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SCHEDULE A.1: Explanation of Tariff Options
1. SCHEDULE  A.1

2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: Explanation of  Tariff Options

3. Indicate the year that this or a similar service was first provided: 1984, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. 7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Customer]  
8. In the utility’s opinion, is the energy service a regulated activity?  [YES]  

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM A.1

1. FORM A.1
2. Name of the energy service: 

Explanation of  Tariff Options

3. Description: 

A pamphlet 'Your Rights as a Customer' is mailed to residential customers when service is initiated and to all residential customers on a biennial basis.  This brochure provides customers with an explanation and a breakdown of Rate R Residential and other alternatives available at the customer's location. 

Commercial and Industrial Customers, upon initiation of service and/or changes in existing service, provide operational information to specially trained Company Representatives, New Customer Development Managers and Account Managers and/or Key Account Executives, who evaluate this information and explain the available rate options.  The customer has ultimate responsibility for the determination of the rate under which they receive service.   

In addition, the 24-Hour Customer Information Center responds to all billing and rate inquires from all rate classes. Of the total calls received in the 24-Hour Customer Information Center, inquiries regarding tariffs and rate schedules would represent approximately 12%.  Approximately 5% would be Residential and the other 7% would be Commercial and Industrial customers. 

4. Objective:  To communicate and explain the different tariff options available to customers 

5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions: All; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method:  [PRINTED MATERIAL]  [CUSTOMER CALL] [COMPANY REPS]
9. Marketing plan; [None] customer incentives: N/A
10. Annual cost for 1997: N/A 1998: N/A 

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A 1998: N/A 

Contact name of the person responsible for the implementation of this energy service: Jan McCorstin Brenda Jackson and Jim Hess

12. SCHEDULE A.2: Explanation of Tariff Options
1. SCHEDULE  A.2

2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: Rate Analysis

3. Indicate the year that this or a similar service was first provided: 1984, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. 7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Customer]  
8. In the utility’s opinion, is the energy service a regulated activity?  [YES]  

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM A.2

1. FORM A.2
2. Name of the energy service: 

Rate Analysis

3. Description: 

Electric consumption based on the customer’s load characteristics and connected load is used to perform rate comparisons for different rate options.

4. Objective:  To communicate and explain the different tariff options available to customers 

5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions: All; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method:  [PRINTED MATERIAL]  [CUSTOMER CALL] [COMPANY REPS]
9. Marketing plan; [None] customer incentives: N/A
10. Annual cost for 1997: N/A 1998: N/A 

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A 1998: N/A 
12. Contact name of the person responsible for the implementation of this energy service: J. Michael Sherburne, Brenda Jackson and Jim Hess
SCHEDULE B.1:  Demand-side Resource Contract Administration
1. SCHEDULE B.1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: Demand-side Resource Contract Administration
3. Indicate the year that this or a similar service was first provided: 1996, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer]  

8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM B.1

1. FORM B.1
2. Name of the energy service:

Demand-side Resource Contract Administration

3. Description:

Listed below are the commission authorized demand-side resource contracts:

CES/Way International, Inc. -- This contract requires that CES/Way provide TU Electric with 9,665 kW of demand reduction and 36,078,763 annual kWh reduction by installing comprehensive lighting, space conditioning, and motor DSM measures in TU Electric's federal and state government customers' facilities.   The total contract price of CES/Way's contract in net present value dollars is $7,800,000.  In nominal dollars, that amount is $13,950,000.

Custom Energy, L.L.C. -- This contract requires that Custom Energy provide TU Electric with 17,410 kW of demand reduction and 66,745,276 annual kWh reduction by installing lighting, cooling, and other custom efficiency DSM Measures for TU Electric's small and medium-sized commercial and industrial customers.  The total price of Custom Energy's contract in net present value dollars is $9,344,000.  The value of the contract in nominal dollars is $15,995,000.

Entergy Systems and Service, Inc. -- Under the terms of this contract, Entergy is to provide 24,331 kW of demand reduction and 184,367,300 annual kWh reduction from the installation of DSM measures affecting lighting, space conditioning, refrigeration, and water heater blankets for customers in the hospital and retail sectors throughout TU Electric's service area. In net present value dollars, the price of Entergy's contract is $10,925,000.  In nominal dollars, that amount is $19,136,000.

EUA Cogenex - West -- This contract requires EUA Cogenex - West to provide TU Electric with 8,942 kW of demand reduction and an annual kWh reduction of 53,187,888.  EUA Cogenex will achieve those reductions through the installation of lighting and cooling DSM measures for commercial/industrial customers, medical services customers, and institutional/educational customers outside of Parker, Denton, Collin, Tarrant, Ellis, Dallas, Kaufman, and Johnson counties.  The net present value of the total price of EUA Cogenex's contract is $3,820,000, and the nominal dollar value of that amount is $8,827,000.

MC2 Energy Management -- This contract calls for MC2 to provide TU Electric with 2,400 kW of demand reduction and 9,600,000 annual kWh reduction by installing high efficiency lighting and HVAC measures in TU Electric's commercial and industrial customers' facilities located in the areas of Dallas County designated by the Texas Department of Commerce as "enterprise zones."  The net present value of the total price of MC2's contract is $1,431,000.  In nominal dollars, that amount is $2,576,000.

Princeton Development Corporation -- Princeton is obligated to provide 3,510 kW of demand reduction and 13,162,500 kWh annual reduction through the installation of lighting, space conditioning, and other non-lighting DSM measures in retail automobile dealerships throughout TU Electric's service area.   The net present value of the total price of Princeton's proposal is $2,386,000, and in nominal dollars, that amount is $4,371,000.

Planergy Services -- Under the terms of this agreement, Planergy will provide TU Electric with 5,000 kW of demand reduction and 32,500,000 kWh of annual reduction from the installation of adjustable speed drive motors for TU Electric's commercial and industrial customers.   Planergy will market its services to commercial/industrial customers who typically have a maximum demand of 1,000 kW and operate three shifts per day.  The price of Planergy's proposal in net present value dollars is $4,400,000.  In nominal dollars that amount is $7,416,000.

Tarrant Regional Water District -- This agreement calls for the Tarrant Regional Water District to provide 648 kW of demand reduction and 4,035,875 annual kWh reduction with the installation of variable frequency drives on the Richland Chambers Booster Pump Station located near Waxahachie (Ellis County).  The installation of these measures will help match the water output of the pump station to the needs of its customers.  The net present value of the price of Tarrant Regional's contract is $74,100, and in nominal dollars that amount is $127,000.

4. Objective: To administer the contracts so that the agreements are implemented according to the terms and conditions of the agreement.
5. Customer class(es) affected:  Commercial and Industrial
6. Customer group(s) targeted; eligibility restrictions: Each contractor has a specific customer or geographic segment of the market that is described in Section 3. Only the types of customers specified in Section 3 are eligible to be included in the contractors program.
7. Program evaluation method; measurement and verification protocols:  

Program Evaluation and Performance Payment Administration

In order to receive any payments, each contractor is required to deliver at least 50% of the kW and kWh savings promised in its contract.  The contractors are required to submit pre- and post- equipment installation reports that document the work performed at each customer location. Each contractor must also adhere to the requirements set forth in the contract for measuring and verifying the DSM resources that the contractor is providing.

Contractors must submit a report each year that documents and verifies their savings from the prior year.  Upon review and acceptance of that report, TU Electric will pay the contractor for those measured savings according to the contract terms.  The contractors price is typically based upon kW and kWh savings measured in on-peak and off-peak periods.

Under the terms of the contracts, contractors will get a reduced payment for kW and kWh savings between 50%-89% of the contract amount and full payment for savings between 90%-110% of the contract amount (the base amount).  For savings in excess of 110% of the base amount, contractors will receive full payment for the base amount, plus a reduced payment for savings between 110% and 150%.  Contractors will receive no payments for energy savings in excess of 150% of the base amount.

The measurement and verification protocols in each of the contracts are based upon Level 3 Guidelines published by the New England Chapter of the Association of Energy Engineers.

8. Communications method: [PRINTED MATERIAL] [COMPANY REPS]
9. Marketing plan; customer incentives: Marketing of program is the responsibility of each contractor.  The contractors may or may not offer incentives.
10. Annual cost for 1997: $260,147   1998: $281,707
11. Annual revenues for 1997: N/A   1998: N/A
12.  Contact name of the person responsible for the implementation of this energy service:  Mike Stockard
SCHEDULE C.1: Administration of Commission-authorized Low-Income Programs & Activities 
1. SCHEDULE C.1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  e-WiseSM Low Income DSM Program
3. Indicate the year that this or a similar service was first provided: 1996, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff? [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [CUSTOMER]  

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM C.1

1. FORM C.1
2. Name of the energy service:

e-WiseSM Low Income DSM Program
3. Description:

The e-WiseSM Low-Income DSM program is designed to provide demand side management (DSM) services to low-income customers.  Primary measures include 

· weatherization services, 
· installation of high efficiency refrigerators, 
· compact fluorescent lights, 
· water savers, and 
· energy education.
4. Objective:

To improve the structural efficiency of low-income family dwellings (single family units, townhouses, duplexes, triples, fourplexes, and public housing), raise the awareness among low-income customers about energy efficient products and techniques in the home, reduce system energy and demand requirements, reduce Company credit and collection problems by reducing customer electric bills to a more affordable level, and build good customer relations by helping customers save energy

5. Customer class(es) affected:  Residential
6. Customer group(s) targeted; eligibility restrictions:

For the weatherization “Piggyback” component, participation is limited to those structures occupied by low-income customers who are eligible to receive DOE-funded low-income services.  For the Neighborhood Blitz component, participation is limited to residential structures in designated target low-income neighborhoods in TU Electric’s service territory.  For the Multifamily component, participation is limited to housing units in TU Electric’s service territory that are predominately occupied by low-income customers. “Low-income” is characterized as annual income less than 125 percent of the federal poverty guideline.

7. Program evaluation method; measurement and verification protocols:

A Process Evaluation and Impact Evaluation will be done for the e-Wise Low-Income Program.  DSManager is used to evaluate the financial impact of DSM alternatives on the electric utility and its customers.  The kW and kWh estimates are based on the calculated difference between the conservation case and the base case.  The base case is the equipment and measures that would be installed in a home in the absence of the program.  The base case is determined from knowledge of equipment and measures installed in non-participating customer homes.  The DOE 2.1E building simulation program, developed by Lawrence Berkely Laboratories with U.S. Government funding, is used to analyze customer response to DSM programs.  This modeling program predicts kW and kWh savings using a proto-typical single-family dwelling’s characteristic construction parameters and equipment efficiencies.  The base case proto-typical dwelling characteristics were derived from survey information compiled on participants and prior TU Electric market research. 

8. Communications method: [PRINTED MATERIAL] [BILL INSERT] [CUSTOMER CALL] [COMPANY REPS] [Third Party]
9. Marketing plan; customer incentives:

The weatherization “Piggyback” component is marketed through the Texas Department of Housing and Community Affairs’ Weatherization Agency Providers (WAP).  The WAPs are community service agencies who already provide weatherization assistance to low-income consumers.  TU Electric assists the targeting process by providing referrals based on identifying customers with the greatest need; e.g., customers with excessively large electric bills or customers admittedly having difficulty paying electric bills.  TU Electric Customer Service Representatives also market the service to potential low-income customers.  The energy service provider determines the ultimate eligibility. Incentives: N/A.

10. Annual cost for 1997: $1,215,539   1998: $1,440,785
11. Annual revenues for 1997: $10,960   1998: $20,780
12. Contact name of the person responsible for the implementation of this energy service:  Jerry Adams
SCHEDULE D: Energy-Consuming, Customer-Premise Equipment

- None - 

SCHEDULE E.1: Energy Efficiency and Load Management Activities
1. SCHEDULE E.1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  e-Choice®
3. Indicate the year that this or a similar service was first provided: 1996, and the year this service was terminated: Ongoing.
4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer]
8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM E.1

1. FORM E.1
2. Name of the energy service:

e-Choice®
3. Description:

The e-Choice® program provides comprehensive energy efficiency retrofits for existing single family customers.  Customers call a 1-800 number to receive information on high efficiency HVAC equipment, duct work repair/replacement, and ceiling insulation. Customers that change out an HVAC system and meet TU Electric requirements may apply for special bank financing. Installations must be installed by a TU Electric authorized e-Choice® dealer. Currently, there are 300 participating HVAC dealers that are referred to customers calling the e-Choice® 1-800 number.  
Financing: Any existing single family customer that meets the e-Choice® installation requirements may apply for special financing from the bank. The application is made by phone using a toll-free number, and the bank will give the customer a loan decision within 10 minutes. There is an attractive interest rate, and the process is fast, easy and convenient for the customer.  All financing is solely between the customer and bank.
4. Objective:

To promote comprehensive HVAC replacements for existing residential customers changing out their old, inefficient systems.  The program promotes high efficiency equipment, properly sealed and insulated duct work, and attic insulation to reduce on-peak kW demand.

