described in the tariff manual, some of the information relevant to the explanation of tariff options and rates charged for the information is included in Section 5.  The Commission’s rules also require that customers be provided certain information about tariff upon request.

6.
If NO, state the manner in which the energy service is provided:  Not Applicable.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?
The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes. 

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by tariff provisions, Commission rules and allowing or disallowing costs.

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? [YES] [NO] (Circle or delete one.)  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?
Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower

SCHEDULE B.1: GENERIC SCHEDULE

1.
SCHEDULE B.1tc "SCHEDULE B.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Pay for performance demand side resource contracts – None.tc "Pay for performance demand side resource contracts" \f C \l 1
3. Indicate the year that this or a similar service was first provided: _____. And the year this service was terminated:  ________.

4. Is the energy service provided pursuant to an approved tariff? 

5.
If YES, indicate the tariff(s) and relevant portion(s):  

6.
If NO, state the manner in which the energy service is provided:

7. In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? 

8.
In the utility’s opinion, is the energy service a regulated activity? 

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? [YES] [NO] (Circle or delete one.) 

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?
13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE C.1: GENERIC SCHEDULE

1.
SCHEDULE C.1tc "SCHEDULE C.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Home$avers Low Income Programtc "Home$avers Low Income Program" \f C \l 1
3.
Indicate the year that this or a similar service was first provided: 1998. And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  

No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #9 Marketing Plan.

7. In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? 

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and allowing or disallowing expenses in cost of service.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? [YES] [NO] (Circle or delete one.)  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? 

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE D.1: GENERIC SCHEDULE

1.
SCHEDULE D.1tc "SCHEDULE D.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Merchandise Sales and Servicestc "Merchandise Sales and Services" \f C \l 1
3. Indicate the year that this or a similar service was first provided:  Undeterminable.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  No.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #3 Description.

7. In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

Separate, competitively available.

8.
In the utility’s opinion, is the energy service a regulated activity?  No.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  Not Applicable.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?

Yes, personnel involved are required to separately account for time so that costs can be properly allocated.  See response to Question 12.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE D.2: GENERIC SCHEDULE

1.
SCHEDULE D.2tc "SCHEDULE D.2" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Sportslightingtc "Sportslighting" \f C \l 1.

3. Indicate the year that this or a similar service was first provided:  1997. and the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  

No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #3 Description.

7. In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

Separate, competitively available service.

8.
In the utility’s opinion, is the energy service a regulated activity?  No.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  Not Applicable.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?

Yes, personnel involved are required to separately account for time so that costs can be properly allocated.  See response to Question 12.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE D.3: GENERIC SCHEDULE

1.
SCHEDULE D.3tc "SCHEDULE D.3" \f C \l 1
2.
Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Maintenance of Customer Facilities Chargetc "Maintenance of Customer Facilities Charge" \f C \l 1
3.
Indicate the year that this or a similar service was first provided:  Undeterminable.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  Yes.

5.
If YES, indicate the tariff(s) and relevant portion(s):


Sheet 22, page 4 of 4.

6.
If NO, state the manner in which the energy service is provided:  Not Applicable.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  


PUC and municipalities that have retained original jurisdiction; tariff.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE E.1: GENERIC SCHEDULE

1.
SCHEDULE E.1tc "SCHEDULE E.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Good Cents New Home Programtc "Good Cents New Home Program" \f C \l 1.

3.
Indicate the year that this or a similar service was first provided: 1983. And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  

No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #9 Marketing Plan.

7. In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE E.2: GENERIC SCHEDULE

1.
SCHEDULE E.2tc "SCHEDULE E.2" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Good Cents Home Improvements Programtc "Good Cents Home Improvements Program" \f C \l 1.

3.
Indicate the year that this or a similar service was first provided: 1994. And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #9 Marketing Plan.

7. In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?
The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE E.3: GENERIC SCHEDULE

1.
SCHEDULE E.3tc "SCHEDULE E.3" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Residential High Efficiency Heat Pump Programtc "Residential High Efficiency Heat Pump Program" \f C \l 1
3.
Indicate the year that this or a similar service was first provided: 1995. And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  

No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #9 Marketing Plan.

7. In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE E.4: GENERIC SCHEDULE

1.
SCHEDULE E.4tc "SCHEDULE E.4" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

HomeView Residential Audit Programtc "HomeView Residential Audit Program" \f C \l 1
3.
Indicate the year that this or a similar service was first provided: 1996. And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #9 Marketing Plan.

7. In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE E.5: GENERIC SCHEDULE

1.
SCHEDULE E.5tc "SCHEDULE E.5" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

A/C Check-up Programtc "A/C Check-up Program" \f C \l 1
3.
Indicate the year that this or a similar service was first provided:  1995. And the year this service was terminated:  January 1999.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #9 Marketing Plan.

7. In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.  

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE E.6: GENERIC SCHEDULE

1.
SCHEDULE E.6tc "SCHEDULE E.6" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Climate Control – Heat Pumpstc "Climate Control – Heat Pumps" \f C \l 1
3.
Indicate the year that this or a similar service was first provided:  1993. And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #9 Marketing Plan.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?
The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE E.7: GENERIC SCHEDULE

1.
SCHEDULE E.7tc "SCHEDULE E.7" \f C \l 1
2.
Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Climate Control – High Efficiency Chillerstc "Climate Control – High Efficiency Chillers" \f C \l 1
3.
Indicate the year that this or a similar service was first provided:  1996. And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #9 Marketing Plan.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?
The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE E.8: GENERIC SCHEDULE

1.
SCHEDULE E.8tc "SCHEDULE E.8" \f C \l 1
2.
Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Commercial and Industrial Energy Audit Programtc "Commercial and Industrial Energy Audit Program" \f C \l 1
3.
Indicate the year that this or a similar service was first provided:  1993. And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #9 Marketing Plan.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?
The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE E.9: GENERIC SCHEDULE

1.
SCHEDULE E.9tc "SCHEDULE E.9" \f C \l 1
2.
Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Industrial Motor Drivestc "Industrial Motor Drives" \f C \l 1
3.
Indicate the year that this or a similar service was first provided:  1994. And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  

No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #9 Marketing Plan.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?
The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE E.10: GENERIC SCHEDULE

1.
SCHEDULE E.10tc "SCHEDULE E.10" \f C \l 1
2.
Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

WTU/Dyess AFB ECM Programtc "WTU/Dyess AFB ECM Program" \f C \l 1
3.
Indicate the year that this or a similar service was first provided:  1996. And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #3 Description, #9 Marketing Plan.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?
The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE F.1: GENERIC SCHEDULE

1.
SCHEDULE F.1tc "SCHEDULE F.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Technical Assistancetc "Technical Assistance" \f C \l 1
3.
Indicate the year that this or a similar service was first provided: Undeterminable.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #3 Description.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?
The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and allowing or disallowing costs.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE G.1: GENERIC SCHEDULE

1.
SCHEDULE G.1tc "SCHEDULE G.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Power Quality and Related Diagnostic Servicestc "Power Quality and Related Diagnostic Services" \f C \l 1
3.
Indicate the year that this or a similar service was first provided: 1998.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff? 


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #3 Description

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?
The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE H.1: GENERIC SCHEDULE

1.
SCHEDULE H.1tc "SCHEDULE H.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Energy and Building Trade Alliancestc "Energy and Building Trade Alliances" \f C \l 1
3.
Indicate the year that this or a similar service was first provided: Undeterminable.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:

See Appendix 3, #3 Definition.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE I.1: GENERIC SCHEDULE

1.
SCHEDULE I.1tc "SCHEDULE I.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Customer-premise power generation equipmenttc "Customer-premise power generation equipment" \f C \l 1
3.
Indicate the year that this or a similar service was first provided: Undeterminable.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided: 

See Appendix 3, #3 Description

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  

PUC and municipalities that have retained original jurisdiction.  The service is regulated through Commission rules and statutes which require the safe and reliable delivery of electricity to customers.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE J.1: GENERIC SCHEDULE

1.
SCHEDULE J.1tc "SCHEDULE J.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Services related to customer usage (including real-time data and energy monitoring)tc "Services related to customer usage (including real-time data and energy monitoring)" \f C \l 1.

3.
Indicate the year that this or a similar service was first provided:  Undeterminable.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  Yes.

5.
If YES, indicate the tariff(s) and relevant portion(s):


Section 4, Sheet 22, page 2 of 4.

6.
If NO, state the manner in which the energy service is provided:  Not Applicable.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained jurisdiction; tariff.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE K.1: GENERIC SCHEDULE

1.
SCHEDULE K.1tc "SCHEDULE K.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Communications services related to any energy service not essential for the retail sale of electricity – Nonetc "Communications services related to any energy service not essential for the retail sale of electricity – NONE" \f C \l 1.

3.
Indicate the year that this or a similar service was first provided: _____.  And the year this service was terminated:  __________.

4.
Is the energy service provided pursuant to an approved tariff? 

5.
If YES, indicate the tariff(s) and relevant portion(s):   

6.
If NO, state the manner in which the energy service is provided: 

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

8.
In the utility’s opinion, is the energy service a regulated activity?  

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? 

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? 

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? 

13.
[Investor-owned utilities only.] Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE L.1: GENERIC SCHEDULE

1.
SCHEDULE L.1tc "SCHEDULE L.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Home and Property Security Services --  Nonetc "Home and Property Security Services --  None" \f C \l 1
3.
Indicate the year that this or a similar service was first provided: _____.  And the year this service was terminated:  ________.