5. Customer class(es) affected:  Residential
6. Customer group(s) targeted; eligibility restrictions:  Existing Residential Customers
7. Program evaluation method; measurement and verification protocols:

Measurement and verification is conducted by a third-party contractor on an annual basis and includes impact and process evaluations. 
8. Communications method: [PRINT AD] [RADIO] [TELEVISION] [PRINTED MATERIAL] [BILL INSERT] [INTERNET] [TRADE ORGANIZATION] [COMPANY REPS]
9. Marketing plan; customer incentives: The program is promoted to customers using the communications methods listed above. Incentive:  None
10. Annual cost for 1997:   $1,019,271   1998:  $868,101
[Direct Cost Only]
11. Annual revenues for 1997:   N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service:  Mike Baker
SCHEDULE E.2: Energy Efficiency and Load Management Activities
1. SCHEDULE E.2
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  e-PlusTM Homes
3. Indicate the year that this or a similar service was first provided: 1992, and the year this service was terminated: Ongoing.
4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer]
8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
14. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
15. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
16. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
10. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM E.2

1. FORM E.2
2. Name of the energy service:

e-PlusTM Homes
3. Description:

The e-PlusTM Homes program is targeted to the new single family home builder who builds homes for environmentally-conscious customers.  The e-PlusTM Program encourages energy efficiency and environmental building practices by recognizing homes built with high-efficiency HVAC equipment, improved structural thermal integrity, and an additional environmental package. This program is EEI (Edison Electric Institute) E-SealSM Certified.

4. Objective:

To promote energy efficiency and environmental responsiveness in the new single-family home market.  The program is approved as an E-SealSM program of the Edison Electric Institute and promotes high efficiency equipment, improved thermal integrity of the building shell and prescribed environmental attributes.

5. Customer class(es) affected: Residential 

6. Customer group(s) targeted; eligibility restrictions: New Single-Family Home Market; None
7. Program evaluation method; measurement and verification protocols:

Measurement and verification is conducted by a third-party contractor on an annual basis and includes impact and process evaluations. 

8. Communications method: [PRINT AD] [PRINTED MATERIAL] [BILL INSERT] [CUSTOMER CALL] [INTERNET] [TRADE ORGANIZATION] [COMPANY REPS]
9. Marketing plan; customer incentives:
The following rebates are available on qualifying e-PlusTM homes:

• $500 
All improved structure and enhanced environmental requirements of the e-PlusTM Program 

• $400 
Each qualified air source/dual fuel heat pump system or 90% gas furnace complete with carbon monoxide detector 

• $1,000 Each qualified geothermal heat pump system

10. Annual cost for 1997:    $ 198,558       1998: $269,995
[Direct Cost Only]
11. Annual revenues for 1997: N/A  1998: N/A
12. Contact name of the person responsible for the implementation of this energy service:  Linda Price
SCHEDULE E.3: Energy Efficiency and Load Management Activities
1. SCHEDULE E.3
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: e-Wise® Homes 

3. Indicate the year that this or a similar service was first provided: 1982, and the year this service was terminated: Ongoing.
4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?   [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM E.3

1. FORM E.3
2. Name of the energy service:

e-Wise® Homes
3. Description:

The e-Wise® Homes program is targeted to the new single family homebuilder to build homes for energy conscious customers.  The e-Wise® program encourages energy efficiency by recognizing homes built with high efficiency HVAC equipment and structures that exceed the model energy code (MEC) by 10%.
4. Objective:

To promote energy efficient construction in the new single-family home market.  The program promotes improved structural efficiency that exceeds the CABO Model Energy Code and high efficiency equipment.

5. Customer class(es) affected: Residential
6. Customer group(s) targeted; eligibility restrictions:  New Single Family Home Builders
7. Program evaluation method; measurement and verification protocols:

Measurement and verification is conducted by a third-party contractor on an annual basis and includes impact and process evaluations. 
8. Communications method: [PRINT AD] [RADIO] [TELEVISION] [PRINTED MATERIAL] [BILL INSERT] [CUSTOMER CALL] [INTERNET] [TRADE ORGANIZATION] [COMPANY REPS]
9. Marketing plan; customer incentives:

The following rebates are available on qualifying e-Wise® homes:

• $500 
All Structure Requirements Plus a 12 SEER AC and 80% AFUE Rated Gas Furnace

• $950
All Structure Requirements Plus a 12 SEER AC and a 7.5 HSPF Rated Heat Pump

• $200
Each additional Qualifying Heat 

10. Annual cost for 1997:   $5,415,227   1998:  $12,996,148
[Direct Cost Only]
11. Annual revenues for 1997: N/A  1998: N/A
12. Contact name of the person responsible for the implementation of this energy service: Linda Price
SCHEDULE E.4: Energy Efficiency and Load Management Activities
1. SCHEDULE E.4
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: Pilot e-Wise® Multifamily DSM
3. Indicate the year that this or a similar service was first provided: 1997, and the year this service was terminated: Pilot runs through 1999.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer]
8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated:  PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding 

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM E.4

1. FORM E.4
2. Name of the energy service:

Pilot e-Wise® Multifamily DSM

3. Description:

The Pilot e-Wise® Multifamily DSM program encourages the use of energy efficiency building construction techniques by recognizing multi-family structures that are built to improve thermal integrity standards.  The program intends to improve the overall thermal integrity of multi-family housing construction and encourages builders to improve the efficiency of the HVAC and water heating systems.
4. Objective:

To improve the overall integrity of multifamily construction; to investigate the potential of moving apartments  to more efficient sources of heating and water heating; to increase the market penetration of energy efficient HVAC and water heating in the multifamily market, which will lower peak demand, energy consumption and operating costs.  The program will increase consumer awareness of energy efficiency through consumer education.

5. Customer class(es) affected:  Residential
6. Customer group(s) targeted; eligibility restrictions: Multifamily developers that build complexes with more than four units.  Pilot is limited to 7,500 multifamily units.  
7. Program evaluation method; measurement and verification protocols: 

Third-party inspector to ensure that thermal integrity requirements are met and reported equipment installed.
8. Communications method: [PRINTED MATERIAL] [COMPANY REPS]
9. Marketing plan; customer incentives:  

The program has collateral material that outlines program requirements and options for participation.  Information is also included in builder meetings/seminars.  The following incentives are available to developers.

· $350
All Structure Requirements 

Plus an additional incentive based upon the equipment installed:

· $300
10 SEER Air Conditioner with 80% AFUE Gas Furnace

· $150 
10 SEER 7.5 HSPF Rated Heat Pumps

· $ 65
11 SEER Air Conditioner with Electric Heat

· $350
11 SEER Air Conditioner with 80% AFUE Gas Furnace

· $215
11 SEER 7.5 HSPF Rated Heat Pumps

· $120
12 SEER Air Conditioner with Electric Heat

· $400
12 SEER Air Conditioner with 80% AFUE Gas Furnace

· $300
12 SEER 7.5 HSPF Rated Heat Pumps

· $ 25
Efficient Electric Water Heater with 9.0 or better energy factor

· $150
Direct Vent Gas Water Heater

10. Annual cost for 1997:   $ 2,271,981   1998:  $1,879,204
[Direct Cost Only]
11. Annual revenues for 1997: N/A    1998: N/A
12. Contact name of the person responsible for the implementation of this energy service:  Mike Stockard
SCHEDULE F.1: Technical Assistance
1. SCHEDULE  F.1

2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: Energy Conservation Services

3. Indicate the year that this or a similar service was first provided: 1993, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. 7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Customer]  
8. In the utility’s opinion, is the energy service a regulated activity?  [YES]  

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM F.1

1. FORM F.1
2. Name of the energy service: 

Energy Conservation Services

3. Description: 

The Energy Conservation service is designed to handle complex bill inquiries related to the amount/size of electric bills by telephone.  Call center representatives also provide assistance to customers regarding energy conservation, heat pumps, air conditioning units, water heaters, etc.

4. Objective: Handle complex bill inquiries related to amount/size of electric bills by telephone
5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions: Residential and Commercial; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A; Measurement: Reports generated to track the number of customer calls
8. Communications method: [PRINT AD] [TELEVISION] [PRINTED MATERIAL] [BILL INSERT] [COMPANY REPS]
9. Marketing plan; [None] customer incentives: N/A
10. Annual cost for 1997: N/A 1998: N/A 

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A 1998: N/A 

12. Contact name of the person responsible for the implementation of this energy service. Helen Burt

SCHEDULE F.2: Technical Assistance
1. SCHEDULE  F.2
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: Energy ParkTM Seminars
3. Indicate the year that this or a similar service was first provided: 1994, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [CUSTOMER] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated:  PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding 

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM F.2

1. FORM  F.2
2. Name of the energy service:

Energy ParkTM Seminars

3. Description: 

Energy ParkTM Seminars are informative workshops that give residential, commercial and industrial customers the opportunity to learn about the latest equipment, regulatory developments and other energy-related news. TU Electric representatives and informed speakers from throughout the energy industry deliver the latest information on topics ranging from new high-efficiency technologies (lighting, air conditioning, motors, energy management systems, geothermal heat pumps, heating and water heating) to the current status of deregulation. Seminars are open to all TU Electric commercial and industrial customers. Nominal fees are charged for some seminars and vary depending upon the length and structure of the seminar.

4. Objective: To deliver valuable, energy-related information to the customer
5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions: All; No restrictions
7. Program evaluation method; measurement and verification protocols: We evaluate every seminar as to its effectiveness, i.e., how did the customer like the seminar, was it relevant etc.
8. Communications method: [PRINT AD] [PRINTED MATERIAL] [INTERNET] [TRADE ORGANIZATION] [COMPANY REPS]
9. Marketing plan; customer incentives: 

We market Energy Park Seminars through two major avenues: our Customer Service organization and the Texas Manufacturing Assistance Center (TMAC). TMAC's mission is to provide business-related services to small/medium sized businesses.  Incentives: None

10. Annual cost for 1997: N/A 1998: N/A
No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A  1998: N/A
12. Contact name of the person responsible for the implementation of this energy service: Carlos Ruffino
SCHEDULE F.3: Technical Assistance
1. SCHEDULE  F.3
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: On-Site Commercial / Industrial Energy Audits
3. Indicate the year that this or a similar service was first provided: 1984, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [CUSTOMER] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated:  PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding 

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM F.3

1. FORM  F.3
2. Name of the energy service:

On-Site Commercial / Industrial Energy Audits
3. Description:

The commercial / industrial audit entails a site visit and focuses on increasing the efficiency of energy consuming equipment such as lighting, motors, chillers, and thermal storage load shifting possibilities. The service includes preparing and presenting a final report and can include additional information on specific technologies. TU Electric provides energy audits at the customer’s request at no charge.

4. Objective:  To assist customers in the efficient uses of energy
5. Customer class(es) affected:  Commercial & Industrial 
6. Customer group(s) targeted; eligibility restrictions:  Commercial, Industrial; No restrictions
7. Program evaluation method; measurement and verification protocols:  N/A
8. Communications method: [PRINTED MATERIAL] [CUSTOMER CALL] [INTERNET] [COMPANY REPS]
9. Marketing plan; customer incentives:  N/A
10. Annual cost for 1997: N/A   1998: N/A
No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service: Phil Sprinkle
SCHEDULE F.4: Technical Assistance
1. SCHEDULE  F.4
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Process Profitability Studies
3. Indicate the year that this or a similar service was first provided: 1994, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [CUSTOMER] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated:  PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding 

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM F.4

1. FORM  F.4
2. Name of the energy service:

Process Profitability Studies

3. Description:

The Process Profitability Study entails a one or two day intensive screening process to obtain information and data, to research processes and technology, conduct further analysis, and prepare and present a final report.  The study focuses on the process itself using energy as an analysis tool to identify opportunities for reducing costs and improving profitability. TU Electric performs process profitability studies for customers upon request at no charge.
4. Objective:  To assist customer in identifying means to reduce their total operating cost
5. Customer class(es) affected:  Commercial & Industrial
6. Customer group(s) targeted; eligibility restrictions:  Commercial & Industrial; No Restrictions
7. Program evaluation method; measurement and verification protocols:  N/A
8. Communications method: [PRINTED MATERIAL] [CUSTOMER CALL] [INTERNET] [COMPANY REPS]
9. Marketing plan; customer incentives:  N/A
10. Annual cost for 1997: N/A   1998: N/A
No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service: Phil Sprinkle
SCHEDULE F.5: Technical Assistance
1. SCHEDULE  F.5
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Residential Energy Audits
3. Indicate the year that this or a similar service was first provided: 1981, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [CUSTOMER] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated:  PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding 

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM F.5

1. FORM  F.5
2. Name of the energy service:

Residential Energy Audits

3. Description:

TU Electric provides on-site personalized energy inspections, customer participation (mail-in) audits, and on-line energy audits through our company internet site to identify energy management opportunities in the residential market.  The audits are used to inform residential customers of energy conservation practices and measures to manage energy use.  Customers are provided information on heating and cooling, water heating, lighting, appliances, insulation, caulking and weatherstripping, and pools.  TU Electric also offers an on-line Home Energy Efficiency Tour that is designed to show residential customers where their energy dollars go, some simple ways to conserve electricity year-round, and which new homes are the most energy efficient.
4. Objective: To help customers make informed energy management decisions to get the most benefit from their energy dollar 

5. Customer class(es) affected: Residential
6. Customer group(s) targeted; eligibility restrictions: Residential Single-Family and Multi-Family customers; No restrictions
7. Program evaluation method; measurement and verification protocols: DSM process evaluation through employee interviews and participant surveys.
8. Communications method: [PRINTED MATERIAL] [BILL INSERT] [CUSTOMER CALL] [INTERNET] [COMPANY REPS]
9. Marketing plan; customer incentives:  

Active program promotion through communications methods listed above; Incentive: N/A
10. Annual cost for 1997: $1,352,074   1998: $333,897
11. Annual revenues for 1997: N/A  1998: N/A
12. Contact name of the person responsible for the implementation of this energy service: Janet Freeman
SCHEDULE F.6: Technical Assistance
1. SCHEDULE  F.6
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:   Small Commercial/Industrial Energy Audits
3. Indicate the year that this or a similar service was first provided: 1984, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [CUSTOMER] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated:  PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding 

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM F.6

1. FORM  F.6
2. Name of the energy service:

Small Commercial/Industrial Energy Audits

3. Description:

TU Electric provides mail-in commercial audits for small commercial and industrial customers.  The audit informs commercial customers of energy conservation practices and measures to manage energy use.
4. Objective:  To assist customers in the efficient uses of energy
5. Customer class(es) affected:  Commercial & Industrial
6. Customer group(s) targeted; eligibility restrictions:  Commercial & Industrial customers whose average demand is less than approximately 100 kW; No restrictions
7. Program evaluation method; measurement and verification protocols:  N/A
8. Communications method: [PRINTED MATERIAL] [CUSTOMER CALL] [INTERNET] [COMPANY REPS]
9. Marketing plan; customer incentives:  N/A
10. Annual cost for 1997: N/A   1998: N/A
No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service: Monica Mitchell
SCHEDULE F.7: Technical Assistance
1. SCHEDULE F.7
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:   Thermal Storage Consultation
3. Indicate the year that this or a similar service was first provided: 1984, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [CUSTOMER] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated:  PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding 

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM F.7

1. FORM  F.7
2. Name of the energy service:

Thermal Storage Consultation

3. Description:

The Thermal Storage Program encourages the application of cool storage technology by providing analysis to the customer regarding the billing affects of shifting demand from on-peak periods to off-peak periods.
4. Objective:  To assist customers in determining the feasibility of a Thermal Energy Storage System 
5. Customer class(es) affected:  Commercial & Industrial
6. Customer group(s) targeted; eligibility restrictions:  Commercial & Industrial; No Restrictions
7. Program evaluation method; measurement and verification protocols:  N/A
8. Communications method: [PRINTED MATERIAL] [CUSTOMER CALL] [INTERNET] [COMPANY REPS]
9. Marketing plan; customer incentives:  N/A
10. Annual cost for 1997: N/A   1998: N/A
No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service: Phil Sprinkle
SCHEDULE G.1: Customer-Premises Power Quality
1. SCHEDULE G.1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Power Quality Assistance
3. Indicate the year that this or a similar service was first provided: Unknown, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated:  PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM G.1

1. FORM G.1
2. Name of the energy service:

Power Quality Assistance

3. Description:

At the customer’s request, TU Electric provides consulting assistance related to customer premise power quality issues.  The services include: monitoring, site investigation, analysis, and recommendations.  The customer is not charges for this assistance.
4. Objective:

To assist customers in resolving electrical equipment failures and operational problems

5. Customer class(es) affected: All 

6. Customer group(s) targeted; eligibility restrictions:  All; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method: [PRINTED MATERIAL] [CUSTOMER CALL] [INTERNET] [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A  1998: N/A
No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997:  N/A  1998:  N/A
12. Contact name of the person responsible for the implementation of this energy service: John Soward
SCHEDULE G.2: Customer-Premises Power Quality
1. SCHEDULE G.2
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  e-Monitor®
3. Indicate the year that this or a similar service was first provided: 1996, and the year this service was terminated: 1998.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer] 

14. In the utility’s opinion, is the energy service a regulated activity?  [YES]
15. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: : PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding 

16. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
17. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
18. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
8. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM G.2

1. FORM G.2
2. Name of the energy service:

e-Monitor®
3. Description:

e-Monitor® was a pilot program that offered automatic electrical power outage notification to residential and commercial customers.  The customer plugged the e-Monitor® device into a 120V electrical outlet and a standard RJ11 telephone jack at the home or business to be monitored.  The unit monitored electrical power and upon detection of a service interruption automatically notified TU Electric and the customer.  TU Electric’s e-Monitor® computer captured the customer’s phone number and notified the appropriate distribution operating center of the power outage.  Once power is restored, the customer’s e-Monitor® called TU Electric to verify that power had been restored.
4. Objective: The objective of the e-Monitor® pilot program was to measure customer acceptance and company benefit of an automated outage notification system.
5. Customer class(es) affected:  Residential
6. Customer group(s) targeted; eligibility restrictions:  Existing Residential Customers; 1000 unit pilot
7. Program evaluation method; measurement and verification protocols: A process evaluation by telephone survey of participating e-Monitor customers was completed.
8. Communications method: [PRINTED MATERIAL] [CUSTOMER CALL] [COMPANY REPS]
9. Marketing plan; customer incentives:  

The program was promoted to a randomly selected group of customers by direct mail asking about their interest in participating in a pilot program for automatic outage notification.  Incentives: None
10. Annual cost for 1997: N/A 1998: N/A
No accounting mechanisms are in place to report these costs separately. Cost is embedded in the total Residential Marketing cost.
11. Annual revenues for 1997: N/A 1998: N/A
12. Contact name of the person responsible for the implementation of this energy service: Linda Price
Supplemental Information for

Schedule G

Distribution Services that enhance power quality and reliability before the meter
TU Electric performs many distribution services on a daily basis that enhance power quality and reliability for retail customers.  These services include feeder circuit maintenance, field investigation of circuits that have tripped off-line, and tree trimming to enhance power quality.  In addition to these on-going services, customers may request assistance after they have experienced electrical problems. In these situations, TU Electric will perform a field investigation of the electric circuit that serves their facility and/or install disturbance analysis recording devices on Company facilities to determine power quality on the Company’s side of the meter.  These services are performed before the customer’s meter to determine if the problems are originating from the Company’s facilities. TU Electric can also design and install equipment to provide an additional power source (dual feed) at a cost to the customer to enhance reliability.

Upon determination that the Company’s facilities are not the cause of the power quality problems being experienced by the customer, TU Electric may offer Power Quality Assistance behind the customer’s meter as described in Schedule G.1.

SCHEDULE H.1: Anything of Value To trade Groups, Etc.
1. SCHEDULE H.1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Architects & Engineers Conference
3. Indicate the year that this or a similar service was first provided: 1965, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated:  PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM H.1

1. FORM H.1
2. Name of the energy service:

Architects & Engineers Conference

3. Description:

A bi-annual education conference for architects and engineers that is sponsored by several utilities

4. Objective: To educate and update professional design and maintenance engineers and architects in the latest innovations in electrotechnologies 

5. Customer class(es) affected: Commercial
6. Customer group(s) targeted; eligibility restrictions: Architects and engineers directly involved with the energy design and maintenance of large commercial buildings
7. Program evaluation method; measurement and verification protocols: Exit Survey
8. Communications method: [PRINTED MATERIAL] [CUSTOMER CALL] [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: $16,000   1998: N/A
11. Annual revenues for 1997: N/A  1998: N/A
12. Contact name of the person responsible for the implementation of this energy service:  Jerry Adams
SCHEDULE H.2: Anything of Value To trade Groups, Etc.
1. SCHEDULE H.2
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Master Contract Service, provides apartment complexes with the choice of keeping service ongoing in their units, even when units are vacant
3. Indicate the year that this or a similar service was first provided: 1985, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?    [Customer]
8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM H.2

1. FORM H.2
2. Name of the energy service:

Master Contract Service

3. Description:

Master Contract Service is designed to provide apartment complexes with the choice of keeping service ongoing in their units, even when units are vacant.  An apartment complex that chooses to participate in this program benefits by having the electric account for a vacant unit automatically placed in the apartment complex’s name.  The standard account initiation fee is waived for Master Contract Customers.

4. Objective: Provides apartment complexes with the choice of keeping service ongoing in their units, even when units are vacant.
5. Customer class(es) affected: Residential
6. Customer group(s) targeted; eligibility restrictions: Property Management Companies and owners of Apartment Complexes;  No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A; Measurement: Reports to determine percentage of participation and number of signed contracts 
8. Communications method: N/A
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A   1998: N/A  

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service. Helen Burt
SCHEDULE H.3: Anything of Value To trade Groups, Etc.
1. SCHEDULE H.3
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Builder Services, provides personal service to residential and commercial builders/contractors
3. Indicate the year that this or a similar service was first provided: 1994, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?    [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES]  

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?   [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A 

13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM H.3

1. FORM H.3
2. Name of the energy service:

Builder Services

3. Description:

Builder Services are designed to provide personal service to residential and commercial builders/contractors throughout the TU Electric service area.  There is a separate TU Electric phone number designated for the use of builders and contractors only. Representatives are dedicated to handle all phone inquiries and faxed requests from builders/contractors.  They work directly with the builders/contractors to place applications and provide information regarding the status of underground line installation, location of underground lines, and setting of meters (temporary and permanent).  

4. Objective: Provide personal service to residential and commercial builders/contractors throughout the TU Electric service area.
5. Customer class(es) affected: Residential and General Service
6. Customer group(s) targeted; eligibility restrictions: Builders and Contractors; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A; Measurement: Monthly report to track number of builders and contractors utilizing service.
8. Communications method: [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A   1998: N/A  

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service. Helen Burt
SCHEDULE H.4: Anything of Value To trade Groups, Etc.
1. SCHEDULE H.4
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  e-Choice® Program Financing Option
3. Indicate the year that this or a similar service was first provided: 1996, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?   [Customer] 
8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding 

10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM H.4

1. FORM H.4
2. Name of the energy service:

e-Choice® Program Financing Option

3. Description:

The financing option is included as part of the e-Choice Program, described in Schedule E.1 above, to facilitate qualified e-Choice® installations.  Customers that meet the e-Choice® Program requirements may apply for special bank financing.  The financing option is administered by 1st Utility Finance.  Customers make the application over the phone and are given a loan decision by the bank during the call.  The option is fast, easy and convenient and offers customers an attractive interest rate.

4. Objective: To facilitate qualified e-Choice® installations
5. Customer class(es) affected:  Residential
6. Customer group(s) targeted; eligibility restrictions: Existing TU Electric residential customers that are homeowners.
7. Program evaluation method; measurement and verification protocols: The financing option is a transaction not involving TU Electric.  TU Electric assumes no responsibility or liability in such regards.
8. Communications method: [PRINT AD] [PRINTED MATERIAL] [BILL INSERT] 

9. Marketing plan; customer incentives: This program is promoted using the communications methods listed above. 
10. Annual cost for 1997:  N/A  1998: N/A
No accounting mechanisms are in place to report these costs separately. Cost is embedded in the total e-Choice® program cost.
11. Annual revenues for 1997: N/A  1998: N/A
12. Contact name of the person responsible for the implementation of this energy service:  Mike Baker
SCHEDULE H.5: Anything of Value To trade Groups, Etc.
1. SCHEDULE H.5
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Authorized HVAC dealer referrals in conjunction with the e-Choice® Program 
3. Indicate the year that this or a similar service was first provided: 1996, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?   [Customer] 
8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM H.5

1. FORM H.5
2. Name of the energy service:

Authorized HVAC dealer referrals in conjunction with the e-Choice® Program

3. Description:

Customers call a 1-800 number to get information and recommendations for comprehensive HVAC replacements.  E-Choice® Program, described in Schedule E.1,  has requirements for equipment, duct work and attic insulation.  Authorized e-Choice® dealers perform qualified e-Choice® installations and provide for all required measures, including insulation upgrades, if required.

4. Objective:

To provide a network of full-service authorized dealers to perform qualified e-Choice installations for customers.  These dealers can provide all required measures, including attic insulation upgrades.

5. Customer class(es) affected:  Residential
6. Customer group(s) targeted; eligibility restrictions: Existing TU Electric residential customers that are homeowners.
7. Program evaluation method; measurement and verification protocols: A third party vendor surveys customers to measure dealer performance.
8. Communications method: [PRINT AD] [RADIO] [TELEVISION] [PRINTED MATERIAL] [BILL INSERT] [INTERNET] [TRADE ORGANIZATION][COMPANY REPS]
9. Marketing plan; customer incentives: Authorized dealer referrals are promoted to customers using the communications methods mention above. 
10. Annual cost for 1997:  N/A  1998: N/A
No accounting mechanisms are in place to report these costs separately. Cost is embedded in the total e-Choice® program cost.
11. Annual revenues for 1997: N/A  1998: N/A
12. Contact name of the person responsible for the implementation of this energy service:  Mike Baker
SCHEDULE H.6: Anything of Value To trade Groups, Etc.
1. SCHEDULE H.6
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Involvement with Builder Conferences and Expositions
3. Indicate the year that this or a similar service was first provided: N/A, and the year this service was terminated: Attended in October 1998.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?   [Customer] 
8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM H.6

1. FORM H.6
2. Name of the energy service:

Involvement with Builder Conferences and Expositions

3. Description:

Texas Air Conditioning Contractors of America Convention – Attended Only

Texas Association of Builders Annual Meeting – Sponsorship

National Association of Homebuilders Convention and Exposition – Attended; Employee volunteers provided

Home and Apartment Builders of Metropolitan Dallas P.A.S.S. (Purchasing Agents & Service Subcontractors) Exposition – Booth sponsorship

Greater Fort Worth Builder Association Associate Exposition – Booth sponsorship

4. Objective:

Develop relationships with TACCA and HVAC contractors to enhance participation in the e-Choice® program, described in Schedule E.1.