4.
Is the energy service provided pursuant to an approved tariff?  

5.
If YES, indicate the tariff(s) and relevant portion(s):  

6.
If NO, state the manner in which the energy service is provided: 

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

8.
In the utility’s opinion, is the energy service a regulated activity?  

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

6. [Investor-owned utilities only.] Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE M.1: GENERIC SCHEDULE

7. SCHEDULE M.1tc “SCHEDULE M.1” \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Outdoor Lighting Servicetc “Outdoor Lighting Service” \f C \l 1
8. Indicate the year that this or a similar service was first provided:  Undeterminable.  And the year this service was terminated:  Ongoing.

9. Is the energy service provided pursuant to an approved tariff?  Yes.

10. If YES, indicate the tariff(s) and relevant portion(s):

Section 4, Sheet 19 and Sheet 20.

11. If NO, state the manner in which the energy service is provided:  Not Applicable.

12. In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction, requested by tariff.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE N.1: GENERIC SCHEDULE

1.
SCHEDULE N.1tc "SCHEDULE N.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Building or facility design and related engineering services, or analysis and design of energy-related industrial processestc "Building or facility design and related engineering services, or analysis and design of energy-related industrial processes" \f C \l 1.

3.
Indicate the year that this or a similar service was first provided:  1998.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:  

See Appendix 3, #3 Description.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

Separate, competitively available service

8.
In the utility’s opinion, is the energy service a regulated activity?  No.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  Not Applicable.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  

Yes, personnel involved are required to separately account for time so that costs can be properly allocated.  See response to Question #12.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE O.1: GENERIC SCHEDULE

1.
SCHEDULE O.1tc "SCHEDULE O.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Hedging and risk management intrinsic to the basic tariffs and rate designs offered by the utility:  None.  See Form O.1, #3 for discussion.tc "Hedging and risk management intrinsic to the basic tariffs and rate designs offered by the utility" \f C \l 1. 

3.
Indicate the year that this or a similar service was first provided: _____.  And the year this service was terminated: _______.

4.
Is the energy service provided pursuant to an approved tariff?    

5.
If YES, indicate the tariff(s) and relevant portion(s):   

6.
If NO, state the manner in which the energy service is provided: 

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

8.
In the utility’s opinion, is the energy service a regulated activity?  

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

13.
[Investor-owned utilities only.] Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE P: GENERIC SCHEDULE

1.
SCHEDULE P.1tc "SCHEDULE P.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  

Renewable Energy Service Optiontc "Renewable Energy Service Option" \f C \l 1
3.
Indicate the year that this or a similar service was first provided: at least 1995.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  Yes.

5.
If YES, indicate the tariff(s) and relevant portion(s):  


Section 5, Sheet 1, pages 16-19.

6.
If NO, state the manner in which the energy service is provided: 

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  


The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  


PUC and municipalities that have retained original jurisdiction; tariff.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
[Investor-owned utilities only.] Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower

SCHEDULE Q: GENERIC SCHEDULE

1.
SCHEDULE Q.1tc "SCHEDULE Q.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Coupon Lightingtc "Coupon Lighting" \f C \l 1
3.
Indicate the year that this or a similar service was first provided:  1998.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff? 


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided: 

See Appendix 3, #3 Description

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and allowing or disallowing of costs.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE R: GENERIC SCHEDULE

1.
SCHEDULE R.1tc "SCHEDULE R.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Customer education, including school programs and community education activitiestc "Customer education, including school programs and community education activities" \f C \l 1
3.
Indicate the year that this or a similar service was first provided: Undeterminable.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided:  

See Appendix 3, #3 Description.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE S: GENERIC SCHEDULE

1.
SCHEDULE S.1tc "SCHEDULE S.1" \f C \l 1
2.
Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Advertisingtc "Advertising" \f C \l 1.

3.
Indicate the year that this or a similar service was first provided:  Undeterminable.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  

No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided: 

See Appendix 3, #3 Description

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated: 

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE T: GENERIC SCHEDULE

1.
SCHEDULE T.1tc "SCHEDULE T.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:

Economic development and community affairstc "Economic development and community affairs" \f C \l 1 

3.
Indicate the year that this or a similar service was first provided: Undeterminable.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  

No, there is no specific tariff provision which addresses this service.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided: 

See Appendix 3, #3 Description

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated: 

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE T: GENERIC SCHEDULE

1.
SCHEDULE T.2tc "SCHEDULE T.2" \f C \l 1
2.
Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  


Economic Development Ratestc "Economic Development Rates" \f C \l 1.

3.
Indicate the year that this or a similar service was first provided:  1992.  And the year this service was terminated:  Ongoing, although closed to new customers on December 31, 1998.

4.
Is the energy service provided pursuant to an approved tariff?  Yes.

5.
If YES, indicate the tariff(s) and relevant portion(s):

Section 4, Sheet 30 – Experimental Economic Development Rider.

6.
If NO, state the manner in which the energy service is provided:  Not Applicable.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rule.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  

PUC and municipalities that have retained original jurisdiction; tariff.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE T: GENERIC SCHEDULE

1.
SCHEDULE T.3tc "SCHEDULE T.3" \f C \l 1
2.
Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  


Economic Maintenance Ratestc "Economic Maintenance Rates" \f C \l 1.

3.
Indicate the year that this or a similar service was first provided:  1995.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  Yes.

5.
If YES, indicate the tariff(s) and relevant portion(s):

Section 4, Sheet 33.

6.
If NO, state the manner in which the energy service is provided:  Not Applicable.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated:  

PUC, tariff.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

SCHEDULE U: GENERIC SCHEDULE

1.
SCHEDULE U.1tc "SCHEDULE U.1" \f C \l 1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: 

Electric bill payment optionstc "Electric bill payment options" \f C \l 1  
3.
Indicate the year that this or a similar service was first provided: Undeterminable.  And the year this service was terminated:  Ongoing.

4.
Is the energy service provided pursuant to an approved tariff?  


No, there is no specific tariff provision which addresses this service.  However, Section 5 of the Tariff Manual does cover some of the options listed in Appendix 3, Form U.1, #3 Description.

5.
If YES, indicate the tariff(s) and relevant portion(s):  Not Applicable.

6.
If NO, state the manner in which the energy service is provided: 

See Appendix 3, #3 Description.

7.
In the utility’s opinion, is the energy service part of distribution service or customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  

The service appears to fit the definition of customer service pursuant to the Commission’s rules.  Regardless of whether the service is a customer or distribution service, the service is of a class typically provided by an integrated electric utility.

8.
In the utility’s opinion, is the energy service a regulated activity?  Yes.

9.
If YES, indicate the regulating entity [PUC, municipality, etc.] and state how the energy service is regulated: 

PUC and municipalities that have retained original jurisdiction.  The service is regulated by review in rate cases and costs allowed or disallowed.

10.
If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  Not Applicable.

11.
Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  Yes.

12.
If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  

Utility personnel who provide this energy service may provide information, under certain circumstances, to personnel of an affiliate as follows:

(1)
Many services for WTU are performed on behalf of WTU by Central and South West Services, Inc. (CSWS).  Information can be provided by WTU employees to CSWS employees such that CSWS may perform the services on behalf of WTU.  In connection with this energy service, information is provided to CSWS to enable it to perform services on behalf of WTU, and not for other purposes.  To the extent that the information exchanged is information required by the Commission’s rules to be made accessible to third parties, the information is made available as required.

(2)
An affiliate of WTU or its employees may require retail electric service from WTU that involves this energy service.  When that occurs, information and service is provided by WTU employees to employees of the affiliate on the same non-discriminatory basis that would be provided to any customer seeking the energy service.

(3)
An affiliate of WTU may act as an authorized agent for a WTU customer in seeking the energy service.  In those circumstances information and services may be provided to the affiliate on behalf of the customer within the scope of what the agency authorizes, and on the same basis as would be provided to any customer seeking the energy service.

13.
Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  Paul Brower.

DETAILED DESCRIPTION FORM A.1

1.
FORM A.1
2.
Name of the energy service:  Explanation of Tariff Options and Rate Schedules

3.
Description:  Upon request for service by a customer, WTU informs the applicant or customer of the available alternatives at the customer’s location as required by tariff manual provisions and the Commission’s rules.  Other information concerning service is also provided.

In an effort to make tariff option and rate schedule information readily available to WTU customers and the general public, in addition to information provided in response to calls and at local offices, portions of WTU’s tariff manual are available through the internet at the Central and South West website at www.csw.com.  Upon request, WTU provides copies of its tariff manual, or selected tariff sheets.

Call Centers
The Telephone Service Representatives (TSRs) not only assist the residential customer in identifying the best rate option, they are specially trained to facilitate successful completion of a variety of customer requests.  These requests include billing questions, payment arrangements, new service or service transfer requests.  TSRs can also issue a duplicate bill, provide information on how to read a meter, and provide information on energy conservation practices.  

TSRs also discuss bill payment options with customers, including where and how to pay a bill, payment programs such as average monthly payment plans and direct deposit (see Schedule U.1).  TSRs handle billing inquiries, and can help customers evaluate whether there have been changes in their usage that would have affected their billing amount.  If the customer is not satisfied, a TSR can offer an energy audit to the customer.  TSRs can also request billing histories for the customer. 

Customer Service Representatives
Call center representatives, field customer service representatives (i.e., Customer Service Specialists, Commercial/Industrial Consultants, Commercial/Industrial Account Managers, Major Account Managers, and National Account Managers) are skilled in meeting with customers and helping to determine the most advantageous tariff application for the customer. 