5. Customer class(es) affected:  Residential
6. Customer group(s) targeted; eligibility restrictions: N/A
7. Program evaluation method; measurement and verification protocols: N/A 

8. Communications method: N/A
9. Marketing plan; customer incentives: N/A 
10. Annual cost for 1997:  N/A  1998: N/A
No accounting mechanisms are in place to report these costs separately.  Cost is embedded in the total e-Choice® program cost.
11. Annual revenues for 1997: N/A  1998: N/A
12. Contact name of the person responsible for the implementation of this energy service:  Mike Baker
SCHEDULE I: Customer-Premise Power Generation Equipment

- None -  

Supplemental Information for

Schedule I

Distribution Services that support customer-premises power generation equipment
For a customer to sell self-generated power to TU Electric through an interconnection, the customer must have metering equipment and protection equipment installed.  The metering equipment installation provided by TU Electric is charged to the job for that customer.  The protective equipment, designed to protect the TU Electric system, is either installed by TU Electric at cost or installed by the customer.  In addition to the metering and protection equipment, Motor Starting Capacitor Banks (MSCB) are installed on TU Electric facilities ahead of very large customer motors to enable the motors to start without severely dropping the voltage to other customers on the same circuit.

The following are the generating units of 60 to 10,000 kilowatts that are synchronously interconnected to TU Electric’s distribution system.

Size of Generating Unit
Date of Interconnection
Operation

3,500 kW
1988
Base Load 

1,500 kW
1985
Some Peak Shaving

980 kW
1993
Base Load

600 kW
1987
Peak Shaving

67,000 kW
Pre-1980
Provides power and steam to processes

3,500 kW
1990
Provides power to electric chillers and steam to steam driven chillers

TU Electric owns and operates the following experimental generating units less than 10 MW, all located at the TU Electric’s Energy Park

· Three Wind Turbines – Generates approximately 1,000,000 kWh annually

· Photovoltaic Cells – Generates approximately 100,000 kWh annually

· Sterling Engine – A 7.5 kW solar thermal engine system
TU Electric does not own or operate any other generating units of 60 to 10,000 kilowatts. 

SCHEDULE J.1: Customer Usage Information
1. SCHEDULE  J.1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:   Customer Specific Web Page designed to provide billing history, usage and cost information to customers
3. Indicate the year that this or a similar service was first provided: 1997, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [CUSTOMER]
8. In the utility’s opinion, is the energy service a regulated activity? [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  No.
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A 

13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM J.1

1. FORM  J.1
2. Name of the energy service:

Customer Specific Web Page

3. Description:

TU Electric furnishes a web site at no cost to the customer that is designed to provide billing history, usage and cost information.  This service is typically provided to larger, multi-site Commercial and Industrial customers. A summary of usage and cost for all locations of the customer is provided.  Additionally, the customer can see billing history and a consumption graph for individual locations.
4. Objective: 

To deliver value added service to the customer. The web site allows the customer to view pertinent account information i.e. kWhrs, kW demand (actual and billed), dollars spent.

5. Customer class(es) affected: 

Commercial and Industrial Customers

6. Customer group(s) targeted; eligibility restrictions: 

Targeted customers are TU Electric’s largest 2000+ accounts; No restrictions

7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method: [Printed Material] [Internet] [Company Reps]
9. Marketing plan; customer incentives:  N/A
10. Annual cost for 1997:  N/A   1998:  N/A
No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997:  N/A  1998:  N/A
12. Contact name of the person responsible for the implementation of this energy service: Carlos Ruffino
SCHEDULE J.2: Customer Usage Information
1. SCHEDULE  J.2
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:   EnerLinkTM, an analytical tool used to deliver relevant energy information to the customer
3. Indicate the year that this or a similar service was first provided: 1996, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s):  Rate M, Charge No. 18
6. If NO, state the manner in which the energy service is provided:  N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated:  PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM J.2

1. FORM  J.2
2. Name of the energy service:

EnerLinkTM
3. Description:

EnerLinkTM gives the customer an analytical tool for operating equipment in the most cost- effective manner and includes a utility rate billing module built into the software to give the customer the ability to model and forecast energy costs.  TU Electric will install, own, and maintain the necessary equipment and software for a monthly fee that is paid by the customer.
4. Objective:   To deliver relevant energy information to the customer
5. Customer class(es) affected:  Commercial & Industrial
6. Customer group(s) targeted; eligibility restrictions:  None
7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method: [PRINTED MATERIAL] [INTERNET] [ [COMPANY REPS]
9. Marketing plan; customer incentives:  N/A
10. Annual cost for 1997: $37,493   1998: $26,171
11. Annual revenues for 1997: $30,000   1998: $18,000
12. Contact name of the person responsible for the implementation of this energy service Carlos Ruffino   
SCHEDULE J.3: Customer Usage Information
1. SCHEDULE  J.3
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Energy Profiler, an analytical tool used to deliver relevant energy information to the customer
3. Indicate the year that this or a similar service was first provided: 1998, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s):  Rate M, Charge No. 18
6. If NO, state the manner in which the energy service is provided:  N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated:  PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM J.3

1. FORM  J.3
2. Name of the energy service:

Energy Profiler

3. Description:

Energy Profiler gives the customer an analytical tool for operating equipment in the most cost- effective manner.  It includes a rate building feature and a utility rate billing module built into the software that gives the customer the ability to model and forecast energy costs. The software comes with 1700 different electric rates representing 73 different utilities and 24 different gas tariffs.  The customer pays for this service.

4. Objective: To deliver relevant energy information to the customer
5. Customer class(es) affected:  Commercial & Industrial
6. Customer group(s) targeted; eligibility restrictions:   Commercial &Industrial;  No Restrictions
7. Program evaluation method; measurement and verification protocols:   N/A
8. Communications method: [PRINTED MATERIAL] [INTERNET] [COMPANY REPS]
9. Marketing plan; customer incentives:  N/A
10. Annual cost for 1997: N/A  1998: $6,500
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service:  Carlos Ruffino 

SCHEDULE J.4: Customer Usage Information
1. SCHEDULE  J.4
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Interval Load Data Service
3. Indicate the year that this or a similar service was first provided: 1984, and the year this service was terminated: Ongoing.
4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Rate M, Charge No. 6
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM J.4

1. FORM  J.4
2. Name of the energy service:

Interval Load Data Service

3. Description:

At a customer’s request, TU Electric will provide customer with the appropriate load profile metering equipment for their 15 or 60 minute interval load data.  The service can be provided monthly on the customer’s read and bill cycle or provided in bulk at the customer’s request.  The customer pays for this service.

4. Objective: Customer service
5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions:  All metered retail classes; No Restrictions
7. Program evaluation method; measurement and verification protocols:  N/A
8. Communications method: [CUSTOMER CALL] [COMPANY REPS]
9. Marketing plan; customer incentives:  N/A
10. Annual cost for 1997:  N/A  1998:  N/A 

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997:  $75,720   1998:  $56,630
12. Contact name of the person responsible for the implementation of this energy service:  Bob Laningham
SCHEDULE J.5: Customer Usage Information
1. SCHEDULE  J.5
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Electric Meter Pulses
3. Indicate the year that this or a similar service was first provided: 1984.  The year this service was terminated: Ongoing
4. Is this energy service provided pursuant to an approved tariff?  YES
5. If YES, indicate the tariff(s) and relevant portion(s):  Rate M, Charge #7 

6. If NO, state the manner in which the energy service is provided:  N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?    [CUSTOMER]
8. In the utility’s opinion, is the energy service a regulated activity?  YES
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  NO
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM J.5

1. FORM  J.5
2. Name of the energy service:

Electric Meter Pulses

3. Description:

At the customer’s request, TU Electric provides electrical meter pulses proportional to the customer’s rate of energy use.  The customer pays for this service.

4. Objective: 

To provide energy management information to a customer at their request

5. Customer class(es) affected:  All
6. Customer group(s) targeted; eligibility restrictions:  Large Commercial & Industrial Customers; No Restrictions
7. Program evaluation method; measurement and verification protocols.  N/A
8. Communications method:  [COMPANY REPS]
9. Marketing plan; customer incentives:  N/A 
10. Annual cost for 1997:  N/A   1998: N/A   
No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997:  $ 185,100      1998:  $ 179,030 
12. Contact name of the person responsible for the implementation of this energy service: Terry Bates
SCHEDULE J.6: Customer Usage Information
1. SCHEDULE  J.6
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Sub-metered Service
3. Indicate the year that this or a similar service was first provided: 1998, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Rate M, Charge No. 18
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM J.6

1. FORM  J.6
2. Name of the energy service:

Sub-metered Service

3. Description:

Tenant Sub-Metering Service provides billing and payment collection of commercial customers’ tenants for their portion of the buildings’ use of electricity.  The building owner is billed and pays for the total electricity usage in the building (the master meter) via the TU Electric CIS Billing System.  TU Electric prorates the total bill based on the buildings’ sub-meters, calculates a tenant’s amount to pay, prints tenant invoices, accepts tenant payments, and maintains a running balance of the tenant amount due.  The building owner pays for this service.
4. Objective: 

Provide billing and payment collection of commercial customer’s tenants for their portion of the buildings’ use of electricity.

5. Customer class(es) affected: Commercial & Industrial 

6. Customer group(s) targeted; eligibility restrictions: Owners of office buildings; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A; Measurement:  Monthly report to track number of participants and tenants per office building
8. Communications method: [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A   1998: N/A  

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: $50
12. Contact name of the person responsible for the implementation of this energy service: Randy Henington
SCHEDULE K: Communications Services

- None -  

SCHEDULE L: Home and Property Security Services

- None -  

SCHEDULE M.1:  Non-roadway, Outdoor Security Lighting
1. SCHEDULE M.1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Outdoor Security Lighting
3. Indicate the year that this or a similar service was first provided: 1984, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Rate OL – Outdoor Lighting
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM M.1

1. FORM M.1
2. Name of the energy service:  Outdoor Security Lighting
3. Description:

The outdoor lighting program offers energy efficient outdoor lighting to customers for a low monthly rate.  The rate varies depending on the type and wattage of lamp the customer chooses to have TU Electric install.  The light fixture is attached to a company pole and may be served with overhead or underground facilities.  As of January 12, 1999, the company has the following number of lights under each tariff.

Rate Code
Type
# o f Customers
# of Lights

110
175W Mercury Vapor
5962
113,620

111
175W Mercury Vapor State Education
3
109

120
400W Mercury Vapor
563
20,638

121
400W Mercury Vapor  State Education
1
9

130
100W Sodium
777
29,836

131
100W Sodium / State Education
1
16

140
200W Sodium
397
14,563

141
200W Sodium / State Education
4
42

150
250W Metal Halide
20
1,488

160
400W Metal Halide
49
6,568

170
100W Sodium Vapor
5
330

180
250W Sodium Vapor
10
987

181
250W Sodium Vapor / State Education
1
1

190
400W Sodium Vapor
20
1,861

191
400W Sodium Vapor / State Education
1
1

4. Objective:

To provide unmetered outdoor security lighting

5. Customer class(es) affected:  All
6. Customer group(s) targeted; eligibility restrictions:  All; No restrictions
7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method: [PRINTED MATERIAL] [BILL INSERT] [CUSTOMER CALL] [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A   1998:  N/A
11. Annual revenues for 1997: $21,320,360    1998: $22,628,899
12. Contact name of the person responsible for the implementation of this energy service:  Wade Freeman
SCHEDULE N: Building or Facility Design and Related Engineering Services

- None -  

SCHEDULE O: Hedging and Risk Management Services

- None -  

SCHEDULE P: Propane and Other Energy-Based Services

- None -  

SCHEDULE Q: Retail Marketing, Selling, Demonstration and Merchant Activities

- None -

Supplemental Information for

Schedule Q

List of TU Electric’s magazines, pamphlets and brochures

1. 30 Ways to Help You Control Your Apartment Energy Bills (English & Spanish) 
Outreach

2. 50 Ways to Help You Control Your Home Energy Bills (English & Spanish) 
Outreach

3. Air Conditioning and Heating Savings 





Outreach

4. Annual average residential bill breakdown for single family and multifamily

Outreach

5. Choice is Good: Coming to an Electrical Outlet Near You



Outreach

6. Connections








Promotional

7. Customer Communique






Promotional


8. E-Choice Customer Information Kit 





Promotional

9. E-Choice Program 1998 Guidelines and Requirements 



Promotional

10. E-Choice Program Al Carrell Brochure 





Promotional

11. Electronic Data Interchange






Promotional

12. Electric Industry Restructuring- A Good Idea if Done Right


Outreach

13. Electric & Magnetic Fields: The Facts From TU Electric



Outreach

14. Energy Audit Survey for Your Business: An Energy Saving Q&A


Promotional

15. Energy Audit Survey for Your Home (Mail-In-Audit) 



Promotional

16. Energy Cost is Within Your Control





Outreach

17. EnerLink – On-Line Energy Use Tracking




Promotional

18. EnerLink – Q&A. 







Promotional

19. Environment Review







Outreach

20. E-Wise Builder Brochure 






Promotional

21. E-Wise Plus Consumer Brochure 





Promotional

22. Flower Power







Outreach

23. Get Comfortable With a Heat Pump All Year Long 



Outreach

24. How to Read Your Electric Meter 





Outreach

25. Kid Power 








Outreach

26. Light Flicker Causes and Solutions 





Outreach

27. Lighting Technology Seminar






Promotional

28. Making the Services Connection with TU Electric/Lone Star Gas 


Promotional

29. Midland Manufacturing Company: A Process Profitability Study 


Promotional

30. Operating Costs for Home Appliances (English & Spanish) 


Outreach

31. Partners for Choice for Texas: Customer Meeting on Electricity Issues

Outreach

32. People Power 







Outreach

33. Safety Power 







Outreach

34. Saving Power Brochure






Outreach

35. Savings Power 







Outreach

36. Staying Power 







Outreach

37. The guard Light - Security Lighting for You 




Promotional

38. Trusted Energy Advice for Businesses





Promotional

39. TU Addresses the Year 2000 Issue 





Outreach

40. TU Electric Energy Park, with inserts 





Promotional

41. TU Electric Transmission Division





Promotional

SCHEDULE R.1: Customer Education
1. SCHEDULE  R.1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Community Conservation/Efficiency Education Programs
3. Indicate the year that this or a similar service was first provided: 1980, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM R.1

1. FORM  R.1
2. Name of the energy service:

Community Conservation/Efficiency Education Programs

3. Description:

The Company offers many community programs and services to help customers conserve electricity and improve their energy efficiency, thus saving money and resources.  

Youth Energy Education

TU Electric provides resources to support the science curriculum adopted by the Texas Education Agency.  These resources include classroom programs and presentations, educational materials, tours, symposia, and professional development opportunities for classroom teachers and administrators. Subject matter areas include environmental issues, generation, end use applications, and energy management/conservation.

Summer Energy Management Campaign

For the last five years NBC5 KXAS and TU Electric have joined together to increase awareness of Demand Side Management programs and promote energy efficiency during the summer months. From late May to early September, Channel 5 airs weekly energy efficiency tips prepared by TU Electric and hosted by Meteorologist Rebecca Miller.  In conjunction with the news cast tips, Al Carrell, radio personality and home improvement expert, and Miller are also featured speakers at three Senior Citizens Home Energy Management workshops hosted by TU Electric throughout the metroplex. 

Other Activities

Information on energy management and efficiency is also made available to customers through advertising, bill inserts and brochures.  To make this information even more accessible, TU Electric now has a home page on the World Wide Web.  The Internet site (http://www.tu.com) offers information on our various programs as well as two on-line guides: Home Energy Audit and Home Energy Efficiency Tour.   

4. Objective:  To provide energy efficiency-related information to a broad cross section of customers utilizing “customer friendly” delivery systems.
5. Customer class(es) affected:  All
6. Customer group(s) targeted; eligibility restrictions:  Primarily Residential; No restrictions
7. Program evaluation method; measurement and verification protocols:  N/A
8. Communications method: [TELEVISION] [PRINTED MATERIAL] [INTERNET] 
9. Marketing plan; customer incentives:  N/A
10. Annual cost for 1997: N/A   1998: N/A
No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
Contact name of the person responsible for the implementation of this energy service:  Charles Elk

12. SCHEDULE R.2: Customer Education
1. SCHEDULE  R.2
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Environmental Education Programs
3. Indicate the year that this or a similar service was first provided: 1972, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM R.2

1. FORM  R.2
2. Name of the energy service:

Environmental Education Programs

3. Description:

TU Electric’s environmental education programs provide essential scientific research, enhance teaching methods and skills, and help all customers understand the connection between energy and the earth. The following are descriptions of environmental programs offered by TU Electric.  

In Concert with the EnvironmentTM
In Concert with the EnvironmentTM, is an environmental program designed to educate students on the value of conservation and teach them how to protect the environment by changing the way they use energy. The program has been presented to almost 48,000 students in 200 schools across the area served by TU Electric since 1993 as part of the company’s commitment to educating students about energy conservation.  During 1997, 9,500 students participated in the program.

Energy ParkTM

Energy ParkTM is TU Electric’s facility for exploring renewable resources. TU Electric works with customers, manufacturers, other utilities, educators, regulatory and energy officials in testing, demonstrating, and applying new and emerging technologies.  Each year, the company hosts several thousand visitors at its annual Earth Day celebration called Earth Fair held at Energy ParkTM where participants learn how to protect the environment and take advantage of the latest energy-saving technologies.  Students from across the Company’s service territory also participate in a Solar Car racing event with cars that each school is responsible for constructing using recycled materials. Group and school tours are also provided throughout the year. 

Environmental Education Summer Institute

The Environmental Education Summer Institute, in connection with the University of Texas at Arlington and classroom teachers, is a graduate-level, hands-on program that gives kindergarten through 12th-grade educators the knowledge and skills to enrich their teaching and enliven their students' interest about environmental and energy issues. An essential component of the course is its innovative use of the Big Brown generating plant, mine, reclamation areas, and adjacent TU-donated state park and lake as a living laboratory. TU Electric assumes the full cost of funding the institute. The program has provided enrichment opportunities for 77 science teachers and over $5,000 in grant money for developing outdoor classrooms. In 1997, 36 teachers participated in the institute.

Environmental Research Program

The centerpiece of TU Electric’s educational partnerships is the Environmental Research Program and its research center at the Big Brown generating plant and mine. In this partnership with universities and scientists-educators, top graduate students use company facilities and stipends to conduct research on the environmental impact of mining and using lignite coal for power generation. The program's alumni serve science and society in academic, regulatory, and business positions across the nation. Through 1997, TU Electric had provided $3.6 million to fund 83 published studies and seven that were underway.

Other Programs

The Texas Natural Resource Conservation Commission's Mickey Leland Environmental Internship Program, sponsored by TU Electric and other corporations, is a mentoring program that exposes minority, women, and economically disadvantaged undergraduate and graduate students to environmental issues and professional opportunities. TU Electric has sponsored eight summer interns since 1994.

Every summer, TU Electric and the Texas Mining and Reclamation Association bring teachers from around the state to the Environmental Research Center so they can see lignite mining and power generation up close. 

4. Objective:  To provide essential scientific research, enhance tracking methods and skills, and help customers understand the connection between energy and earth and make wise and efficient use of energy
5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions: Educators within the service area, their students, and members of the student’s household.  The scientific research grants are limited to graduate students from Universities in Texas whose research directly relates to effects of the company operations. 
7. Program evaluation method; measurement and verification protocols: Customer Satisfaction Surveys and tracking of post graduate activities of Environmental Research Program Participants  
8. Communications method: [PRINTED MATERIAL] [BILL INSERT] [INTERNET] [TRADE ORGANIZATION] [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: $1.1 Million   1998: $1.1 Million
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service:  Orlan Ihms and Dick White
SCHEDULE R.3: Customer Education
1. SCHEDULE  R.3
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Safety Education Programs
3. Indicate the year that this or a similar service was first provided: Approximately 1980, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES] 

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM R.3

1. FORM  R.3
2. Name of the energy service:

Safety Education Programs

3. Description:

TU Electric provides safety education for children and adults through the following programs.

Louie the Lightning Bug 

TU Electric's electrical safety spokesbug, Louie the Lightning Bug, teaches children how to play it safe around electrical equipment. A trained TU Electric volunteer inside a Louie body puppet will make appearances at safety fairs, community events and service area schools.

Arcing Demonstrations 

TU Electric conducts live arcing demonstrations on request by TU Electric Distribution and Safety personnel. The 10-minute demonstration by trained volunteers underscores the power of electricity and gives credibility to warnings about avoiding outdoor electrical equipment.  The students actually see for themselves what happens when a kite flies too close to a power line or when a conductor touches an outdoor transformer. 

Baby S.A.F.E.

Baby S.A.F.E. (Safety Awareness for Everyone) is an educational program designed by TU Electric to help moms, dads and child care providers create a safe environment for children. TU Electric, Gerber and Albertsons sponsor a series of free in-store Baby S.A.F.E. seminars at various metroplex Albertsons stores during National Baby Safety Month in September. Consumers attending the weekend seminars learn general safety tips and how to install safety products that will protect infants and toddlers from injury. 

School Educational Materials

TU Electric makes available instructional print materials, videos and classroom presentations on the production and distribution of electricity and gas, the safe and wise use of electricity and gas and associated environmental, economic and sociopolitical issues. Related teacher staff development programs and teacher-student symposia are also offered.

McGruff Truck ®

The McGruff Truck® program links TU Electric employees in partnership with law enforcement's most effective safety symbol for children, McGruff the Crime Dog®. McGruff Truck® stickers on bucket trucks and other utility field vehicles provide a safe haven to which children may turn in threatening situations, such as encountering a stranger or bully, if they're lost, hurt, scared or witness an accident. Employees with a McGruff Truck® use two-way communications to immediately call police when stopped by a child. An extensive, continuous communications program has taught children and the public how to "Take A Bite Out Of Crime"® through the McGruff Truck® program.  TU Electric has the largest McGruff Truck® program of any company in the nation with more than 1,500 trucks on the road. 

One Call Dig-TESS

TU Electric actively promotes the one-call system to locate underground pipelines and cables that was established by The Underground Facility Damage Prevention and Safety Act.  

Other Activities

TU Electric also communicates safety awareness messages through e-AnswersSM  bill inserts, advertising and media response.
4. Objective:  To provide information to customers and the public regarding electric safety 

5. Customer class(es) affected:  All
6. Customer group(s) targeted; eligibility restrictions:  Residential, children, students, the construction industry, and general public; No restrictions
7. Program evaluation method; measurement and verification protocols:  N/A
8. Communications method: [PRINT AD] [RADIO] [TELEVISION] [PRINTED MATERIAL] [BILL INSERT] [INTERNET] [COMPANY REPS]
9. Marketing plan; customer incentives: Programs are marketed through a variety of media to most efficiently reach the target audience.
10. Annual cost for 1997: N/A   1998: N/A
No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service:  Joan Hunter and Charles Elk
SCHEDULE S.1: Advertising
1. SCHEDULE S.1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Advertising for DSM Programs
3. Indicate the year that this or a similar service was first provided: 1981, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer]
8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM S.1
1. FORM S.1
2. Name of the energy service: 

Advertising for DSM Programs

3. Description: 

Advertising for the e-Choice® Program, described in Schedule E.1, e-PlusTM Program, described in Schedule E.2, e-Wise® Program, described in Schedule E.3, and Residential Energy Audits, described in Schedule F.5, includes Television, Radio, News, Print, Bill Insert, Direct Mail and Internet

4. Objective:  

e-Choice® Advertising

To encourage customers to call TU Electric before replacing their old, inefficient HVAC systems for information and recommendations on comprehensive HVAC replacements; to promote the three-pronged approach to HVAC replacement, including high efficiency equipment, properly sealed and insulated duct work, and adequate attic insulation.  Authorized dealers are also promoted in the ads.

e-PlusTM Program

To encourage customers to build new single-family homes that meet the strict efficiency and environmental requirements of the e-PlusTM Program.

e-Wise® Program

To encourage customers to demand home builders to build new single family homes that meet the strict energy efficiency requirements of the e-Wise® Program.

Residential Energy Audit Program

To encourage customers to participate in the Residential Audit Program

5. Customer class(es) affected: Residential
6. Customer group(s) targeted; eligibility restrictions: TU Electric residential customers that are homeowners.

7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method: [PRINT AD] [RADIO] [TELEVISION] [BILL INSERT] 
9. Marketing plan; customer incentives: N/A  
10. Annual cost for 1997:  N/A  1998:  N/A 

No accounting mechanisms are in place to report these costs separately. 
11. Annual revenues for 1997:  N/A  1998:  N/A
12. Contact name of the person responsible for the implementation of this energy service  Mike Baker, Janet Freeman and Linda Price
SCHEDULE S.2: Advertising
1. SCHEDULE S.2
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Energy Conservation and Efficiency Advertising
3. Indicate the year that this or a similar service was first provided: Unknown, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer]
8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM S.2 
1. FORM S.2
2. Name of the energy service: 

Energy Conservation and Efficiency Advertising

3. Description: 

Advertising to educate consumers on conservation and energy efficiency

4. Objective:  

To provide information to customers on steps to take to reduce energy consumption

5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions: All; No restrictions
7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method: [PRINT AD] [RADIO] [TELEVISION] [BILL INSERT] 
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997:  N/A  1998:  N/A 

No accounting mechanisms are in place to report these costs separately. 
11. Annual revenues for 1997:  N/A  1998:  N/A
12. Contact name of the person responsible for the implementation of this energy service: Marilyn Kosanke
SCHEDULE S.3: Advertising
1. SCHEDULE S.3
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Safety Advertising
3. Indicate the year that this or a similar service was first provided: Unknown, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer]
8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM S.3
1. FORM S.3
2. Name of the energy service: 

Safety Advertising

3. Description: 

Advertising to educate adults and children on safety precautions

4. Objective:  

To educate the public on safety precautions to take around electricity  

5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions:  All; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method:  [PRINT AD] [RADIO] [TELEVISION] [PRINTED MATERIAL] [BILL INSERT]  
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997:  N/A  1998:  N/A 

No accounting mechanisms are in place to report these costs separately
11. Annual revenues for 1997:  N/A  1998:  N/A
12. Contact name of the person responsible for the implementation of this energy service: Marilyn Kosanke
SCHEDULE S.4: Advertising
1. SCHEDULE S.4
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Environmental Advertising
3. Indicate the year that this or a similar service was first provided: Unknown, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer]
8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM S.4
1. FORM S.4
2. Name of the energy service: 

Environmental Advertising

3. Description: 

Advertising for environmental activities

4. Objective:  

To inform consumers of the environmental actions taken by TU Electric in providing reliable electric service.