Customer Service Specialists (CSS) work primarily with residential customers to determine appropriate tariff applications, perform energy audits, provide conservation assistance, and respond to customers’ high bill inquiries.  In addition, the WTU CSS works proactively to identify and remedy any misapplications of tariff pricing for the commercial customer.  Once a month, a report is generated reflecting new commercial account activity that provides the current price application and the previous three months billing history.  The CSS performs rate comparisons and then notifies customers when a different price application would be beneficial.

Commercial/Industrial Consultants work with commercial and small industrial customers to achieve best tariff pricing applications, meet customer energy delivery requirements, improve energy use efficiency and provide customers assistance in determining end-use applications.

Commercial/Industrial Account Managers provide assistance to larger commercial and industrial customers with pricing applications, energy use, efficiency gains and end-use technologies.

Major Account Managers serve large industrial customers by helping the customer optimize operational efficiencies and electric service requirements.

Pricing and Costing Analysts provide area average price comparisons to Chambers of Commerce.  For eligible prospects moving to or expanding in Texas, a pricing analysis may be requested to evaluate available WTU pricing options.  This price comparison may compare rate options of other competing utilities serving areas under consideration.  Upon request, a pricing analysis between a facility’s current rate is performed to assure the customer that each location is served under the lowest cost rate option.  

4.
Objective:  The objective of all the WTU customer service representatives is to meet and exceed customer expectations relating to prompt, reliable and efficient delivery of electric service.  WTU intends to be a “business partner” with its customers by demonstrating superior customer service and providing competitively-priced, reliable electric power.  

5.
Customer class(es) affected:  Residential, Commercial, Industrial.

6.
Customer group(s) targeted; Eligibility restrictions:  WTU provides superior customer service to all customer groups without restriction.

7.
Program evaluation method; Measurement and verification protocols:  The call center’s target service level is to answer 90% of all calls within 30 seconds.  Customer satisfaction surveys are conducted by an independent third party.

8.
Communications method:  Customer Call, Company Reps, Printed Material, Internet.

9.
Marketing plan; Customer incentives:  Not Applicable.

10.
Annual cost for 1997:  Not available.

1998:  Not available.

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12. Contact name of the person responsible for the implementation of this energy service:

Bradley Lenz – Customer Service Center Manager

Greg Blair – Customer Relations Manager

DETAILED DESCRIPTION FORM B.1

1.
FORM B.1
2.
Name of the energy service: 

Pay for performance demand side resource contracts – None.

3.
Description:  None.

4.
Objective:  

5.
Customer class(es) affected: 

6.
Customer group(s) targeted; Eligibility restrictions: 

7.
Program evaluation method; Measurement and verification protocols: 

8.
Communications method: 

9.
Marketing plan; Customer incentives: 

10.
Annual cost for 1997: __________

1998: __________

11.
Annual revenues for 1997: __________

1998: __________

12.
Contact name of the person responsible for the implementation of this energy service:

DETAILED DESCRIPTION FORM C.1

1.
FORM C.1
2.
Name of the energy service:  Home$avers Low Income Program

3.
Description:  The Home$avers Program is a Low Income Demand Side Management (DSM) program that provides a variety of energy conservation equipment and services at little or no direct cost to participants.

4.
Objective: The objectives of the low-income program are:

· Acquire cost effective demand and energy savings through investments in energy efficient technologies and practices;

· Install weatherization measures and energy conservation equipment in qualified customers' homes;

· Supplement available grant funds to increase the number of citizens served and the amount of energy saved;

· Develop and maintain relationships with low-income agencies and organizations in the WTU service territory; and

· Reduce electric bills to a more affordable level for low-income customers.

5.
Customer class(es) affected:  Residential.

6.
Customer group(s) targeted; Eligibility restrictions:  The target groups for this program are homes occupied by low-income WTU customers, public housing authority units and other low-income apartment units.  Senior citizens make up a high percentage of the targeted groups.  Participants in the “Piggyback” component of WTU’s program must meet DOE Weatherization program income guidelines.

7.
Program evaluation method; Measurement and verification protocols:  Current evaluation method uses the cost effective tests in accordance with the 1987 California Standard Practice Methodology and the “Technical Assessment Guide, Vol. 4” prepared for EPRI.  The EPRI model, DSManager which incorporates the above tests in its calculations is used to evaluate this program bi-annually. 

8.
Communications method:  Print Ad, Radio, Printed Material.

9.
Marketing plan; Customer incentives:  The implementation of this program is a coordinated effort between Texas Department of Housing and Community Affairs (TDHCA), WTU and Community Action Agencies in WTU’s service territory.  Delivery of almost all DSM services for eligible low-income customers is the responsibility of the Community Action Agencies.  These services include weatherization, installation of compact fluorescent lights, faucet aerators and low flow showerheads.  Third parties deliver and install energy-efficient refrigerators as well as recycle old, inefficient refrigerator units.  This program provides demand and energy savings through investments in energy-efficient technologies and practices.  It also reduces utility bills to more affordable levels for low-income customers.

WTU provided CSW Home$avers training to Community Action Agency (CAA) employees.  In order to ensure that Home$avers is a successful program, an ongoing campaign has been implemented to keep awareness high and enthusiasm up.  All WTU employees were provided information about Home$avers and those employees working in the customer service centers received detailed training on the program.  Therefore, employees are informed about the program and what the customer needs to do to access the program’s many features.  In addition to relying on the Community Action Agencies and WTU employees to promote Home$avers, low-income outreach agencies are being targeted as well.  This includes agencies such as the Salvation Army and Meals-on-Wheels.  Community Action Agencies are currently implementing the CSW Home$avers program.

10.
Annual cost for 1997:  Not Applicable.

1998:  $27,000

11.
Annual revenues for 1997:  Not Applicable.
1998:  Not available.

12. Contact name of the person responsible for the implementation of this energy service:

Gary Throckmorton – DSM Resource Implementation Coordinator

DETAILED DESCRIPTION FORM D.1

1.
FORM D.1
2.
Name of the energy service:  Merchandise Sales and Services

3.
Description:  WTU provides merchandise sales and services to its customers.  All expenses of merchandising activities, including merchandise advertising, are segregated from the Company’s electric operations and are excluded from cost of service for ratemaking purposes consistent with the past practices of WTU and previous treatment by the PUCT.

4.
Objective:  Sell and service certain appliances and electronic equipment for individuals and businesses within the WTU service territory.

5.
Customer class(es) affected:  All.

6.
Customer group(s) targeted; Eligibility restrictions:  All; None.

7.
Program evaluation method; Measurement and verification protocols:  Not Applicable.

8.
Communications method:  Print Ad, Radio, Television, Printed Material, Bill Insert, Customer Call, Internet, Company Reps.

9.
Marketing plan; Customer incentives:  Not available; not available.

10.
Annual cost for 1997:  $10,902,669

1998:  $11,174,527

11.
Annual revenues for 1997:  $10,333,794

1998:  $10,704,615

12.
Contact name of the person responsible for the implementation of this energy service:


Dayton Jackson – Merchandise Operations Director

DETAILED DESCRIPTION FORM D.2

1.
FORM D.2
2.
Name of the energy service:  Sportslighting

3.
Description:  This activity offers a full range of services including lease-purchase, design assistance and project coordination, facilitation with vendors and contractors, procurement, installation and access to third party financing of lighting systems for sports facilities. Through contact with customers, Commercial/Industrial Account Managers and Consultants identify opportunities to meet the needs of schools and other tax-exempt customers.

4.
Objective:  To meet the needs of tax-exempt commercial customers for the service of design, install and option of lease-purchase of Sportslighting facilities.

5.
Customer Classes affected:  Commercial.

6.
Customer group(s) targeted; Eligibility restrictions:  Commercial;  tax-exempt.

7.
Program evaluation method:  None.

8.
Communication method:  Company reps.

9.
Marketing plan; Customer incentives:  None; None.

10.
Annual cost for 1997:  $19,427

1998:  $9,260

11.
Annual revenues for 1997:  $65,261
1998:  $86,290

12. Contact name of the person responsible for the implementation of this energy service: 

Bob Wierschem - Director, CSWS Engineering

DETAILED DESCRIPTION FORM D.3

1.
FORM D.3
2.
Name of the energy service:  Maintenance of Customer Facilities Charge

3.
Description:

This tariffed service is provided to customers who live in remote places and do not have immediate access to an electrical contractor.  WTU employees assist customers with various electric problems they may have on the property that a contract electrician would provide them.  Charges for such service will be based on the Company’s cost plus appropriate adders.

Although this service is available to WTU customers, no one has participated to date.

4.
Objective: Provide maintenance service to customers who live in remote locations.

5.
Customer class(es) affected:  Residential.

6.
Customer group(s) targeted:  Residential.

Eligibility restrictions:  None.

7.
Program evaluation method; Measurement and verification protocols:  Not Applicable.

8.
Communications method:  Customer Call.

9.
Marketing plan; Customer incentives:  None; None.

10.
Annual cost for 1997:  Not available.

1998:  Not available.

11.
Annual revenues for 1997: Not available.
1998: Not available.

12. Contact name of the person responsible for the implementation of this energy service:

DETAILED DESCRIPTION FORM E.1

1.
FORM E.1
2.
Name of the energy service:  Good Cents New Home Program

3.
Description:  The Good Cents New Home Program encourages high efficiency construction in new single-family and multi-family housing.  The program combines specific design, construction and equipment features to increase efficiency in space conditioning and water heating, while providing consumers with reduced energy costs and the comfort and convenience they desire.