5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions:  All; No restrictions
7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method:  [PRINT AD] [PRINTED MATERIAL] [BILL INSERT] 
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997:  N/A  1998:  N/A 

No accounting mechanisms are in place to report these costs separately
11. Annual revenues for 1997:  N/A  1998:  N/A
12. Contact name of the person responsible for the implementation of this energy service: Marilyn Kosanke
SCHEDULE S.5: Advertising
1. SCHEDULE S.5
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Economic Development Advertising
3. Indicate the year that this or a similar service was first provided: Unknown, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer]
8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM S.5
1. FORM S.5
2. Name of the energy service: 

Economic Development Advertising

3. Description: 

Advertising to attract new business to the service area

4. Objective:  

To give information on the advantages of the area in north Texas served by TU Electric

5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions:  Commercial & Industrial; No restrictions
7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method:  [PRINT AD] [PRINTED MATERIAL]  
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997:  N/A  1998:  N/A 

No accounting mechanisms are in place to report these costs separately
11. Annual revenues for 1997:  N/A  1998:  N/A
12. Contact name of the person responsible for the implementation of this energy service: Patty Amerman 

SCHEDULE T.1:  Economic Development and Community Affairs
1. SCHEDULE T.1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Community Affairs
3. Indicate the year that this or a similar service was first provided: 1984, and the year this service was terminated: Ongoing. 
4. Is this energy service provided pursuant to an approved tariff?  [YES]  
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.  
6. If NO, state the manner in which the energy service is provided:  N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service? [Customer] 
8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – embedded in approved tariffs
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne   

DETAILED DESCRIPTION FORM T.1

1. FORM T.1
2. Name of the energy service:

Community Affairs

3. Description:

TU Electric wishes stand in the forefront as a recognized leader in community participation and volunteerism in its service territory.

Numerous employees serve in leadership roles in many civic, industrial, educational and medical organizations.  Employees conduct workshops and seminars on tips for senior citizens, homeowner associations and school groups on controlling  energy consumption.  Employees also participate in numerous appearances featuring the McGruff the Dog® and Louie The Lightning Bug® which are synonymous with safety and which are regularly requested presentations by schools and other youth groups.  Through Company volunteerism, Community Affairs, adopts schools, mentors students, provided school supplies and participates in TAAS tutoring.  Walks, runs and other activities to raise money for health and human service organizations, are a big part of the annual Community Affairs plan of work.
4. Objective:  To build positive and sustainable relationships with key individuals, groups and organizations; to demonstrate sensitivity to community concerns; to provide programs of philanthropy, volunteerism, partnership, and in-kind donations that improve the quality of community life while promoting the Companys long term business strategies and goals.
5. Customer class(es) affected:  All
6. Customer group(s) targeted; eligibility restrictions:  All; No Restrictions
7. Program evaluation method; measurement and verification protocols: Can be measured by the requests TU Electric receives to provide leadership and financial support to causes and/or needs within the service area and by the number of requests that are received to present energy workshops, educational and safety programs within the service territory.
8. Communications method: [PRINTED MATERIAL] [INTERNET [COMPANY REPS]  

9. Marketing plan; customer incentives: N/A
13. Annual cost for 1997:  N/A  1998:  N/A 

No accounting mechanisms are in place to report these costs separately.

10. Annual revenues for 1997: N/A  1998: N/A
11. Contact name of the person responsible for the implementation of this energy service:  Terry Griffin
SCHEDULE T.2:  Economic Development and Community Affairs
1. SCHEDULE T.2
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Community Development
3. Indicate the year that this or a similar service was first provided: 1984, and the year this service was terminated: Ongoing. 

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.  Rider ED-Economic Development Service and Rider ES-Enterprise Zone Service are also used as incentives to aid in community development.
6. If NO, state the manner in which the energy service is provided:  N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Distribution]  [Customer] 
8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – embedded in approved tariffs
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne   

DETAILED DESCRIPTION FORM T.2

1. FORM T.2
2. Name of the energy service:

Community Development

3. Description:

TU Electric supports the economic development of its service area communities by offering the following training programs to assist community leaders with the process of economic development: 


• Marketing Your Community 

• Economic Development Workshop


• Business Retention and Expansion 


• Strategic Planning


• Emerging Markets Export Program 

TU Electric can also provide:


• Community Profiles on service area cities


• Financial reports and information for many U.S. firms


• Assistance with Main Street projects
4. Objective:  To promote economic growth in TU Electric Service Area
5. Customer class(es) affected:  All
6. Customer group(s) targeted; eligibility restrictions:  Commercial & Industrial; No Restrictions
7. Program evaluation method; measurement and verification protocols:  N/A
8. Communications method: [PRINT AD] [PRINTED MATERIAL] [INTERNET [COMPANY REPS]  

9. Marketing plan; customer incentives: Rider ED-Economic Development Service  & Rider ES-Enterprise Zone Rate
14. Annual cost for 1997:  N/A  1998:  N/A 

No accounting mechanisms are in place to report these costs separately.

10. Annual revenues for 1997: N/A  1998: N/A
11. Contact name of the person responsible for the implementation of this energy service:  John Self 
SCHEDULE T.3:  Economic Development and Community Affairs
1. SCHEDULE T.3
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Business Development
4. Indicate the year that this or a similar service was first provided: 1984, and the year this service was terminated: Ongoing. 
5. Is this energy service provided pursuant to an approved tariff?  [YES]  
6. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs. Rider ED-Economic Development Service and Rider ES-Enterprise Zone Service are also used as incentives to aid in business development.
7. If NO, state the manner in which the energy service is provided:  N/A
8. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Distribution]  [Customer] 
9. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
10. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – embedded in approved tariffs
11. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
12. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility? [NO]
13. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
14. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne   
DETAILED DESCRIPTION FORM T.3

1. FORM T.3
2. Name of the energy service:

Business Development

3. Description:

TU Electric serves as an ally to communities through the active recruitment of business and industry into its service area.  In providing this service, TU Electric maintains and/or collects various information that can be provided to prospects.  This information includes, but is not limited to, the following:

• Availability of industrial buildings & sites
• Work force data


• Land costs




• Freight and transportation


• Utilities




• Municipal services


• Local and state taxes



• State programs


• Local incentives

4. Objective:  To promote economic growth in TU Electric Service Area
5. Customer class(es) affected:  All
6. Customer group(s) targeted; eligibility restrictions:  Commercial & Industrial; No Restrictions
7. Program evaluation method; measurement and verification protocols:  N/A
8. Communications method: [PRINT AD] [PRINTED MATERIAL] [INTERNET [COMPANY REPS]  

9. Marketing plan; customer incentives: Rider ED-Economic Development Service  & Rider ES-Enterprise Zone Rate
15. Annual cost for 1997:  N/A  1998:  N/A 

No accounting mechanisms are in place to report these costs separately.

10. Annual revenues for 1997: N/A  1998: N/A
11. Contact name of the person responsible for the implementation of this energy service:  John Self 
SCHEDULE T.4: Economic Development & Community Affairs
1. SCHEDULE T.4
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Energy Aid Services
3. Indicate the year that this or a similar service was first provided: 1982, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM T.4

1. FORM T.4
2. Name of the energy service:

Energy Aid Services

3. Description:

The Energy Aid Department assists in the implementation of the Energy Aid Program, a program designed to assist low-income customers in paying their electric bills. The Department coordinates this program with various social service agencies and private charities that assist needy customers with electric bills. Through employee and customer contributions to its Energy Aid Program, TU Electric has made over $ 7.9 million available over the last 14 years.

4. Objective: To assist in the implementation of the Energy Aid Program
5.  Customer class(es) affected: Residential
6. Customer group(s) targeted; eligibility restrictions: None; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A; Measurement:  Monthly record of the number of contacts from agencies and dollar amounts donated and received
8. Communications method: [PRINT AD] [RADIO] [TELEVISION] [PRINTED MATERIAL] [BILL INSERT] [CUSTOMER CALL] [INTERNET] [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A   1998: N/A  

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service. Helen Burt
SCHEDULE U.1:  Other Activities
1. SCHEDULE  U.1
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:   24-hour Customer Information Center
3. Indicate the year that this or a similar service was first provided: Unknown, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM U.1

1. FORM  U.1
2. Name of the energy service:

24-hour Customer Information Center
3. Description:

TU Electric maintains a Customer Information Center that is available to customers 24 hours a day, seven (7) days a week.  Customers may call at any time to transfer their electric service, make application for service, close their account, make credit arrangements, discuss various payment plans available, etc.  Many of these services, along with other services, are available through the Interactive Voice Response Unit (IVR).  Customers with touch-tone phones can access the information without speaking to a Representative.

4. Objective: Provide 24 hour, seven (7) days a week, customer assistance
5. Customer class(es) affected: All
6. Customer group(s) targeted; All eligibility restrictions: None
7. Program evaluation method; measurement and verification protocols: N/A; Measurement: Daily, weekly ad monthly report to track the number of calls received
8. Communications method: [PRINT AD] [RADIO] [TELEVISION] [PRINTED MATERIAL] [BILL INSERT] [INTERNET] [TRADE ORGANIZATION] [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A   1998: N/A  

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service. Helen Burt
SCHEDULE U.2: Other Activities
1. SCHEDULE U.2
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: Remote Meter Reading
3. Indicate the year that this or a similar service was first provided: 1995, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Rate M – Charge No. 18 
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [CUSTOMER] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM U.2

1. FORM U.2
2. Name of the energy service:

Remote Meter Reading

3. Description:

At the customer’s request, TU Electric provides remote meter reading services to residential & commercial customers. The monthly reading is obtained through the use of the customer's existing phone line. The customer pays for this service.

4. Objective: To accommodate the customer’s request not to intrude on customer premises
5. Customer class(es) affected: Residential and Commercial
6. Customer group(s) targeted; eligibility restrictions: None; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A
8. Communications method: [CUSTOMER CALL] [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A   1998: N/A  

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
Contact name of the person responsible for the implementation of this energy service: Brad Johnson

SCHEDULE U.3: Other Activities
1. SCHEDULE  U.3
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:   Distribution Engineering & Construction Services
3. Indicate the year that this or a similar service was first provided: 1997, an the year this service was terminated:  Ongoing.
4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Rate M Charge No. 18
6. If NO, state the manner in which the energy service is provided:  N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [CUSTOMER]
8. In the utility’s opinion, is the energy service a regulated activity?  YES
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  NO
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM U.3

1. FORM  U.3
2. Name of the energy service:

Distribution Engineering & Construction Services

3. Description:

The TU Electric System Operations group will design and/or construct distribution systems for other electric utilities and customers.  System Operations Engineering Services can perform computer-aided design, system planning, easement securing, utility clearing, job staking and project management. The System Operations construction group can build new electric distribution facilities for other utilities and customers.

4. Objective:  

To provide distribution engineering and construction services to customers
5. Customer class(es) affected: Commercial & Industrial and other electric utilities
6. Customer group(s) targeted; eligibility restrictions: Commercial & Industrial and other electric utilities; Customers with their own electrical distribution systems
7. Program evaluation method; measurement and verification protocols:  N/A
8. Communications method:  [COMPANY REPS]
9. Marketing plan; customer incentives:  N/A
10. Annual cost for 1997:  N/A    1998:  N/A
No services provided to date.
11. Annual revenues for 1997:  N/A   1998:  N/A
No services provided to date.
12. Contact name of the person responsible for the implementation of this energy service:  Judd Putnam
SCHEDULE U.4: Other Activities
1. SCHEDULE  U.4
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:   Electric Facility Maintenance
3. Indicate the year that this or a similar service was first provided: 1984, and the year this service was terminated:  Ongoing
4. Is this energy service provided pursuant to an approved tariff?  YES
5. If YES, indicate the tariff(s) and relevant portion(s):  Rate M, Charge No. 17 

6. If NO, state the manner in which the energy service is provided:   N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [CUSTOMER]
8. In the utility’s opinion, is the energy service a regulated activity?  [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility?  N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM U.4

1. FORM U.4
2. Name of the energy service:

Electric Facility Maintenance
3. Description:

TU Electric performs scheduled maintenance of a customer’s distribution facilities including inspection, cleaning, test, and operation verification of equipment such as transformers, switchgear, cable and other 12.5-25 kv distribution equipment.  It also can include repair & replacement of equipment, PCB testing, Infrared Scanning and CO2 Clean Blast.

4. Objective:  

To provide maintenance of customer distribution facilities to enhance reliability
5. Customer class(es) affected:  Commercial & Industrial
6. Customer group(s) targeted; eligibility restrictions:  Commercial and Industrial
7. Program evaluation method; measurement and verification protocols:  N/A
8. Communications method: [COMPANY REPS]
9. Marketing plan; customer incentives:  N/A
10. Annual cost for 1997:   $87,840    1998:   $20,630
11. Annual revenues for 1997:   $87,840    1998:   $20,630
12. Contact name of the person responsible for the implementation of this energy service: Judd Putnam
SCHEDULE U.5: OTHER ACTIVITIES

1. SCHEDULE U.5
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  EMF Inquiries
3. Indicate the year that this or a similar service was first provided: 1988, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [CUSTOMER]          

8. In the utility’s opinion, is the energy service is a regulated activity? [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM U.5

1. FORM U.5
2. Name of the energy service:  EMF Inquiries  

3. Description: 

TU Electric provides information on Electric and Magnetic Fields (EMF) and makes EMF measurements.  Typically, EMF measurements and information are provided to customers based on customer requests. TU Electric will also work with customers to reduce EMF levels in office buildings.
4. Objective:  to measure/assess magnetic field levels and to respond to customer concerns 

5. Customer class(es) affected: residential, commercial, and industrial

6. Customer group(s) targeted; eligibility restrictions:  All; No Restrictions
7. Program evaluation method; measurement and verification protocols:  not applicable
8. Communications method:  printed material, customer call, and company reps

9. Marketing plan; customer incentives: not applicable
10. Annual cost for 1997: N/A   1998: N/A 
No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
Contact name of the person responsible for the implementation of this energy service  John Soward

12. SCHEDULE U.6: Other Activities
1. SCHEDULE U.6
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:   Substation & Transmission Equipment Design and Construction
3. Indicate the year that this or a similar service was first provided: Unknown, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Rate MT - Miscellaneous Transmission Services Charges and Rate M - Miscellaneous Service Charges 
6. If NO, state the manner in which the energy service is provided: not applicable:  N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Competitive]
8. In the utility’s opinion, is the energy service a regulated activity? [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: : PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO] 
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne    

DETAILED DESCRIPTION FORM U.6

1. FORM  U.6
2. Name of the energy service:

Substation & Transmission Equipment Design and Construction

3. Description:

TU Electric provides design and construction of customer-owned substations and transmission facilities. In some cases, facilities are leased to customer.

4. Objective: To provide a high quality service which is desired by the customer
5. Customer class(es) affected: High Voltage Industrial and Wholesale
6. Customer group(s) targeted; eligibility restrictions: Retail customers (commercial and industrial), electric utilities, rural electric cooperatives, generating entities
7. Program evaluation method; measurement and verification protocols: 

TU Electric evaluates this service by discussing the service with the customer and determining if the service can be provided on terms that benefit both parties.  
8. Communications method:  [Printed material] [Internet] [company reps]
9.  Marketing plan; customer incentives: 

This service is provided to customers as a result of customer initiated requests to TU Electric and as a result of TU Electric offers to provide such service to potential customers.  There are no customer incentives.
10. Annual cost for 1997: not readily available at this time 1998:  not readily available at this time
11. Annual revenues for 1997:  not readily available at this time 1998: not readily available at this time
12. Contact name of the person responsible for the implementation of this energy service:  Jeffrey Herring
SCHEDULE U.7: Other Activities
1. SCHEDULE  U.7
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:   Substation & Transmission Equipment Maintenance
3. Indicate the year that this or a similar service was first provided: Unknown, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]
5. If YES, indicate the tariff(s) and relevant portion(s): Rate MT - Miscellaneous Transmission Services Charges and Rate M - Miscellaneous Service Charges 
6. If NO, state the manner in which the energy service is provided: not applicable:  N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Competitive]
8. In the utility’s opinion, is the energy service a regulated activity? [YES]
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: : PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service?  N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne
DETAILED DESCRIPTION FORM U.7

1. FORM  U.7
2. Name of the energy service:

Substation & Transmission Equipment Maintenance

3. Description:

TU Electric provides inspection, testing, maintenance and repair of customer-owned substation and transmission facilities. 

4. Objective: To provide a high quality service which is desired by the customer 
5. Customer class(es) affected: High Voltage Industrial & Wholesale
6. Customer group(s) targeted; eligibility restrictions: Retail customers (commercial and industrial), electric utilities, rural electric cooperatives, generating entities
7. Program evaluation method; measurement and verification protocols: 

TU Electric evaluates this service by discussing the service with the customer and determining if the service can be provided on terms that benefit both parties.  
8. Communications method: [Printed material] [Internet] [company repS]
9. Marketing plan; customer incentives: 

This service is provided to customers as a result of customer initiated requests to TU Electric and as a result of TU Electric offers to provide such service to potential customers.  There are no customer incentives.
10. Annual cost for 1997:  $1,730,918   1998: $1,409,706
11. Annual revenues for 1997:  $2,042,247   1998: $1,967,696
Contact name of the person responsible for the implementation of this energy service: Jeffrey Herring

12. SCHEDULE U.8: Other Activities
1. SCHEDULE U.8
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Electronic Data Interchange (EDI), an electronic bill payment option
3. Indicate the year that this or a similar service was first provided: 1992, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM U.8

1. FORM U.8
2. Name of the energy service:

Electronic Data Interchange (EDI)
3. Description:

Electronic Data Interchange is a billing and payment option allowing customers to pay their electric bills through direct link to their accounting systems.

4. Objective: Provide alternative billing and payment option.
5. Customer class(es) affected: Commercial and Industrial
6. Customer group(s) targeted; eligibility restrictions: None; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A; Measurement: Monthly report tracking the number of customers participating
8. Communications method: [PRINTED MATERIAL] [BILL INSERT] [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A   1998: N/A  

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service: Randy Henington
SCHEDULE U.9: Other Activities
1. SCHEDULE U.9
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service:  Electronic Funds Transfer, an electronic bill payment option
3. Indicate the year that this or a similar service was first provided: 1991, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 

9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A
11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility? N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM U.9

1. FORM U.9
2. Name of the energy service: 

Electronic Funds Transfer 

3. Description:

Electronic Funds Transfer is a payment option that allows customers to pay their electric bills electronically.  

4. Objective: To provide alternative payment option.
5. Customer class(es) affected: All
6. Customer group(s) targeted: eligibility restrictions: All; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A; Measurement: Report to track the number of payments and amount]

8. Communications method: [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A   1998: N/A  

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service. Randy Henington
SCHEDULE U.10: Other Activities
1. SCHEDULE U.10
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: Summary Billing, a consolidation of monthly bills
3. Indicate the year that this or a similar service was first provided: Unknown, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Because the cost of providing this service is embedded in TU Electric's cost of service, it is recovered through all of TU Electric's approved tariffs.
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Customer] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM U.10

1. FORM U.10
2. Name of the energy service:

Summary Billing

3. Description:

Summary Billing is used to simplify the billing and payment process for customers with multiple electric service accounts. Individual billings are consolidated on one or more monthly Summary Billing Statements. 

4. Objective: Simplify the billing and payment process for customers with multiple accounts
5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions: All; Restrictions: Multiple accounts
7. Program evaluation method; measurement and verification protocols: N/A; Measurement:  Monthly reports to track the number of dollars, number of accounts included on Summaries and the number of Summaries active
8. Communications method; [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A   1998: N/A  

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service: Randy Henington
SCHEDULE U.11: Other Activities
1. SCHEDULE U.11
2. Descriptive name of the energy service, or name and short, one-sentence description of the energy service: e-Tap® Temporary Construction Power
3. Indicate the year that this or a similar service was first provided: 1996, and the year this service was terminated: Ongoing.

4. Is this energy service provided pursuant to an approved tariff?  [YES]  

5. If YES, indicate the tariff(s) and relevant portion(s): Rate M – Charge No. 18 
6. If NO, state the manner in which the energy service is provided: N/A
7. In the utility’s opinion, is the energy service part of distribution service, customer service (as these terms are defined in P.U.C. Subst. R. 25.223), or is it a separate, competitively-available service?  [Distribution] 

8. In the utility’s opinion, is the energy service a regulated activity?  [YES] 
9. If YES, indicate the regulating entity (PUC, municipality, etc.) and state how the energy service is regulated: PUC & Original Jurisdiction Cities – approved in a ratemaking proceeding
10. If NO, does a Code of Conduct govern communications and other exchanges between regulated utility personnel and the unregulated providers of the energy service? N/A 

11. Do any utility personnel who provide this energy service provide information or items of value related to this energy service to any affiliate of the utility?  [NO]
12. If YES, does a Code of Conduct govern communications and other exchanges between utility personnel and the personnel of an affiliate of the utility N/A
13. [Investor-owned utilities only.]  Name of person who has signed an affidavit attesting to the accuracy of the information contained in this response:  J. Michael Sherburne 

DETAILED DESCRIPTION FORM U.11

1. FORM U.11
2. Name of the energy service:

e-Tap® Temporary Construction Power

3. Description:

e-TAP® is a pilot program that provides readily accessible temporary construction power to builders/developers.  The unit is a temporary service pole for the builder to use for construction power that eliminates the need for the builder/developer's temporary service pole.  Their construction contractors simply plug their electrical equipment into the outlets on the e-Tap device, resulting in improved response and flexibility these customers.

4. Objective: To facilitate the provision of temporary construction power for builders/developers in a timely manner
5. Customer class(es) affected: All
6. Customer group(s) targeted; eligibility restrictions: Builders/Developers; No Restrictions
7. Program evaluation method; measurement and verification protocols: N/A; 
8. Communications method; [PRINTED MATERIALS] [COMPANY REPS]
9. Marketing plan; customer incentives: N/A
10. Annual cost for 1997: N/A   1998: N/A  

No accounting mechanisms are in place to report these costs separately.
11. Annual revenues for 1997: N/A   1998: N/A
12. Contact name of the person responsible for the implementation of this energy service: Tom Anthony
Affidavit

TU Electric Affiliate Companies

Texas Utilities is a holding company that owns 100% of the common stock of TU Electric and of TU Electric’s other affiliates discussed below.  The following are descriptions of TU Electric’s major affiliate companies.

Southwestern Electric Service Company (SESCO) is engaged in the purchase, transmission, distribution and sale of electric energy in ten counties in the eastern and central parts of Texas with a population estimated at 126,900.  

The Eastern Group is one of the leading integrated electricity and gas utility groups in the United Kingdom territory.  Eastern's business units include Eastern Electricity, the largest UK regional electricity company serving 3.2 million customers; Eastern Generation, the fourth largest UK generating company with approximately 6,800 MW of generation capacity; Eastern Natural Gas, one of the UK’s largest natural gas suppliers serving approximately 1 million customers; and Eastern Power & Energy Trading, which manages the price and volume risks associated with the generation, wholesaling, and sale to end users of electricity and gas.

Texas Utilities Australia Pty. Ltd  (TU Australia) owns all of the common stock of Eastern Energy, an Australian company engaged in the purchase, distribution, marketing and sale of electric energy to approximately 489,000 customers in a 31,000 square mile distribution service area extending from the outer eastern suburbs of the Melbourne metropolitan area to the eastern coastal areas of the State of Victoria and north to the State of New South Wales border.  

Texas Utilities Fuel Company (Fuel Company) owns a natural gas pipeline system, acquires, stores and delivers fuel gas and provides other fuel services, at cost, for the generation of electric energy by TU Electric.


Texas Utilities Mining Company (Mining Company) owns, leases and operates fuel production facilities for the surface mining and recovery of lignite, at cost, for the generation of electric energy by TU Electric.


LCC is the parent company of Lufkin-Conroe Telecommunications Corporation (LCT) and its subsidiaries.  LCTX is an independent local exchange carrier which has provided telephone services for almost 100 years, and as of December 1997, was the fourth largest telephone company in Texas (28th largest in the U.S.)  LCTX has sixteen exchanges that serve approximately 100,000 access lines in the Alto, Conroe and Lufkin areas of southeast Texas.  It also provides access services to a number of interexchange carriers, who provide long distance services.  LCT and its subsidiaries own fiber optic cable systems which they lease to interexchange carriers, provide Internet access, radio communications tower rentals, cellular mobile telephones and radio paging services and private branch exchange service to local customers.  LCT, through a subsidiary, also provides interexchange long distance service, with a primary focus on business customers.


Texas Utilities Integrated Solutions Inc. is an unregulated company providing retail energy services.  The company bundles energy-related products and services for selected target market segments.  Services include:


Plant Modernization and Expansion

· Turn-key design and build

· Design engineering

· Automated systems control

· Energy efficiency consulting

· Code and regulatory compliance consulting

Energy Conservation Services

· Computerized building automation

· HVAC retrofits

· Lighting retrofits

· Waste heat recovery

· Thermal storage

Engineering Services

· Design engineering

· Digital controls engineering

· Power factor correction

· Preparation of construction documents


Plant Operations and Maintenance

· Computerized facility maintenance programs

· HVAC and general maintenance

· Accreditation and regulatory compliance responsibilities

Financing of mechanical and electrical infrastructure


Texas Utilities Services Inc. (TU Services) provides financial, accounting, information technology, environmental services, customer services, procurement, personnel and other administrative services, at cost, to the System Companies.  TU Services acts as a transfer agent, registrar and dividend paying agent with respect to the common stock of the Company, the preferred stock and preferred securities of TU Electric, and as agent for participants under the Company's Automatic Dividend Reinvestment and Common Stock Purchase Plan.


Texas Utilities Properties Inc. (TU Properties) owns, leases and manages real and personal properties, primarily the Company's corporate headquarters.


Texas Utilities Communications Inc. (TU Communications) was organized to provide access to advanced telecommunications technology, primarily for the Company's expected expansion of the energy services business.  TU Communications provides access to advanced telecommunications technology, primarily for the System companies’ expanding energy services business. 


Basic Resources Inc. was organized for the purpose of developing natural resources, primarily energy sources, and other business opportunities.


Chaco Energy Company was organized to own and operate facilities for the acquisition, production, sale and delivery of coal and other fuels.


Enserch Development Corporation (EDC) develops and finances independent electric power plant and cogeneration facilities.  EDC's efforts are currently focused on international projects.  International gas operations, which are conducted through Lone Star Gas International, Inc., National Pipeline Company and Enserch International Services, Inc., are currently focused in Mexico and Central and South America and consist primarily of minority ownership in gas distribution systems.


Enserch Processing, Inc., (EPI) gathers and processes natural gas to remove impurities and extract natural gas liquids for sale.

ENSERCH Corporation:

Lone Star Pipeline Company (Lone Star Pipeline), a division of ENSERCH Corporation, is a partially rate-regulated business that owns and operates interconnected natural-gas transmission lines, underground storage reservoirs, compressor stations and related properties, all within Texas. Lone Star Pipeline is one of the largest pipelines in the United States.  Through these facilities, it transports natural gas to distribution systems of Lone Star Gas Company (Lone Star Gas) and other customers.