4.
Objective:  The program is designed to help make customers, builders, air conditioning contractors, and other ally groups more aware of energy conservation measures that can be utilized in new home construction. 

5.
Customer class(es) affected:  Residential.

6.
Customer group(s) targeted; Eligibility restrictions:  The customer groups targeted are the buyers and builders of new, single-family and multi-family housing with central heating and cooling systems.  Homes are eligible that meet the Good Cents standards.

7.
Program evaluation method; Measurement and verification protocols: Current evaluation method uses the cost effective tests in accordance with the 1987 California Standard Practice Methodology and the “Technical Assessment Guide, Vol. 4” prepared for EPRI.  The EPRI model, DSManager which incorporates the above tests in its calculations is used to evaluate this program bi-annually.

8.
Communications method:  Print Ad, Radio,  Television, Printed Material, Bill Insert, Customer Call, Internet, Trade Organization, Company Reps.

9.
Marketing plan; Customer incentives:  Customer Service Specialists located strategically throughout WTU's service territory provide information on the basis of benefits to the homeowner.  These benefits are reduced energy bills, increased home value, and home comfort.

Customer Service Specialists also make contact with builders, home owners, realtors, lenders, air conditioning contractors, insulation contractors and material suppliers on an ongoing basis to ensure program awareness.  CSS also provide the homeowner with their Good Cents Certificate.

There are no customer incentives offered with this program.

10.
Annual cost for 1997:  $229,800


1998:  $89,000 

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Gary Throckmorton – DSM Resource Implementation Coordinator

DETAILED DESCRIPTION FORM E.2

1.
FORM E.2

2.
Name of the energy service:  Good Cents Home Improvements Program

3.
Description:  The Good Cents Home Improvements Program is an energy conservation and peak demand reduction program that encourages energy efficiency standards in existing single-family and multi-family housing.  A home that meets or exceeds the Good Cents Home Improvement standards will use less energy while maintaining or increasing the comfort level the customer desires.

4.
Objective: The program promotes improvements to the thermal envelope of residences and proper sizing of heating and cooling equipment.  This results in reduced energy consumption while increasing comfort for the participant.

5.
Customer class(es) affected:  Residential.

6.
Customer group(s) targeted; Eligibility restrictions: The target market for this program is existing single-family and multi-family housing with central heating and cooling systems.  Homes are eligible that meet the Good Cents Improvements standards.

7.
Program evaluation method; Measurement and verification protocols:  Current evaluation method uses the cost effective tests in accordance with the 1987 California Standard Practice Methodology and the “Technical Assessment Guide, Vol. 4” prepared for EPRI.  The EPRI model, DSManager which incorporates the above tests in its calculations is used to evaluate this program bi-annually.

8.
Communications method:  Print Ad, Radio,  Television, Printed Material, Bill Insert, Customer Call, Internet, Trade Organization, Company Reps.

9.
Marketing plan; Customer incentives:  Customer Service Specialists located strategically throughout WTU's service territory provide information on the basis of benefits to the homeowner.  These benefits are reduced energy bills, increased home value, and home comfort.

Customer Service Specialists also make contact with builders, home owners, realtors, lenders, air conditioning contractors, insulation contractors and material suppliers on an ongoing basis to ensure program awareness

There are no customer incentives offered with this program.

10.
Annual cost for 1997:  $98,400


1998:  $8,000

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Gary Throckmorton – DSM Resource Implementation Coordinator

DETAILED DESCRIPTION FORM E.3

1.
FORM E.3
2.
Name of the energy service:  Residential High Efficiency Heat Pump Program

3.
Description:  The Residential High Efficiency Heat Pump Program is an energy efficiency and peak load reduction program.  The program complements the Good Cents New Home Program and the Good Cents Home Improvements Program.  It offers customer assistance and encourages customers to install properly sized high efficiency heat pumps equipment in new and existing homes.

4.
Objective:  The WTU Residential High Efficiency Heat Pump Program objectives are summer energy conservation and peak reduction coupled with load factor improvement.  Proper sizing of high efficiency heat pump equipment is recommended, helping reduce summer peak.

5.
Customer class(es) affected:  Residential.

6.
Customer group(s) targeted; Eligibility restrictions:  The target market includes single-family and multi-family, new and existing homes installing a new or replacing an existing central air conditioning system or heat pump.

7.
Program evaluation method; Measurement and verification protocols:  Current evaluation method uses the cost effective tests in accordance with the 1987 California Standard Practice Methodology and the “Technical Assessment Guide, Vol. 4” prepared for EPRI.  The EPRI model, DSManager which incorporates the above tests in its calculations is used to evaluate this program bi-annually.

8.
Communications method:  Print Ad, Radio,  Television, Printed Material, Bill Insert, Customer Call, Internet, Trade Organization, Company Reps.

9.
Marketing plan; Customer incentives:  A significant amount of the Residential High Efficiency Heat Pump Program promotion is done through person-to-person contact with potential builders, heating and cooling contractors and with customers.  The contact is normally accomplished by WTU's Customer Service Specialists.

There are no customer incentives offered with this program.

10.
Annual cost for 1997:  $468,700


1998:  $136,000

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Gary Throckmorton – DSM Resource Implementation Coordinator

DETAILED DESCRIPTION FORM E.4

1.
FORM E.4
2.
Name of the energy service:  HomeVIEW Residential Audit Program

3.
Description:  This do-it-yourself energy audit program is for residential customers.  It is available in two forms, an “on-line” version and a “mail-in” form.

The most used form of participation is an “on-line” version.  Customers with Internet access are able to complete the questionnaire simply by accessing the service on CSW’s website at www.csw.com.  This questionnaire is identical to the HomeVIEW product mentioned below.  After completing the data entry form, a viewable and printable report is displayed providing valuable information concerning the customer’s current energy consumption and suggestions on how to lower their energy bill.

The mail-in form is conducted in a similar way to most traditional “do-it-yourself” audits.  A customer utilizing the mail-in form fills out and returns a short questionnaire regarding their home, their energy consuming equipment, their behavior patterns that affect energy consumption, and their current energy bills.  This data is entered into predesigned software and determines the disaggregated usage and cost by end use.  This information, along with energy saving suggestions specific to that customer is returned to the customer in the form of a report, complete with easy to read color graphs, tables and charts.

4.
Objective:  The objective is to provide a useful tool that customers can use in determining their own energy consumption needs and suggestions on how to lower their energy bill.

5.
Customer class(es) affected:  Residential.

6.
Customer group(s) targeted; Eligibility restrictions: The target market for this program is existing single-family and multi-family housing with central heating and cooling systems.  There are no eligibility restrictions. 

7.
Program evaluation method; Measurement and verification protocols:  Measurement and verification of program impacts will be achieved through a follow-up survey and billing analysis using the PRISM software. 

8.
Communications method:  Company Reps, Internet, Bill Inserts.

9.
Marketing plan; Customer incentives:  There are no customer incentives offered with this program.

10.
Annual cost for 1997:  $1,000


1998:  $1,000

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Bill Cranford – Senior Technology Consultant

DETAILED DESCRIPTION FORM E.5

1.
FORM E.5
2.
Name of the energy service:  A/C Check-Up Program 

3.
Description:  The A/C Check-Up program promotes routine maintenance of air conditioning systems before the start of the cooling season.  An incentive is credited to the customer’s electric bill following receipt of a utility-provided coupon and a copy of the paid bill from a licensed HVAC contractor.  

4.
Objective:  The objective of the program is to emphasize the importance of having a routine maintenance schedule for heating and air conditioning equipment.  Routine maintenance ensures the customer receives the optimum efficiencies from their heating and air conditioning system.

5.
Customer class(es) affected:  Residential.

6.
Customer group(s) targeted; Eligibility restrictions:  All residential customers; Customers with central air conditioning equipment are eligible. 

7.
Program evaluation method; Measurement and verification protocols:  The A/C Check-Up program’s cost-effectiveness was modeled to correspond to a billing analysis that was conducted on a sampling of the participating customers in the pilot program.  PRISM was the analysis software used to determine the annual kWh savings achieved by participants, utilizing two years pre- and one year post-billing history.  This program will be evaluated on an annual basis.

8.
Communications method:  Company Reps; Bill Inserts.

9.
Marketing plan; Customer incentives:  This program was discontinued in January 1999.

10.
Annual cost for 1997:  $6,400


1998: $8,000

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12. Contact name of the person responsible for the implementation of this energy service:


Gary Throckmorton – DSM Resource Implementation Coordinator

DETAILED DESCRIPTION FORM E.6

1.
FORM E.6
2.
Name of the energy service:  Climate Control – Heat Pumps 

3.
Description:   WTU’s Climate Control – Heat Pumps program is designed to encourage the use of high efficiency heat pumps for comfort heating and cooling in commercial and industrial buildings through customer/trade ally education and information.  This program provides information on air-to-air heat pumps, unitary, water-source, ground source and commercial heat pump water heaters.

4.
Objective:  The objective of this program is to promote the installation of more efficient heating and cooling equipment, which has positive effects on energy conservation, the environment, and customer satisfaction.  

5.
Customer class(es) affected:  Commercial and Industrial

6.
Customer group(s) targeted; Eligibility restrictions:  Within the commercial and industrial customer classes, those customers with applicable comfort heating and cooling needs will be targeted. 

7.
Program evaluation method; Measurement and verification protocols:  Current evaluation method uses the cost effective tests in accordance with the 1987 California Standard Practice Methodology and the “Technical Assessment Guide, Vol. 4” prepared for EPRI.  The EPRI model, DSManager which incorporates the above tests in its calculations is used to evaluate this program bi-annually.

8.
Communications method:  Print Ad, Printed Material, Bill Insert, Customer Call, Internet, Company Reps.

9. Marketing plan; Customer incentives:  The program was designed to focus on customer needs and develop long-term customer relationships.  WTU customer relations representatives provide commercial and industrial customers technical assistance to help identify and evaluate energy efficient heat pumps and other options.

There are no customer incentives offered with this program.

10.
Annual cost for 1997:  $188,900


1998:  $45,000

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Gary Throckmorton – DSM Resource Implementation Coordinator

DETAILED DESCRIPTION FORM E.7

1.
FORM E.7
2.
Name of the energy service:  Climate Control – High Efficiency Chillers 

3.
Description: The High-Efficiency Chiller program promotes energy efficient electric chillers for central plant systems.  The types of electric drive chillers targeted in the program are those utilizing reciprocating, centrifugal and screw compressors for air conditioning and process applications.  The High-Efficiency Chiller program provides technical information and assistance in evaluating the cost effectiveness of selecting energy efficient chillers.

4.
Objective: The objective is to enable commercial and industrial customers to meet their peak air conditioning and process loads with reduced power and energy requirements, and lowering their energy costs. Where the customer plans to replace their chiller, WTU hopes to improve the efficiency rating of the chiller actually purchased.

5.
Customer class(es) affected:  Commercial and industrial.

6.
Customer group(s) targeted; Eligibility restrictions: Offices, schools and universities, hospitals, health facilities, and hotels with convention facilities.  In addition, any facility with planned additions, increased cooling loads, replacement of old or worn out chillers, or the planned replacement of chillers due to refrigerant phase out will be targeted.

7.
Program evaluation method; Measurement and verification protocols:  Current evaluation method uses the cost effective tests in accordance with the 1987 California Standard Practice Methodology and the “Technical Assessment Guide, Vol. 4” prepared for EPRI.  The EPRI model, DSManager which incorporates the above tests in its calculations is used to evaluate this program bi-annually.

8.
Communications method:  Company Reps.

9.
Marketing plan; Customer incentives:  WTU customer relations representatives assist commercial and industrial customers in identifying and implementing energy efficiency measures in existing and new facilities.  

WTU helps commercial and industrial customers implement energy solution; to enhance commercial and industrial customers’ competitive position in the marketplace by assisting them in achieving their business objectives.  This is accomplished through efficient energy management and environmental compliance.

There are no customer incentives offered with this program.

10.
Annual cost for 1997:  Not Applicable.

1998:  $2,000

11.
Annual revenues for 1997:  Not Applicable.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Gary Throckmorton – DSM Resource Implementation Coordinator

DETAILED DESCRIPTION FORM E.8

1.
FORM E.8
2.
Name of the energy service:  Commercial and Industrial Energy Audit Program

3.
Description:  The Commercial and Industrial Energy Audit provides information regarding installation of efficient equipment.  The audit builds awareness of the potential for energy efficient measures and new technologies as part of their energy solutions.

4. Objective:  The objective of the Commercial and Industrial Energy Audit is:

· To help commercial and industrial customers implement specific energy solutions, and

· To enhance commercial and industrial customers’ position in the market place through efficient energy management.

5.
Customer class(es) affected: Commercial and industrial

6.
Customer group(s) targeted; Eligibility restrictions: All groups within commercial and industrial classes are provided this service upon request.

7.
Program evaluation method; Measurement and verification protocols:  Current evaluation method uses the cost effective tests in accordance with the 1987 California Standard Practice Methodology and the “Technical Assessment Guide, Vol. 4” prepared for EPRI.  The EPRI model, DSManager which incorporates the above tests in its calculations is used to evaluate this program bi-annually.

8.
Communications method:  Company Reps.

9.
Marketing plan; Customer incentives: WTU customer relations representatives assist commercial and industrial customers in identifying and implementing energy efficiency measures in existing and new facilities.  

There are no customer incentives offered with this program.

10.
Annual cost for 1997:  $60,400


1998:  $2,000

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Gary Throckmorton – DSM Resource Implementation Coordinator

DETAILED DESCRIPTION FORM E.9

1.
FORM E.9
2.
Name of the energy service:  Industrial Motor Drives 

3.
Description:  The Industrial Motor Drives program uses information and education incentives to encourage the upgrading of existing and proposed motors to more energy efficient and environmentally beneficial installations.

4.
Objective: The objective of the program is to promote strategic conservation, the reduction of total emissions, increased customer productivity, and customer satisfaction.  By replacing older electric motors with more efficient electric motors, the system peak demand will be reduced and the customer will experience reduced energy costs.  The replacement of aging, inefficient gas drives with the high-efficiency electric drives will enhance overall energy efficiencies while significantly reducing on-site emissions - specifically carbon dioxide and nitrogen oxide.  The promotion of Adjustable Speed Drives is a major focus under this program in order to further optimize motor efficiency and demand reduction.

5.
Customer class(es) affected: Commercial and industrial

6.
Customer group(s) targeted; Eligibility restrictions: All commercial and industrial customers with at least one motor or a proposed motor that is rated 20 horsepower or greater are targeted.  In particular, inefficient motors and engines will be targeted for change-out to more efficient electric motor systems.

7.
Program evaluation method; Measurement and verification protocols:  Current evaluation method uses the cost effective tests in accordance with the 1987 California Standard Practice Methodology and the “Technical Assessment Guide, Vol. 4” prepared for EPRI.  The EPRI model, DSManager which incorporates the above tests in its calculations is used to evaluate this program bi-annually.

8.
Communications method:  Company Reps.

9.
Marketing plan; Customer incentives: WTU customer relations representatives assist commercial and industrial customers in identifying and implementing energy efficiency motors in existing and new facilities.  

There are no customer incentives offered with this program.

10.
Annual cost for 1997:  $8,800


1998:  $1,000

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Gary Throckmorton – DSM Resource Implementation Coordinator

DETAILED DESCRIPTION FORM E.10

1.
FORM E.10
2.
Name of the energy service:  WTU/Dyess AFB Energy Conservation Measures Program

3.
Description:  In cooperation with the Department of Defense policy that all DOD installations actively investigate and participate in Energy Conservation/Demand Side management(EC/DSM) programs offered by their utility companies, when determined to be economically advantageous, West Texas Utilities and Dyess AFB, Abilene, Texas entered into negotiations to facilitate these services May, 1996, in accordance with the Energy Policy Act of 1992(EPACT), Section 152 (f) of Public Law 102-468 and Executive Order 12759.

4.
Objective:  The objective of the WTU/Dyess AFB ECM program is to provide support of the energy conservation measures to Department of Defense installations.

5.
Customer class(es) affected:  Department of Defense Installations

6.
Customer group(s) targeted; Eligibility restrictions:  Department of Defense Installations

7.
Program evaluation method; Measurement and verification protocols:  Third party evaluator contracted for the measurement and verification.

8.
Communications method:  Company Reps.

9.
Marketing plan; Customer incentives:  There is no marketing plan or incentives involved in this program.

10.
Annual cost for 1997: Not available.

1998:  Not available.

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12. Contact name of the person responsible for the implementation of this energy service:


Joyce Trull – DSM Resource Evaluation Coordinator

DETAILED DESCRIPTION FORM F.1

1.
FORM F.1
2.
Name of the energy service:  Technical Assistance

3.
Description:

Residential and Small Commercial:

For residential and small commercial customers the Customer Service Specialist (CSS) provides technical assistance. The technical assistance is requested by contact with the Customer Call Center, where upon receipt, a telephone service representative forwards the request to a CSS work group.  Within 24 hours, the CSS work group begins the process of scheduling an appointment with the customer. 

As the audit is being performed, the findings are documented.  Upon completion of the survey, the representative then discusses with the customer the findings and explains the benefits of each recommended improvement measure. 

A CSS also provides technical assistance relating to the location of outdoor lighting and high bill inquiries.

Commercial and Industrial:

WTU Commercial/Industrial Consultants and Account Managers, as well as Major Account Managers also serve as an information source for WTU customers.  These representatives meet with customers to determine their energy needs: identify how they use their equipment; inform and educate customers about various tariff or price applications, and provide load projection information.  The primary focus of the Commercial/Industrial Account Managers and Consultants is to meet the customer’s electric service needs to ensure customer satisfaction.  Upon request, WTU conducts energy audits and provides recommendations to the customer. Even though recommendations vary by customer, a representative could recommend, for example, that the customer consider lighting upgrades or implement a proper maintenance program for HVAC equipment.  

Industrial:

Customer calls are generally in regards to a process application and can range from the cost to operate a building to the operation of a chiller plant for a university.  Similarly, a customer moving to a new location or expanding their operations at the same location could seek guidance regarding service and/or tariff options.  (See Schedule A.1)

Power Quality activities are described in Schedule G.1.

4.
Objective:  To provide customer service by being a resource to customers on issues relating to electric service delivery and usage.

5.
Customer classes affected:  Residential, Commercial, Industrial

6.
Customer groups targeted; Eligibility restrictions:  All; Not Applicable.

7.
Program evaluation method; Measurement and verification protocols:  Customer satisfaction surveys by independent contractors.

8.
Communications method:  Company Reps.

9.
Marketing plan; Customer incentives:  Not Applicable; Not Applicable.

10.
Annual cost for 1997:  Not available.

1998:  Not available.