Lone Star Gas Company, a partially rate-regulated division of ENSERCH Corporation, owns and operates local natural-gas distribution systems and related properties.  One of the largest local gas distribution companies in the United States and the largest in Texas, Lone Star Gas provides service through over 23,800 miles of distribution mains.  Through these facilities, it purchases, distributes and sells natural gas to over 1.35 million residential, commercial and industrial customers in approximately 550 cities and towns, including the 11-county Dallas/Fort Worth Metroplex.  Lone Star Gas also transports natural gas within its distribution system as market opportunities require.

Enserch Energy Services, Inc., (EES) is a wholesale and retail marketer of natural gas in several areas of the U.S.  Its primary U.S. retail markets are in Texas, the Northeast, the Midwest and the West Coast.  In January 1998, the Federal Energy Regulatory Commission approved an Order authorizing EES to make physical sales of electricity in the wholesale market throughout the U.S. other than within the area of the Electric Reliability Council of Texas (ERCOT).  Services Include:

Commodity Portfolio Management and Resource Optimization

· Tariff analysis for gas and electricity

· Tariff change implementation

· Storage opportunity evaluation

· Alternative fuel analysis

· Regulatory oversight

· Commodity procurement

· Facilities audit and management

· Equipment efficiency analysis

· Consumption and load modeling

· Consumption automation recommendations

Price Risk Management

· Strategic analysis and planning

· Transactional implementation

· Ongoing market analysis, review, and strategy updates

· Daily commodity updates

Complete Energy Administrative Services

· Centralized processing and coordination

· Customized management reporting on a monthly, quarterly, and annual basis to include:

· Cost savings analysis

· Budget forecasting

· Consumption tracking

· Bill auditing for distribution, transmission, transportation, and commodity purchases

On-site Energy and Energy Outsourcing Services

· Boiler conversion

· Distributed generation

· Cogeneration

· Propane air

· Total infrastructure management

· Efficiency through improved energy procurement

TU Electric’s

Plan for Accessible Utility Information

The following details TU Electric’s plan for making accessible utility information available to the public on a non-discriminatory basis. 

Responsible Department

TU Electric’s Regulatory Support Department will handle all requests for accessible utility information.  The utility groups responsible for the information are Rates & Regulatory, Customer Service and Marketing.

Access by Other Departments

Many departments within TU Electric utilize this information to fulfill their job duties.  Access is given to those departments by request on an as needed basis.

Types of Information to be Maintained

TU Electric will maintain the following types of information:


Load Research Data


Customer Surveys and Reports


Marketing Materials/Brochures 


Tariff For Electric Service

Types of Information to be Created and Maintained in the Future

TU Electric will continue to make the types of information listed above available as they are created.  On a quarterly basis, all new information will be evaluated.

Destroyed Information

No accessible utility information has been destroyed in the last three years.

Procedure for Accessing Information

Requests for information should be made on TU Electric’s Accessible Utility Information Order Forms that will be made available to the public beginning February 19, 1999.  The order forms will indicate, by category, the listing of information that is currently available, a brief description of the information, the available format, and the respective charges for the information.  The order form will be updated every quarter to allow for the addition of new accessible utility information that has been recently created and the removal of accessible utility information that is over five years old.  Because of the volume of information being maintained, no accessible utility information that is over five years old will be made available.  

Order forms can be obtained by contacting the Regulatory Support Department by e-mail at Regulatory@TU.com , or by fax at (214) 812-3221.  Plans currently call for the forms to be available on TU Electric’s internet web site at www.tu.com by April 1, 1999.  Until that time, all requests for order forms should be made through Regulatory Support by means listed above.  Regulatory Support can issue forms by mail, fax, or e-mail, based upon the requestor’s preference.

The completed order forms should be submitted to the Regulatory Support Department by one of the following methods:




Mail:  
TU Electric

Accessible Utility Information Request





Regulatory Support Dept.





1601 Bryan Street





EP 32-036A





Dallas, TX  75201




Fax:
(214) 812-3221




E-mail:   Regulatory@TU.com

Once the order form has been received, an invoice will be generated that details the requested information and applicable charges.  The requesting party must indicate on the order form the preferred method for receiving the invoice.  The two available options are mail or fax.  

Payment in full must be received prior to release of any accessible utility information.  Invoice payments shall be remitted to:





TU Electric

Accessible Utility Information Request





Regulatory Support Dept.





1601 Bryan Street





EP 32-036A





Dallas, TX  75201

Service Regulations

Service regulations for TU Electric’s accessible utility information will be filed with the Public Utility Commission of Texas by March 1, 1999.  Prior to approval of these service regulations by the Commission, any requests for accessible utility information will be billed under TU Electric’s current Rate M – Miscellaneous Service Charges.  For example, requests for interval load data will be billed on Rate M – Charge No. 16, Load Data Charge.  All other requests for accessible utility information will be billed on Rate M – Charge No. 18, Other Miscellaneous Service Charges.

Available Information

TU Electric will make the following accessible utility information available to the public upon request.  

Load Research Data

1. Hourly Load Profile Data – 60-minute monthly interval load data aggregated at the class level for a calendar year.  (Historical data is for year 1997; new information for subsequent years will be released as data are available).

2. Non-Customer Specific Load Research Data – 15-minute monthly interval load data from individual load research meters.  Number of meters is based on TU Electric’s sample size for each class of customer.

Customer Surveys and Reports

1. E-Choice® DSM Evaluation Results - Results of third party evaluation for DSM results.  Includes evaluation from dealers, customers, MW impacts, MWh impacts and process evaluation.
2. E-Choice®/Residential Energy Audit Cross-Promotion Study - Results of an E-Choice® Program promotion using direct mail to participants of the Residential Audit Program that indicated their HVAC systems were at least ten years old.
3. Residential Appliance Survey (1994) - A report of the saturation of appliances in the TU Electric residential market. 

4. Sample Internet Audit Customer Profile (Internet Audit) - On-line home energy audit results report. 

5. TU Electric Mail-In Residential Audit Program Participant Survey Report - analysis of the participant opinion survey for the Mail-In Audit program, July 1998. 

6. Senior Citizen Workshop Survey - TU Electric conducted three Home Energy Management Workshops for senior citizens to promote energy efficiency.  They were surveyed for feedback on the workshop program and attitudes towards TU Electric. (6/98) 

7. “In Concert With the EnvironmentTM” annual evaluation  - Annual evaluation of the “In Concert With the Environment” program by participating teachers. 

8. TU Electric e-Wise® Low-Income Program Impact - Evaluation - Energy and Capacity evaluation. 

9. Deliberative Polling Results for IRP Filing - this customer participation session was conducted with 225 TU Electric residential and small commercial customers to get their input on TU Electric’s Integrated Resource Plan.  The intent was also to measure pre- and post- change after consumers were educated about the issue of capacity.  (1998.)
10. Community Profiles – information on select cities within TU Electric’s service area
Marketing Materials/Brochures

1. E-Choice® Customer Information Kit - An information kit for customers that outlines the requirements for a qualified E-Choice® installation and provides information on HVAC replacements.  Includes information on equipment, duct work and attic insulation.  Also included is a list of authorized dealers, a checklist and a customer survey.

2. E-Choice® Program Al Carrell Brochure - Brochure promoting qualified E-Choice® installations for customers.  Discusses the three-pronged approach of equipment, duct work and attic insulation.

3. E-Choice® Program 1998 Guidelines and Requirements - Handout for authorized dealers to assist in program implementation.

4. Energy Audit Survey for Your Home (Mail-In-Audit) - Customer brochure with audit questions, used to record home energy audit information

5. Sample Internet Audit Questionnaire (Internet Audit) - On-line home energy audit questions.

6. Saving Power - Direct mail brochure offering the Mail-In Audit, September 1997.

7. The Best Way to Control Energy Costs (Winter) - Bill insert offering the Internet and Mail-In Home energy audits, January 1998.

8. The Best Way to Control Energy Costs (Summer) - Bill insert offering the Internet and Mail-In home energy audits, August 1998.

9. E-Wise PlusTM Information Sheet - lists the incentive amounts and structural/equipment requirements of a home built to E-Wise Plus standards.

10. E-Wise PlusTM Consumer Brochure - promotes the specifics and advantages of a home built to the superior energy efficiency standards of E-Wise.

11. E-Wise® Builder Brochure - describes to the builder community the structural and equipment standards of an E-Wise® home while promoting incentives and marketing opportunities.

12. Operating Costs for Home Appliances (English) - illustrates the average cost of using household electric and gas appliances. (11/98)

13. Operating Costs for Home Appliances (Spanish) - illustrates the average cost of using household electric and gas appliances in Spanish. (11/98)

14. 30 Ways to Help You Control Your Apartment Energy Bills (English) - gives energy saving tips and suggestions to customers who live in apartments. (3/98)

15. 30 Ways to Help You Control Your Apartment Energy Bills (Spanish) -   gives energy saving tips and suggestions to customers who live in a single-family home. (7/98)

16. 50 Ways to Help You Control Your Home Energy Bills (English) - gives energy saving tips and suggestions to customers who live in a single-family home. (7/98)

17.  50 Ways to Help You Control Your Home Energy Bills (Spanish) - gives energy saving tips and suggestions to customers who live in a single-family home in Spanish. (10/98)

18. Get Comfortable With a Heat Pump All Year Long - explains the benefits that a heat pump offers the customer. (7/98)

19. Air Conditioning and Heating Savings - provides potential savings between different efficient levels of air conditioning and heating systems. (8/98)

20. Thermostat Saving Chart - shows potential energy savings or potential increases of a customers usage based on the thermostat setting. (8/98)

21. The Guard Light - Security Lighting for You - gives the customer information about company installed guard lights. (10/98)

22. Light Flicker Causes and Solutions - explains possible causes of light flicker and potential solutions to correct the situation. (8/98)

23. How to Read Your Electric Meter - illustrates the way to accurately read your electric meter. (1/97)

24. Saving Power - offers tips and suggestions for saving energy usage. (1996)

25. Kid Power - explains the company effort to educate kids in school. (1996)

26. Flower Power - explains TU Electric's efforts to protect the environment. (1996)

27. People Power - explains TU Electric's community involvement and employee volunteer programs. (1996)

28. Safety Power - explains safety programs that TU Electric has implemented to increase the safety of its customers. (1996)

29. Staying Power - explains to customers what step to take during severe weather and power restoration. (1996)

30. Charts containing square foot & average residential bill for single family and multifamily-Illustrates 1997 residential usage. (10/98)

31. Annual average residential bill breakdown for single family and multifamily- Illustrates 1997 average residential bill breakdown. (10/98)

32. TU Addresses the Year 2000 Issue.(1998) - this brochure is presented in a question and answer format and discusses TU Electric’s position and compliance with regards to the Year 2000 issue.

33. Choice is Good: Coming to an Electrical Outlet Near You. (1998) - this brochure presents TU Electric’s pro retail electric competition position and advocates customers’ involvement in the legislative process.

34. Electric Industry Restructuring- A Good Idea if Done Right. (1998)- this brochure defines restructuring and TU Electric’s support of electric restructuring if it benefits all customers, maintains the reliability of electric service, ensures fair competition, and honors past commitments.

35.  Energy Cost is Within Your Control. (1998) - this brochure introduces the Time-of-Use rate schedules, which encourage demand-side management.

36. Trusted Energy Advice for Businesses. (1998) - this brochure summarizes the services offered by the Technical Service team, which include power quality assistance, energy cost analysis, energy systems review, technology application, and process profitability studies.

37. Lighting Technology Seminar. (1999) - this brochure is an example of various Energy ParkTM Seminar brochures that are presented to customers regarding different energy technologies and practices.

38. Short Supply Ready Reference. (1996) - this laminated one-page reference presents TU Electric’s actions and notifications in event of an emergency situation when there is a shortage of electric supply.

39. Customer Communique. (1998) this quarterly brochure is presented to TU Electric’s largest 2,000 customers and informs the customers about various activities throughout the company that will benefit the customers.

40. TU Energy Safety Catalog. (1998-1999) - this calendar informs the audience about safety and hazards regarding electricity and encourages children to be active participants in promoting safe energy practices.

41. Partners for Choice for Texas: Customer Meeting on Electricity Issues. (1998) - this 44-paged booklet was presented at the 1998 TU Electric Customer Meeting on Electricity issues; it discusses the aspects of electricity that may be used to make decisions in a deregulated electric industry.

42. Midland Manufacturing Company: A Process Profitability Study. (1996) - this brochure present the results of a Process Profitability Study for a foundry.  It discusses how the study helped identify operational cost savings for the foundry.

43. Process Profitability Study. (1998) - this one page handout describes the Process Profitability Study, which helps define ways for an industrial or commercial facility reduce its total operating cost, as performed by TU Electric.

44. Making the Services Connection with TU Electric (1998) - this brochure summarizes the various services TU Electric/Lone Star Gas provides its customers.

45. TU Electric Energy Education Catalog - Listing of educational materials relating to energy use, which are made available to educators throughout the TU Electric service area.

46. TU Electric Safety Education Catalog -Listing of educational materials relating to electric safety, which are made available to educators throughout the TU Electric service area.

Tariff For Electric Service

1. Tariff for Electric Service - includes areas served, rate schedules, riders, supplemental agreements, terms and conditions, application and agreement forms, and service regulations.
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