11.
Annual revenues for 1997: Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:  


Greg Blair - Customer Relations Manager

DETAILED DESCRIPTION FORM G.1

1.
FORM G.1
2.
Name of the energy service:  Power Quality and Related Diagnostic Services

3.
Description: 

The power quality (PQ) program consists of performing investigations on both the utility electric delivery system and the customer electric system to identify the problem, and see that it is solved or corrected.  This program is in accord with PUCT Substantive Rule 25.51 Power Quality under Chapter 25, Subchapter C, Quality of Service.  The purpose of this activity is to identify the least cost solution to complex power quality issues, and to adhere to state regulatory mandates.

All customer classes benefit from this activity due to the proliferation of sensitive power electronics.  If the problem has been identified by the utility to be caused by customer equipment, the customer has the choice of correcting the problem at its option and cost, or requesting the utility to resolve the problem and assess the repair cost to the customer.

WTU has a power quality engineer who can investigate, monitor, analyze and recommend solutions to the customer, and if the customer chooses, the PQ engineer can further assist with recommendations to third party contractors selected by the customer to perform remediation services.

4.
Objective:  To provide customer service by being a resource to customers on issues relating to electric service delivery and usage.

5.
Customer class(es) affected:  Residential, Commercial, Industrial.

6.
Customer group(s) targeted; Eligibility restrictions:  Available to all customers; None.

7.
Program evaluation method; Measurement and verification protocols:   Customer satisfaction surveys by independent contractors.

8.
Communications method:  Company Reps.

9.
Marketing plan; Customer incentives:  Not Applicable; Not Applicable.

10.
Annual cost for 1997:  Not available.

1998:  Not available.

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Ramon Saenz - Power Quality Coordinator

DETAILED DESCRIPTION FORM H.1

1.
FORM H.1

2.
Name of the energy service:  Energy and Building Trade Alliances

3.
Description:  WTU is a resource for information relating to the use of energy-consuming equipment.  Alliances are developed and maintained by participation in professional organizations and facilitation of programs that endorse proper and effective conservation and technology applications.

Associations include:

· American Society of Heating, Refrigeration, Air-Conditioning Engineers (ASHRAE): Commercial/Industrial Account Managers and Major Account Managers participate as members allowing for effective exchange of information between utility and architects, engineers, and other professionals within the commercial HVAC and construction industries.

· Air Conditioning Contractors of America (ACCA): Customer Service Specialists (CSS) and Commercial/Industrial Consultants support the organization through participative membership and directorship activities.  The organization addresses trends in the residential and commercial HVAC industry regarding refrigerant issues and mechanical systems applications.

· Local, State and National Homebuilder Associations: Support of homebuilding industry and continuing education relating to building trends and technologies.  Associates closely with WTU’s Good Cents New Home and Good Cents Home Improvement programs that support DSM efforts.

· American Institute of Architects (AIA):  Commercial/Industrial Account Managers and Consultants participate in this organization to support the local chapter and to exchange current trends in the building design industry.  It allows for an effective method of communicating energy efficient building practices with local architects with the objective of incorporating energy efficiency in their designs.

Support Associations participated in by CSW Services Technical  Support Specialist team:

· Electric Power Research Institute (EPRI): Supported  by electric utilities across the nation for the cumulative benefit of the resource contribution to study new technology applications beneficial to electric utility customers business operations.  EPRI provides a source for information and case studies of advancing technology applications covering all customer classes.  Resources range from space heating/cooling and water heating to power quality issues, petroleum refining, wastewater treatment and process industry technology applications.

· Edison Electric Institute (EEI): Electric utility and manufacturing alliances for development and promotion of new technologies and their application.  Products include but are not limited to street and area lighting, residential and commercial HVAC, building construction applications and phone center technologies to support electric utility industry ability to provide value to the service of its customers.  Membership is facilitated within CSW Technical Support Services which acts as the conduit for information to customer service representatives.

4. Objective:  The objective of WTU trade alliances and membership in support organizations is to gain insights into a diversified customer base and to provide information and resources that benefit the customer groups and support utility DSM efforts.

5. Customer class(es) affected:  Not Applicable.

6. Customer groups targeted; Eligibility restrictions:  Not Applicable; Not Applicable.

7. Program evaluation method; Measurement and verification protocols:  Not Applicable.

8. Communications method:  Trade Organization, Company Reps.

9. Marketing plan; Customer incentives:  Not Applicable; Not Applicable.

10. Annual cost for 1997:  Not available.

1998:  Not available.

11. Annual revenues for 1997:  Not available..
1998:  Not available.

12. Contact name of the person responsible for the implementation of this energy service: 

Greg Blair – Customer Relations Manager

DETAILED DESCRIPTION FORM I.1

1.
FORM I.1
2. Name of the energy service:  Power generation equipment

3.
Description:  WTU provides distribution services as described in Subst. R. 25.221(c)(3), which states, “A service that ensures safe and reliable delivery of electric power from the transmission system to retail customers, generally, but not exclusively, below 60 kilovolts.” 

WTU does not sell, finance, install, operate, warranty or repair customer-premises power generation equipment.

Customer relations and field staff work with any customer that is installing customer-premise power generation equipment to ensure that all safety and reliability concerns are resolved to satisfaction of both WTU and its customer.  WTU engineers respond to requests to interconnect generation to the WTU system.  WTU also may be assisted by CSWS engineers on very large projects.  

WTU tariffs related to customer generation are:

· Standby and/or Maintenance Service – Sheet 11;

· Small Power Production – Sheet 25; and 

· Avoided Energy Cost for Non-Firm Energy – Sheet 26

No customer-owned generating units of 60 to 10,000 kilowatts are synchronously interconnected to WTU’s distribution system. 

WTU notes that customer generation is an issue that is being discussed in PUCT Project Nos. 19827 and 20363.  CSW has a representative on the technical and regulatory task forces studying distributed and/or customer generation. 

As the Commission is aware, the CSW Companies established a Renewable Development Project in 1993.  The research and development project is funded largely by the four electric utility operating companies of the Central and South West System.   The 6.6 MW wind turbines in Fort Davis are part of the renewables project and are synchronously connected.  The twelve 550 kW turbines went on-line September 1995.  These wind turbines have produced approximately 25 million kWh.

The CSW Solar Park at Fort Davis is also synchronously connected.  A 100 kW PV system went on line in September 1994 and has produced about 800,000 kWh.  An 83 kW PV system went on line in February 1995 and has produced about 350,000 kWh to date.  An 18 kW system went into service in November 1996 and continuous operation in parallel to the WTU grid was accomplished in January 1997.  Total energy from this system through December 1998 is 45,444 kWh.

WTU does not own or operate any other generating units of 60 to 10,000 kilowatts.

4.
Objective:  WTU is committed to providing quality customer service relating to electric service and usage.

5.
Customer class(es) affected:  Not Applicable.

6.
Customer group(s) targeted; Eligibility restrictions:  Not Applicable; Not Applicable.

7.
Program evaluation method; Measurement and verification protocols:  Not Applicable.

8.
Communications method:  Not Applicable.

9.
Marketing plan; Customer incentives:  Not Applicable; Not Applicable.

10.
Annual cost for 1997:  Not available.

1998:  Not available.

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Brian Bartos – Distribution Planning Manager


Brian Champion – Renewable Site Supervisor

DETAILED DESCRIPTION FORM J.1

1.
FORM J.1
2.
Name of the energy service:  Services related to customer usage (including real-time data and energy monitoring).

3.
Description:  WTU provides ad hoc rate analysis.  Upon request, a rate analysis is performed for customers seeking analysis of rates other than the ones they are taking service under.  WTU also performs, on request, a detailed analysis of rates for potential customers. 

If WTU does not need a pulse device at a commercial or industrial customer’s location for billing purposes, and the customer requests one, it will be provided for a fee.  For an additional fee of $5.00 per month, WTU provides pulse data to the customer.  These costs are already included in certain tariffs where the time-interval meter is required for billing purposes. 

WTU also offers within some rates hourly load data information. 

On request, WTU will provide translation reports.  The fees are $15.00 for a graph and $17.50 for a graph on diskette.  For customers requesting magnetic tape recorders to be placed on their meters, a one-time fee for Aid to Construction for installation of the recorder and set-up of the customer is charged.  There is also a monthly fee for tape translation and non-standard report generation including, but not limited to graphics reports.

4.
Objective:  To respond effectively to requests by customers and others for assistance.

5.
Customer class(es) affected:  Commercial and Industrial.

6.
Customer group(s) targeted; Eligibility restrictions:  All non-lighting commercial and industrial; limited to non-lighting commercial and industrial.

7.
Program evaluation method; Measurement and verification protocols:  Not Applicable.

8.
Communications method:  Customer Call.

9.
Marketing plan; Customer incentives:  Not Applicable.

10.
Annual cost for 1997:  Not available.

1998:  Not available.

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Nancy Sutton – Customer Accounting Manager


Richard Byrne – ERCOT Rates Manager

DETAILED DESCRIPTION FORM K.1

1.
FORM K.1
2.
Name of the energy service:  Communications services related to any energy service not essential for the retail sale of electricity.

3.
Description:   None.

4.
Objective:  

5.
Customer class(es) affected: 

6.
Customer group(s) targeted; Eligibility restrictions: 

7.
Program evaluation method; Measurement and verification protocols: 

8.
Communications method: 

9.
Marketing plan; Customer incentives: 

10.
Annual cost for 1997: __________

1998: __________

11.
Annual revenues for 1997: __________

1998: __________

12.
Contact name of the person responsible for the implementation of this energy service:

DETAILED DESCRIPTION FORM L.1

1.
FORM L.1
2.
Name of the energy service:  Home and Property Security Services

3.
Description:  None. 

4.
Objective:  

5.
Customer class(es) affected: 

6.
Customer group(s) targeted; Eligibility restrictions: 

7.
Program evaluation method; Measurement and verification protocols: 

8.
Communications method: 

9.
Marketing plan; Customer incentives: 

10.
Annual cost for 1997: __________

1998: __________

11.
Annual revenues for 1997: __________

1998: __________

12.
Contact name of the person responsible for the implementation of this energy service:

DETAILED DESCRIPTION FORM M.1

1.
FORM M.1
2.
Name of the energy service:  Outdoor Lighting Services

3.
Description:  WTU provides outdoor lighting services through PUCT approved tariffs.





Average #

  Average #

Rate
Description

of Fixtures

of Customers
4500
Outdoor Lighting
  26,993

    22,159

4600
Floodlighting

    7,318

      4,768

4.
Objective:  Meet customers’ security lighting needs.

5.
Customer class(es) affected:  Residential, Commercial, Industrial.

6.
Customer group(s) targeted; Eligibility restrictions:  Available to all; No restrictions.

7.
Program evaluation method; Measurement and verification protocols:  Not Applicable.

8.
Communications method:  Printed Material, Bill Insert, Customer Call.

9.
Marketing plan; Customer incentives: 

10.
Annual cost for 1997:  Not available.

1998:  Not available.

11.
Annual revenues for 1997:  $5,954,039

1998:  $5,723,854

12.
Contact name of the person responsible for the implementation of this energy service:


Richard Byrne – ERCOT Rates Manager

DETAILED DESCRIPTION FORM N.1

1.
FORM N.1
2.
Name of the energy service:  Building or facility design and related engineering services, or analysis and design of energy-related industrial processes

3.
Description:  Engineering Services provides, for a fee, technical, operational and management services and expertise essential to the core utility business, including assistance with environmental licensing, testing, compliance and remediation, development of energy efficiency technologies and configuration of projects in the areas of small cogeneration, steam production and renewable resources.  In addition, power plant control system procurement, integration and programming services, and power plant engineering and construction services are offered.

4.
Objective:  To provide engineering services utilizing CSW’s engineering and construction expertise and knowledge.

5.
Customer class(es) affected:  Potentially all.

6.
Customer group(s) targeted; Eligibility restrictions:  None; Not Applicable.

7.
Program evaluation method; Measurement and verification protocols:  None.

8.
Communications method:  Printed Material and Company Reps.

9.
Marketing plan; Customer incentives:  None; None.

10.
Annual cost for 1997:  Not Applicable.

1998:  $6,065

11.
Annual revenues for 1997:  Not Applicable.
1998:  $40,477

12.
Contact name of the person responsible for the implementation of this energy service:


Bob Wierschem – Director, CSWS Engineering

DETAILED DESCRIPTION FORM O.1

1.
FORM O.1
2.
Name of the energy service:  Hedging and risk management intrinsic to the basic tariffs and rate designs offered by the utility

3.
Description:  Instructions for Schedule O request that all hedging and risk management services that are intrinsic to the basic tariffs and rate designs offered by the utility be described, and that such arrangements with larger commercial and industrial customers, such as fuel price risk management, be separately reported.  WTU does not provide hedging and risk management services to its customers; however, WTU does employ risk management strategies to provide low cost electricity.  As an example, WTU owns diverse generating resources, utilizes purchased power and purchases fuels under a mix of spot- and long-term contracts to manage the risk of fuel price increases and supplies being restricted.  Although hedging and risk management services are not provided to customers, those customers may have tariff options which can be used for such purposes.  For example, a customer who has available optional tariffs may be able to use such options to manage risks associated with changes to prices and/or consumption.  Accordingly, while WTU does not offer these options for the purpose of providing risk management or hedging services, they may be used in that way by customers

4.
Objective:  Not Applicable.

5.
Customer class(es) affected:  Not Applicable.

6.
Customer group(s) targeted; Eligibility restrictions:  Not Applicable.

7.
Program evaluation method; Measurement and verification protocols: Not Applicable.

8.
Communications method:  Not Applicable.

9.
Marketing plan; Customer incentives:  Not Applicable.

10.
Annual cost for 1997:  Not Applicable.

1998:  Not Applicable.

11.
Annual revenues for 1997:  Not Applicable.
1998:  Not Applicable.

12.
Contact name of the person responsible for the implementation of this energy service:

Not Applicable.

DETAILED DESCRIPTION FORM P.1

1.
FORM P.1
2.
Name of the energy service:  Renewable Energy Service Option

3.
Description:  In certain line extensions, WTU will advise the customer of the Renewable Energy Service Option.  At that time, the customer may request WTU to provide an estimate for supplying the electric energy requirements through renewable energy sources that are not connected to the Company’s electric distribution grid.
4.
Objective:  Provide an alternative to line extensions in situations that the estimated cost for the line extension exceeds 20.0 times the expected annual base rate revenues from serving the customer.

5.
Customer class(es) affected:  Residential and Small Commercial.

6.
Customer group(s) targeted; Eligibility restrictions:  Residential and Small Commercial; costs for line extension must exceed 20.0 times expected base rate revenue.

7.
Program evaluation method; Measurement and verification protocols:  Not Applicable; Not Applicable.

8.
Communications method:  Customer Call - field personnel respond at the time a customer requests a line extension.

9.
Marketing plan; Customer incentives:  Not available; Not available.

10.
Annual cost for 1997:  Not available.

1998:  Not available.

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service: 

Richard Byrne – ERCOT Rates Manager

DETAILED DESCRIPTION FORM Q.1

1.
FORM Q.1

2.
Name of the energy service:  Coupon Lighting
3.
Description:  WTU’s coupon lighting program offers customers up to $50 toward the purchase of a new outdoor security light.  Additionally, it allows customers to choose from a greater variety of lighting fixtures and gives them more flexibility on where to locate the light.

When a residential customer requests outdoor security lights, a Telephone Service Representative (TSR) offers a coupon as another option for the customer.  If the customer is interested, the TSR sends a letter explaining the benefits of the program, a list of participating vendor store locations, and a coupon that can be used toward the purchase of outdoor lighting.

The customer provides the coupon to the store at the time of purchase.  The store then returns the coupon to the Coupon Lighting Administrator in CSW Accounting Services for payment.

A Customer Service Specialist (CSS) meeting with a customer regarding outdoor lighting also extends the option and can provide the same letter, vendor listing and coupon that the TSRs provide.

A Customer Service Technician (CST) or Serviceman can also provide program information and coupons to customers who choose to own their lights rather than leasing from WTU. 

4.
Objective:  To offer customers another outdoor lighting option.

5.
Customer class(es) affected:  All.

6.
Customer groups targeted:  Residential customers are the primary target, but service is available to commercial and industrial customers  Eligibility restrictions:  The customer accepts responsibility for coordinating the installation and maintenance of the light since they own the light.  The outdoor light must be equipped with a photocell. The light must be one of the following lighting types:  high or low pressure sodium, mercury vapor or metal halide.  Customer agrees to install the light within two months of purchase.  The coupon expires 90 days from date of issue.  The coupon must be an original.  Photocopies are not accepted.

7.
Program evaluation method; Measurement and verification protocols:  Satisfaction of customers and of vendors; savings to company relative to cost of providing security lighting; complete documentation of coupons issued, redeemed, outstanding and costs to provide service.

8.
Communications method:  Printed Material, Customer Call, Company Rep

9.
Marketing plan; Customer incentives:  None; Ownership of lamp.

10.
Annual cost for 1997:  $2,900


1998:  $1,540

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for implementation of this energy service:  

Blake Gross – Senior Technology Consultant

DETAILED DESCRIPTION FORM R.1

1.
FORM R.1
2.
Name of the energy service:  Customer education, including school programs and community education
3.
Description:  WTU provides educational materials strengthening understanding of electricity, energy usage and electric safety through information and opportunities for elementary and secondary school students as well as the general public.  Methods include electrical safety presentations through The National Theatre for Children, booklets for classroom activities or take-home information through Enterprise for Education, textbook covers, internet website links such as The Electric Universe, Renewables and Electric Vehicles, speakers bureaus and various opportunities for external seminar involvement.

4.
Objective:  To provide educational information to WTU customers and communities on a variety of issues relating to electricity, energy usage and electric safety.

5.
Customer class(es) affected:  Not Applicable.

6.
Customer group(s) targeted; Eligibility restrictions: Not Applicable.

7.
Program evaluation method; Measurement and verification protocols:  Process, Outcome, Impact.

8.
Communications method:  Printed Material, Internet, Company Reps.

9.
Marketing plan; Customer incentives:  WTU representatives work directly with customers and communities.

10.
Annual cost for 1997:  Not available.

1998:  Not available.

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Sharon Trott – Communications Manager


Janice Baker – Communications Projects Coordinator

DETAILED DESCRIPTION FORM S.1

1.
FORM S.1
2.
Name of the energy service:  Advertising
3.
Description:  WTU’s general safety advertising informs customers about the potential hazards associated with electrical contact.  Designed to reach residential, commercial and industrial customers, such advertising includes:

· What To Do If The Lights Go Out:  Helpful tips on safely dealing with electrical outages.  Included are frequently asked questions, extreme weather tips, refrigerator tips concerning frozen food, electric appliances, emergency equipment and portable generators.

· Adult Safety:  Safety messages designed to impact demographics shown to be the most at risk to electric contact.  Also included in the strategy are messages directed toward the families of the most at risk demographic. 

· Youth Safety:  Louie the Lightning Bug – This program is aimed at multiple youth age groups and covers electrical safety, down lines, kite flying, substations, underground facilities, etc.  

WTU’s community involvement advertising is designed to inform and demonstrate that WTU is a good corporate citizen and indirectly urge the rest of the community to participate for the benefit of the community.  Two campaigns of this type are:

· Helping Out:  Designed to inform the customer of WTU’s community-based activities

· Little League:  Designed to inform the customer of WTU’s community-based activities associated with economic development.  

WTU informs customers of the menu of service options available to them.  Among the customer service options are:

· AMP:  Customer program to average out their monthly bills.

· Direct Advantage:  Customer program using direct deposit to pay monthly bills.

· Restoration:  Informational and designed to give our customers a number to call and to let them know we make every effort to restore power.

· Call Center: Informational and designed to remind the customer of our 24 hour a day, 365 days a year access. 

· On-line Customer Service: New on-line service designed to make transactions with us easier and quicker. 

· Commercial/Industrial Pricing Options:  Electronic Data Interchange (EDI), Real Time Pricing (RTP), Select Time of Use (STOU), Select Choice 

WTU’s business recruitment advertising promotes activities for community economic development.  WTU’s objective for such advertising is to provide the communities we serve with a resource for improving the business climate by marketing the community to potential new businesses.

4.
Objective:  To inform and educate customers; To promote community development.

5.
Customer class(es) affected:  Residential, Commercial and Industrial, depending on the type of advertising.

6.
Customer group(s) targeted; Eligibility restrictions:  Not Applicable.

7.
Program evaluation method; Measurement and verification protocols:  Not Applicable.

8.
Communications method:  Print Ad, Radio, Television, Printed Material, Bill Insert, Internet, Trade Organization, Company Reps, depending on the type of advertising.

9.
Marketing plan; Customer incentives:  Not Applicable.

10.
Annual cost for 1997:  $889,503


1998:  $673,404

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:  

Bill Crawley – Communications Manager

DETAILED DESCRIPTION FORM T.1

1.
FORM T.1
2.
Name of the energy service:  Economic Development and Community Affairs
3.
Description:  To support economic development, WTU focuses on three general areas:  community economic development; recruitment of new business; and business retention and expansion programs (BREP).

To support community affairs, WTU encourages employee involvement in communities where they live.  WTU also supports civic projects which benefit local organizations including non-profit boards, youth leadership and charitable agencies.  Activities may include community revitalization projects, adopted school assistance, United Way involvement, energy fund assistance and/or Habitat for Humanity. 

4.
Objective:  To help communities create jobs and improve overall quality of life.

5.
Customer class(es) affected:  Residential, Commercial, Industrial.

6.
Customer group(s) targeted; Eligibility restrictions:  Not Applicable.

7.
Program evaluation method; Measurement and verification protocols: Number of expansions and new locations announced for economic development.  Process, Outcome and Impact for Community Affairs.

8.
Communications method:  Print Ad, Printed Material, Customer Call, Internet, Trade Organization, Company Reps.

9.
Marketing plan; Customer incentives:  Utilize company representatives to work directly with communities and existing customers.  Market to prospective customers via direct mail, direct visits, trade shows, telemarketing and advertising.

10.
Annual cost for 1997:  $712,239


1998:  $990,662

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Janet Smith – Economic Development Director

DETAILED DESCRIPTION FORM T.2

1.
FORM T.2
2.
Name of the energy service:  Economic Development Rates
3.
Description:
Experimental Economic Development Rider

This rider is no longer available for service and was closed to new customers on December 31, 1998.  This rider was available to businesses and industries with new loads, expansions of existing loads, or for resumption of service to load which have been inactive for 12 months or more.  The customer needs to increase full-time employment and meet minimum level requirements to receive a credit.

4.
Objective:  To increase jobs in WTU’s service area.

5.
Customer class(es) affected: Commercial and Industrial customers and qualify under the availability clause of the tariff.

6.
Customer group(s) targeted:  All qualifying commercial and industrial customers.

Eligibility requirements:  Customers must increase full-time employment, add/expand/resume load.  Customers must add 100 kW.  Only certain types of businesses qualify for this tariff.
7.
Program evaluation method:  Customer furnishes the number of jobs created to qualify for Economic Development Rider (EDR).

Measurement:  WTU verifies the estimated kW load added to qualify for the EDR. 

Verification protocol:  WTU monitors and verifies full-time employment and load-demand annually.  Customer may be disqualified if they do not meet load demand and employment conditions of the EDR tariff.  

8.
Communications method:  Customer Call,  Company Reps.

9.
Marketing plan; Customer incentives:  If customer meets load requirements, then customer receives a billing credit based on the number of jobs added and the year of the contract.

10.
Annual cost for 1997:  Not available.

1998:  Not available.

11.
Annual revenues for 1997:  $680,638

1998:  $744,665

12.
Contact name of the person responsible for the implementation of this energy service:

Janet Smith – Economic Development Director


Richard Byrne – ERCOT Rates Manager

DETAILED DESCRIPTION FORM T.3

1.
FORM T.3
2.
Name of the energy service:  Economic Maintenance Rates
3.
Description:
Experimental Economic Maintenance Rider

This rider is available to businesses and industries which have an average demand of 100 kW or more. This Rider is available for the potential decremental billing demand to an existing Customer, as determined by WTU. The Rider is available to customers which would otherwise reduce their loads, relocate their operations, or terminate their operations.

4.
Objective:  To retain jobs in WTU’s service area.

5.
Customer class(es) affected: Commercial and Industrial customers and qualify under the availability clause of the tariff.

6.
Customer group(s) targeted:  All qualifying commercial and industrial customers.

Eligibility requirements:  Customers must have an average load of 100 kW or more.  Only certain types of businesses qualify for this tariff.
7.
Program evaluation method:  Customer furnishes the number of jobs retained to qualify for Economic Maintenance Rider (EMR).

Measurement:  WTU verifies the estimated kW load retained to qualify for the EMR. 

Verification protocol:  WTU monitors and verifies full-time employment and load-demand annually.  Customer may be disqualified if they do not meet load demand and employment conditions of the EMR tariff.  

8.
Communications method:  Customer Call,  Company Reps.

9.
Marketing plan; Customer incentives:  If customer meets load requirements, then customer receives a billing credit based on the number of jobs retained and the year of the contract.

10.
Annual cost for 1997:  Not available.

1998:  Not available.

11.
Annual revenues for 1997:  $490,862

1998:  $560,588

12.
Contact name of the person responsible for the implementation of this energy service:

Janet Smith – Economic Development Director


Richard Byrne – ERCOT Rates Manager

DETAILED DESCRIPTION FORM U.1

1.
FORM U.1
2.
Name of the energy service:  Electric bill payment options
3.
Description:  WTU offers different options to customers regarding the form of payment, where payments can be made, and alternative arrangements for payment of bills.  Payment options for WTU include:

· Cash, check or money order.

· Credit card.

· Debit card.

· Master Card Remittance Processing System (EFT).

· Electronic Data Interchange (EDI) billing information is provided electronically and payment from customer is made electronically.  Customer must have the capability to transmit EDI; requires strict formatting.

· Mail-in Payments – Payment of electric bills using the return envelopes provided in each bill; via U.S. mail.

· ExpressPay (paystations) – Third-party vendor services contracted for collection of payments from customers.

· 3rd Party Notification:  At no charge, the customer can name a consenting third party to receive a letter of notification upon generation of a cut-off notice due to non-payment of electric bills, before service is disconnected. 

· 3rd Party Guarantor:  A third party agrees to be responsible for the unpaid final bills on another customer’s (residential) account up to the amount stated in the agreement. 

· Average monthly payment plan – Provide residential customers an average monthly payment plan.

· DirectAdvantage – Enables customers to have their electric bill payment deducted from their financial institution account.

· Equal Payment Plan – Provide residential customers an equal monthly payment.

· Payment Extension – Customer service personnel are empowered to assist customers in paying their electric bills.

WTU does not offer any financing options. 

4.
Objective:  To provide convenient methods for customers to pay their electric bills.

5.
Customer class(es) affected:  All

6.
Customer group(s) targeted; Eligibility restrictions:  All; None, except as provided in the tariff or service offering.

7.
Program evaluation method; Measurement and verification protocols:  Not Applicable.
8.
Communications method:  Print Ads, Radio, Television, Printed Material, Bill Insert, Customer Call Center, Company Reps.

9.
Marketing plan; Customer incentives:  Not Applicable; Not Applicable.

10.
Annual cost for 1997:  Not available.
 
1998:  Not available.

11.
Annual revenues for 1997:  Not available.
1998:  Not available.

12.
Contact name of the person responsible for the implementation of this energy service:


Nancy Sutton – Customer Accounting Manager

AFFIDAVIT

WEST TEXAS UTILITIES COMPANY

ACCESSIBLE UTILITY INFORMATION

ACCESS PLAN PURSUANT TO §25.223(f)

West Texas Utilities Company (WTU) submits this plan relating to the creation and maintenance of Accessible Utility Information (AUI) in compliance with §25.223(e)(2).  The following information is AUI.  AUI does not include competitively sensitive information, proprietary customer information, corporate support service information, or trade secrets.  Table 1 indicates the utility operating unit responsible for the information to be maintained, the type of information to be created and maintained in the future, and whether any AUI has been destroyed during the past three years.
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